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truth  in  it,”  he  said,  ‘^because  I  re-  phasis  on  the  growth  of  institutional  approacl^  present 

gard  the  advertising  agency  as  a  rep-  copy  was  the  implication  of  the  high  ^  f ^  BTust.  He  came  up  from  the 

resentative  of  all  the  media.  We  don’t  quality  of  advertising  product  neces-  of  copy-wnters  and  though  he 

have  any  death  lease  on  any  account,  sary  effectively  to  present  institutional  5?.  ,  important  agency  executive. 

They  are  in  a  constant  state  of  flue-  copy — the  need  for  good  printing,  good  ™  ^  ® 

tuation,  and  it  would  be  highly  un-  layout,  frank  copy,  experienced  illus-  selwtion,  l^tog  of  pumica- 

economical  for  an  agency  to  base  its  trative  technique.  other  administrative  affair^, 

decisions  as  to  media  on  anything  These  things  are  his  forte.  .  .  thrives  on  the  creative  responsi- 

other  than  the  interests  of  its  cliwit  in  Youth,  with  its  frankness,  is  his  bility  of  advertising  work, 
achieving  results.  nature  and  his  hobby.  He  looks  to  Nothing  can  bring  so  much  real 

“As  a  matter  of  fact,  although  some  yovmg  blood  in  the  agency  business  ®  piece  of  copy  which  you 

newspaper  men  think  radio  gets  busi-  for  a  purification  of  advertising  copy  know  is  well-done,”  he  says.  And 
ness  because  of  ease  of  preparing  a  standards,  a  problem  which  he  sees  obverse. 

broadcast  campaign,  radio  is  a  con-  both  as  a  practicing  copy  expert  and  I*'  fkis  respect  he  will  be  a  leader, 
stant  heartache  from  a  copy  and  pro-  as  a  self-styled  “damned  idealist."  not  a  follower,  in  the  trend  toward 
duction  standpoint,”  Mr.  Cornell  said.  Not  that  he  thinks  present  stand-  institutional  advertising.  He  has  al- 
Following  up  the  idea  of  justiiica-  ards  are  willfully  low,  but  that  there  ways  considered  it  vital,  both  mo¬ 
tion  of  institutional  copy,  the  viva-  is  much  room  for  improvement,  even  vidually  and  in  combination  with 
cious  agency  executive  explained  that  at  the  top.  The  certain  and  ultimate  straight  selling  copy, 
in  meeting  the  attacks  now  common  results  of  conducting  knowingly  mis-  In  1931,  when  many  hands  were 
against  them,  both  business  and  ad-  leading  campaigns  he  feels  too  obvi-  idle,  he  prepared  a  campaign  for 
vertising  may  find,  perhaps,  “that  the  ous  for  elaboration,  and  although  he  Hardman,  Peck  &  Co.,  piano  crafts- 
most  effective  answer  is  in  the  inter-  has  definite  likes  and  aversions  in  men,  which  ran  in  New  York  papers, 
pretation  of  methods  and  motives  copy — he  shuns  testimonials,  as  an  In  this  advertising  venture  he  created 
with  which  the  public  is  not  familiar,  informal  rule — he  sees  no  need  for  the  “no-profit  appeal”;  under  the  dis- 
“Advertising  men  will  devote  more  conflict  between  schools  of  advertising  play-line  “Their  hands  shall  not  be 
time  to  the  study  of  the  economic  thought.  For  in  the  final  analysis,  he  idle.”  Response  to  his  copy  was  tre- 
man.  It  is  my  conviction  that  the  says,  “advertising  is  as  much  an  art  mendous — and  gratifying  to  him, 
solution  of  the  problem  of  the  eco-  as  a  business.”  mostly  because  the  hands  of  Hardman, 

based  on  the  confident  ex-  nomic  man  lies  not  in  production  but  Recognizing  such  problems  as  the  Peck  craftsmen  were  no  longer  idle, 

i-  that  advertising  will  accom-  in  distribution.”  late  differential  and  acknowledging  Reproduced  on  this  page  is  a  double- 

pany  the  upward  curve  of  business  Combined  with  Mr.  Cornell’s  em-  the  vital  need  for  action,  Mr.  Cornell  spread  prepared  by  Mr.  Cornell  for 
'oliLT.e,  even  forging  ahead  of  it. 

Still  he  feels  this  to  be  a  truism — 

Mnce  advertising,  to  him,  is  the  most 
?^p.sitive  index  of  business  optimism 
-nd  pessimism — and  he  expresses  as 
niore  important  the  character  of  this 
:  .crease  in  advertising  linage  in  all 
media. 

FVom  that  comes  his  injunction  to 
prepare  for  a  flood  of  institutional 
copy,  a  trend  which  he  notes  as  hav¬ 
ing  its  own  limitations.  Business,  he 
is  increasingly  in  the  position 


Paul  L.  Cornell 


THEIR  HANDS  SHALL  NOT  BE  IDLE 


of  explaining  to  the  now  economically- 
minded  public  the  foundations  of  its 
structure  in  order  to  withstand  the 
siege  of  attackers  who  hurl  “ill-con¬ 
sidered  and  ill-founded  criticisms”  on 
'.'Usiness. 

The  campaigns  of  United  States 
Steel,  Curtis  Publications,  and  the 


fw  e/evai  days,  Wardman,  Per/fc  fir  Qjampany 

mil  offer,  absolutely  without  ftrofit,  any  piano  they  create 


^*f*ly  announced  drive  of  the  Asso¬ 
ciation  of  American  Railways  are 
in  point  to  Mr.  Cornell,  president 
^Geyer-Comell  &  Newell  agency. 

35c  rivulets,”  he  said  this  week, 
'duch  indicate  which  way  the  flood  is 
go^  to  rush  down  to  the  ocean.” 

•  .1  s^ot  feel  that  there  are 

“Pdneant  implications  in  this  fact  for 
*oy  particular  media.  He  scoffs  at  the 


Wardman,  Veck  8c  Co. 


Oaeirr  6th  m  Ifth,  rmimm 


“After  all,”  says  Paul  CornelL  “it’s  the  copy  that  sells.”  Much  copywriting,  this  self-styled  “damned  idealist”  feels,  “it 
full  of  sorrow  and  disappointment,  but  much  like  the  above  “is  full  of  joy.”  Of  the  selling-copy  he  has  written,  the 
above  piece  is  one  of  two  which  give  him  most  sense  of  accomplishment  and  satisfaction.  The  other  was  the  first  of 

this  series.  It  put  idle  hands  to  work. 
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the  same  firm  several  months  later. 
It’s  effect  surpassed  that  of  the  first. 

Preparation  of  this  campaign,  its 
musical  tone  and  demanding  appeal 
he  feels  to  have  been  possible  only 
through  sincere  understanding  of  the 
pli^t  of  these  workmen  “whose 
hands  had  been  idle.’’  He  has  dem¬ 
onstrated  his  attitude  on  that  subject 
many  times  since.  Once  he  advanced 
all  his  employes  a  week’s  pay  so  that 
they  could  stimulate  buying  by  sup¬ 
plying  a  few  long-felt  wants.  They 
were  to  return  the  advance  over  a 
long  period  in  small  payments.  It 
made  him  happy  that  this  lead  was 
followed  by  many  “hard-headed” 
business  men. 

Next  Thmsday,  as  another  example, 
he  is  to  take  a  leading  part  in  an  all¬ 
day  conference  on  “employment,  re¬ 
covery  and  private  enterprise”  to  be 
held  under  auspices  of  Commercial 
Placement  Coimcil  of  New  York. 

Indications  are  that  Mr.  Cornell’s 
colleagues  did  not  elect  him  chairman 
of  the  American  Association  of  Ad¬ 
vertising  Agencies  without  cause. 
They  openly  and  tacitly  have  recog¬ 
nized  the  soundness  of  his  goal:  re¬ 
cognition  of  advertising  as  a  vitally 
constructive  force.  Perhaps  that  is 
why  he  thinks  of  today’s  agency 
leaders  as,  generally,  the  “highest  of 
biisiness  types.” 

Working  through  youth,  he  hopes 
to  accomplish  much  progress  toward 
solid  social  acceptance  of  advertising. 
Two  hobbies  occupy  much  of  his  spare 
time:  Rumford  ^hool  in  Washing¬ 
ton,  Conn.,  and  the  New  York  Ad¬ 
vertising  and  Selling  courses,  which 
he  has  sponsored.  Today  nearly  500 
yoimg  men  and  women  in  agency  and 
other  business  attend  the  30  lectxmes 
annually. 

Bom  in  Fond  du  Lac,  Wisconsin,  one 
of  nine  children  of  a  Methodist  min¬ 
ister,  Mr.  Cornell  entered  the  advertis¬ 
ing  field  early  in  the  B.  F.  Goodrich 
company.  New  York  office.  In  1926 
he  formed  the  Paul  Cornell  Company, 
which  was  merged  in  1933  into  Geyer, 
Cornell  &  Newell,  Inc. 

Time  magazine  has  pointed  out  that 
if  none  of  his  imustial  copy  lives,  he 
is  already  anonymously  preserved  in 
marble;  “as  the  central  figure  of  New 
York’s  memorial  to  its  107th  Regi¬ 
ment  he  charges  gallantly  into  Fifth 
Avenue  at  66th  Street.” 


NEW  ACCOUNTS  FOR  GOTHAM 

Golding  Bros.  Co.,  Inc.  of  New  York, 
has  appointed  the  Gotham  Advertis¬ 
ing  Company,  New  York,  to  prepare 
and  place  the  advertising  for  its  new 
“Neva-Wet”  processed  furniture  and 
bedding  fabrics.  Account  executive  is 
Duncan  D.  Sutphen,  Jr.  The  agency 
has  also  been  appointed  by  Sports 
Illustrated  and  the  American  Golfer 
to  handle  its  advertising  promotion. 

ROY  HEADS  PRESS  GROUP 

Edwin  M.  Roy  of  Arabi,  La.,  was 
diosen  president  of  the  Louisiana 
Press  Association  at  the  56th  annual 
meeting  held  in  Shreveport  recently. 
Other  officers  named  are:  F.  A.  Learn¬ 
ing,  Mansfield,  vice-president;  W. 
Hodding  Carter  of  Hairunond,  second 
vice-president;  and  Isaac  Chapman  of 
Bastrop,  re-elected  secretary.  The 
Minden  Herald,  edited  and  published 
by  Mr.  and  Mrs.  Clifton  E.  Harper, 
received  the  trophy  award  by  the 
Shreveport  Journal  and  Times  for  the 
best  weekly  newspaper  in  the  state. 
Bunkie  was  chosen  for  the  1937  con¬ 
vention. 

FILES  $200,000  LisEL  SUIT 

A  $200,000  suit  for  libel  has  been 
filed  in  Circuit  Court  in  St.  Louis  by 
Mrs  ’’‘T'llie  Tipton  Muench  against  the 
Star-T.mes  based  on  the  publication 
last  January  of  a  sworn  confession 
made  by  Mrs.  Grace  Thomasson  in  the 
Anna  Ware  baby  case. 


SCRIPPS-HOWARD  HAS 
RADIO  AMBITIONS 


Hanrahan  Outline*  Broadcaating 
Policy  of  the  Newspaper  Group, 
Hinging  It  on  “Interests  of 
Public  Service” 


iSprcial  to  Editob  &  Publisher) 

Washington,  D.  C.,  May  13. — Where 
necessary  in  the  interests  of  public 
service,  the  Scripps-Howard  news¬ 
paper  chain  will  endeavor  to  operate 
radio  broadcasting  stations. 

This  was  the  policy  outlined  by 
James  Hanrahan,  of  the  Continental 
Radio  Company,  handling  Scripps- 
Howard  radio  operations,  before  the 
Federal  Communications  Commission 
this  week.  The  hearing  concerned  an 
application  for  broadcasting  outlet  at 
Toledo. 

Hanrahan  told  FCC  it  is  not  the 
policy  of  Scripps-Howard  to  establish 
a  station  when  facilities  are  available 
in  the  cities  where  their  papers  are 
located.  However,  in  any  of  these 
cities  where  public  service  can  be 
rendered  by  the  newspaper  group 
that  is  not  now  being  given  by  estab¬ 
lished  radio  stations,  the  Scripps- 
Howard  would  endeavor  to  operate  a 
station,  he  explained. 

Hanrahan  also  stated  that  the  op¬ 
erations  of  the  radio  stations  would 
be  wholly  separate  from  the  Scripps- 
Howard  newspaper  interests,  joint 
advertising  rates  will  not  be  offered, 
nor  solicitation  for  accounts  made 
jointly  for  both  the  newspapers  and 
radio  outlets. 

Scripps-Howard  through  Continen¬ 
tal  Radio  Company  now  owns  and 
operates  WCPO  at  Cincinnati  and 
WNOX  at  Knoxville,  Tenn.,  and  has 
applications  to  build  and  operate  sta¬ 
tions  at  Toledo  and  Columbus,  Ohio, 
before  the  FCC. 


REINSTATES  RADIO  COLUMNS 


EDITOR  &  PUBLISHER 
CALENDAR 

May  18 — N.  Y.  Society  of  News¬ 
paper  Elditors,  annual  meeting, 
Harris  Hotel,  Rochester. 

May  18-20 — Southern  Newspa¬ 
per  Publishers’  Association,  an¬ 
nual  convention.  Grove  Park  Inn, 
Asheville,  N.  C. 

May  19 — New  England  Daily 
Newspaper  Assn.,  annual  meeting* 
Copley  Plaza  Hotel,  Boston,  Mass. 

May  25-26— Press  Conference  at 
State  (College,  Pa.,  sponsored  by 
Pennsylvania  Newspaper  Publish¬ 
ers’  Association  and  Department 
of  Journalism,  Pennsylvania  State 
College. 

May  25-27 — American  Newspa¬ 
per  Publishers’  Association,  me¬ 
chanical  conference,  Chicago. 

May  28-30— Catholic  Press  As¬ 
sociation,  annual  convention,  Co¬ 
lumbus,  O. 


May  29-June  2 — American  News¬ 
paper  Guild,  third  annual  con¬ 
vention,  Hotel  Astor,  New  York. 

May  30 — Southern  Circulation 
Managers’  Assn.,  Convention,  At¬ 
lanta,  Ga. 

June  2-3 — Inland  Daily  Press 
.4ssn..  spring  meeting.  Hotel  Sher¬ 
man,  ('hicago. 

June  5-7— California  Newspaper 
.\dverlising  Managers’  Assn.,  an¬ 
nual  meeting,  Santa  Monica.  Calif. 


$12,000,000  ACTION 
CUT  IN  HALF 


INS  REFUSES  WMCA  BASEBALL 


Hearst  Order*  Return  After  Two 

Month*  Ban — Re*ervation*  Made 

Orders  from  W.  R.  Hearst,  May  9, 
ordered  the  reinstatement  of  radio 
coliunns  in  all  his  newspapers  after 
a  ban  of  nearly  two  months. 

It  was  learned  that  a  few  reserva¬ 
tions  accompanied  the  reinstatement 
order.  In  the  future  the  radio  col¬ 
umnists  are  to  restrict  their  writings 
to  reviews  and  radio  news.  The  ban 
still  exists  on  publicity  for  future 
programs. 

Also,  the  columnists  are  confined  to 
a  half  column  daily,  the  only  excep¬ 
tions  being  for  the  Boston  Record  and 
the  N.  Y.  Mirror,  where  they  will  be 
permitted  a  full  column. 


Wilhdrdawal  on  American  League 
Complaint — Station  Still  Get*  New* 

International  News  Service  has 
withdrawn  its  daily  play-by-play 
baseball  report  from  radio  station 
WMCA. 

It  was  learned  that  the  withdrawal 
was  made  at  the  requests  of  represen¬ 
tatives  of  American  League  and  minor 
league  baseball  teams  which  claimed 
that  the  broadcasting  of  such  reports 
was  detrimental  to  baseball  attend¬ 
ance.  INS  sold  their  entire  news  re¬ 
port  to  the  station  which  is  still  being 
used,  minus  the  baseball. 

Walter  Moss,  business  manager  of 
INS,  said  that  the  radio  station  was 
taking  their  brief  report  and  “blowing 
it  up”  to  many  times  its  original 
length.  This  dramatization  of  the  re¬ 
port  formed  the  main  part  of  the  ob¬ 
jections  of  the  baseball  officials. 

Donald  Flamm,  head  of  WMCA,  said 
that  the  station  was  still  using  the 
news  report  but  was  getting  the  base¬ 
ball  report  from  other  sources  which 
has  been  contracted  for  by  General 
Mills. 
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L.  Doherty 
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Si 


(.special  to  Koitob  &  Punug„) 

Topeka,  May  11— As  the  result,;, 
decision  by  the  Kansas  Supreme  CoX 
here  Saturday,  the  suit  brought  aoJ 
the  Kansas  City  Star  by  Henry  L  D, " 
herty,  president  of  Cities  Service  Ca 
pany,  was  cut  in  half.  Three  of  j 
original  six  counts  in  the  utilitisiA 
erator’s  petition  seeking 
damages  now  have  been  thrown  T 
through  demurrers.  The  decisiooi 
held  that  Roy  A.  Roberts,  tnanJj 
editor  of  the  Star,  should  be  reqi^ 
to  defend  four  of  six  counts,  but  aaT 
other  motion  is  being  prepared 
Star’s  attorneys  to  reduce  the«^ 
three  to  conform  to  those  remand 
against  the  publishing  company. 

The  coiu-t  held  that  the  statX 
limitations  had  run  on  one  txsM 
against  the  Star  because  the 
paper,  circulating  in  .several  stay 
was  engaged  in  interstate  comment 
and  was  not  required  to  obtain  a  chi'J 
ter  in  Kansas.  Tire  decision  was  wr. 
ten  by  Chief  Justice  R.  A.  Burch 
Justice  W.  W.  Harvey  dissenting  fit3 
tliat  part  affecting  the  interstate  ci^ 
merce  phase  and  Justice  W.  A 
from  the  whole  finding. 

’There  were  six  counts  in  the  ongir. 
application  by  Doherty,  brought  se 
eral  years  ago,  alleging  libel  in  a 
tides  and  cartoons  published  by  tal 
Star  in  a  campaign  to  bring  redo^ 
natural  gas  rates  in  Kansas.  Attoi^ 
for  the  newspaper  filed  demurrasT 
four  of  the  six  counts.  The  Shninei 
county  district  court  sustained  two 
the  demurrers  smd  denied  twa 

Both  sides  then  appealed.  ’Ihe 
preme  court  upheld  the  lower  court 
the  demurrers  it  had  sustained, 
overruled  it  on  the  limitatiMs 
leaving  the  other  three  original 
to  stand. 


ADVERTISER  ARRESTED 


Fir*t  Charge*  Made  a*  R*(alt  i 
CIa**ified  Manager*’  Efforts 

Nathan  W.  Levitan,  57,  a  fumito 
dealer,  was  m-rested  on  charg« 
false  and  misleading  advertising 
12.  Pleading  not  guilty  he  was 
leased  on  $500  bail.  Assistant  IKstn:j| 
Attorney  James  J.  Wilson  said  ij 
would  be  called  for  trial  on  June  4 

Mr.  Wilson  alleged  that  “Levili 
has  been  engaged  in  the  ‘stuffed  fif 
furniture  business  for  twelve  y*« 
He  offered  beautiful  furniture,  ng 
a  radio  and  a  studio  coudi  for 
at  a  pretended  sacrifice  in  an  apaivl 
ment  he  presented  as  his  home, 
he  actually  was  making  the  sales  Sii| 
business.” 

The  arrest  was  the  first  in  a  dri*l 
growing  out  of  a  recent  conferei^ 
between  Wilson  and  representative!  i 
several  newspapers.  At  an  invitatis' 
of  the  Classified  Advertising  Mwj 
gers’  Association  of  New  York,  WH 
son  attended  a  luncheon  meeting  4 
the  New  York  Advertising  CluhApT 
20,  at  which  time  some  of  the  classife*j 
advertising  rackets  were  discussed. 


NEW  PUBLISHER  MEETS  STAff 

Homer  Guck,  president  of  Chicoc! 
Herald-Examiner  introduced  Emmas; 
uel  Levi,  the  new  publisher,  to 
staff  executives  May  13,  stating  tl* 
the  organization  is  “fortunate  to  *■ 
cure  the  services  of  so  successful  • 
executive.”  He  said,  “We  are 
much  impressed  with  him  personal^ 
Mr.  Levi,  until  his  resignation 
president  of  Louisville  Courier-/ow 
nal,  joins  the  Chicago  daily  May  »1 
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they  needed  revenue  and  got  it 

Success  Stories  of  Newspapers  Which  Increased  Their  Subeription  Price  Without  Harming^ 
Circulation  Structure  or  Prestige — One  Daily  Added  $100,000  Yearly 


Can  newspapers  increase  their  rev¬ 
enue  derived  from  circulation? 
The  answer  of  those  who  have  tried 
it  is  almost  unanimously,  yes. 

Is  the  circulation  loss  conseciuent 
upon  increased  prices  to  readers, 
dealers,  and  carriers  large  enough  to 
impair  the  coverage  of  the  territory, 
decrease  the  paper’s  prestige,  or  re¬ 
sult  in  a  net  loss  of  revenue? 

•^e  answer  to  all  of  these  questions, 
from  experience,  is,  no. 

Interest  in  the  question  remains 
high,  even  though  return  of  adver¬ 
tising  revenues  toward  normal  has 
decrees^  the  pressure  for  new  in¬ 
come  from  circulation.  In  response 
to  several  inquiries.  Editor  &  Publsher 
asked  the  circulation  managers  of 
several  score  newspapers  which  have 
effected  price  increases  since  1933  and 
will  present  their  replies  in  a  series 
of  three  articles  of  which  this  is  the 
first 

Many  of  these  newspapers  increased 
their  circulation  prices  at  the  depth 
of  the  depression  in  1933.  when  more 
revenue  was  imperatively  needed  to 
maintain  operations.  Practically  all 
of  them  reported  initial  losses  of  cir¬ 
culation;  several,  which  raised  street 
sales  prices  to  approximately  the  level 
of  carrier  home  delivery  rates,  re¬ 
ported  increases  in  the  latter  which 
offset  street  sale  losses.  Without  ex¬ 
ception,  they  declare  neither  the  pres¬ 
tige  nor  the  coverage  of  the  paper 
was  damaged  by  their  step,  and  that 
increased  circulation  revenue  was  im¬ 
mediate  and  permanent.  Recovery 
of  lost  circulation  in  most  instances 
was  achieved  by  straight  selling 
through  carrier  forces,  without  spe¬ 
cial  inducements.  Time  of  recovery 
varied  greatly,  but  most  newspapers 
which  showed  immediate  losses  have 
recovered  all  that  they  lost  and  added 
more. 

Although  practically  all  the  circula¬ 
tion  managers  of  the  43  papers  sur¬ 
veyed  insisted  that  their’s  was  a  pecu¬ 
liar  circumstance  and  that  any  in¬ 
formation  they  might  give  would  be 
valueless  toward  any  findings  in  this 
study,  it  has  been  found  that  all  in¬ 
stances  were  fimdamentally  the  same. 

I  There  was  a  drop  in  circulation  at  the 
rate  change,  which  was  accompanied 
[  by  an  increased  income,  and  which 
>  was  followed  by  a  gradual  recovery  of 
lost  circulation.  Some  newspapers 
had  competition  to  combat,  and  others 
had  to  use  added  features  to  win  back 
the  readers;  some  didn’t  even  make  an 
effort  to  hold  the  readers  at  the 
diange  and  they  experienced  no 
harmful  results;  in  fact,  very  few 
newspapers  had  a  hard  time  of  it. 

A  few  papers  had  to  increase  the 
cost  of  their  editorial  department  to 
provide  inducements  for  the  readers 
with  more  comics,  features,  news 
pages  and  contests.  Others  found  that 
the  contests  didn’t  work  and  that  the 
public  was  won  back  only  after  a 
radical  change  to  conservatism  was 
made.  But  in  the  end  the  total  rev- 
^e  increased  and  the  circulation 
“apartment  more  than  paid  for  its  up- 
^P.  It  also  helped  to  pay  for  a 
large  part  of  the  production  cost. 

The  43  newspapers  mentioned  are 
l^ted  all  over  the  United  States  and 
^latiada.  They  are  almost  a  perfect 
®^-section  of  the  American  press. 

questionnaire  sent  to  them  on 
ihis  subject  was  as  follows; 

(1)  What  percentage  of  circula- 
*u  is  immediately  lost  after  an  in¬ 
crease  in  the  basic  street  and  carrier 


price  from  2  to  3  cents,  or  3  to  5 
cents,  or  1  to  2  or  3  cents  a  copy? 

“(2)  Was  the  increase  in  revenue 
due  to  the  price  increase  more  than 
sufficient  to  offset  immediately  the 
drop  in  circulation? 

“(3)  How  long  a  period  was  re¬ 
quired  to  regain  the  circulation  lost 
when  the  price  was  increased? 

“  (4)  In  addition,  we  should  ap¬ 
preciate  any  information  you  may 
care  to  supply  as  to  methods  of  put¬ 
ting  your  increase  into  effect,  ‘cush¬ 
ioning’  the  paper  against  the  ex¬ 
pected  drop  in  copies  circulated,  in¬ 
crease  in  editorial  space  and  features, 
estimated  increase  in  editorial  cost  as 
a  result  of  the  changed  price,  and  any 
other  pertinent  circumstances  you 
may  want  to  bring  up.” 

Rather  than  try  to  generalize  a  few 
findings  detailed  experiences  of  news¬ 
papers  that  successfully  increased 
their  rates  will  be  quoted.  These  are 
a  few  that  related  the  greatest  suc¬ 
cess  in  the  enterprise. 

"Last  year  (1935)  the  circulation 
earnings  were  44%  of  the  total  earn¬ 
ings  of  the  paper.  Tliis  total  includes 
advertising,  circulation  and  miscel¬ 
laneous  revenues.  For  the  first  time 
in  the  history  of  the  paper,  for  the 
month  of  February,  1936,  the  circula¬ 
tion  earnings  exceeded  the  earnings 
of  the  advertising  department. 

“In  November,  1931.  we  increased 
the  mail  rate  to  a  straight  59c  a  month 
or  $6  per  year.  At  that  time  our  paid- 
in-advance  mail  subscriptions  aver¬ 
aged  10,716  per  day. 

“We  have  not  canvassed  a  mail  sub¬ 
scription  since  then  as  75  per  cent  of 
our  mail  subscribers  are  on  rural 
routes  and  soliciting  on  rural  routes 
is  very  costly. 

“During  the  month  of  March,  1935. 
the  paid-in-advance  mail  subscrip¬ 
tions  averaged  12,879.  Since  1931.  at 
the  time  the  increase  in  rate  went  in¬ 
to  effect,  the  paid-in-advance  mail 
subscriptions  increased  2,153.  irith- 
owt  any  solicitation  or  any  expense 
whatsoever. 


"Up  to  the  end  of  March,  1933,  the 
rate  through  carrier  boy  or  news 
dealer  was  the  same  as  in  the  city, 
2c  per  copy,  12c  per  week  or  50c  pier 
month. 

“On  April  1,  1933,  we  decided  to 
raise  oiu-  rate  in  the  outside  territory 
to  3c  per  copy,  15c  per  week  or  65c 
per  month  to  the  subscriber  and  the 
rate  to  the  carrier  boy  and  news 
agent  was  increased  from  $1.30  per 
hundred  copies  to  $1.70  and  $1.80  per 
hundred  copies. 

“We  went  about  this  work  in  a 
very  systematic  manner,  taking  our 
territory  in  districts.  We  supplied 
our  carrier  boys  and  news  agents 
with  a  sufficient  number  of  circular 
letters  covering  fully  the  necessity  of 
and  justifying  the  increase  in  rate. 
We  asked  the  carrier  boys  and  news 
dealers  to  .see  that  each  reader  was 
supplied  with  a  circular  letter  on  a 
Friday.  On  the  Monday  morning  fol¬ 
lowing  a  crew  manager  with  four  or 
five  men,  depending  upon  the  size  of 
I  he  town,  would  be  on  hand  to  take 
care  of  any  stops  that  w’ere  turned  in 
when  the  boys  made  their  collections 
on  Saturday  night.  Each  boy  was 
asked  to  report  daily  to  the  crew  man¬ 
ager  and  our  men  contacted  each  stop. 
IVe  carried  on  in  this  manner  from 
.\pril  1,  1933  to  March  31,  1935,  laying 
off  both  summers  during  the  months 
of  July  and  August.  When  we  had 
completely  covered  our  territory  we 
had  succeeded  in  raising  the  rate  on 
76,000  circulation  and  had  7,000  more 
circulation  than  when  we  started. 

“The  increase  in  rate  on  mail  sub¬ 
scriptions  from  $5  to  $6  a  year  and 
the  increase  on  76,000  circulation 
through  carrier  boy  and  news  dealers, 
give  us  an  additional  revenue  of  over 
$100,000  a  year.  We  put  this  increase 
over  at  a  total  cost  of  approximately 
C40,'m” 

“No  circulation  was  lost  on  the 
price  raise  but  rather  a  gain  made. 
The  price  raise  was  from  45c  to  60c 
for  a  four-week  carrier  subscription. 


HE  CATCHES  HIS  OWN  STORIES 


Major  Fred  Bradford,  fishing  editor.  Miami  Daily  News,  knows  whereof  he 
writes,  for  the  Major  gue?  fishing  several  times  a  week  and  usually  returns, 
not  only  with  talcs  of  exciting  adventure  hut  also  pounds  of  fresh  fish  meat 
for  his  editorial  associates.  Picture  shows  the  Major  and  a  400  pound  jewfish 
which  he  caught  recently  off  Key  Largo  after  a  battle  lasting  two  hours.  The 
smaller  fish  shown  were  also  part  of  Major  Bradford’s  haul. 


Our  circulation  in  this  particular 
town  is  higher  now  than  two  years 
ago  when  the  price  was  raised. 

We  think  people  are  beginning  to 
realize  more  daily  that  a  newspaper 
is  worth  the  price  they  pay  for  it; 
that  if  a  copy  of  a  1926  issue  was 
spread  out  on  their  family  table  and 
then  an  issue  of  the  present  date  the 
comparison  would  end  the  price  in¬ 
crease  argument  at  once.” 

‘  On  Oct.  1,  1935,  we  increased  our 
street  sale  price  from  2c  to  3c  per 
copy;  also  our  home-delivered  rates 
;md  mail  rates.  Our  circulation  loss 
in  all  classifications  was  2.1%,  which 
is  remarkably  low,  because  we  had 
anticipated  a  loss  as  high  as  six  or 
eight  per  cent. 

“Our  increase  in  revenue  was  con¬ 
siderable,  and  our  immediate  loss  in 
revenue,  because  of  the  21%  drop  in 
circulation,  was  negligible. 

“We  had  anticipated  thsd  a  period 
of  12  months  would  Ije  required  to 
regain  our  contemplated  loss  in  cir¬ 
culation.  This  advance  figure  was 
very  much  out  of  line,  because  our 
net  paid  average  for  the  month  of 
February,  both  daily  and  Sunday, 
was  greater  than  oiu-  net  paid  average 
for  the  month  of  September,  which 
was  the  last  month  under  the  old 
rates.  Thus,  we  restored  our  circula¬ 
tion  in  a  period  of  lees  than  five 
months. 

“We  did  a  certain  amount  of  ‘cush¬ 
ioning,’  by  adding  one  additional  daily 
comic  strip,  and  three  or  four  other 
features.  Our  Saturday  paper,  which 
1-^  12  pages  because  our  Sunday  edi¬ 
tion  is  on  the  streets  Saturday  after¬ 
noon,  was  increased  to  16  pages,  this 
being  done  because  we  believed  sub¬ 
scribers  were  entitled  to  16  pages  at 
least  for  their  3c.” 

February,  1935,  we  increased  our 
retail  street  and  newsstand  price 
from  2  to  3  cents.  Our  immediate 
loss  on  the  two  classifications  was 
20%  or  4%  of  our  total  net  paid.  The 
incre^e  in  revenue  was  more  than 
sufficient  to  offset  the  immediate  drop 
in  circulation.  We  finished  the  year 
with  circulation  receipts  showing  an 
increase  of  $23,000  over  1934.  How¬ 
ever,  some  of  this  increase  was  due 
to  an  increase  in  total  net  circula¬ 
tion.  So  far  we  have  not  regained 
the  loss  in  circulation  on  street  and 
newss^ds,  but  have  shown  a  suffi¬ 
cient  increase  in  home  delivered  to 
offset  this  loss,  as  weU  as  show  an 
increase  in  our  total  net  paid.  De¬ 
cember,  1935,  we  were  5,000  over  our 
December,  1934,  figures.” 

“Percentage  of  circulatum  immedi¬ 
ately  lost  after  increase  in  the  basic 
street  and  carrier  price  from  2  to  3 
cents  per  copy  and  from  12^  to  15c 
per  copy — 10%, 

“Rate  increase  from  2  to  3  cents  per 
copy  and  from  10  to  12%  cents  per 
week  in  suburban  towns,  result  in 
immediate  loss  of  circulation  of  20%. 

“Increase  in  revenue  due  to  price 
increase  was  more  than  sufficient  to 
offset  immediately  the  drop  in  cir¬ 
culation. 

“Approximately  six  months  was 
required  to  fully  regain  the  circula¬ 
tion  loss  as  a  result  of  price  increase. 

Methods  put  into  effect,  ‘cushion¬ 
ing’  the  paper  against  the  expected 
drop,  were  ballyhooing  and  annoimce- 
ment  of  new  featmes,  improvement 
in  service,  such  as  guaranteed  2  to 
(Continued  on  page  44) 


Editor  &  Publisher  for  May  I  (> ,  19  .i  ft 


GROUP  SELLING  UPHELD  BY  UNITED 
STATES  DISTRICT  COURT  JURY 


$50,000  Suit  Against  ** Alabama  Group"  Won  by  Defendants 
— Montgomery  Journal  Charged  That  Rates  for  Com¬ 
bination  Seling  Would  Not  “Bear  Competition" 


to  be  sound,  whether  or  not  a  news¬ 
paper,  published  independently,  could 
be  penalized  through  joint  action  of 
a  group  of  newspapers  separately 
owned,  and  under  separate  manage¬ 
ment. 


* - :  .*  „ -  It  was  believed  by  the  Journal,  and 

bination  Seling  iVould  Not  Bear  Competition  go  y^^ell  expressed  by  Colonel  Richard 

-  .  ,j,  jijygg  counsel  for  this  newspa- 

(By  teicgrai'h  to  Editor  &  Pi  blishkr)  The  Journal  told  EDITOR  &  PUBLISHER  per  in  his  address  to  the  jury,  that 

Montgomery,  Ala.,  May  is — a  Thursday  that  the  matter  of  appeal  there  was  a  further  principle  at  stake. 

United  States  District  Court  Jury  was  not  yet  decided  by  its  counsel.  The  principle  upon  which  rested  the 
late  Wednesday  afternoon  returned  a  The  Journal’s  position  regarding  the  foundation  of  independent  journal- 
verdict  for  the  defendants  in  a  suit  by  verdict  was  expressed  in  a  page  one  ism,  freed  from  monopolistic  intent, 
the  Alabama  Signal  and  Times,  of  editorial  appearing  May  14  under  this  whether  localized  or  state  wide,  and 
Montgomery  against  the  Montgomery  caption;  "The  Conspiracy  Suit.”  It  which,  if  fully  effected  would  invade 
Advertiser,  and  five  other  Alabama  follows;  constitutional  guarantees  imbeded 

newspapers  for  alleged  damages  ‘The  Alabama  Journal  would  have  m  the  organic  law  of  this  country, 
through  charged  violations  of  the  wished  for  a  more  clear-cut  test  of  Th<?  Journal  was  not  alone  in  that 
Sherman  Anti— Trust  Act.  the  conspiracy  issue  presented  in  the  opinionj  other  newspapers  through— 

Besides  the  Advertiser,  the  defend-  suit.  ...  out  the  United  States  had  watched 

ants  were;  The  Birmingham  News  and  “The  primary  purpose  of  the  action  with  concern  the  tendency  illustrated 


Age-Herald,  the  Mobile  Press  and  brought  by  the  Alabama  Journal  was  the  Alabama  Group  case. 


Register,  and  the  Huntsville  Times.  construed  as  a  necessary  step  to  try  “The  issue  of  independent  journal- 
"Hie  $50,000  damage  suit,  filed  last  and  establish  the  principle,  thought  ism  in  this  country  against  a  mass  at- 
August,  was  founded  on  a  contention  -  ^ -r 

by  the  journal  that  it  had  been  injured  NATIONAL  PLAN  FOR  RAILWAY  DRIVE 
die  six  defendants,  known  as  the  SKIPS  PAID  SPACE  IN  NEWSPAPERS 


“The  issue  of  independent  journal- 


die  six  defendants,  known  as  Z  SKIPS  PAID  SPACE  IN  NEWSPAPERS 

“Alabama  Group,”  to  national  adver-  - - 

tisers  using  a  combination  of  their  Part  of  Plan  Recommended  by  Agency  to  Association  of 
publications  in  four  cities.  American  Railroads  Calls  for  Emphasis  on  Local  Space 

of*dre"^p‘'w3d  Placed  by  Individual  Roads  Through  Own  Agents 

tition  and  were  vi^ative  of  the  Sher-  A  LTHOUGH  the  railroads,  after  munities  the  special  services  of  the 
man  Act  because  they  alleg^y  ere-  /\  years  of  “we-have-to-do-  road  by  which  they  are  served  will 
ated  a  conspmacy  m  restraint  of  trade  something”  attitude,  will  launch  be  stressed  in  what  is  described  as 
and  tended  toward  a  monopoly.  within  60  days  an  intensive  drive  to  “local”  copy.  Newspapers  will  re- 

TTie  defendants  denied  all  allega-  bolster  business,  their  cooperative  ceive  virtually  all  of  this  business 
doQS  and  contended  the  Alabama  campaign  through  the  Association  of  with  some  going  to  radio. 

Group  combination  rates  were  “legit-  American  Railways  has  excluded  both  The  board  of  directors  of  the  na- 
iraate”  and  served  to  bring  additional  newspapers  and  radio  on  the  theory  tional  association  has  approved  the 
business  into  Alabama  by  offering  the  that  the  $750,000  appropriation  is  too  program  in  so  far  as  it  relates  to 
group’s  “appeal  of  a  statewide  cover-  small  to  buy  sufficient  space  in  dailies  phases  of  the  drive  to  be  handled 

to  give  the  drive  its  proper  proper-  out  of  Washington,  national  head- 


group  s  appeal  of  a  statewide  cover-  small  to  buy  sufficient  space  in  dailies  phases  of  the  drive  to  be  handled 

to  give  the  drive  its  proper  proper-  out  of  Washington,  national  head- 

Hie  trial  began  Monday,  when  tion.  quarters  of  the  association,  this  being 

Judge  Charles  B.  Kennamer  over-  H.  Kudner  agency,  largely  /  showing  of  willin^ess 

ruled  demurrers  by  the  defendant  responsible  for  selling  the  idea  of  a  member  r^ds  to 

papers.  cooperative  campaign  te  the  rail-  Mmpaign.  It  is  for  the 

James  Wilson,  business  manager  of  ways,  explains  that  the  national  phase  “  obtainmg  concurr^ce  by 

the  Montgomery  Journal,  presented  a  of  the  railways  push  for  increased  lattw  group  thaf  fhe  Chicago 

number  of  exhibits  during  the  three-  traffic  and  freight  must  be  done  in  *’’®®tmg  has  l^n  called, 
day  hearing  showing  the  decline  of  magazines,  for  several  reasons;  At  a  meeting  of  the  association’s 

the  Journal’s  foreign  advertising  and  i  rpiiP  S7>Ulono  urill  hnu  nnlv  thrM.  executive  committee  within  the  next 

the  growth  of  the  Advertis^’s  circ^a-  f^ii'  J  the  coun-  ),?  days  th^rogram  will  be  further 

Uon  and  foreign  linage.  He  testified  tj.^  Kudner’s  exnlains  “this  is  discussed.  The  members  of  this  com- 

ffie  Journal’s  ABC  circulation  for  the  an ’institutional,  full-page  Ccunpaign.”  ««dtee  whose  findings  will  be  advis- 
first  q^rter  of  1935  w^  19.458,^  2.  This  money  is  not  from  the  rail-  than  binding  upon  mem - 

cornpared  to  ffie  Advertisers  ^,720,  ,  advertising  budgets,  but  is  a  of  the  a^ociation  are;  J.  J  Pel- 


At  a  meeting  of  the  association’s 
executive  committee  within  the  next 
10  days,  the  program  will  be  further 


first  q^rter  of  1935  w^  19.458,  ^  ”2.  This  money  is  not  from  the  rail-  upon  mem - 

Advertisers  ^,720,  ,  advertising  budgets,  but  is  a  of  the  a^ociation  are;  J.  J  Pol¬ 
and  that  the  Journals  foreign  linage  annmnriatinn  association  president;  M.  W. 

for  the  fiscal  year  ending  March  31,  ^  ^  ,  x-  i_  j  Clement,  Pennsylvania  Railroad;  L. 

1935,  was  453,012  lines  to  the  Adver-  ,  '  Aa  mtegral  part  cl  the  Kudner  ^  Downs,  Illinois  Central;  Carl  R. 
tiser  s  723,133.  The  “Alabama  Group”  P'®,”  association  is  an  increase  Gray,  Union  Pacific;  H.  A.  Scandrett. 

was  existent  throughout  this  period,  space  by  all  railways,  directly  Chicago,  Milwaukee,  St.  Paul  &  Pa- 

Defendant’s  counsel  invoked  the  with  the  national  campaign,  cific;  Daniel  Willard.  Baltimore  & 

statute  of  limitations  and  was  upheld  agen^  estimates  that  the  space  Ohio;  and  F.  E.  Williamson,  New 

by  Judge  Kennamer,  who  instructed  ^ccrumg  to  newspapers  will  exceed.  York  Central. 

the  jury  its  verdict  should  cover  al-  ttmes,  the  magazine  cam-  Decision  to  consider  a  nationwide 

leged  damages  only  from  a  period  of  P  program  of  cooperative  advertising 

one  year  prior  to  filing  of  the  suit  in  4.  Tliere  are  141  Class  A  and  scores  ^vas  reached  at  the  annual  meeting  of 

August,  1935.  of  other  smaller  roads  in  the  associ-  the  Association  in  Chicago  last  No- 

The  suit  apparently  was  determined  ation.  Each  has  its  own  agency  and  vember.  One  of  the  chief  arguments 
chiefly  on  the  supposition  that  the  ***.  loca*  situation.  TTie  national  cam-  advanced  in  favor  of  such  a  campaign 
Advertiser  established  that  its  lead  in  paign  will  not  supplant  any  of  the  the  success  of  western  railroads 

circulation  controlled  its  increase  in  present  agency  work  being  done  for  jjj  ^  cooperative  advertising  drive  last 
national  advertising,  rather  than  any  individual  r<»ds.  However,  details  of  year.  From  a  publisher  standpoint  it 
other  factor,  as  contended  by  the  “le  plan  will  be  presented  to  all  ig  important  to  note  that  the  cam- 
plaintiff.  roads,  together  with  suggestions  for  paign  of  the  western  group,  which 

It  was  brou^t  out  during  the  trial  m^ing  local  tie-ups  in  newspaper  ^as  considered  eminently  successful. 


was  existent  throughout  this  period. 


Defendant’s  counsel  invoked  the  national  campaign, 

statute  of  limitations  and  was  upheld  agen^  estimates  that  the  space 


uy  iiitr  inaKaziiie  cam-  tn  •  •  ^  .1 

naigrx  Decision  to  consider  a  nationwide 

A  rm  a  ta  mi  a  i  pFogTam  of  coopcrative  advertising 

4.  TOere  are  141  Class  A  and  scores  reached  at  the  annual  meeting  of 

of  other  smaller  roads  in  the  associ-  the  Association  in  Chicago  last  No- 


that  flie  Journal  never  had  applied  for  P^d  space. 


involved  the  use  of  newspapers  in  all 


membership  in  the  group,  and  that  the  Somewhere  between  15  and  20  cities  of  more  than  20,000  circulation, 
group  never  had  refused  membership  magazines  will  be  used,  including  the  accounting  for  about  80  per  cent  of 
to  any  Alabama  newspaper,  top-notchers  and  several  farm  maga-  die  entire  appropriation;  allocated 

Judge  Kennamer  told  the  jury  in  zines.  Copy  is  to  be  in  black  and  about  15  per  cent  of  the  available 

his  charge  that  many  factors  entered  white  only,  carrying  a  high  quality  funds  for  purchase  of  magazine 

into  the  popularity  of  a  newspaper,  institutionid  note  to  sell  railways  as  space;  and  used  only  five  per  cent 

such  as  “pulling  power,”  attractive-  an  institution — safety,  speed,  comfort,  for  radio  broadcasts, 

ness  of  its  news  columns  and  features,  cleanliness,  dependability,  etc.  The  The  fact  that  national  headquarters 


and  confidence  in  its  editorial  policies,  weeklies  will  be  on  a  once-a-month  will  utilize  magazines  almost  exclu- 
He  also  charged  that  the  mere  fact  schedule  and  the  monthlies  will  get  sively  is  expected  to  obviate  the  need 
that  the  Advertiser  had  an  advertising  six  insertions  during  the  year’s  cam-  for  any  local  or  regional  use  of  that 
rate  in  connection  with  other  Alabama  paign.  First  copy  may  be  expected  medium.  If  the  member  roads  follow 
papers  and  that  that  rate  offered  re-  within  six  weeks  to  60  days.  the  lead  of  the  association,  which  has 

ductions  was  no  proof  of  any  monop-  In  some  sections  of  the  country  no  plan  for  utilization  of  radio  during 

on  advertising  for  this  section.  where  several  rail  systems  operate  it  the  first  year,  virtually  all  of  the  out- 
The  verdict  for  the  defendants  was  is  probable  that  the  copy  prepared  for  lays  to  be  made  by  the  individual 
returned  after  a  brief  deliberation  by  the  national  appeal  will  b«  used,  witii  roads  will  find  their  way  into  the 
the  jury.  some  modifications,  but  in  most  com-  business  offices  of  newspapers. 


tack  of  papers  grouped  togethir,  ^ 
coming  to  the  aid  of  the  other,  ati 
each  one  contributing  a  share  ’of  i)| 
moneys  to  help  another  one  of  th 
group,  is  more  important,  more  traa. 
cending  of  more  vital  consequeoee 
the  free  people  of  this  country  than 
any  question  of  money  damage 
some  newspapers  which  itself  hjj 
been  subject  to  such  mass  attack. 

“As  the  Alabama  Journal  unde, 
stood  the  charge  to  the  jury  as  deb. 
ered  by  Judge  Charles  B.  Kennaae 
it  was:  If  the  jury  found  tiie  a. 
istence  of  a  conspiracy,  as  was  il. 
leged  by  the  Journal  against  the  ‘Ah. 
bama  Group’  verdict  for  the  Journal 
could  not  be  rendered  unless  d* 
Journal  also  proved  actual  moneiej 
damages  and  the  amount  thereof,  am 
in  the  absence  of  such  monetary  finf. 
ing,  the  jury  was  instructed  to  renicr 
a  verdict  in  favor  of  the  defendnt 
newspapers  comprising  the  ‘Alabama 
Group.’ 

“It  therefore  becomes  a  mattw  d 
fundamental  regret  that  the  jury  codil 
not  have  been  instructed  to  detema* 
the  issues  separately,  and  if  the  jury 
found  the  defendant  newspapers  guBh 
of  conspiracy  to  have  permitted  tima 
to  so  render  their  verdict,  with  soot 
nominal  or  insignificant  award.  Ha 
would  have  separated  the  principle  m- 
volved  in  the  case  from  the  finanwji 
element,  and  would  have  enabled  a 
jury  of  Alabama  citizens  to  determiiie 
whether  conspiracy  is  permiailile 
even  if  actual  monetary  damages  an 
not  proven. 

“As  the  courts  have  often  hdd,  m- 
lawful  conspiracy  in  restraint  of  trak 
frequently  occurs  where  damages  cm- 
not  be  proven  with  reasonable  ce- 
tainty,  but  this  issue  of  the  Jouna 
against  the  newspapers  comprising  th 
‘Alabama  Group’  was  not  permittK 
to  be  so  separated. 

“The  Journal  believed  when  i; 
brought  this  action  that  it  was  serviq 
a  useful  public  purpose  in  brings 
to  the  attention  of  the  citizais  d 
Alabama  the  possible  infringemot  a 
their  freedom  of  thought  and  aetkn 
of  their  political  and  economic  inde¬ 
pendence,  clearly  represented  in  anj 
attempted  monopolistic  concentratki 
of  power  in  a  relatively  small  groq 
engaged  in  the  dissemination  and  dis¬ 
tribution  of  news  and  public  informa¬ 
tion  regardless  of  the  outcome  of  thi 
issues  as  presented,  the  Journal  be¬ 
lieves  that  such  public  purpose  w* 
served.” 

HOLLAND  EXPANDS  DRIVE 

Furnace  Company  Placing  BigfM 
Campaign  in  Its  History 

(Stecial  to  Editor  &  Publishes) 
Chicago,  May  12. — The  most  aggres¬ 
sive  newspaper  advertising  progne 
of  its  entire  history  is  being  laundw 
by  the  Holland  Furnace  Compinj 
of  Holland,  Michigan.  RuthrauS  am 
Ryan,  Inc.,  Chicago  agency  handlmi 
the  account,  has  scheduled,  thus  fai 
375  newspapers  in  every  seetka  a 
the  country  where  the  company  1« 
branch  offices. 

“For  the  first  quarter  of  this  y*t 
sales  of  the  Holland  Furnace  Co* 
pany  are  more  than  33  1/3%  ahead* 
last  year,”  said  P.  T.  Cheff,  vice- 
presi^nt  and  general  maMg# 
"Newspaper  advertising  has  pla^i 
very  important  part  in  the  up-buildig 
of  our  business  ever  since  its  in¬ 
ception.” 

A  series  of  full-page  advertisonvi 
has  been  scheduled  for  28  metroiidt 
tan  Sunday  papers,  some  rotognt* 
and  some  magazine  section  copy.  A* 
first  insertions  appeared  May  H 
Other  copy  will  vary  from  half  p* 
to  smaller  sizes,  according  to 
size  of  the  potential  markets  to 
covered.  Copy  will  feature 
monials  from  Holland  furnace  ow** 
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APRIL  LINAGE  AT  NEW  TOP  FOR  YEAR 

Strong  Spring  Business  Reflected  in  All  Classifications — Advance  in  E  &  P  Index  Puts  Month’s 
Mark  at  Approximate  Level  of  Christmas  Peak  in  1935 


All  major  classifications  of  news¬ 
paper  advertising  continued 
through  April  the  strength  they  had 
manifested  in  February  and  March, 
making  larger  gains  over  the  same 
month  in  1935  and  rising  to  a  new  top 
for  the  year  in  the  Editor  &  Pub- 
USBTS  Linage  Index.  The  April  level 
in  total  advertising  was  almost  equal 
to  that  of  last  December,  the  best  rec¬ 
ord  of  the  depression  period. 

The  gain  in  total  advertising  for 
the  month  was  8.1  per  cent  over  April, 
1935,  and  9.4  per  cent  over  the  average 
April  linage  of  the  past  five  years. 
Total  display  advertising  was  6.9  per 
cait  better  than  in  April,  1935,  and 
8.4  per  cent  above  the  index  average. 
Classified  advertising  was  13.6  per 
cmt  over  last  April,  and  14.8  per  cent 
higher  than  the  index  figure. 

Retail  advertising,  swelled  by  active 
Easter  trade,  was  62  per  cent  better 
thm  April,  1935,  as  compared  with  a 
gain  of  9/lOths  of  1  per  cent  in  March, 
attfi  7.6  per  cent  over  the  index. 

Department  stores,  likewise  bene- 
nt^  by  Easter  business,  registered  a 
gain  of  6  per  cent  over  April,  1935, 
Md  7.6  per  cent  over  their  five-year 
April  average. 

General  advertising  ran  7.4  per  cent 
a^d  of  last  April  and  10.4  per  cent 
ahead  of  the  five-year  index. 

Automotive  advertising,  which  be- 
^  its  pick-up  in  March  after  two 
duggish  months,  leaped  far  ahead  of 
Its  previous  performances,  gaining  4.6 
per  cent  over  April,  1935,  and  9.1  per 
cent  on  the  index. 

Rn^cial  advertising  likewise  forged 
“toad  with  a  gain  of  31.4  per  cent  over 
^dl,  1935,  and  a  new  high  in  the 
standing  now  at  111.7  per  cent 
average. 

percentages  were  calculated 
®  TO  basis  of  linage  measurements 
py  Me^  Records,  Inc.,  of  advertising 
Wbhshed  in  the  newspapers  of  52 
““ge  cities. 


With  few  exceptions,  gains  were 
general  in  the  cities  covered  by  the 
Media  Records  tabulation  published 
on  other  pages  of  this  issue.  The  late 
incidence  of  Easter  as  compared  with 


Elditor  &  Publisher  Linage  Index. 

last  year  imdoubtedly  accoimted  for 
some  of  the  increased  advertising,  but 
comparison  of  the  combined  March 
and  April  figures  for  both  years  in¬ 
dicates  that  a  general  business  re¬ 
vival  rather  than  purely  holiday  trade 
underlies  the  linage  gains.  TTiere  is 
no  evidence  that  the  floods  which 
afflicted  several  important  cities  in 
March  had  any  large  or  lasting  effect 
upon  newspaper  advertising. 

PAXTON  SUCCEEDS  MITCHELL 

Elliott  C.  Mitchell,  vice-president 
and  general  manager,  Paducah  (Ky.) 
Sun-Democrat,  has  resigned  be¬ 
cause  of  ill  health.  Edwin  J.  Paxton, 
a  director,  succeeds  him.  Mr.  Paxton 
was  formerly  publisher  of  the  Padu¬ 
cah  Evening  Sun  for  29  years.  Mr. 
Mitchell  will  be  associated  with  the 
daily  as  contributing  editor.  W.  P. 
Paxton,  brother  of  E.  J.  Paxton,  con¬ 
tinues  as  president  of  the  Paducah 
newspapers. 

COLOR  COMICS  FOR  WEEKLIES 

Syndicated  Feature  Corporation,  of 
341  Madison  Ave.,  New  York,  is  being 
organized  to  supply  4-page  comic  sup¬ 
plements  in  four  colors  to  weekly 
newspapers.  According  to  D.  W. 
Sanger,  who  is  in  charge  of  the  cir¬ 
culation  advance  work,  Thomas  A. 
Johnstone,  comic  artist,  will  be  presi¬ 
dent  of  the  corporation. 


TREND  OF  NEWSPAPER  LINAGE 

tC.oninilpd  from  Media  Records  measurements  of  linage  in  52  cities) 


1936 

Linage 

Total  Advertising 

April  .  121,886,991 

March  .  116.443,051 

Display  Onlv 

April  . . . '. .  99,339,301 

March  .  94.4.52,172 

Olassified 

April  .  22,547  690 

March  .  21,990,879 

Retail 

April  .  67,226,716 

March  .  63,326.861 

Department  Store 

April  .  27,602.363 

March  .  26,441,177 

General 

April  .  21,811,505 

March  .  22,899,021 

.Automotive 

April  .  7,813,168 

March  .  5,453,212 

Financial 

April  .  2,487-912 

March  .  2.773,078 


1935 

Pet,  of 

E&P 

Linage 

1935 

Index 

112,803,427 

108.1 

109.4 

110,066,979 

105.8 

104.7 

92,959,775 

106.9 

108.4 

90,577,301 

104.3 

102.8 

19,843,652 

113.6 

1149 

19,489,678 

112.8 

114.0 

63,286,247 

106.2 

107.6 

62,750,781 

100.9 

102.1 

26,037,303 

106.0 

107.6 

26072,319 

101.4 

103.3 

20,313,333 

107.4 

110.4 

20,214,570 

113.3 

106.5 

7,466,615 

104.6 

109.1 

5,559.654 

98.1 

95.6 

1,893,580 

131.4 

111.7 

2.052.386 

135.1 

102.7 

SUBTLE  PRESSURE  IS 
EUROPEAN  METHOD 

Wallace  R.  Deuel,  Berlin  Correspon¬ 
dent  of  the  Chicago  Daily  News, 
Says  Belligerent  Tactics  Are 
Now  Out  of  Style 

Wallace  R.  Deuel,  Chicago  Daily 
News  Berlin  correspondent,  was  home 
this  week  on  leave  after  a  European 
tour,  bringing 
the  message  that 
Europe  is  drop¬ 
ping  belligerent, 
dictatorial  s  u  p  - 
pression  tactics 
in  favor  of  more 
subtle,  indirect 
pressure. 

“As  dictator¬ 
ships  gain  in  ex¬ 
perience  and 
wisdom,  foreign 
governments  see 
increasingly  the 
folly  of  banish¬ 
ing  correspondents,  and  of  interfering 
with  their  news  dispatches.  T^t 
form  of  pressure  is  crude  and  prim¬ 
itive,  and  merely  teaches  the  Amer¬ 
ican  people  to  distrust  that  govern¬ 
ment’s  propaganda,”  Deuel  said. 

“But  things  in  Europe  are  getting 
worse  all  the  time,  and  in  many  coun¬ 
tries,  the  foreign  correspondent  is  a 
victim  of  innumerable  tricks  and 
schemes. 

“Most  foreign  governments  either 
own  outright  or  control  the  cable  and 
telephone  companies  which  the  corre¬ 
spondents  must  use.  As  a  rule  they 
dare  not  interfere  too  openly  with 
message  transmissions,  but  they  can 
always  assist  their  favorites  in  little 
ways  and  greatly  annoy  the  indepen¬ 
dent  reporter.  Often,  when  the  differ¬ 
ence  of  an  hour  or  two  in  time  means 
success  or  failure,  the  favorites’  mes¬ 
sages  are  rim  as  ‘urgent’  but  charged 
at  press  rates,  while  the  same  story  by 
a  critic  is  mysteriously  delayed  in 
transit. 

“Sometimes  a  form  of  bribery  is 
practiced,  by  rebates  on  cable  tolls, 
paid  in  the  form  of  check  to  the  re¬ 
porter  personally.  Yet  the  too  truth¬ 
ful  reporter  may  find  that  he  owes  a 
dozen  unpaid  tax  bills,  and  that  he 


never  gets  any  of  the  ‘exclusive’  inter¬ 
views  with  leading  government  offi¬ 
cials,  or  'inside  news’  which  often  look 
so  important  to  his  editor  back  home. 

“I  have  known  of  cases  where  in¬ 
direct  pressure  took  the  form  of  mak¬ 
ing  trouble  for  the  reporter’s  friends, 
accusing  them  of  giving  him  misin¬ 
formation  and  denouncing  them  open¬ 
ly  and  shamefully  for  consenting  with 
a  foreign  correspondent,  as  if  that 
was  an  act  of  treachery  by  that  euun- 
try’s  citizens.  This  work  soon  tends 
to  shut  off  a  correspondent’s  sources 
and  social  contacts,  unless  he  is  un¬ 
usually  persevering  and  industrious. 

“If  a  correspondent  is  objectionable, 
the  foreign  government  may  complain 
directly  to  his  European  chief,  to  his 
American  Ambassador,  to  the  head  of 
the  Washington  bureau,  through  its 
Ambassador,  hoping  his  editor  will  be 
moved  by  such  appeals.  ’They  accuse 
him  of  inaccuracies. 

“Often  to  prove  these  inaccuracies 
government  agents  will  deliberately 
‘plant’  a  ‘lu-lu’  on  him.  This  is  us¬ 
ually  acccnnplished  by  having  some 
unofficial  informant  supply  him  with 
four  or  five  important  stories,  which 
the  reporter  views  at  first  with  doubt, 
not'  knowing  the  source.  Subsequent 
developments  {urove  the  accuracy  ctnd 
great  value  of  these  stories,  so  he 
credits  this  ‘source’  more  hi^ly. 

“Th«i  a  deliberate  hoax  is  planted 
(HI  him,  and  when  it  is  printecL  that 
government  has  basis  for  real  c<Mn- 
plaint  They  wait  an  appropriate 
time,  and  when  they  desire  to  see  him 
‘shipped  out,’  they  make  official  com¬ 
plaints,  refer  to  the  records,  and  prove 
the  correspondent’s  inaccuracy.” 

Mr.  Deuel  addressed  750  members  of 
the  Chicago  Council  on  Foreign  Rela¬ 
tions  at  the  Palmer  House,  May  12, 
prophecying  that  a  general  European 
War  would  probably  break  out  be¬ 
tween  1940  and  1945. 


MACQUARRIE  RESIGNS 

Gordon  MacQueurie,  managing  edi¬ 
tor  of  the  Superior  (Wis.)  Evening 
Telegram,  and  author  of  fishing 
stories,  has  resigned  to  join  the  Mil- 
waukee  Journal  as  editor  of  a  new 
outd(x>r  department.  Seegar  Swan¬ 
son,  manager  of  the  Ashland,  Wis., 
bureau  of  the  daily,  suc(%eds  Mr, 
MacQuarrie. 


VV.  R.  Deuel 
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NEW  YORK  GUILDSMAN  ATTACKS  AIMS 

AND  METHODS  OF  A.  N.  G.  LEADERS  at-the-piano  sub- head:  “They  called  the  regime  is  prepared  to  put^ ! 

_  Heywood  Broun  the  Playboy  of  the  Guild  in  the  American  Federation  fi  ' 

Original  Purposes  of  Group  Swamped  by  “Pinko”  Social  Algonqmn  But  the  Boy  Grew  Older.  Labor  by  a  convention  vote,  ■ 


Crusades  of  National  Heads — Guild  Reporter 
Called  Regime  Propagandist 


Today  He  Is  an  Outstanding  Labor  represents  an  impatient  departnn 
Leader.”  And  this  excerpt  from  the  from  the  national  referendum  iw. 
text;  “Today  he  is  a  labor  leader,  he  tern,  under  which  last  year 


By  JACK  ALEXANDER 

(Memlwr  of  the  n.ii1y  News  Unit  of  the  New  York  Newsp.iper  Guild) 


is  a  champion  of  the  common  man.  failed  to  gain  a  two-thirds  majoffe 

He  is  Number  One  on  the  picket  Affiliation  is  regarded  as  in  the  bil 
line.”  The  sivnificance  is  that  a  few 


line.”  The  significance  is  that  a  few  Once  more  the  regime  is  wholty  S 


(The  following  letter  is  an  expres-  to  keep.  Resigning  was  plainly  the  their  Gviili. 


Sion  of  my  own  sentiments  and  be-  wrong  way  to  go  about  curing  such  ^y^en  he  was  a  Socialist  he  ^  ^  n  reconcilably  opposed  It 

liefs  and  in  no  way  an  official  com-  a  condition  but  the  resigners  were  ,  ,  eemrarle’s  meet  Hee.  as  conservative  a  lab« 

munication  from  the  Guild  unit  of  in  no  mood  to  be  told  that.  Wrong  •  ^  evmhole  1  remember  envei-inv  outfit  as  the  A.  F.  of  L.  and  that  they  | 
which  I  am  a  member.  It  is  being  though  they  were,  their  resignations  ^  Pemmueiet  b^te  r.=.rt,r  er.o  c;,ierioir  forthwith  if  affiliatim  j| ' 


‘>PP<Med  h 


printed  at  my  request  and  I  have  hurt  the  Guild.  Every  time  the  NEB  .  Labor  Lveeum  in  which  a  fat^  ^  4» 

_ * _ II  T  A  \  Ldbor  Gyccum  in  wnicn  a  lat.  Guilds  dues-oaving  member«hi*  l 


nothing  to  selL- 


goes  off  the  deep  end  on  some  ques-  which  a  tat.  Guild’s  dues-paying  membership  h 

fion  just  remotely  affecting  the  Guild  ^reat  glee  already  a  rather  small  fraction 


already 


fraction  j 


JREAT  many  Guildsmen  are  TAoraffec^^rit  at  affi  among  the  comrades  by  lurching  what  it  could,  and  should,  be.  r»; 

complaining  (although  you  never  resicn  around  the  stage  drunkenly  in  com-  ^ell  be  that  this  precipitate  pluncb 

,11, _  ^  r _ xi_-  ®  *  nanv  witn  artnre  riinriisiintina  nnn  ..t  _ ,  i  , 


get  an  inkling  of  it  from  the  Guild  j.  .  ,  /  ,  r  with  actors  representing  God.  of  the  Guild  into  organized  laS5 

RaimWa,-)  fbnf  tbo  Oiiild  is  losinv  might  clarify  things  for  men  in  p,  Morgan  and  similar  hate  foci,  ranks  will  irremediahlv 


Re^rter)  that  the  Guild  ^  losing  Ho:isffin  a^rTacoml  ’^d^^^^^^^^^^^^ 


sight  of  what  was  once  its  only  pur¬ 
pose — improvement  of  the  economic 


ery  and  Chicago  to  show  just  what 


J.  P.  Morgan  and  similar  hate  foci. 
The  fat  boy  waved  aloft  a  gin  bottle. 
On  his  back  was  a  placard  lettered 


ranks  will  irremediably  crack  the 
organization. 

Possibly  I  overestimate  the  oppoa. 
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condition  of  its  members:  that  when  Present  leadership  of  the  Guild  Heywood  Broun.  Those  insulting  days  tion  to  current  policies  and  le^ 
,1  . - .  - .1  - - conceives  to  be  its  function.  are  over  for  Mr.  Broun.  The  com-  and  certainly  the  leaders  are  proS 


it  does  get  around  to  agitating  for 
benefits,  it  does  so  in  such  a  brash, 


The  quotes  are  from  the  magazine  rades  are  now  playing  up  to  his  blind  ing  as  if  there  were  a  vast  armv 

_ iU_  c< _ I _ Tir _ 1 _  /o _  1 _  *1 _  1 _  J _ : _ _ _  “  .  .  ...  “y 


whole-hog-or-none  way  that  the  net  section  of  the  Sunday  Worker  (Sun-  side  because  they  have  designs  on  banners  marching  at  their  heels. 


result  is  defeat  or  a  documentary  set-  edition  of  the  Daily  Worker,  the  Guild 


tlement  that  means  no  more  than  an  Communist)  of  January  12  last.  The 


I  think  I  judge  the  temper  of  men 


Do  all  Guildsmen  tie  in  with  the  outside  New  York  better  than  (fat 
mmitting  of  the  organization  to  regime.  The  men  the  main  office  bai 


international  treaty;  that  it  is  indulg-  the  article  is  “It  Seems  To  committing  of  the  organization  to  regime.  The  men  the  main  office  hat 

ing  in  ill-advised  strikes  and  rattling  Too.  ’  The  subject  of  the  piece  broad  social  crusades?  Are  they  con-  sent  West  to  sound  out  sentiment  ban 

its  tin  cup  and  exhibiting  its  bed  ts  Heywood  Broun,  who  is  described  tent  with  the  wish-fulfilment  basis  shown  themselves  to  be  singulafi; 
sores  publicly  in  a  way  that  gains  an  American  Von  Ossietzky  who  upon  which  the  Guild  now  confronts  impervious  to  new  impressions, 

only  a  lot  of  maudlin  sympathy,  not  not  propose  to  end  his  days  in  publishers  with  a  Magna  Charta  and  I  think  the  regime  can  and  should 

shorter  hours  or  the  increased  share  some  Yankee  concentration  camp.”  hopes  immediately  to  gain  what  labor  be  ousted.  The  men  to  do  this  an 

of  the  profits  that  rightfully  belong  Gf  him,  the  author  says:  “Broun  sws  unions  have  been  generations  in  gain-  the  men  from  outside  of  New  York, 

to  writers,  editors  and  reporters;  that  the  Guild  as  a  key  group  in  fostering  ing?  Or  would  they  prefer  a  quiet  for  the  New  York  Guild,  due  to  the 

instead  of  branching  out  and  gaining  white-collar  organization  throughout  policy  of  small  gains  quietly  but  activities  of  the  comrades  and  die 
the  numerical  strength  so  necessary  America.  .  .  ,  He  hopes  the  Guild  can  .steadily  achieved?  Do  Guildsmen  comrades’  blood  brothers,  has  become 

for  mass  action,  it  is  alienating  mem-  render  the  trade  union  movement  join  with  the  regime  in  seeking  Der  quite  pinko  indeed, 

berfe  and  narrowing  down  gradually  )«ore  articulate  to  the  unorganized.  Tag  for  the  entire  working  cla.ss  or  There  is  another  improvement  that 


There  is  another  improvement  that 


to  a  smriler  and  smaller  handful  of  scattered  workingmen  of  .\mer-  does  a  majority  believe  the  Guild  might  profitably  be  made.  The  Guild 


so-called  leftists,  so  that  in  a  few  *ca,  the  people  at  large.  .  .  .  Ho  has  should  work  strictly  for  its  own  mil- 


more  years  it  will  be  entirely  non-  thrown  his  vast  bulk,  and  it  is  not  lenium?  Does  the  membership  share 


representative  of  working  American  only  physical  .  .  .  the  man  is  a  sort  the  Brounian  vision  of  the  brother 


headquarters  should  be  moved  out  of 
New  York  and  given  an  avengt 
American  chance  in  an  average  Amtr-  ^ 


newspapermen.  Man  Mountain  Dean  among  col-  hood  of  man  or  is  that  a  luxury  we  ican  city.  It  is  no  mere  touriiti' 

The  convention  starts  here  in  New  umnists  .  .  .  against  Fascism  .and  should  deny  ourselves  until  we  get  bromide  that  New  York  is  not  Ameri- 

York  May  29  and,  so  far,  I  have  heard  against  War.  .  .  He  stands  for  what  a  few  wage  and  hours  concessions?  can.  Its  psychology  and  its  loudat 

nothing  of  any  organized  minority  or  Vanzetti  called  joostice  and  what  he  Does  the  membership  believe  the  reforming  intellectuals  are  decidedly 
majority  opposition  to  act  as  a  check  calls  the  brotherhood  of  man.  And  Guild  is  wisely  committed,  by  con-  European,  so  much  so  that  it  would 
upon  the  vaulting  ambitions  of  the  "C  feels  the  unmediate  methods  of  vention  resolution,  to  battle  for  in-  be  deeply  embarrassing  for  a  natiooal 

gentlemen  who  have  been  in  control  attaining  that  goal  are  a  Farmer-  dustrial  unionism  when  it  isn’t  even  officer  of  the  Guild  to  admit  publidjr 


vention  resolution,  to  battle  for  in-  be  deeply  embarrassing  for  a  natiooal 


dustrial  unionism  when  it  isn’t  even  officer  of  the  Guild  to  admit  publidjr 


for  three  years.  This  isn’t  surprising  Labor  Party  and  a  strong  anti-Fascist  a  recognized  union  as  yet?  How  does  that  he  is  not,  at  the  moment,  readjr 


since  the  organ  in  which  you  might  movement  in  this  coimtry. 
expect  to  read  such  news  prints  only  Mr.  Broim  is  quoted  c 


what  is  favorable  to  its  self-perpetu-  follows:  “The  newspaperman  has  al- 
ating  rulers.  It  is  entirely  possible  ways  been  leftist  in  thought.  .  .  .  The 


that  my  notion  of  the  unexpressed  impartial  reporter?  Nonsense.  It  i 
dissatisfaction  is  exaggerated.  But,  if  impossible  to  be  a  plate  glass  win 


it  isn’t,  it’s  about  time  to  do  some¬ 
thing.  Probably  more  significant  than  the  you  think  that  constant  dramatization 

At  the  Cleveland  convention,  the  Worker’s  reporting  is  the  way  the  of  weakness  will  make  for  strength? 
regime  lost  to  an  unorganized  vote _ 


ovement  m  this  coimtry.  expending  energy  on  organization  of  to  die  for  the  class  struggle.  One  jud 

Mr.  Broun  is  quoted  directly,  as  a  Farmer-Labor  Party  strike  you?  doesn’t  do  that  here.  It  stamps  oot 
Hows:  “The  newspaperman  has  al-  Do  you  fancy  the  masochistic  psy-  as  a  barbarian.  Washington  or  siy, 
ays  been  leftist  in  thought.  .  .  .  The  chology  that  dictates  hopeless  strikes,  Cleveland,  would  furnish  a  less  hectic, 
ipartial  reporter?  Nonsense.  It  is  .spectacular  clashes  wiffi  the  police  less  pinko,  less  biased  atmosphere. 

ipossible  to  be  a  plate  glass  win-  and  sweaty  dramatization  of  the  fact  - 

)w.”  that  the  Guild  is  pitifully  weak?  Do  GETS  STATION  PERMIT 


on  the  continuation  of  Jonathan  Eddy 
as  national  executive  secretary,  only 
to  have  one  delegation  reverse  itself 
and  swing  the  vote  Eddy’s  way.  The 
moral  of  this  historic  fact  is  that  the 
membership  is  more  powerful  than 
the  regime,  if  it  sets  out  to  be. 

The  big  question  is — just  what  kind 
of  a  Guild  does  the  membership 
want?  If  we  had  an  unfettered  Re¬ 
porter,  with  a  section  devoted  to  dis¬ 
cussion  of  this  important  topic,  we 
might  get  a  fair  cross-section  of  opin¬ 
ion.  As  things  stand  now,  the  regime 
in  power  has  fashioned  its  own  ideal 
of  a  Guild  and  endeavored  to  fasten 
the  pattern  onto  the  membership, 
which,  to  me,  is  making  the  patient 
fit  the  bed.  What  is  even  more  dis¬ 
astrous,  in  my  opinion,  is  that  the 
regime’s  grandiose  notion  of  the 
Guild’s  function  has  departed  too  far 
from  the  original  ideal  and  no  longer 
represents  the  mass  cravings  of  its 
members.  In  our  own  imit,  we  have 
had  resignations  during  the  past  few 
months.  Some  were  over  the  broad 
pacifist  resolution  endorsed  by  the 
NEB,  a  tactless  move,  if  there  ever 
was  one;  some  retched  over  the  NEB 
blast  against  sections  of  Governor 
Lehman’s  criminal  procedure  reforms. 
Those  who  resigned  didn’t  fancy  the 
company  the  NEB  was  forcing  them 


GRETA  GARBO  TANKS  SHE’LL  TALK 


FCC  Grant*  Illinois  Daily’s  Request—  A 

Refuses  N.  Y.,  St.  Paul  ApplicatioM  ^ 

(Special  to  Edito*  &  Pi'blisrii) 

Washington,  D.  C.,  May  11— Tie 
Federal  Communications  Commiawn  ^ 

has  approved  the  application  of  ^ 

Champaign  (Ill.)  News  Gazette  to  j 
build  and  operate  a  broadcasting  sta-  ;  . 

tion  on  1370  kilocycles,  100  watts,  day-  | 
time  operation.  |  j. 

Several  other  actions  were  alio  | 
taken  affecting  the  newspaper-radio  |  , 

interests.  The  Commission  denied  the  3 
application  of  the  Daily  News  of  St  ^  ^ 
Paul,  Minn.,  to  vacate  the  previous  s  j. 
order  of  the  FCC  granting  permisskn  ^ 
to  build  and  operate  a  station  to  Ed-  ,  « 
ward  Hoffman  of  St.  Paul,  until  the  5 
U.  S.  Court  of  Appeals  has  taken  ^  ^ 
action  in  the  court  fight  for  the  radio  1 
channel.  Another  petition  of  the  Daily  | 
News  for  a  re-hearing  of  the  case  and  , 
a  reversal  of  the  Hoffman  permissict 
was  also  denied. 

The  FCC  denied  the  application  of  q 
WINS,  the  Hearst  station  of  Net 
York,  for  permission  to  increase  it*  Fr 
power  transmission  range  from  5II  Hi 
watts  to  5,000  watts.  f  Ai 


The  elusive  Greta  adopted  a  new  publicity  technique  as  she  arrived  recently 


MONTANA  DAILY  SUSPENDS 

The  Whitefish  (Mont.)  Reminder  ha*  | 


in  New  York  City  aboard  the  S.  S.  Gripsholm.  She  was  enroute  to  HoUywooii  suspended  publication  and  its  busine# 


from  a  vacation  in  her  native  Sweden, 
she  chatted  merrily  with  ship  news  men 


Hitherto  “not  at  home”  to  reporters. 


and  circulation  have  been  combinud 
with  the  Whitefish  (Mont.)  Pilot. 
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PRESIDENT  FORGETS  POLITICAL  CARES  AT  BRILLIANT  PRESS  CLUB  DINNER 


Scene  at  Founder’s  Day  celebration  at  National  Press  Club.  President  Roosevelt  bas  guest  of  honor  seat  on  the  dais. 


PRESIDENT  ATTENDS 
PRESS  CLUB  DINNER 

Four  Hundred  Members  of  Na¬ 
tional  Group  Present  at  Found¬ 
ers  Day  Dinner — Political 
Skits  Are  Featured 

(Sfiecial  to  Editor  &  Publishes) 
Washington,  D.  C.,  May  11. — Mark¬ 
ing  the  28th  anniversary  of  the  Na¬ 
tional  Press  Club,  400  members  of 
that  organization  attended  a  Foimd- 
ers’  Day  Dinner,  May  9,  with  their 
most  distinguished  fellow  member. 
President  Franklin  D.  Roosevelt,  as 
guest  of  honor. 

Other  Press  Club  members  seated 
at  the  guest  table  included  Attorney 
General  Homer  S.  Cummings;  Henry 

G.  Morgenthau,  Jr.,  Secretary  of  the 
Treasury;  Daniel  C.  Roper,  Secretary 

)  of  Commerce;  and  Speaker  Joseph 
W.  Byms  of  the  House. 

Founders’  Day  Dinner  is  an  atmual 
function  that  brings  scores  of  non¬ 
resident  members  to  Washington  and 
attracts  himdreds  of  conspicuous  fig¬ 
ures  of  the  newspaper  world,  govern¬ 
ment  and  the  professions.  Attendance 
is  restricted  to  the  club  membership, 
and  this  year  as  usual  the  applica¬ 
tions  for  tickets  numbered  many 
times  the  space  available  for  diners. 

President  George  W.  Stimpson  of 
the  club,  who  made  brief  introductory 
remarks,  and  President  Roosevelt, 
who  spoke  in  a  humorous  vein  “off 
the  record,”  made  the  only  speeches 
of  the  evening.  John  Charles  'Thomas, 
baritone,  and  Anne  Leaf,  organist, 
were  the  guest  stars,  with  the  U.  S. 
Navy  Band  present  for  dinner  music. 
As  usual,  the  high  point  of  the  en¬ 
tertainment  program  was  the  solo 
work  of  George  O’Coimor. 

A  series  of  political  skits  was  pre¬ 
sented  by  club  members,  George 
Dumo  of  International  News  Service 
acting  as  master  of  ceremonies.  The 
characters  portrayed  and  the  newspa¬ 
permen  ta^g  part  were:  The  Vice 
President,  Thomas  P.  Dowd;  the 
I  President,  Thomas  D.  Peters;  Marvin 

H.  McIntyre,  Russell  T.  Edwards; 
Grove  Patterson,  Charles  O.  Gridley; 
C<J.  Robert  R.  McCormick,  Richard 

1  W.  Westwood;  William  Randolph 
i  Hearst,  George  A.  Benson;  Harry 
Otandler,  Harry  E.  Radcliffe;  Free- 
of  Ae  Press,  Richard  L.  Wilson; 
City  Editor  Fletcher,  Harry  R.  Dan- 
jd;  Office  Boy  Himtley,  Labert  St. 
^air;  Reporter  Frank  Knox,  Paul 
Hodges;  Reporter  William  E.  Borah, 
Prank  A.  Gall;  Reporter  Herbert 
^ver,  Edward  L.  R^dan;  Reporter 
,  Arthur  H.  Vandenberg,  Frank  B. 
Reporter  Alfred  M.  Landon,  J. 
)S  Russell  Wi^ins. 

rh»  National  Press  Club  with  a 

inec  “e^rslup  roU  of  about  2,000,  still 
lined  ^  ^  charter  members,  most  of 
I  whom  attended  the  dinner. 


SCHOMP  JOINS  FENGER-HALL 

Ralph  Schomp,  assistant  graduate 
manager  at  the  University  of  Oregon, 
has  been  appointed  Portland  manager 
of  the  Fenger-Hall  Co.,  Ltd.,  news¬ 
paper  representatives. 

$5000  FINE  AGAINST 
INCITING  OF  WAR 

Bill  Would  Make  Federal  Offense 
False  Reports  with  Intent  to  In¬ 
cite  Conflict — Senator  Says 

Not  Aimed  at  Free  Press 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  May  13 — Spread¬ 
ing,  by  publication  or  otherwise,  of 
any  false  report  with  intent  to  incite 
war,  would  be  made  a  federal  offense, 
pimishable  by  a  fine  of  $5,000  and 
five  years  imprisonment,  under  a  bill 
introduced  by  Senator  Elmer  Benson 
of  Minnesota. 

While  the  bill  contains  a  provision 
that  nothing  in  the  Act  shall  be  con¬ 
strued  to  abridge  the  right  of  free 
speech  or  free  press  or  restrain  in 
any  manner  the  free  and  open  ex¬ 
pression  of  opinion  and  belief.  Sena¬ 
tor  Benson’s  statement  just  preced¬ 
ing  introduction  of  the  bill  indicated 
a  different  intent. 

Speaking  to  his  colleagues  in  the 
Senate  chamber,  the  Minnesotan  said: 
“Despite  the  fact  that  I  know  I  shall 
be  subject  to  criticism  on  the  part 
of  newspapers,  I  intend  to  introduce 
a  bUl  to  make  it  unlawful  for  a 
newspaper  or  an  individual  to  dis¬ 
seminate  information  which  would 
intend  to  incite  our  people  to  un¬ 
friendly  relations  with  other  coun¬ 
tries  or  which  would  tend  to  incite 
our  government  to  war  with  such 
nations,  and  to  make  a  violation  of 
such  law  pimishable  by  fine  or  Im¬ 
prisonment. 

“The  criticisms  which  probably  will 
be  leveled  at  the  Congress  for  con¬ 
sidering  such  a  measure  would  in¬ 
volve  the  right  of  free  speech,  but  I 
contend  that,  while  we  are  at  peace 
with  other  nations,  it  is  just  as  vi¬ 
cious  for  a  person  to  talk  in  such 
manner  or  print  articles  in  such 
manner  as  to  cause  other  nations  to 
be  unfriendly  toward  us  and  which 
would  tend  to  lead  us  into  war  as  it 
is  during  time  of  war  for  a  citizen 
to  talk  against  our  own  country  while 
we  are  engaged  in  war.  It  seems  to 
me  the  same  penalties  should  be  in¬ 
flicted  in  each  case.” 

Senator  Benson  cited  an  editorial 
whish  appeared  in  the  Chicago  Daily 
News  which,  he  said,  apparently  en¬ 
deavored  to  convey  to  its  readers 
the  idea  that  this  country  is  in  grave 
danger  of  being  attacked  by  a  for¬ 
eign  force.  Such  articles  promote 
heavy  expenditures  of  public  funds 
to  increase  the  anned  forces,  he  as¬ 
serted. 


Senator  Benson  stated  he  has 
studied  the  constitutional  aspects  re¬ 
lating  to  a  free  press  and  he  is  satis¬ 
fied  that  a  ban  on  publication  of 
untrue  statements  which  may  incite 
nations  to  war  does  not  violate  the 
constitutional  inhibition. 

TOOK  ALCATRAZ  PHOTO 

“Big  Bertha”  Aimed  from  Boat  Suc- 
ceBtfully  by  Clem  Albers 

Goal  of  every  newspaper  cameraman 
since  the  establishment  of  a  Federal 
Prison  on  Alcatraz  Island — an  excel¬ 
lent  photograph  of  the  closely  guarded 
penitentiary  and  its  prisoners — was 
achieved  by  Clem  Albers,  veteran  of 
the  San  Francisco  Call-Bulletin  cam¬ 
era  staff,  May  7, 

Armed  with  his  “Big  Bertha,”  and 
seated  in  a  boat  in  the  bay  Mr.  Albers 
took  a  telescopic  view  of  the  Federal 
prisoners  under  close  guard  as  they 
made  they  way  to  the  prison  mess  hall. 
While  none  of  the  convicts  were  iden¬ 
tifiable,  the  “line”  with  guards  in 
front,  rear  and  overhead  behind  a 
barred  prison  enclosure  was  clearly 
discernible  in  the  eight  column  re¬ 
production  in  the  Call-Bulletin. 

Need  of  having  just  the  right  tide 
and  a  clear  sun  meant  delay  of  a  day 
or  so  in  taking  the  picture. 

COLOR  SPACE  FOR  LYSOL 

Featuring  the  exclusive  use  of  Lysol 
as  a  disinfectant  in  the  rearing  of  the 
Dionne  quintuplets,  Lehn  &  Fink  Cor¬ 
poration  is  celebrating  the  quints’  sec¬ 
ond  anniversary  with  the  heaviest  ad¬ 
vertising  drive  ever  placed  on  this 
product.  Full  pages,  in  full  color,  will 
appear  in  special  newspaper  sections 
of  36  leading  cities  near  May  28  when 
the  quintuplets  will  be  two  years  old. 
The  color  pages  will  appear  in  special 
Dionne  Roto  section  of  the  Scripps- 
Howard  chain  of  newspapers,  May  29, 
and  in  the  American  Weekly,  of  the 
Hearst  chain,  June  7.  Black  and  white 
full  pages  will  also  appear  at  the  same 
time  in  17  national  magazines.  Radio 
will  also  be  used.  The  advertising 
agency  is  Lennen  &  Mitchell,  New 
York. 

DAILIES  NAME  “SPECIALS” 

Appointment  of  the  following  repre¬ 
sentatives  in  the  national  field  has  been 
announced  by  these  newspapers: 
Aberdeen  (S.  D.)  American  News  and 
the  Grand  Forks  (N.  D.)  Herald, 
Tenny,  Woodward  &  Co.,  Inc.,  both 
effective  June  1;  Lawton  (Okla.) 
Constitution  and  Frederick  (Okla.) 
Leader,  Frost,  Landis  &  Kohn;  St. 
Charles  (Mo.)  Cosmos- Monitor;  Fred¬ 
eric  A.  Kimball  Co.,  Inc.,  effective 
June  1;  La  Grande  (Ore.)  Observer, 
Fenger-Hall  Co.,  Ltd.;  Wilmington 
(O.)  News-Journal,  John  W.  Cullen 
Co.,  and  Ambridge  (Pa.)  Citizen,  How¬ 
land  &  Howland,  Inc. 


NEWS  MEN  SEEK  BAN 
ON  BANEFUL  CUSTOM 

Solemn  Conclave  Called  in  Watb- 
ington  to  Stamp  Out  Pernicioua 
Practice  of  Doffing  Hat*  in 
Elevators 

(Special  to  Editor  &  Publishes) 
Washington,  D.  C.,  May  12. — ^For¬ 
mation  of  National  Press  Club  Lift 
No.  1  of  the  Association  for  the  Pre¬ 
vention  of  Taking  Off  Hats  in  Elevat¬ 
ors,  will  be  discussed  at  a  meeting 
Saturday  night  in  the  club’s  audi¬ 
torium. 

The  call  to  the  conclave  declares: 
“The  machine-like  removal  of  hats  in 
elevators  on  which  females  are  pas¬ 
sengers  has  become  a  meaningless 
gesture,  as  futile  as  it  is  foolish,  mak¬ 
ing  the  male  sex  an  object  of  derision 
even  among  ourselves,  causing  strong 
men  to  cringe  and  women  to  titter. 

“In  addition,  it  tends  toward  unnec¬ 
essary  flirtatious  maneuvers,  builds 
class  distinction  because  the  so-called 
courtesy  is  never  exercised  toward 
women  elevator  operators,  is  destruc¬ 
tive  to  masculine  headgear,  is  doubly 
embarrassing  to  sensitive  baldheaded 
men.” 

Organization  of  units  in  other  office 
buildings  is  planned  with  a  view  to  a 
national  convention  next  year — “with 
banners  and  delegate  contests  and 
maybe  fights  and  everything.” 

Organizational  meeting  speakers 
are:  Albert  L.  Warner,  New  York 
Herald  Tribune;  Theodore  Tiller, 
chief  of  HOLC  publicity;  Sir  Willmott 
Lewis,  London  Times;  Representatives 
Percy  Gassaway  and  Maury  Maver¬ 
ick,  and  Senator  Sherman  Minton. 

Sponsors  of  the  APTOHE,  which  it 
was  announced  will  have  its  own 
OGPU  to  enforce  its  decisions,  are: 
Fred  W.  Perkins,  Merwin  H.  Browne, 
Morton  M.  Milford,  Clifford  Prevoet, 
Mark  Foote,  George  O’Connor,  Rob¬ 
ert  W.  Horton,  Charles  P.  Stewart, 
Frank  H.  Weir,  Stuart  Godwin  and 
Lee  Poe  Hart. 

SUN  RUNS  STAMP  SECTION 

On  the  occasion  of  the  opening  of 
the  Third  International  Stamp  Exhibi¬ 
tion  at  the  Grand  Central  Palace,  New 
York,  May  9  the  New  York  Sun  pub¬ 
lished  a  10-page  stamp  news  section 
in  conjimction  with  the  regular  issue. 
Under  the  supervision  of  Harold  L. 
Goldman,  classified  manager,  and 
Franklin  R.  Bruns,  stamp  editor,  more 
than  10,500  lines  of  advertising  were 
solicited.  The  pages  were  reproduced 
in  tabloid  form,  four  pages  added,  and 
were  given  away  at  the  stamp  show. 

RELEASES  SUMMER~SCHEDULE 

The  Herman  W.  Stevens  Agency  o£ 
Boston  has  released  to  Boston  news¬ 
papers  a  summer  schedule  featuring 
the  use  of  Salada  tea  for  iced  .ea. 
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ROBINSON-PATMAN  BILLS  MENACE 
ADVERTISING,  SAYS  PROF.  NYSTROM 

Purpose*  Are  Laudable,  But  Method  Will  Favor  Wholesalers 
and  Jobbers  Against  Manufacturers  Who  Sell 
Retailers  Directly 


RESOR  ON  COAST 


UNTRAMMELED  PRESS 
“A  RUNAWAY  SUN" 


By  PAUL  H.  NYSTROM 

Professor  of  Merketing,  Columbia  Uniyersity;  President, 

Limited  Price  Vnriety  Stores  Association 

IF  the  Robinson-Patman  Bills  now  Or  the  other  hand,  there  is  nothing 
before  Conjtress.  or  anything  like  in  these  bills  giving  the  Federal  Trade 


1  before  Congress,  or  anything  like  in  these  bills  giving  the  Federal  Trade 
them,  become  a  law,  several  important  Commission  any  authority  under  the 


changes  are  certain  to  occur  in  the  amounts  of  discounts  or  prices  ob- 
distrilsution  of  goods  and  in  the  use  tained  by  wholesalers  or  jobbers  so 


of  advertising.  The  purposes  of  these  long  as  they  are  termed  differentials, 
bills  as  expressed  in  their  preambles  There  is  no  requirement  that  such 


are  not  objectionable.  These  purposes  differentials  be  modified  according  to 


include  the  prohibitions  of  imfair  the  quantites  bought  or  that  they 


discriminations  in  prices,  of  psuedo-  be  made  uniform  for  all  purchasers, 
brokerage  and  psuedo-advertising  al-  The  Federal  Trade  Commission  will 


lowances.  There  is,  of  course,  a  serious  have  no  control  whatsoever  over 
question  whether  such  legislation  is  wholesalers’  or  jobbers’  differentials. 


necessary.  Our  present  laws,  if  Here,  again,  there  is  the  intent  in 
properly  enforced,  would  probably  be  these  bills  to  favor  wholesalers  and 


sufficient  to  eliminate  these  evils,  jobbers  at  the  expense  of  retail  con- 
However,  if  additional  legislation  cems  that  buy  directly. 


Power  to  Enjoin  Senate  Is  Powsr  ^  Ns^ 
Destroy  It,  Black  Lobby  Cew. 
mittea  Lawyer  Argnes  ia 
Hearst  Snit 


{Special  to  Eoitos  &  Prsusaii) 
Washington,  D.  C.,  May 
Congress  could  pass  no  law  aSeetb  i  *  ^ 
the  business  of  the  press  in  any^  i 
whatsoever,  the  press  becomst,  Z  t  ***** 
facto,  a  thing  above  and  beycod  ^  i 
law,  and  a  business  that  is  subject  b  ** 
no  law  becomes  as  deadly  as  a  r«. 
away  sun.” 


seems  necessary,  then  bills  simply  and 


This  quotation  is  the  heart  of  tk 
brief  fil^  by  Crampton  Harris, 
ney  for  the  Black  Lobby  conunilbi 
in  its  court  fight  with  William 
olph  Hearst  over  the  Senate’s  right  b 
supoena  private  telegrams  betnia 
the  publisher  and  his  employes. 

Harris  in  his  brief,  challenged  kt 
points  made  by  Elisha  Hanson,  coinsii 

"  ”■  for  Mr.  Hearst,  in  requesting  a  SDeebI 

ems  a  uy  rec  y.  ^  Stanley  Re«or  fright),  president,  J.  appeal  on  this  case  to  the  D.  C.  Com 

Waller  Thompson  tiompany,  is  shown  of  Appeals,  on  the  recent  adverse  (b- 


directly  drawn  to  eliminate  these  evils  bills  have  for  their  expressed  purwse  ^  Baker,  vice-president  and  cision  of  the  District  Supreme  Com 

would  be  in  the  public  interest.  the  prohibition  of  psuedo-adverti.  mg  Western  Division  manager,  in  San  „  oi  ^ 

The  objections  to  the  Robinson-  allowances.  This  purpose  is  proper  Francisco  last  week.  Mr.  Kesor,  who  .  J*  ^  ^  paragra^  (X  hi 


Patman  bills  are  not  to  their  pur-  and  sound,  but  these  bills  actually  has  l>een  visiting  the  agency’s  West  ““  statM  that  Conpeai  g 

poses  expressed  in  their  preambles,  go  much  further.  According  to  these  Coast  offices,  was  scheduled  to  enjoy  a  without  the  authority  wder  the  Co- 
but  rather  to  the  methods  by  which  bills  any  manufacturer  desiring  to  brief  vacation  at  his  Wilson.  Wyo.,  stitution  of  the  United  States  to  n- 
they  propose  to  carry  out  these  pur-  work  out  a  plan  of  advertising  his  ranch  this  week.  He  was  accompanied  strain,  restrict,  censor  or  inquire  ink 

poses  and  to  the  fact  that  these  bills  goods  with  his  retailers,  may  do  so  to  the  coast  from  New  York  by  Henry  fh®  busmess  of  the  press, 

carry  riders  intended  to  establish  only  on  condition  that  such  arrange-  M.  Stevens,  vice-president.  It  was  Mr.  Referring  to  this  interpretation 

special  privileges  for  certain  types  of  ments  are  offered  on  equal  terms  to  Resor’s  first  Pacific  (.oast  visit  in  eight  Harris  declared:  “Freedom  of  the  pns 


distributors  by  placing  unfair  and  all  customers. 


unnecessary  handicaps  upon 


This  provision  makes  advertising 


is  conferred  not  for  the  benefit  of  tk 
press  but  of  the  people.  ’The  Grogja 


competitors. 


allowances,  even  thoi^^  legitimate  imtional  adverttaing  and  ^n  ^ase  (the  Huey  Long  punitive  tn 


look  behind  the  purposes  of  and  desirable,  impracticable  if  not  advertised  bran^  of  gcxxls.  (.^3^  involving  Louisiana  publiim) 


these  bills  as  expressed  in  their  pre-  impossible.  There  are,  as  everyone 


ambles  and  see  what  they  actually  engaged  in  advertising  and  distribut- 


The  purposes  of  these  bills,  there-  makes  clear  the  reason, 
fore,  go  much  farther  than  indicated  ^  . 


“If  Congress  is  not  free  to  Imgv 


intend  to  accomplish.  In  their  prohi-  ing  knows,  a  great  many  instances  in  P  •  •  •  n  t  what  the  people  want  or  think,  x  \  wrote 

bition  of  discriminations  in  prices  and  which  cooperative  advertising  plans  even  principal  y  o  value  is  all  the  thinking  oftk  '  voyai 

terms  these  bills  exempt  wholesalers’  may  be  effected  with  certain  retailers  \  un  air  prac-  pg^pjg  j£  ^  urges  legislatkD  Ihe 

and  jobbers’  differential  discounts  who  are  able  and  willing  to  assist,  but  rather  to  grant  specmlavors  ^  betrays  his  country.  11  what 

from  the  terms  of  the  law.  Why?  These  arrangements  usually  include  whole^lers  and  jobbers  at  the  ex-  ^  newspapers  urges  lei^  the  i 

TTnrI*»r  hills  wholesalers  and  newsnaner  or  othf.r  forms  of  advor-  P^nse  of  their  competitors— the  chains,  ihair  ™  riu. 


Under  these  bills  wholesalers  and  newspaper  or  other  forms  of  adver-  P®  se  or  uie  c  P®  ^  *  i  ’  tion  because  it  will  enrich  their  power- 

jobbers  would  be  free  to  bargain  for  tising  in  the  community  in  which  ^i^^rtoent  stores  and  other  retai  ers  owner  through  the  sale  of  mum- 


any  prices  or  terms  that  they  might  retailers  so  selected  are  located.  A 
secure  without  the  slightest  restric-  considerable  proportion  of  local  ad- 


T  who  buy  directly  from  manufacturers. 

A  „  ,  .  tions  of  war  or  materials,  is  Congns  Inter 

Restrictions  of  sales  through  these  _  ,  , _ _ J.  ^  ^ 


,  ,  11  j  j  .  ■  -  .  to  be  denied  all  knowledge  of  m 

tion,  while  chains  and  department  vertising  is  of  this  character.  The  use  ch^nels  will  reduce  advertising,  not  j^jjjjgj,  selfish  purposes  Eehmi 

stores  would  be  denied  this  freedom  of  such  cooperative  advertising  has  °  cooperative  ar-  propaganda?”  asked  Harris. 

oI  b^gaming.  Aa  a  "attar  „f  fact  groam  rapidly  during  recant  years,  If  ‘™/'”S2rs  bSTlso'”nTtS"S  "Nowhara  in  the  biU  of  empbid 
these  differentials  are  as  likely  to  be  not  suppressed  by  Mtificia  restrictioi^  f^al  S^ertling  plS  by  mWac-  does  the  pleader  (Hanson)  allege  ths 
exorbitant  and  unfair  as  any  other  such  as  raised  by  these  bills,  it  should  ^  ^  J  ^  the  messages  to  and  from  the  pLiti 

prices  or  discoupte  occi^g  m  trade,  contmue  to  grow  for  the  reason  that  retailers  ^  were  not  lobbying  telegrai”  he 

’The  limitations  fixed  by  these  bills  it  provides  promotion  at  the  place  a™*  r  ,  n  ^  .u  u  added 

apply  solely  to  prices  and  terms  made  where  it  does  the  most  good— at  the  effect  of  tb®^  h  •  +  ♦  ♦  u,  e  wir 

by  producers  to  chains,  department  point  of  sale.  These  bills,  as  already  come  a  law,  will  be  to  handirap  aU  H^ris  went  on  to  state  that  ^ 
stores  or  other  retailers  who  buy  indicated,  if  they  become  a  law,  wiU  man^act^ers  and  dealers  who  use  Randolph  Hearst  had  no  ri^to 
direcUy.  Thus  these  bills  are  not  have  the  effect  of  largely  eliminating  A®  direct  system  of  distribution  and  ^test  the  seizure  of  his  tele^ 
intended  to  prohibit  unfair  discrimi-  the  practical  use  of  such  arrangements  to  favor  the  wholesaler-jobber  system,  ^ause  they  were  taken  on  supom 


nations  in  prices  as  stated  in  their  in-  National  advertising,  whether  in  na- 


troductions  but  really  to  limit  the  tional  or  in  local  media,  is  also  certain 


to  favor  the  wholesaler-jobber  system,  because  they  were  taken  on  supom 
Wholesalers’  margins  are  certain  to  from  the  telegraph  companies,  Mt 
be  improved.  Whether  they  will  pass  from  the  publisher  himself. 


purchasing  activities  of  direct  buying  to  be  injured.  A  large  proportion  of  these  gains  over  to  their  retail  Citing  court  precedents  for  the  abow 


retailers  for  the  benefits  of  wholesalers  national  advertisers  sell  their  goods  customers  remains  to  be  seen.  Prices  contentions  Harris  concluded  his  pks 


Stttl  jobbers.  W.  X..  XCXXgC  UCXXX  XV  X^XCXXXCXO  ...  .  ...  .  .,  ,,  -  — .  .  .  ^ 

Nominally,  these  bills  provide  a  directly.  Their  advertising  is  in-  siUes  of  life  and,  as  a  con^uence,  the  stating:  I  ^  hear  the  Great  Ouef  ^  piv 

limited  leeway  for  price  differentials  tended  to  increase  the  sale  of  their  S"®  “  many  goods  that  are  Mt  Justice  stating  in  thunderous  toms*  ble 

to  direct-buying  retailers,  such  differ-  goods  through  these  channels.  It  is  absolute  necessities  will  go  down.  The  The  power  to  enjoin  the  Senate  »  i  A; 

erentials  as  are  due  to  differences  in  the  obvious  intent  of  these  bills  to  dis-  effect  of  the  bill  will  be  to  the  power  to  destroy  the  Senate.  i  jjroi 

the  cost,  “other  than  brokerage,”  of  courage  the  sale  of  goods  directly  to  recovery  just  when  bus^ss  ^  answer  to  the  Black  committee'i  | 


entirely  or  in  large  part  to  retailers  to  considers  wiU  rise  on  aU  neces-  for  deni^  of  the  special  apped  ^  i  pon( 


directly.  Their  advertising  is  in- 


An  answer  to  the  Black  committee'i 


manufacture,  sale  or  delivery  resulting  retailers  and  to  encourage  distribution  encouragement.  They  ntiotion  was  filed  Thursday  by  E3ii»  * 


from  the  differing  methods  and  quan¬ 


tities  in  which  such  commodities  are  jobbers.  Under  these  bills  more  and 
sold.  Excepting  the  peculiar  and  more  goods  would  find  their  way  to 


through  brokers,  wholesalers  and  _ 

jobbers.  Under  these  bills  more  and  BUILDING-LOAN  CAMPAIGN 


special  exemption  “other  than  broker-  consumers  through  wholesalers  and  Milwaukee!  '^Ma^  ^lA— Van  nient  whose  power  extend  to  all 


Hanson,  who  stated:  “There  is  but  If*  ^  “ 

single  question  as  to  whether  th*  ^ 
judicial  department  of  the  govein-  , 


age,"  this  provision  seems  to  permit  jobbers.  Sales  directly  to  retailers  Pieterson,  Dunlap,  Associates]  Inc.,  cases  in  law  and  equity  arising  undo  | 
a  degree  of  price  difference  based  on  would  decline  and  it  would  naturally  advertising  agency  here,  has  started  a  Constitution  and  tae  laws  of  the  | 


practical  and  economic  reasons,  but  prove  vmprofitable  to  continue  to  ad-  campaign  of  newspaper,  radio  and  United  States,  has  power  to  protect! 
these  differences  in  prices  based  on  vertise  so  extensively.  Wholesalers  direct  mail  advertising  for  some  45  citizen  from  the  violation  of  his  coo- 
quantities  are  to  be  supervised  and  and  jobbers  in  many  cases,  as  is  well  Milwaukee  building  and  loan  associa-  stitutional  rights  by  five  men  who  fa 
limited  by  the  Federal  Trade  Com-  known,  have  their  own  private  brands  tions  in  a  cooperative  advertising  the  time  being  hold  office  as  TTniW  j 
mission.  Under  these  bills  the  Fed-  which  actively  compete  with  nationally  movement  to  inform  the  public  and  States  Senators.  These  men  at  .<34  it 
eral  Trade  Commission  is  authorized,  advertised  brands.  National  adver-  their  members  on  the  condition  of  the  ’’O  such  power.” 
after  due  investigation  and  hearings,  tisers  who  under  these  bills  would  be  institutions.  The  initial  schedules  for  The  answer  further  states:  (fa** 
to  fix  and  establish  quantity  limits.”  forced  back  into  wholesale  and  job-  13  weeks  of  May,  June  and  July,  gress  has  no  power  to  legislate  o » fa 
!^is  authority  to  fix  quantity  price  ber  channels  could  scarcely  command  includes  13,000  lines  total  newspaper  expression  of  opinion  in  the  pre<  * 
limits  has  far-reaching  consequences,  the  primary  interests  of  these  distribu-  advertising  in  the  Milwaukee  Journal,  to  the  merit  or  lack  of  merit  of  leXS" 
If  virtually  gives  the  Trade  Com-  tors  having  private  brands  of  their  Wisconsin  News  and  Milwaukee  Sen-  lative  proposals.”  The  latter  argu- 
mission  the  power  to  determine  what  own  to  sell.  The  discouragement  of  tinel.  About  half  that  linage  will  be  ment  was  advanced  in  support  of  fa 
the  lower  limits  on  prices  shall  be  direct  selling  to  retailers,  such  as  used  simultaneously  in  the  Milwaukee  contention  that  the  Black  committef 
on  all  commodities  of  commerce  sold  would  occur  under  these  bills,  would.  Leader  and  a  number  of  community  was  not  proceeding  “in  a  legislafa* 
directly  by  manufacturers  to  retailers,  therefore,  place  a  decided  handicap  weeklies.  purpose.” 
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reporters  figure  in  own  stories 

COVERING  HINDENBURG  ARRIVAL 

and  Cameramen  Aid  in  Mooring  Giant  Dirigible — 
£ye>Witne8S  Accounts  by  Correspondents  on  Board — 
300,000  Words  Filed  from  Lakehurst 

\]EWSPAPER  reporters  covering  Interest  in  the  airship’s  arrival  far 


oceanic  airship  service.  Twenty-five  able  Wirephoto  machine  was  set  up 
cents  a  word  was  charged  for  mes-  at  Lakehurst  and  five  planes  with 
sages  to  and  from  the  Hindenburg  in  photographers  aboard  shuttled  back 
flight.  More  than  50  press  dispatches  and  forth  to  Newark  airport  feeding 
comprising  several  thousand  words  the  portable  and  the  regular  Wire- 
were  sent  from  the  airship  enroute  photo  equipment  in  New  York  with 
at  a  special  press  rate.  Press  rate  to  pictures. 


the  ship  from  shore  points  was  12 
cents  a  word. 


International  News  Photos  had 
cameramen  on  the  spot.  Their  films 


vTEWSPAPER  reporters  covering  Interest  in  the  airship’s  arrival  far  Intensive  coverage  was  given  the  were  flown  to  Newark  airport  from 
i  \  arrival  of  the  Hindenburg  exceeded  that  shown  when  the  Graf  story  by  press  and  picture  services  where  some  of  them  were  brought 
■ll  1  *  first  commercial  trans-Atlan-  Zeppelin  made  her  first  trans-Atlan-  and  metropolitan  dailies.  Sandor  Klein  fo  New  York.  Others  were  developed 
^  1  tk  voyag®  lo  United  States  fig-  tic  crossing  in  1928.  More  than  300,-  of  New  York  and  Ronald  Van  Tine  there  in  order  to  catch  outgoing  mail 
m  i  to  an  unusual  extent  in  the  000  words  were  sent  out  of  Lake-  of  Washington  covered  lot  United  . 

M  I*  that  was  enacted  at  Lakehurst,  ^'Vide  World  Photos  had  a  portable 

^  J  OrWuB  _ _  ,  n 


b  1  «  j  over  the  weekend  of  May  9. 

'••I  The  reporters  and  cameramen, 
1  Muipped  with  red  badges,  were  care- 
'  SujTherded  by  Lt  George  Watson, 
tk  in  charge  of  press  accommodations  at 
»  ‘  tbt  air  sUtion.  toward  the  movable 
Hu  !  mooring  mast  as  the  Hindenburg 
k-  ttlH  m  for  a  landing, 
f  h  i  The  group  was  halted  100  yards 
i  from  the  sWp. 

I  “Please  don’t  go  any  nearer,’  Wat- 
I  son  said.  “They’re  likely  to  drop  bal- 
1^  if  iMt  overboard,  or  you  may  get  in 
A|  i  the  way  of  the  crew.” 

^  iJ  Suddenly  the  wind  began  to  shift, 
r  I  The  Hindenburg,  not  yet  brought  all 
«  &  the  way  to  the  mooring  mast,  began 
-  I  to  drift  around.  Two  hundred  sol- 
.  g  diers  sAeduled  to  assist  at  the  land- 
1*1  ing  had  not  arrived. 

*■  I  “Can  you  fellows  lend  us  a  hand?” 
^  I  in  officer  shouted. 

™  ^  The  50  news  men  set  out  at  a  dead 
i  run  for  the  port  mooring  rope  which 
^  :  the  sailors  were  unable  to  haul  in. 

■w  ;  With  the  added  man-power  the 
I  noee  (rf  the  dirigible  was  slowly 


swung  in  toward  the  cup  and  safety.  Repoiterti  engulf  Dr.  Hugo 

The  crisis  had  passed  by  the  time  ,  .  ,  .  . 

the  soldiers  arrived.  over  the  w^kend.  plus  alwul 

A  large  number  of  correspondents  abroad  by  cable 


picture  transmitter  and  8  men  at 
Lakehurst.  In  addition  to  this  they 
ran  an  air- ferry  service  for  films  to 
’'Newark.  Some  were  developed  there 
for  the  airmail  and  others  were  taken 
direct  to  New  York. 

Acme  News  Pictures,  Inc.,  sent  An¬ 
thony  Sande  and  David  McLane  to 
cover  the  photo  angles.  Joseph  Boyle 
took  shots  of  the  scene  from  an  air¬ 
plane. 

Among  the  passengers  on  the  voy¬ 
age  to  the  United  States  were  many 
correspondents.  Lady  Grace  Drum¬ 
mond  Hay  wrote  for  NANA.  Karl  Von 
Wiegand,  INS  and  Universal  corre¬ 
spondent,  was  the  only  reporter  to 
roake  trips  both  on  the  Graf  Zep¬ 
pelin  and  the  Hindenburg.  Sir 
Hubert  Wilkin  and  Lady  Wilkin  also 
were  aboard  for  the  Hearst  organi¬ 
zations. 

Webb  Miller,  United  Press  Euro¬ 
pean  manager,  was  aboard.  After  his 
arrival  he  left  for  a  two-month  va¬ 
cation  in  this  coimtry  during  which 
he  will  write  an  autobiographical 

Repoiterii  engulf  Dr.  Hugo  Eckener  as  Hindenburg  lands.  ,  ,  -  .  t 

Others  aboard  were:  Louis  P.  Loch- 

hurst  over  the  weekend,  plus  about  Piess.  Ken  Downs,  and  Tony  Pug-  ner,  head  of  the  Berlin  bureau  of  the 
10,000  which  went  abroad  by  cable,  liese  were  in  attendance  for  Inter-  Associated  Press;  Leslie  Charteris, 


Associated  Press;  Leslie  Charteris, 


who  madp  the  trip  on  the  dirigible  overshadowed  the  coverage  given  national  News  Service.  Universal  British  author,  and  his  wife;  Cotmtess 

cf  ’  wrote  eye-witness  accounts  of  the  ff'®  Graf  by  about  50,000  words.  Service  was  represented  by  Lou  Von  Waldeck,  German  author;  Dr. 
'fte  ^  voyage  Western  Union  in  cooperation  with  Wedemar  and  W.  W.  Chaplin.  Fovu-  Max  Jordan,  European  representative 

itioD  \  The  excitement  slowed  down  some-  Radio  Marine  Corporation  inaugu-  New  Jersey  staff  men  were  on  the  of  the  NBC;  Captain  Sinclair,  editor 

what  after  the  first  24  hours  until  rated  the  first  trans- Atlantic  airship  job  for  Associated  Press.  They  were:  of  a  London  aviation  magazine;  Dr. 

the  passengers  tegan  to  arrive  for  telegram  service  while  the  dirigible  Henry  E.  Mooberry,  chief  of  the  New-  Gerard  Bowdell,  of  London,  winner 

the  return  voyage  Monday  night,  in  flight.  For  the  first  time  ark  bureau,  and  B.  Gregory  Hewlett,  of  the  trip  which  was  offered  as  a 

Then  Lou  Wedemar,  reporter  for  the  messages  filed  in  any  office  in  the  of  Newark;  Samuel  G.  Blackman  and  prize  in  a  London  newspaper  compe- 


htemational  News  Service,  attempted  country  were  sent  to  a  regular  trans 
to  stow  away  for  the  trip.  He  was  ~ 


■  ousted  twice  from  the  ship.  His  story 
^  is  told  on  this  page. 

I  Western  Union  officials  in  charge  of 
s  the  press  facilities,  and  Department 
i  of  Commerce  aviation  officials  in  con- 
;  trol  of  the  airplanes  were  in  agree¬ 
ment  that  the  behavior  of  reporters 
I  ‘  and  cameramen  was  ideal.  Very  few 

■  breaches  of  rules  were  noted. 


FRUSTRATED  ZEPPELIN  STOWAWAY 
TELLS  STORY  OF  TWO  ATTEMPTS 


William  F.  Carter  of  Trenton.  A  port-  tition;  Madame  Tatayna,  French  jour- 

- - =--  - - ^  =■  nalist;  and  Eberhardt  Schwerin,  cor- 

>171  fl\I  Q’TO\A/ A  \117  A  V  respondent  of  the  Essener  Zeitung. 

^  ^  ®  I^chner  of  the  AP  gained  the  dis- 

TWO  A  TTTFlV/IPTr^  tinction  of  being  the  first  American 

I  O  journalist  to  make  the  round  trip 

Fn^MAR  aboard  the  dirigible  when  he  left 

EUEMAK  Monday  on  the  return  voyaee.  Also 

itaff  Correspondent  aboard  were  Miss  Mary  Day  Wynn  of 


By  LOU  WEDEMAR  Monday  on  the  return  voyaee.  Also 

Universal  Service  Staff  Correspondent  aboard  were  Miss  Mary  Day  Wynn  of 

I  STOWED  away  on  the  dirigible  But  there  were  two  entrances  to  the  New  York  Herald  Tribune;  W.  B. 

Hindenberg — for  just  a  few  min-  ship,  and  the  second,  in  the  tail  fin,  Burchall,  of  Winnepeg,  publicity  man- 
ites.  Then  1  had  the  exquisite  unhan-  was  less  carefullv  euarded.  for  Canadian  Airways,  Lta.; 


breaches  of  rules  were  noted.  k  Hindenberg — for  just  a  few  min-  ship,  and  the  second,  in  the  tail  fin,  Burchall,  ot  Winnepeg,  publicity  man- 

■  More  than  210  press  passes  were  utes.  Then  I  had  the  exquisite  unhap-  was  less  carefully  guarded.  ager  for  Canadian  Airways, 

issued.  Under  the  supervision  of  Lt.  piness  of  being  kicked  out  of  the  rear  At  the  rear  I  found  a  disgruntled  l^^riha  E.  Brooke,  of  London, 

I  Watson,  one  reporter  and  one  cam-  gondola,  just  as  the  ship  took  off  for  sailor,  who  told  me  what  to  do,  and,  fashion  editor  of  London  Tatler;  and 
I  eraman  from  each  paper  or  press  Germany.  It  wasn’t  really  much  of  a  as  the  big  ship  swung  around  into  a  Miss  Mary  Lewis,  opera  star,  who  m 
i  association  was  admitted  to  the  land-  voyage  for  a  seasoned  newspaperman,  twenty  mile  breeze,  I  climbed  a  lad-  Mrs.  Robert  L.  Hague,  who 


ibow  :  i  ing  area.  A  different  type  of  pass  for  I  had  had  an  idea  it  would  lie  a  won- 
pb  [j  feature  writers  and  other  corres-  derful  story  to  be  the  first  trans-At- 
J  by  '  pondents  gave  them  all  the  press  lantic  newspaperman  stowaway  on  a 
C3ikf  i  privileges  except  those  of  the  dirigi-  zeppelin.  It  would  also  have  won  me 
xnti,  ble  landing  area.  $10  I  had  liet  with  another  reporter, 

ite  if  ;  Approximately  13  airplanes  hovered  Of  course,  my  editors  didn’t  know 


I  had  had  an  idea  it  would  t)e  a  won-  der  with  a  murmur  of  gutteral  gibber-  'wrote  for  the  INS. 


Radio  coverage  of  the  event  was 


lantic  newspaperman  stowaway  on  a  And  1  was  aboard  the  Hindenberg!  mostly  routine.  Columbia  Broadcast- 
zeppelin.  It  would  also  have  won  me  This  rear  cabin,  a  tiny  space  with  a  System  was  on  the  aa  for  15 
$10  I  had  t)et  with  another  reporter,  dim  yellow  light,  is  used  chiefly  for  minutes  Saturday  morning  d^cnbmg 
Of  course,  my  editors  didn’t  know  landing  and  take-off  signal  purposes.  airshii^  arrival.  The 


around  the  scene  of  the  landing.  Three  anything  about  it;  they  would  have  There  were  two  khaki-clad  air-sailors  National  Broadcasting  Company  gave 
Coast  Guard  planes  kept  the  10  com-  discouraged  the  idea.  But,  thought  I,  in  the  place — and  no  one  else.  a  series  of  br<«dcasts  covermg  a  total 

mercial  planes  (most  of  which  were  a  story’s  a  story.  They  mistook  me  for  an  official,  and  about  ^o  hows  and  twenty  mm- 

_  sagged  in  taking  pictures  or  trans-  As  a  matter  of  fact,  I  almost  stowed  motioned  me  to  an  improvised  seat  dwmg  wmch  the  passengers 

.  I  porting  them  to  Newark)  outside  of  away  twice.  The  zeppelin  company’s  laid  across  two  aluminum  struts.  I  were  interviewed,  a  short  broadcast 
irern-  »'  limit  that  was  set  for  them  publicity  agent  didn’t  seem  to  care  smiled,  nodded,  and  sat  down.  Germany  was  given  and  an  at- 


before  hand.  Restrictions  set  by  the  much  about  reporters,  so  1  took  off  my  Outside  the  augmented  landing  crew  ^mpt  WM  made  to  contact  the  air 
authorities  at  the  field  for  newspaper-  press  badge,  slipped  imder  a  railing,  was  working  with  machine-like  pre-  f®rry  to  Newark  from  the  ground. 


men  and  others  was  a  mile  in  the  air  and  boarded  the  passengers’  bus. 


and  a  half-mile  on  the  ground. 


photographers’  flash-bulbs 


I  must  have  looked  like  a  zeppelin  were  crackling;  last-minute  passengers 


Western  Union  had  5ie  exclusive  passenger  for  I  got  through  the  lines  were  being  t^en  aboard  to  loud  fare 


10  f«  telegraph  facilities  at  the  air-  to  the  ship  itself.  As  a  huge  search-  wells.  “Up  ship,”  an  officer  shouted.  pnMigLar  of  the  Philadelphia  Evening 

inited  5**  ^  cable  was  laid  light  swept  the  field,  'William  Gogan,  My  great  adventure  was  about  to  Bulletin,  is  serving  as  >»hairT«an  of  the 

.ert  it  ^  carry  the  press  dispatches  Ohio  boy  scout,  went  aboard  with  his  begin.  reception  committee  that  will  greet 

the  hangar.  Twenty  experienced  uncle.  Several  other  passengers.  Just  at  that  moment  a  naval  officer,  5,000  women  visitors  to  the  Demo- 

Con-  were  on  hand  to  file  laughing,  joking,  waving  goodbye,  fol-  who  has  too  good  a  memory  and  too  cratic  Naticmal  Convention  in  that  city 

i  the  domestic  points  on  26  lowed  him.  Then  came  Mary  Lewis,  little  imagination,  came  climbing  into  in  Jvme,  Mrs.  John  C.  wife 

operators  opera  singer.  She  posed  for  idiotog-  the  place.  of  the  publidier  of  the  Evening 

ierfs-  Y  .  cable  office  in  New  raphers,  and  as  she  did  so,  I  climbed  I  was  siunmarily  and  not  too  gently  Ledger;  Mrs.  J.  David  Stare,  wife  ol 

arm-  _  1^^  benefit  of  the  foreign  aboard.  thrown  out  on  my  proboscis.  the  Record’s  publisher,  and  Mrs.  Lee 

jf  the  unkind  hand— that  of  a  zeppelin  I  learned  later  tiiat  they  searched  EUmaker,  wife  of  the  publisher  the 

nitt*  J  a  attache  who  recognized  me— clutched  the  entire  ship  for  stowaways.  I  guess  Daily  News,  are  serving  <hi  committeM 

latrtt  J  'ny  and  I  was  dragged  to  earth,  they  just  didn’t  want  me  to  get  a  good  arranging  for  the  entertainmoit  ot 

■.  Wires  were  handled  by  them.  my  dreams  for  the  moment  smashed,  story.  eonventum  and  their  wives. 


GREET  CONVENTION  VISITORS 

Mrs.  Robert  McLean,  wife  of  the 


wells.  “Up  ship,”  an  officer  shouted,  publisher  of  the  Philadelphia  Evening 
My  great  adventure  was  about  to  Bulletin,  is  serving  as  chairman  of  the 


reception  committee  that  will  greet 
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QUADRUPLETS  SIGNED 
BY  N.  Y.  MIRROR 

Hear*!  Tabloid  Buys  Exclusive  Pic¬ 
ture  and  Story  Rights  of  Kasper 

Quads — Passaic  Daily  Has 
First  Tip 

{Special  to  Editob  &  Publishes) 
Passaic,  N.  J.,  May  13 — The  first  tip 
on  the  birth  of  the  Kasper  qtiadruplets, 
May  9,  the  story  and  picture  rights  of 
which  were  later  bought  by  the  New 
York  Daily  Mirror,  came  to  the  Passaic 
Herald-News  in  a  roundabout  way. 

A  doctor  who  was  present  while  the 
fourth  child  was  being  bom  happened 
to  tell  a  local  travel  agent  whom  he 
met  after  leaving  St  Mary’s  Hospital. 
Hie  agent  immediately  telephoned 
Allen  W.  Smith,  city  editor,  and 
George  M.  Hartt,  editor,  of  the  Herald- 
News,  at  their  homes.  This  was  about 
3:30  ^turday  afternoon,  half  an  hour 
after  the  last  baby  was  delivered  and 
tfiree  and  a  half  hours  after  the  paper 
had  gone  to  press  and  everyone  in  the 
editorial  department  had  left  the  office 
for  the  week-end. 

The  tip  to  Smith  was  that  it  mi^t 
be  quintuplets.  By  phone  he  assigned 
George  Holm,  staff  photographer,  to 
get  pictures  of  the  babies  if  he  could. 
Smith  was  dubious.  The  children  were 
premature  and  he  felt  they  would  be 
popped  at  once  into  incubators. 

However,  Holm  got  permission  from 
the  excited  and  jubilant  hospital  au¬ 
thorities  and  from  the  weary  physician 
who  attended  Mrs.  Elsie  Kasper,  Dr. 
Frank  Jani.  He  had  foiur  nurses,  each 
hoMing  one  of  the  children,  lined  up 
for  a  shot  when  Kenneth  Winsham, 
free  lance,  appeared.  Winsham  had 
been  assigned  by  the  New  York  Daily 
News  which  had  received  a  tip  from 
a  girl  reader  who  had  been  present  in 
the  hospital  during  the  excitement. 
Both  men  took  pictures. 

Shortly  thereafter,  a  prohibition 
against  bothering  the  quadruplets  for 
any  reason  except  to  feed,  bathe  and 
weigh  them  was  clamped  down.  It 
■till  stands,  and  it  will  remain  in  effect. 
Dr.  Jani  said,  imtil  he  is  certain  the 
quadruplets  will  suffer  no  harm  by 
^ving  their  pictures  taken. 

The  camera  men  who  came  later 
had  to  content  themselves  with  photo¬ 
graphing  the  bewildered  father,  Emil 
Kasper,  the  twc  other  children  of  the 
family,  and  the  mother.  They  did, 
without  mercy,  until  the  good-natured 
Kaspers  glowered  at  the  si^t  of  news 
men. 

Dr.  Jani,  making  use  of  back  doors, 
escaped  being  photographed  until  late 
Monday  afternoon.  Nervous  and 
frightened,  he  capitulated  in  front  of 
the  hospital.  While  still  and  movie 
cameramen  were  working  out  on  him, 
William  M.  McBride,  managing  editor 
of  the  Herald-News  and  friend  of  the 
doctor,  started  to  leave. 

Dr.  Jani  ran  over  and  seized  Mc¬ 
Bride  by  the  sleeve.  “For  God’s  sake, 
don’t  leave  me  now,’’  he  begged. 
“You’re  the  only  friend  I  have  in  the 
crowd.” 

'The  next  day,  with  fewer  reporters 
and  cameramen  around,  he  spoke  more 
freely  and  appeared  to  be  more  at 
ease. 

The  New  York  Daily  Mirror,  Hearst 
tabloid,  closed  the  deal  for  exclusive 
picture  and  story  rights  Tuesday  af¬ 
ternoon.  It  will  be  marketed  by  King 
Features  Syndicate,  Inc.  Pathe  and 
NEA  were  among  others  who  angled 
for  the  contract. 

Present  plans  call  for  the  installa¬ 
tion  of  the  family  of  Emil  Kasper,  in¬ 
cluding  his  three  new  sons  and  one 
daughter,  in  a  modem  home  fitted 
with  a  model  nursery  and  attended  by 
professional  care. 

This  eventually  won  over  Mayor 
Benjamin  Franklin  Turner,  of  Passaic, 
who  managed  to  become  business 


manager  for  the  Kaspers  Monday 
morning.  Dr.  Jani  had  requested  Mc¬ 
Bride  to  take  the  job,  but  he  refused. 
The  Mayor,  who  takes  a  paternal  in¬ 
terest  in  Passaic’s  18,000  youngsters, 
offered  his  services  and  was  accepted. 
He  is  serving  without  compensation. 

Under  the  contract,  the  Mirror  paid 
$750  down.  It  will  pay  $40  weekly  for 
the  first  year,  and  $50  during  the  sec¬ 
ond.  In  return,  it  got  the  exclusive 
picture,  story,  radio,  television  and 
magazine  rights,  and  will  split  50-50 
with  the  family  on  any  proceeds  from 
movies. 

Income  from  testimonials  is  to  be 
the  family’s,  but  the  Mirror  has  re¬ 
served  the  ri^t  to  pass  on  the  testi¬ 
monials.  ’Die  purpose  of  this.  Mirror 
representatives  said,  is  to  keep  the 
testimonials  on  a  high  plane. 

In  the  event  of  death  of  one  or  more 
of  the  quadruplets,  the  Mirror  will 
pay  the  $M  for  26  weeks.  Jane  Frank¬ 
lin,  of  the  Mirror  staff,  will  write  the 
series.  Photographing  of  Kasper  was 
started  at  once.  He  was  snapped 
opening  a  bank  accotmt,  working  in 
overalls  at  his  $22-a-week  job  as  as¬ 
sistant  machinist  at  the  Erie  round¬ 
house  in  Secaucus,  N.  J.,  and  at  his 
Little  Ferry,  N.  J.,  home  with  his  two 
older  children. 

'The  Herald-News  will  receive  tlie 
pictiu«s  and  stories  for  nothing. 

When  the  report  of  the  “quintuplets” 
reached  Great  Britain,  die  London 
Times  called  the  hospital  Satiu-day 
night  to  check  up.  Sister  Alice 
Regina,  superintendent  who  spoke  to 
the  Times  for  three  minutes,  said  the 
speaker  appeared  to  be  worried  lest 
the  quadruplets  turn  out  to  be  quin¬ 
tuplets  and  dim  the  glory  of  the 
Dionnes. 

MISTRIAL  OVER  NEWS  STORY 


Judge  Sayt  He  Would  Entertain 

Contempt  Motion  Against  Paper 

{By  telegraph  to  Editob  &  Pl'BLisheb) 

Detroit,  May  13 — Judge  Arthur  E. 
Gordon,  of  Recorder’s  Court,  yester¬ 
day  declared  a  mistrial  in  the  second 
trial  of  the  police- tire  theft  conspiracy 
case  because  of  publication  in  the 
Detroit  News  of  stories  characterized 
by  defense  coimsel  as  “apparently  a 
deliberate  attempt  to  intimidate  the 
jury  into  convicting  our  clients.”  A 
new  trial  will  start  June  15. 

’The  stories  in  question  concerned 
the  arrest  of  a  juror  who  was  said  to 
have  held  out  for  acquittal  of  all  de¬ 
fendants  in  a  previous  tire  theft  case. 

“I  will  gladly  entertain  a  motion  for 
a  contempt  of  court  sxiit  against  the 
News,”  Judge  Gordon  said.  “At  the 
very  least,  these  stories  reveal  very 
bad  taste.  I  am  compelled  to  grant  a 
mistrial.  Ihe  only  alternative  would 
be  lock  up  the  jury  so  they  couldn’t 
see  those  glaring  headlines.” 

In  the  hrst  case,  three  defendants 
were  convicted,  but  the  jury  dis¬ 
agreed  as  to  foiu:  others,  and  they 
were  being  re-tried  in  the  case  which 
ended  abruptly  yesterday.  Detroit  po¬ 
lice  officers  are  charged  with  having 
been  implicated  with  tire  thieves. 


A.T.F.  REORGANIZES 
American  ’Type  Foimders,  Inc.,  for¬ 
merly  the  American  ’Type  Foimders 
Company,  ’Thomas  R.  Jones,  presi¬ 
dent,  announced  May  12  that  prepara¬ 
tions  are  being  made  for  the  dehvery 
of  new  securities,  to  be  issued  under 
the  reorganization  plan,  to  creditors 
and  stockholders  of  the  company. 
The  plan  of  reorganization  had  previ¬ 
ously  been  approved  by  the  court. 
Monday  the  United  States  District 
Court  in  New  Jersey  approved  the 
forms  of  the  new  securities  provided 
for  in  the  plan  and  directed  that  the 
assets  and  property  of  the  company 
and  its  trustees  in  reorganization  be 
re-vested  in  the  company  as  of  the 
close  of  business.  May  14. 


UP  APPEALS  STOCKTON  SUIT 

’The  United  Press  has  filed  an  ap¬ 
peal  from  a  court  order  which  re¬ 
moved  an  attachment  on  the  Stockton 
(Cal.)  Independent.  This  is  the  lat¬ 
est  development  in  the  $30,300  suit 
against  that  newspaper,  Philip  Ehr¬ 
lich,  Independent  attorney,  stated. 


FIVE  STAR  WEEKLY  IS 
MANAGED  BY  ACME 

ButineBB  Management,  Editorial  and 

Mechanical  Production  of  Pacific 
CoaBt  Weekly  NewBpaper, 
Magazine  Change  HandB 

’The  business  management,  editorial 
and  mechanical  production  of  Five 
Star  Weekly,  feature  magazine  pub¬ 
lished  weekly  for  a  group  of  Pacific 
Coast  newspapers,  has  been  assumed 
by  the  Acme  Color  Print  Co.  Ltd., 
San  Bernardino,  Cal. 

’The  changes  effected  in  the  opera¬ 
tion  of  Five  Star  Weekly  were 
brought  about  to  make  it  possible  for 
M.  C.  Mogensen,  who  founded  Five 
Star,  to  devote  his  entire  time  to  the 
selling  end  of  the  business  and  de¬ 
velop  a  sales  organization  to  repre¬ 
sent  the  weekly  exclusively  in  the 
national  advertising  field,  officials  ad¬ 
vised. 

’The  Acme  Color  Print  Co.  is  rep¬ 
resented  in  the  Five  Star  Weekly 
management  by  Ralph  E.  Parr,  ex¬ 
perienced  newspaper  and  publishing 
executive  who  has  been  connected 
with  several  Pacific  Coast  publishing 
enterprises  for  the  past  20  years.  Parr 
will  act  as  secretary  and  general  man¬ 
ager  for  Five  Star  Publishing  Corpo¬ 
ration  with  headquarters  in  San  Fran¬ 
cisco. 

Five  Star  Weekly  first  appeared  in 
January,  being  issued  at  that  time  in 
conjunction  with  more  than  100  news¬ 
papers  in  California,  Oregon,  Wash¬ 
ington,  Arizona  and  Nevada.  It  was 
divorced  from  M.  C.  Mogensen  &  Co., 
publishers’  representatives,  last  month 
when  Robert  P.  Holliday  and  Paul 
West  purchased  control  of  that  com¬ 
pany  from  Mr.  Mogensen. 


BURKE  MANAGING  KTSA 

HearBt  Radio  AcquiBition  in  San 

Antonio  Formally  Taken  Over 

{Special  to  Editob  &  Publisheb) 

San  Antonio,  ’Texas,  May  12. — To 
be  known  as  “the  voice  of  the  San 
Antonio  Light,”  Radio  Station  K’TSA 
here  finally  has  gone  imder  operation 
of  Hearst  Radio,  Inc.,  through  one  of 
the  latter’s  subsidUu'ies.  Although 
sale  of  K’TSA  and  KNOW,  the  latter 
at  Austin,  Tex.,  to  the  Hearst  group 
by  Southwest  Broadcasting  Company 
has  been  known  for  some  time,  first 
local  public  announcement  of  the 
transfer  was  made  only  this  week. 

Harold  C.  Burke,  formerly  of 
WISN,  Hearst  station  at  Milwaukee, 
is  manager  of  K’TSA.  James  W. 
Hagood  is  manager  of  KNOW. 

K’TSA,  which  operates  with  5,000 
watts  daytime  and  1,000  watts  night, 
delivers  Columbia  chain  programs. 
’The  Austin  station,  which  is  less  pow¬ 
erful,  becomes  affiliated  with  the  Co¬ 
lumbia  network  on  May  17. 

In  the  advertising  field  the  two  sta¬ 
tions  will  be  represented  by  the 
national  sales  division  of  Hearst  Ra¬ 
dio,  which  also  represents  WINS — 
New  York;  WBAL  —  Baltimore; 
WCAE — Pittsburgh;  WISN — Milwau¬ 
kee;  KYA — San  Francisco,  and  KEHE 
— Los  Angeles. 


MRS.  EPSTEIN  TO  OMAHA 

Mrs.  Marjorie  Epstein,  advertising 
manager  for  Stix,  Baer  &  Fuller  Co., 
St.  Louis,  has  resigned  to  become  sales 
promotion  and  advertising  director  for 
J.  L.  Brandeis  &  Sons,  Omaha. 


AUTO  SALES  BURDEN  I 
UP  TO  DAILIES  I 

Production  of  1936  ModeU  Hb^I 
Steady  for  May  with  Sck•d•|^  f 

Run-Off  of  500,000  Cars— .  | 

WeBt  CoaBt  LookB  Bright  I 

{Special  to  Editob  &  PuiLisan) 
Detroit,  May  11— With  the  prodi*. 
tion  of  1936  models  holding  steady  Iq,  ' 
May  the  entire  automotive  indmtn  i 
looks  upon  newspapers  to  sell  tk  I 
bulk  of  the  500,000  cars  they  are  pig).  ' 
ning  to  run  off  the  assembly  lineii, 
May. 

From  the  registration  viewpoint  tk 
March  figures  are  nearly  300,000, 
showing  the  way  newspapers  gave  tk 
industry  a  selling  boost  when  neidii 
A  prolonged  selling  period  it  q. 
pected  and  newspaper  advertiib^h 
May  and  the  mont^  to  follow  lo^ 
good.  Ihe  sales  peak  for  1936  wBk 
the  month  of  June,  as  predicted  h 
this  column  early  in  1936.  Thai 
automobile  companies  who  have  hka 
the  used  car  situation  firmly  in 
have  a  much  better  problem  thaafii 
non-advertisers  who  failed  to  appe 
ciate  the  value  of  good  national  wi 
car  copy  to  help  the  local  dealeif» 
load  their  used  car  lots. 

’The  West  Coast  and  the  Moontn 
states  show  up  better  in  the  geo. 
graphical  analysis  of  gains  in  U3t  ' 
over  1935  for  the  first  two  mootk. 
’The  West  Coast  states  show  a  51  per 
cent  increase  and  the  mountain  statei 
show  a  53.1  per  cent  increase.  41J6 
cars  were  sold  this  year  in  the  montk 
of  January  and  February  in  Califcr- 
nia,  Oregon  and  Washington. 

Automobile  advertisers  in  loddog 
over  this  keen  market  are  planning 
extensive  drives,  several  of  then 
planning  on  four  color  work  in  > 
newspaper  supplement  that  coven  tk 
entire  Pacific  coast  ’This  will  be  kc 
first  color  advertising  ever  done  in 
the  small  market  newspapers  by  a 
national  automotive  accoimt 
’The  Chevrolet  Motor  Company  have 
released  in  May  one  of  their  largest 
newspaper  schedules  of  the  year.  A 
drive  by  Chevrolet  to  continue  in  4e 
lead  in  sales  is  seen  in  this  clear  seQ- 
ing  copy  written  and  placed  by  the 
Campbell  Ewald  agency. 

’The  Plymouth  schedule  for  May 
breaks  the  week  of  May  10  with  one 
insertion  released  by  J.  Stirling  Get- 
chell  to  their  regular  list  of  dealer 
points  in  cities  of  over  10,000. 

’The  Ford  May  releases  have  beer 
to  the  wide  list  of  newspapers  and 
May  looks  like  another  banner  Ford 
month. 

Oldsmobile  are  releasing  through 
the  D.  P.  Brother  Agency  a  dealo 
list  for  May  which  by  comparison  is 
larger  than  the  large  city  list  Hiis 
situation  is  brought  about  by  deaki 
credits. 

Pontiac  is  still  relying  on  newspa¬ 
pers  to  carry  the  Pontiac  story  aad 
for  the  month  of  May  the  MacManus 
John  and  Adams  agency  are  relesi- 
ing  a  large  Pontiac  sch^ule  to  thw  | 
newspaper  list 

Chrysler  came  back  in  newspapw 
with  a  release  the  last  week  in  April 
and  the  first  week  in  May  after  a  bill' 
board  posting.  Lee  Anderson  released 
the  Chrysler  business.  1 

PEGLER  REMAINS  IN  U.  S. 

Westbrook  Pegler  has  decided 
to  carry  out  his  original  intention  ^ 
return  to  Germany  to  cover  w 
Olympic  summer  games. 
syndicated  colunm  in  the  New  Yorii 
World-Telegram  will  be  resumed  MiJ 
25,  at  the  conclusion  of  a  short  vacs' 
tion.  He  returned  recently  freo 
Europe  after  a  tour  which  led  him  k 
be  highly  critical  of  dictatorial  g^ 
emmental  methods.  He  attended  tw 
winter  Olympics. 


one-half  times  the  circulation  of  any  other 
evening  newspaper  in  Philadelphia  and  more 
than  the  morning  newspapers  combined.) 

The  Bulletin’s  rate  is  65c  an  agate  line — 
one  of  the  lowest  costs  per  reader  among  all 
newspapers. 

Manufacturers  have  recognized  the  im¬ 
portance  of  Philadelphia’s  Home  Market  by 
placing  more  national  advertising  in  The 
Bulletin,  during  the  past  four  years,  than  in 
any  other  six-day  newspaper  in  the  United 
States. 

Half  a  million  individual  homes  concen¬ 
trated  in  a  compact  area!  Half  a  million 
home  circulation!  An  unusually  low  adver¬ 
tising  cost!  Investigate  this  opportunity. 

Copyright  1936,  fiullctm  Company,  Philadelphia. 
Robert  McLean,  President.  Wtii.  L.  McLean,  Jr., 
Vice-Pres.  and  Treas.  Sales  Offices:  Neio  York, 
Chicago,  Detroit,  San  Francisco. 


*More  radios  were  sold  than  in  any  other 
year. 

Home  building  amounted  to  nearly  $500.- 
000.000  in  19.^5 — alx)Ut  twice  the  19.14  vol¬ 
ume  of  home  building. 

•From:  Tbe  Electrical  Association  of  Phlla.,  Edison  Elec¬ 
tric  Institute,  National  Electric  Mfrs.  Association,  Oil 
Burner  Association,  Radio  Today,  and  Radio  Retailing. 

Yes  —  the  man  with  a  home  was  a  fine 
customer  during  1935. 

What  are  your  jilans  for  getting  home 
business  this  year?  .And  do  they  include 
Philadelphia  —  that  greatest  Market  of 
Homes?  (Philadelphia  has  more  single-fam¬ 
ily  dwellings  than  any  other  city  in  America.) 

And  Philadelphia  has  a  home  newspaper 
which  nearly  everylxidy  reads.  The  Evening 
Bulletin’s  circulation  during  1935  was 
519.694;  all  net  paid;  uninfluenced  by 
premium,  or  circulation  contest.  (Two  and 


Inventories  of  stock  and  equipment  are  a 
regular  procedure  in  business.  Inventories 
of  sales  advice  are  somewhat  rare. 

All  during  1935,  The  Philadelphia  Bulletin 
urged  American  Business  to  cultivate  the 
individual  home  as  the  brightest  prospect 
for  sales.  It  might  be  well  to  take  inventory 
of  that  advice  now  that  some  national  sales 
figures  are  in : 

*More  washing  machines  were  sold  for 
home  use  in  1935  than  in  any  year  in  history. 
*More  household  automatic  refrigerators 
were  sold  than  in  any  previous  year. 

'Sales  of  home  electric  ranges  broke  all  pre¬ 
vious  records. 

'More  homes  purchased  ironing  machines 
than  in  any  other  year. 

'More  homes  installed  automatic  heat  than 
in  any  year  in  the  history  of  the  industry. 
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“HUMAN  INTEREST”  IN  SOVIET  PRESS; 
NEWSPAPERMEN  WIN  VICTORY 

Even  Pravda  Conies  Through  With  a  Popular  Story  About 
Stalin’s  Mother — Movement  Started  by  Vechorka  Was 
Frowned  Upon  at  First  by  Officials 
By  I.^W.  TALMADGE 

SOVIET  newspapermen  have  scored  press  rvm  of  the  Vechorka  in  view  of 
a  singular  victory  in  recent  weeks,  paper  shortage,  giving  preference  to 
After  a  long  fou^t  battle  human  in-  the  more  serious  publications.  Despite 
torest  copy  has  won  its  right  of  resi-  the  restrictions,  the  Vechorka  was  the 
dence  in  the  Muscovite  press.  For  the  only  self-sustaining  paper  in  Moscow, 
first  timi.  since  the  inception  of  the  About  a  year  ago  this  newspaper 
Soviet  regime,  its  staid  journals  now  was  guilty  of  a  grave  faux  pa&  It 
carry  light  features,  personals,  ani-  published  a  speech  by  a  pronwent 
mal  stories  and  even  an  occasional  government  official  six  hours  prior  to 


murder  yam. 

To  a  public  accustomed  to  news¬ 
papers  as  a  means  of  interest  and  en- 


its  release  time.  The  speech,  due  to 
an  unhappy  combination  of  circum¬ 
stances,  was  never  delivered.  It  cost 


tertainment,  this  may  not  sound  as-  the  editor  his  job,  and  the  Vechorka 
tounding  but  it  is  to  Soviet  Russians,  was  forced  to  tone  dovm  for  a  while. 
The  new  departure  in  journalistic  Youth  was  quick  to  pick  up  the 
practice  is  as  much  of  a  surprise  to  gaimtlet  dropp^  by  the  Vechorka. 
them,  as  the  introduction  of  a  comic  A  few  weeks  ago,  the  Komsomol 
strip  would  be  to  readers  of,  let  us  Pravda  (organ  of  the  young  commu- 
say,  the  New  Jork  Law  JoumaL  nist  movement)  broke  the  ice  by  in- 

Among  those  benefiting  indirectly  slituting  permanent  popular  features, 
by  this  change  is  the  corps  of  Mos-  including  even  advice  to  the  lovelorn, 
cow’s  foreign  correspondents.  The  The  youthful  editors  averred  that 
news.  It  took  special  knack  and  un-  since  file  Soviet  press  is  the  most  im- 
Soviet  press  is  their  only  source  for  portant  weapon  for  propaganda,  it  fol- 
told  perspiration  to  be  able  to  qwt  a  lows  fiiat  t^  weapon  would  become 
hot  story  in  the  yards  of  editorial  ver-  more  effective  if  made  more  attractive 
biage  whidi  passed  for  page  one  news,  to  the  masses. 

Newswriting  in  Soviet  Russia  was  One  after  the  other,  the  more  im- 
pattemed  in  the  image  of  file  heavy  portant  Soviet  journals  turned  “Amer- 
German  school  of  journalism.  One  icanski”.  The  Pravda,  the  largest 
could  hardly  Higtinpiigh  between  a  newspaper  in  the  USSR  and  spokes- 
news  item  and  an  editoriaL  As  for  man  for  the  Communist  Party,  trans- 
keadlines,  fiieae  were  for  the  most  formed  its  last  page  into  a  feature  and 
part  enigmatic,  ^lus,  for  example,  semi-magazine  section.  Then  one 
under  the  caption  “Foreign  Relations’’  bri^t  revolutionary  morning,  the 
one  might  find  a  report  about  the  Muscovite  readers  rubbed  their  eyes 
signing  of  a  military  pact  with  France;  in  amazement  at  a  human  interest 
ar,  on  the  other  hand,  the  news  of  the  story  about  Stalin’s  mother  appearing 
appointment  of  a  new  under-secretary  on  the  front  page  of  the  official  gov- 
to  the  Soviet  chancellory  in  Teheran,  emment  organ,  Izvestia. 

News  that  is  fit  to  print  is  not  file  It  may  seem  strange  to  a  foreigner 
same  in  the  Soviet  Union  as  in  the  that  there  are  some  25  daily  news- 
rest  of  the  world.  To  cite  just  one  papers  in  a  city  like  Moscow  since  all 
case — Max  Baer’s  defeat  merited  only  of  them  adhere  to  the  same  political 
six  lines  on  an  inside  page  of  a  Mos-  policy.  Upon  studying  the  news- 
cow  paper  while  the  same  issue  car-  papers,  however,  one  finds  that  each 
ned  a  full  page  story  on  the  installa-  caters  to  the  interests  of  a  special 
tion  of  another  blast  furnace  in  the  group  of  readers. 

Urals.  Prior  to  the  revolution,  there  were 

The  greater  latitude  now  extended  but  803  dailies,  with  a  total  circula¬ 
te  the  press  will  imquestionably  re-  tion  of  2,700,000.  Today  there  are 
suit  in  much  improvement.  Already  about  4,000  daily  papers.  Their  total 
one  notes  revolutionary  departures  in  circulation  is  unknown,  but  it  is  esti- 
the  “dress”  of  the  large  newspapers:  mated  at  40  millions.  The  most  im- 
shorter  stories,  more  pictiu^s,  terser  portant  newspapers  are  Pravda,  with 
headlines.  To  be  sure,  they  have  no  a  circulation  of  close  to  three  million, 
sporting  sections  yet,  but  then  even  and  Izvestia,  with  a  press  nm  of  over 
jazz  was  introduced  in  the  land  of  two  million.  The  largest  circulation 


each  year,  it  is  still  below  the  require¬ 
ments  of  the  country. 

A  peculiar  feature  of  Soviet  jour- 
luilism  is  that  most  of  the  local  home 
news  is  written  by  worker  and  peas¬ 
ant  correspondents.  TTiese  are  work¬ 
ers  and  peasants  working  in  the  shops 
and  on  the  fields  who  send  in  local 
news  in  their  spare  time  to  the  news¬ 
papers.  "niere  are  over  half  a  mil¬ 
lion  of  them  throughout  the  country. 
Those  that  show  promise  are  sent  to 
joiunalism  schools  and  ultimately  re¬ 
ceive  positions  on  a  newspaper  staff. 

Of  all  the  professions  in  Soviet 
Russia  the  most  lucrative  is  journal¬ 
ism.  Cub  reporters  get  a  minimum 
wage  of  300  rubles  (about  $150)  a 
month.  All  remimeration  is  on  a  piece 
work  basis  charged  against  the 
monthly  allowance.  Payment  for  an 
article  is  not  based  on  its  length  so 
much  as  on  the  actiial  amovmt  of  time 
put  in  gathering  information.  Pro¬ 
ficiency  and  skill  in  writing  are  the 
other  determining  factors  in  the  price. 

Despite  the  variance  of  social  sys¬ 
tems  under  which  they  work,  there  is 
fundamentally  little  difference  be¬ 
tween  the  Soviet  newspaperman  and 
liis  bourgeois  brothers  in  Park  Row 
or  Fleet  Street.  Hie  Soviet  reporter 
has  the  same  yen  to  turn  out  a  good 
human  interest  story. 

INSURANCE  GROUP  TO  MEET 

Spring  meeting  of  the  Insurance 
Advertising  Conference  will  be  held 
at  Carvel  Hall,  Annapolis,  Md.,  May 
22  and  23. 


Soviets  only  a  year  ago. 

To  the  Soviet  writing  fraternity 


PUBLICITY  DETRIMENTAL 

Welfare  Commission  Denies 
Right  to  Publish  Statements 

Denying  the  right  of  newspapento 
publi^  financial  statements  relative 
the  Tennessee  Welfare  CominijB« 
Barton  Brown,  its  chairman,  in  , 
statement  May  7  at  Nashville  stid 
that  the  press  “will  pauperize  the 
State  in  a  few  years  if  they  keep  (e 
printing  figures  on  relief  spending* 
At  the  same  time,  Burgess  Aaknr 
executive  director,  announced  that  tie 
ban  would  be  removed. 

Brown  said  the  commission’s  boob 
are  open  to  taxpayers,  but  are  doMj 
to  reporters  because  “they  have  u 
right  to  print  such  things.”  Bt  abo 
criticized  the  press  for  failure  to  to- 
operate  with  him.  “I  never  got  ^ 
praise  from  any  newspaper  for  fit 
service  I  rendered,”  he  said,  “bat  I 
deserved  it.” 

Brown  made  public  imder  pnfia 
relief  figures  relative  to  the  four  1«|. 
est  counties,  but  declined  to  mdb 
public  administrative  expensM  ad 
the  balance  of  state  and  f^eral  foifi 
credited  to  the  commission. 


AGENCY  MAN  JOINS  DAILY 

Ray  Scherbarth,  for  the  past  oise 
years  a  member  of  the  art  staff  of 
Klau-Van  Pieterson-Dunlap  Ainci- 
ates,  Inc.,  Milwaukee  agency,  bn 
joined  the  Milwaukee  Journal  m 
department. 


is  that  of  Krestyanskaya  Gazetta 
(Peasants’  Gazette) — a  tri-weekly. 


these  recent  innovations  are  known  as  which  prints  15  regional  editions,  to- 
“Americanisms”.  The  yoimg  scribes  tailing  3,500,000  copies  per  issue.  This 
had  been  waging  a  valiant  struggle  newspaper  has  15,000  village  corre- 
for  the  adoption  of  American  news-  spondents  throughout  the  country, 
paper  technique  ever  since  “Front  All  these  papers  could  treble  their 
Page”  and  “Five  Star  Final”  became  circulation,  were  it  not  for  the  paper 
file  theatrical  rage  of  Moscow.  They  shortage.  After  ten  o’clock  in  the 
were  violently  opposed  in  these  ef-  morning  it  is  difficult  to  find  a  news- 
forts  by  the  ^e-hards  of  the  profes-  paper  on  the  stands  of  Moscow — so 
sion  who  regarded  all  these  new-  great  is  the  demand.  Even  though 
fangled  ideas  as  detrimental  to  the  ihe  production  of  newsprint  has  been 
dignity  of  the  press.  iiicreasing  at  the  rate  of  30  per  cent 

In  the  pious  family  of  Moscow  news- 
papers,  there  was,  however,  one 
heretic — the  Evening  Moscow,  popu¬ 
larly  referred  to  as  the  Vechorka.  Hie  Complete  ReligiolU  Coverage 
Vechorka  went  in  for  livelier  make¬ 
up,  breezier  articles  and  a  greater  NeWt— Features 

number  of  pictures.  For  these  sins  it 
incurred  the  disdain  of  the  over-seri¬ 
ous  publicists  and  swivel-chair  jour¬ 
nalists  who  characterized  the  Vechorka  fil  T  I  T  M  C  * 

as  sensational  and  yellow.  But  it  ll.v.J.v.  n6WS  tjCrVlCC 
suited  the  public  taste,  and  that  even 

m  a  socialist  economy  is  a  deciding  ‘TA.  /v*u>«  Agmry  of  tho 

factor.  Long  queuw  would  form  ea^  F.rc«” 

evening  m  front  of  newspaper  kiosks 

lo  get  the  latest  copy.  Only  one  in  ___  c  a  m  v  i.  r*-* 

ten  would  succeed,  as  the  government  ^89  Fourth  Av.  Now  York  City 

had  been  continually  cutting  down  the  _ 


Worcester,  Massachusetts 

MACHINE  AGE  ART 

The  extraordinary  diversity  of  Worcester  area  industries  is 
strikingly  shown  in  an  “Exhibition  of  Art  of  the  Machine 
Age”  now  at  the  Worcester  Art  Museum.  Planned  to 
stress  the  latent  beauty  in  modem  machinery,  the  exhibit  is 
also  an  astonishing  revelation  of  the  solidity  of  Worcester’s 
industrial  foundations.  The  roll  call  of  local  industries 
represented  includes: 

Wire,  Cable*;  Optical  Initnunenti;  Befriceraton ;  Boiler  Chains  and 
Gears;  Internal  Micrometers;  Worsted  Goods;  Machine  Knives;  Tur¬ 
bines  and  Blowers;  Looms;  Textile  Machinery;  Gas  and  Oil  Staves; 
Electric  Motors;  lather  Beltiny;  Bevolvers  and  Shotguns;  Grinding 
Machines:  Men's  Shoes;  Brushes;  Locks:  Envelopes;  Grinding  Wheels; 
Bolling  Mill  Machinery:  Automobile  Accessories;  Trolley  and  Bail- 
road  Cars;  Paper-Making  Machinery;  Automatic  Stokers;  Buga  and 
Carpets:  Crankshaft  Forgings;  Vacuum  Cleaners,  etc. 

Obvious  to  even  the  casual  glance  is  the  large  proportion  of 
industries  requiring  highly  skilled  labor.  This  foundation 
of  widely  diversified  and  highly  paid  industries  gives  to 
Worcester  payrolls  a  stability  reflected  in  the  stable  buying 
power  of  the  Worcester  Market. 

The  Worcester  Market — city  and  suburban,  masses 
and  classes — concentrating  a  population  of  more  than 
433,000  in  the  city  and  average  18-mile  retail  trading 
zone,  is  effectively  cultivated  through  these  news¬ 
papers  ALONE, 

Average  Net  Paid  Daily  Circulation 


MORE 

THAN 


1  AA  AAA  OVER 
Jl  8  YEARS 


THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Atgociates,  National  Repromontatives 
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under  the  act  of  Marcnj. - - ”  W 

Ne»  England  | 

Lindbergh  Ransom  La’.  „  that  \ 

Story  Seems  False  We  »«  «"™Sl?“eapond.  j 
the  story  was  a  something  in  d.  We  are  I 

to  h«S  pV»’^i^^^%ffi•manner  because  we  want 

to  mYifeX‘r{k'A?h?^e|spa^r 

intentionally  fake  news.  W^  tK  I 

does  fake  news  is  foo“®^'  .  nubile  finds  out  about  it  the  | 

pipe\\'srpS)iishVdX^^^^^  ' 

ISdlnWr^e'a^^^^  except  the  naturai  hor^  »a  yo 

incurable  suckors.  ^j^at  the  news  th 

We  want  our  readera  to  an  knowledge. 

in  thVs  paper  ^always  true  “  take  by  the  fact  I , 

We  were  hooked  on  th©  wires  about  1-15  1  t 

?htt  the  story  came  m  »»«  X  rfTuthenticity.  In  such 
morning,  braring  f“  Xgfhas  simply  to  use  his  judgment,  ^ 
a1‘to  wh«  publish  the  story  or  not.  j 

Which  briu/e  TCNew^wl^oS^he^^^  1 

„s  about-the  fMt  that  The  i„  the  cham  , 

a  flash  report  of  Bruno  na  minutes  before  Haupt- 

That  Premature  ‘this^ 

Hauptmann  Story  death 

code-word  signal  from  iM"Ie,toe^P^tis(m, 
ment.  The  code-word  was.  Hauptmann  to  the 

When  the  guards  called  over  the  phone  in  an 

electrocution  chafer,  our  m  wo^d 

excited  voice:  ?  .^He’s  gone.”  Accordingly,  word 

fv^rflash^o  the  compof  ors  and  pressmen 

E:  wWch  wXteveral  minutes  before  Hauptmann 

actually  did  go.  mishap  at  the  time,  and  still  re^et 

We  regretted  the  mis^P  ,,  since,  as  a  tabloid, 

it  It  did  not  do  us  any  ge^rjSciz^  for  many  things. 

\his  newspaper  is  We  shal 

And  we  wont  make  newspaper  does.  But 

wake  many  other  mistakes. 

mtsfSand  <£rn.?rw;^)  "C  won  t  mal^a  second  time. 


'  n  Pa;re  2. 


*mkim 


Smashing  sales-resistance  is  a 
matter  of  adequate  and  well- 
directed  advertising  power.  To 
make  a  perfect  score,  use  enough 
advertising  to  win.  Customer- 
indifference  disappears  before  the 
powerful  impact  of  Hearst  news¬ 
paper  circulation. 


HEARST  DAILY  PAPERS  « 

mes-Union  ROCHESTER  .  Evening  Journal  LOS  ANGELESB'- 

I  Georgian  SAN  ANTONIO  .  .  Evening  Light  MILWAUKEE . 

News-Post  SAN  FRANCISCO  .  .  .  Examiner  YORK 

I  American  SAN  FRANCISCO  .  Call-Bulletin 
I  American  SEATTLE  ....  Post-Intelligencer 
It  Examiner  SYRACUSE  .  Evening  Journal  OAKLAND 

ning  Times  WASHINGTON . Herald  OMAHA  . 

Examiner  WASHINGTON . Times  PinSBURGHlI 


ALBANY  .  . 

ATLANTA 
BALTIMORE  . 
BOSTON 
CHICAGO  . 
CHICAGO  . 
DETROIT  .  . 

LOS  ANGELES 


HEARST 

SUNDAY  PAPERS 

&  Express 

ALBANY . 

Times-Union 

OMAHA  .  .  . 

.  Bee-News 

Wisconsin  News 

ATLANTA  .... 

.  American 

PinSBURGH 

Sun-Telegraph 

BALTIMORE  .... 

American 

ROCHESTER  .  . 

.  American 

BOSTON . 

.  Advertiser 

SAN  ANTONIO 

.  .  .  .  Light 

i^wng  Journal 

CHICAGO  .  Herald  &  Examiner 

SAN  FRANCISCO 

.  Examiner 

f^osf'Enquirer 

DETROIT . 

Times 

SEAHLE  .  .  . 

.  Post-Intelligencer 

.  Bee-News 

LOS  ANGELES  .  .  . 

Examiner 

SYRACUSE  .  . 

.  .  .  American 

^'Telearanh 

NEW  YORK  .... 

.  American 

WASHINGTON . 

.  .  .  .  Herald 

/,  ■- 


E  d  i  t  n  r 


i*  It  h  I  i  s  h  t‘  r  for  M  ay  I  h .  I  ,'{  h 


COLUMBIA  ADDS  3  TO 
TEACHING  STAFF 


McCORMICK  ON  PROGRAM 


H.  L.  CroM,  H.  F.  Pringle  and  H.  P. 
Jone>  Giren  Full  Profet*or«liip* 
in  Graduate  School  of 
Journalism 


Publisher  Will  Speak  on  Newsprint 
At  Mechanical  Convention 


Mr.  Wines  also  announced  that  the 
plants  of  all  ANPA  papers  in  Chicago 
will  be  open  for  inspection  during 
the  week. 


Col.  R.  R.  McCormick,  publisher  of 
the  Chicago  Tribune,  has  been  added 
to  the  roster  of  speakers  before  the 


J.  W.  POTTER  HEADS  DAILIES 

John  W.  Potter,  publisher  of  the 
Rock  Island  Argus,  was  elected  presi- 


Appointment  of  three  men  with  -Newsprint.’  rions'werV  he“ld"Vn'’7he"conferen^ 

distingui-shed  reco^s  in  the  newspa-  W  E.  Wines  manager  of  the  ANPA  Paragraph's  new 

per  and  magazine  fields  to  the  faculty  mechanical  department,  also  an-  ■  .  Governor  Horner  snoke  at  a 

of  the  Graduate  School  of  Journalism  nounced  this  week  that  Lester  Yeager,  luncheon  The  League  discussed  the 

of  Columbia  University  was  announced  pressr^m  foreman  of  the  Marion  possibility  of  obtaining  a  capital  rep- 

this  week  by  Dean  Carl  W.  Acker-  (O.)  Star,  would  discuss  the  ques-  resentative  to  watch  legislation  in 


ANPA  Mechanical  Conference  in  Chi-  Daily  Newspaper  League 

cago  May  25-26-27  His  topic  will  be  Bloomington.  May  7.  Ses¬ 


sions  were  held  in  the  conference 
rooms  of  the  Daily  Pantagraph’s  new 
plant.  Governor  Horner  spoke  at  a 


this  week  by  Dean  Carl  W.  Acker¬ 


man,  who  made  public  plans  for  the  tion:  ’Is  Arsenic  Detrimental  to  Springfield.  A.  W.  Shipton,  publisher, 
expansion  of  the  Schools  curriculum.  Stereotype  Metal?”  . 


raised  to  graduate  level  last  year.  The  Other  featured  speakers  will  be: 


Illinois  State  Journal,  and  retiring 
president,  read  a  repiort  of  a  Coopera- 


new  appointees,  who  will  have  the  Fred  Shafer,  manager  of  copy  and  National  Advertising  Bureau 


rank  of  full  professor,  are: 

Harold  Livingston  Cross,  secretarj’  pressroom  superintendent,  Syractise  m  riann  nnhlichor  riintnn  Ha  t 
and  general  counsel  of  the  New  York  (N.  Y.)  Post-Standard;  Donald  P.  Herald  dLus^ -What  thriowa  As- 
Herald  Tribune  and  member  of  the  Miller,  associate  managing  editor,  Al-  "tJiatL  Ts  ^ing  ”  Other  o^ 
law  firm  of  Sackett,  Chapman,  Brown  lentown  (Pa.)  Call;  Arthur  H.  Gaebel,  elected  were:  E.  K.  Todd,  business 
and  Cro^:  Henry  F.  l^ingle.  writer  engraver,  J.  David  Stem  Newspapers:  manager,  Rockford  Star  and  Register 
and  author  of  the  ^litzer  prize  H.  H.  Parker,  general  press  foreman.  Republic,  vice-president,  and  Joe  M 


art.  Chicago  Tribune;  Alex  Kramer,  jq  put  into  effect  in  Wisconsin.  A. 


M.  Clapp,  publisher,  Clinton  (la.) 
Herald,  discussed  "What  the  Iowa  As- 


and  author  of  the  Pulitzer  prize 
biography  of  Theodore  Roosevelt,  and 


manager,  Rockford  Star  and  Register 
Republic,  vice-president,  and  Joe  M. 


Howard  P.  Jones,  editor  of  the  Na-  Leon  A.  Link,  composing  room  super- 
fiojial  Municipal  Review.  Both  Prof,  intendent.  Des  Moines  Register  di- 


Richmond  (Ind.)  Palladium  -  Item;  Bunting,  general  manager.  Daily 
Leon  A.  Link,  composing  room  super-  Pantagraph.  secretary-treasurer. 


Cro.ss  and  Prof.  Jones  have  previously  Tribune;  George  H.  Fuller,  stereotyp- 
served  as  associates  in  the  School,  ing  foreman.  Cleveland  Press;  Henry 


Tribune;  George  H.  Fuller,  stereotyp-  12  PASS  SECURITY  LAW 
ing  foreman,  Cleveland  Press;  Henry  With  the  passage  recently  by  Rhode 
Wrasse,  stereotyping  superintendent.  Island  of  a  state  unemployment  corn- 


giving  one  lecture  a  week.  Wrasse,  stereotyping  superintendent.  Island  of  a  state  unemployment  com- 

Our  policy  of  having  instruction  Milwaukee  Journal;  Charles  H.  Ruth,  pensation  law,  12  states  and  the  Dis- 

in  ^sic  courses  given  by  men  active  superintendent,  Washington  Evening  trict  of  Columbia  now  have  such 

in  journalism  and  public  affairs  will  Star;  C.  W.  Govier,  mechanical  su-  legislation,  the  Social  Security  Board 


in  tosic  courses  given  oy  men  active  superintendent,  Washington  Evening  trict  of  Columbia  now  have  such 
in  journalism  and  public  affairs  will  Star;  C.  W.  Govier,  mechanical  su-  legislation,  the  Social  Security  Board 
be  continued^^  during  the  academic  perintendent,  Boston  Herald  -  Trav-  pointed  out  this  week.  The  other 
year  1936-37,  Dean  Ackerman  eler;  J.  W.  Addison,  pressroom  super-  states  are  Alabama.  California,  Indi- 

iii  making  the  announcement.  Ap-  intendent.  Hartford  Times;  D.  D.  ana,  Massachusetts,  Mississippi.  New 
pointment  of  these  three  new  profes-  Curriden,  superintendent  of  engrav’-  Hampshire,  New  York,  Oregon,  Utah, 
sors  will  also  enable  us  to  give  still  jng.  Minneapolis  Star.  Washington,  and  Wisconsin. 


pointment  of  these  three  new  profes¬ 
sors  will  also  enable  us  to  give  still 
more  emphasis  to  the  development  of 
the  individual  student  rather  than  to  1 
the  routine  production  of  graduates.” 

Prof.  Cross  is  widely  known  for  his  ! 
work  representing  important  com¬ 
mittees  of  the  American  Newspaper 
Publishers’  Association  and  the  Pub¬ 
lishers’  Association  of  New  York  City 
in  matters  relating  to  the  freedom  of 
the  press,  taxation,  labor  relations, 
financial  advertising  and  legislation. 
In  the  practice  of  his  profession  he 
has  specialized  in  law  pertaining  to 
publication,  including  the  law  of  libel, 
copyright,  advertising,  tax,  contract 
and  labor  relations. 

Prof.  Pringle  was  bom  in  New  York 
City,  was  a  member  of  the  class  of 
1919  at  Cornell,  spent  a  year  in  war 
service  with  the  heavy  artillery,  and 
received  his  A.B.  degree  in  1920. 

After  graduation  from  college  he 
joincKl  the  New  York  Sun,  and  worked 
successively  for  the  New  York  Globe 
and  Neio  York  World.  In  1927  he 
left  the  World  to  become  a  free-lance 
writer.  He  was  associate  editor  of  the 
“Outlook”  from  1929  to  1931,  and  in¬ 
structor  in  the  Columbia  School  of 
Journalism  from  1932  to  1934.  In  1931 
Prof.  Pringle  wrote  “Theodore  Roose¬ 
velt.  a  Biography,”  which  won  the 
Pulitzer  Prize.  He  is  now  engaged  in 
research  for  a  biography  of  the  late 
President  Taft. 

Prof.  Jones,  a  native  of  Chicago, 
studied  at  the  University  of  Wiscon¬ 
sin  and  Columbia  University,  receiv¬ 
ing  the  bachelor  of  literature  degree 
in  1921.  During  the  World  War  he 
was  commissioned  as  second  lieutenant 
in  the  U.  S.  Infantry  at  Fort  Sheridan. 

He  has  been  city  editor  of  the  Des 
Moines  Evening  Tribune,  market  edi¬ 
tor  of  the  New  York  Daily  News- 
Record,  a  member  of  the  Journalism 
Faculty  of  the  University  of  Michigan, 
and  editor-in-chief  of  the  Nellis  News¬ 
papers  of  Michigan.  When  in  1923,  at 
the  age  24,  he  was  appointed  man¬ 
aging  editor  of  the  Evansville  (Ind.) 
Press,  he  was  one  of  the  youngest 
daily  newspaper  managing  editors  in 
the  country. 

In  1929  Prof.  Jones  joined  the  staff 
of  the  National  Municipal  League  and 
became  editor  of  the  National  Munici¬ 
pal  Review  when  Dr.  Harold  W.  Dodds 
resigned  to  become  president  of 
Princeton  University. 


Hampshire,  New  York,  Oregon,  Utah, 
Washington,  and  Wisconsin. 


A  Newspaper  That  Teachers 
Use  in  Their  Classes 


Classroom  use  of  The  Christian  Seience  Monitor 
is  a  common  custom  in  the  schools  of  many  coun¬ 
tries.  It's  that  kind  of  a  paper.  It  provides  a 
wealth  of  reliable  information  and  comment  on 
every  worth-while  subject. 

The  .Monitor's  readers  do  some  studying-up,  too, 
in  the  advertising  columns,  as  Monitor  adver¬ 
tisers  have  long  since  found  out.  1  f  you  re  among 
those  who  still  haven  t  proved  this — please  give 
us  a  chance  to  show  vou. 


THE 

CHRISTIAN  SCIENCE 


AIONTTOR 


Fubliohr*!  Ii>  Thr  4Jiri*>lian  Sririirr  PublUliiiiK 


NEW  YORK  OFFICE  —  500  FIFTH  AVENUE 


OTHER  BRANCH  OFFICES:  Chlraa«».  St.  1.»uU. 

Kan^a^  F.iiy,  San  Fran^Uro.  Lva  .AnarleA.  Seattle.  .Miami. 
London.  Pari««  t»ene\a 


A  DAILY  NEWSPAPER  FOR  ALL  THE  FAMILY 


I 


....Njewest 


NEA  Service  is  pleased 


to  announce  its  newest 


client,  Tke  B  oston 


Evcnini^  Transcript. 


>4(dloLMtC<M«niors  | 
/^McalRiileChtrEdiic^kmil 


iCisteil'S) 


Icfliomc  Bbae  lamlswi  Shaw^VrrS^ 


Today's  Truth  —  TbrnorroWs  Trend 


Tke  Evening  Tran¬ 
script,  one  of  tke  oldest 
of  American  news¬ 
papers,  wi  II  .ja  tke 
newest  in  feature  con¬ 
tent  wken  it  ke^ins 
puklication  of  NEA 
May  18.  Tke  Tran¬ 
script’s  selection  of 
NEA  is  anotker  tribute 


to  ki^k  equality  features. 


NEA  Service,  Inc. 

461 — 8th  Aye.  lJOOW.3rdSl. 

NEW  YORK  CLEVELAND 

814  Mlsiion  St. 

SAN  FRANCISCO 


/ 
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Washington  (D.C.) 

is  an  Outstandingly 
Active  Retail  Market 


Compared  with  cities  of  approximately  the  same  population  size,  and  in  almost  every  in¬ 
stance  a  larger  number  of  retail  outlets,  Washington  (  D.  C. )  leads  in  volume  of  retail  sales. 
Giving  emphasis  to  the  higher  concentrated  character  of  the  Washington  Market  and  its  notably 
liberal  spending  habits. 


City 

Population 

Stores 

Sales 

Washington 

495,000 

6156 

$241,515,000 

Pittsburg 

678,500 

6941 

194,251,000 

Milwaukee 

599,100 

10,004 

178,740,000 

Buffalo 

584,400 

8215 

162,526,000 

Minneapolis 

477,700 

6122 

‘  168,636,000 

New  Orleans 

471,000 

7708 

103,386,000 

Cincinnati 

460,100 

6660 

160,459,000 

I'Kil’RKS  I'ROM  BUREAU  OE  CENSUS,  DEPARTMENT  OE  COMMERCIC 

Seek  business  where  there  is  busyness.  Wash¬ 
ington  (D.C.)  is  America’s  Number  One  Market. 

An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
Member  Major  Market  Newspapers 
North  American  Newspaper  Alliance 


New  York  OfFice 
DAN  A.  CARROLL 
no  E.  42nd  St. 


With  Sunday  Morning  Edition 

WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 
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NEW  ORLEANS  DAILY 
GOES  TABLOID 

Morning  Tribune  Adopts  Smaller 
Size  May  11 — Staff  Changes 
Announced  by  Managing 
Editor  Salmon 

The  New  Orleans  (La.)  Morning 
Tribune,  published  by  the  Item  Com¬ 
pany,  Ltd.,  became  a  tabloid  Mon¬ 
day,  May  11,  thereby  taking  a  step 
that  is  almost  without  parallel  in  the 
Southern  newspaper  held. 

llie  new  Morning  Tribune  is  of 
standard  tabloid  size  and  form,  mod¬ 
elled  much  on  the  lines  of  the  New 
York  Daily  News.  It  will  carry  the 
type  of  pictures,  news,  features  and 
advertising  presentation  featured  by 
tabloid  newspapers  in  New  York, 
I^iiladelphia,  Chicago,  Boston  and 
Washington,  according  to  James  M. 
Thomson,  publisher. 

The  tabloid  Tribune  carries  columns 
twelve  ems  wide  by  fourteen  and  a 
half  inches  in  depth,  with  five  columns 
to  a  single  page.  Over-all  single  page 
size  is  ten  and  three-foiu-ths  inches 
width  by  fifteen  and  five-eighths  inches 
deep.  A  single  page  carries  1,015  lines, 
with  203  lines  to  a  column.  Local  and 
national  advertising  rates  are  to  re¬ 
main  the  same  for  the  Tribune  and 
for  the  Item  and  Tribime  in  combina¬ 
tion. 

Staff  changes  were  announced  by 
Clarke  Salmon,  managing  editor  of 
the  Morning  Tribune  and  of  the 
Item,  the  afternoon  publication. 

George  Coad,  night  editor.  Morn¬ 
ing  Tribune,  is  now  day  telegraph 
editor.  John  W.  Dailey,  night  city 
editor,  becomes  Sunday  and  picture 
editor  for  both  papers.  Charles  H. 
(Campbell,  assistant  city  editor  of  the 
Item  is  now  night  editor  in  charge  of 
the  Tribune.  Ward  Melody,  telegraph 
editor  of  the  Item,  is  news  editor  of 
the  Item.  Dan  H.  Higgins,  Item  city 
editor,  continues  in  that  position. 

Repertorial  staffs  of  both  papers  are 
to  be  changed  but  slightly.  Harnett 
T.  Kane,  former  Tribune  reporter, 
joins  the  Item  staff,  and  Don  Weldon, 
recently  of  the  San  Antonio  (Tex.) 
Express,  is  handling  rewrites  for  the 
Morning  Tribune  with  Herman  Dre- 
zinski.  Tribune  rewrite  man. 

Tlie  Sunday  publication  will  not  be 
changed,  Mr.  Thomson  announced. 
The  Item  has  increased  its  news  space 
schedule  by  a  page  and  a  half,  has 
established  a  new  market  carrier  de¬ 
livery  service,  and  a  new  Sunset  Spe¬ 
cial,  issued  at  6  p.m.,  containing  com¬ 
plete  baseball  scores,  sport  news  and 
market  quotations. 

Hie  new  Morning  Tribime  was  car¬ 
rying  32  pages  this  week,  with  pic¬ 
tures  and  cutlines  on  front  and  back. 


Says  the 

AUTOPASTER 

"Slowing  down 
a  press 
wastes  time 
and  newsprint 
and  interferes  with 
good  presswork." 


A  double  truck  of  pictures  was  car¬ 
ried  inside.  Pictures  will  be  empha¬ 
sized  as  well  as  brevity  in  news 
treatment,  Mr.  Salmon  said.  Pictures, 
news  and  amusement  pages  were  car¬ 
ried  in  the  first  half  of  the  tabloid, 
with  the  last  pages  devoted  to  sports, 
classified  advertisements  and  market 
news. 

In  announcing  the  change  James 
M.  Thomson,  publisher  of  the  Item 
and  the  Morning  Tribune,  said; 

“The  tabloid  type  of  paper  first 
came  to  my  attention  in  London 
where  I  spent  a  month  during  the 
World  war.  It  has  interested  me  ever 
since. 

“We  have  given  exhaustive  consid¬ 
eration  to  tabloiding  the  Morning 
Tribune.  Many  of  our  friends  in  New 
Orleans  are  acquainted  with  tabloids 
in  other  cities.  Quite  a  few  of  them 
believe  with  us  on  the  Item  and  Trib¬ 
une  that  the  large  number  of  readers 
of  the  Morning  Tribune  will  like  the 
change  and  that  there  is  an  additional 
field  for  the  Morning  Tribune  sold 
separately  from  the  Item  in  its  new 
form. 

“From  all  sources  and  directions 
we  get  encoimaging  reports  of  the 
sound  improvement  in  business  con¬ 


ditions  in  this  city  and  section. 
Thou^  \irged  to  this  change  for  some 
years  past  we  have  not  felt  that  we 
should  undertake  expansion  until  we 
felt  that  New  Orleans,  Louisiana  and 
surrounding  territory  were  distinctly 
and  permanently  on  the  up-grade.” 

N.  E.  A.  PLANS  NOVEL 
COOKING  SCHOOL 

Moving  Picture  Scheme  Afoot  for 
Small  Dailies  and  Weeklies  in 

September — Rutledge  Announces 
Similar  Program 

The  National  Editorial  Association 
in  conjimction  with  the  Home  Eco¬ 
nomics  Service  Corporation  has  an- 
noimced  a  plan  for  a  Motion  Picture 
Cooking  S^ool  for  the  benefit  of 
small  dailies  and  weeklies  that  cannot 
afford  the  more  expensive  type  of 
school  with  a  lecturer.  It  is  expected 
school  will  start  in  September. 

The  talking  picture  will  be  made  by 
Wilding  Pictiu-e  Productions,  Inc., 
with  studios  in  Chicago,  Detroit,  Hol¬ 
lywood  and  New  York. 

The  featiu'e-length  talking  picture, 
will  be  partly  in  technicolor,  and  will 


be  leased  to  newspapers  for  a  mi,^ 
mxim  of  three  days. 

Contract  with  the  NEA  for  the  ]«. 
ture  is  accompanied  by  a  guarantee 
of  at  least  300  inches  of  national  ad¬ 
vertising.  National  ads,  programs, 
recipes  and  news  stories  of  the  event 
will  be  furnished  in  mat  form. 

A  newspaper  need  not  be  an  NEA 
member  in  order  to  subscribe  to  Oie 
school,  it  was  announced.  The  charge 
will  be  based  on  the  national  adverta. 
ing  rate  of  each  paper,  ranging  froQ 
$12.50  for  papers  charging  under  28 
cents  per  inch  to  $35  for  those  chatg. 
ing  71  cents  per  inch  and  over. 

A  similar  program  has  been  an¬ 
nounced  by  Harry  B.  Rutledge,  f«- 
mer  NEA  managing  editor,  under  the 
name  of  the  Allied  Newspaper  Enter¬ 
prises,  etc.,  with  offices  in  Chicago, 
which  will  present  a  Food  Festival 
Theatre  Party.  Under  this  plan  the 
national  advertiser  participating  in  the 
film  will  pay  his  share  of  the  cost  of 
production,  in  addition  to  the  actual 
cost  of  advertising  in  the  newspapeti. 
Each  newspaper  is  offered  a  minimum 
of  360  inches  of  advertising.  One 
hundred  copies  of  the  film  will  be 
made  for  distribution  to  the  cooperat¬ 
ing  newspapers,  it  was  announced. 


latest  FACTS  about  the  circulation 
of  The  Minneapolis  Star  .... 

1.  Now  the  LARGEST  DAILY  home 
delivered  circulation  in  Minneapolis! 

2#  LARGEST  total  city  circulation  of  any 
evening  newspaper  in  Minneapolis! 

3#  Lowest  daily  milline  rate! 

4^  Net  Paid  Average  for  April 

115,273 

I 

Total  City  75,329 
City  Home  Delivered  62,662 

The  Minneapolis  Star 

Largest  DAILY  Home  Delivered  Circulation  in  Minneapolis! 


I  > ' 
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ASSOCIATED  PRESS  PHOTO 

Without  Partisanship . . . 

The  associated  press  covers  American  politics  exactly  as  it  does  all  other 
news — without  bias,  prejudice  or  partisanship. 

It  could  not  do  otherwise  if  it  wished. 

The  1,376  newspapers  which  make  up  this  cooperative  association  embrace  every 
shade  of  political  opinion. 

The  slightest  deviation  from  honest,  impartial  reporting  would  be  instantly  detected 
and  challenged. 

The  sole  purpose  of  The  Associated  Press  is  to  compile  a  daily  record  of  events: 
comprehensive,  and  of  known  integrity  and  reliability. 

With  that  purpose  steadfastly  in  mind,  The  Associated  Press  will  report  the  political 
life  of  this  nation  in  the  campaign  year  of  1936. 

THE  ASSOCIATED  PRESS 


(Mats  of  this  ad  or  original  prints  are  available  from  the  A.P.  for  publication  in  associated  press  member  NEWSPAPERS) 


Editor  Si  Publisher  for  May  PROMOTE  HOUSING  j  ! 

COLUMN  ^ 

.  i».  o«»ty  described.  ^ _  WASHmcroN,  D.  C.,  May  11  A  n**  a 

StatutlCft  on  FOR  READERS  national  oi^anization  of  bidding  rj.  3 

.N.Y.An.^»  ^  C-- 

for  many  years  to  Chicago  Municipal  w^^ntiy^^y  ^  group,  the  NaUomQH^  1 

•T^ew^  thinks  attorneys  SSs  ing  Advisory  Council  pl^  to  1 

ones  would  spend  $58,-  a  classified  ad  wluch  .  .  motive  to  all  concerned.  I 

,  cent  postal  cards  to  get  Tribune  on  Satur^y,  •  ri-  The  appeal  to  the  I 

eSe^«i^  Kazan’s  want  «<!  ^^for^Sa  for  pub&  carries  with  it  file  pr«.  I 

Trreach  the  same  gnced  millinery  saleswome^or  ex  iot  v  advertising  of  those  can-  ! 

•  •  ,  „  w  oXNew  £,e“  aSS^  '5“  ‘“/X'iiSLtog  Council  »» 

„i  Jtorch,  the  Neu«  ^  „  outtay  ol  1189.57  duly.  their  wage.,  after  5‘’'^3“‘^Uo»al  trade  Z 

■  e  Motor  cTSed  .  single  line  ;;^Ei„g  |,e  days,  the  proprtetor  tdd  u.  26,  thl.  »v  1 

t  ]^U35&246  inches  long  in  vmnt  intended  to  pay  *em  at  Ae  ^  j  ^  building  will  haw i  i 

“iTlSs  Kalotof  inches  in  “tTof  $3  a  day.  -ni®  aStly  “business”  character  tbt 

-^^iarS^ge  (including  Ae  declares,  tTSe^outside  the  ^dow  ol  He 

■  if  every  Ime  ^^5  gach  as  payment  m  fu  agency,  the  FHA. 

.  Co.  used  in  want  a^  lart  ^  offered  m  the  ad.  emblem,  stressmg  the  ^ 

,  made  into  one  The  T^^jme  le^<^  of  th  has  been  selected  to 

u»va  how  long  it  would  be,  and  through  W.  R.  Bl^d,  identify  the  campaign. 

»„ldn’t  road  d».  «>  ^  PORTtAft-BniiWii^hR 

3  deliver  Me-  Kend  ^^^^^gtecting  the  integrity  (Me.) 

rvice  want  ads  est  oaner’s^^want  ad  columns  and  for  a  new  radio  sUtion.  TW 

,  1935.  If  one  rf  Iu2»«’s  offer  tj  a  C^y  F"S^ 

le  walkmg,  he  ^tat^  ^  amount  specified  .  tjy  the  Gannett 

50  times  around  ^=*"^0  publishers  of  the  IVes.  Hr- 

delivering  your  m  the  ad.  - - -  C  .,  .  Express,  Sundoy  Tiit 

lomes  along  the  kEU-Y-SMITH  NAMED  Ken^bcc  Joumol  and  Wote 

’’7S!‘e'‘pw'hheep,5's«-Er. 
s^srttMWsndfh 

Comnany,  New  York.  _  - 


^roUWHELP^^PffO""™'* 

McKeesport  (P*-) 


ention-Arresting  Way- 

StarU  Big  Cai^aign 

By  iTpari^likely 

BuX  DaUy 
nothing  of  it— it  is 
lions  (in  words)  ^ 
is  familiar  to 


A  few  paragrapna 
ceived  from  D. 
classified  manager  of 
(Pa.)  DoUy  Ncids,  me 
this  and  that 
most  significant  itc 
cation  was; 

“We  carry  adv< 
automobile  deal< 

every  DAY.”^ 

Since  the  first 

has  been  publishing 
used  car  promotion  a_  v 
verbial  two-fold  purpose 
ing  more  advertising 
ers  of  the  used  car 
series  has  been  appearing 
days  and  Thursday^  cr.: 
reference  to  every  ’• 
dealer.  The  adds  are 
200  lines,  each  made  up 
style. 

The  series  is 
Curiosities”  and  the  _ 
in  each  advertis^^t  is, 
hardly  possible,  BUT  .  . 

Here  is  some  - 
various  ads; 

“Booth  Motor  _ 
of  classified  wa^  ads  m 
News  in  1935.  Thats  a  I 
ads— there’s  no  <---7- 
the  Booth  Motor  Co.s 
if  placed  end  to  U- 
di^ce  of  301  miles,  ail 
cohimn  wide  ribbon,  u- 
port  to  Detroit 
“Mr.  Booth  says: 
classified  was  a  major  1 
selling  671  used  cars  m 

“Baehr  Br 
words  in  clas 
“Tliat’s  a  lo 
used  cars  in 
fact  that  if  one  person 
speak  them  all,  he  i  ' 
talking  in  the  year 
words  a  minute,  8  1 


a  series 

ads  with  the  pro- 
— !  of  encourag- 
[  and  more  read- 
want  ads.  The  anyone’s 
-ir.5  on  Mon-  Scandinavian) 
and  includes  Lang  Motor  C 
McKeesport  auto  year  were 
five  columns  by  une,  that’s 
n  similar  you  ( — 1— 
either.” 

called  “Classified 

introductory  Ime  ^ 

‘It  seems  walked  /J 


of  the  copy  m  the  ^i^ 
boy  hi 

Co.  used  301  nulw  would 
’  n  the  Daily  the  w< 

.56..0  a  lot  of  w^t  fworil 
doubt  of  that-but  way. 

Cw.'a  classified  ads, 

,  end,  would  reach  a 
:n  unbroken 
from  McKees-  Auto 

This  301  miles  of 
factor  in  our 
I  1935.’” 

1417,230,795 
in  1935. 

^ords  to  use  to  sell 
year — ’SO  many  iu 
arson  attempted  to 
would  have  started 

1861,  speaking  100  _ 

lours  a  day,  6  days 
is  every  year  until  ms '  ' 

days  a 

»e  used  57,648,237  day;  ^ 
19M.  If  all  the  lines  l2Zt 
larage  used  had  been  plish^ 
le  ads,  we  would  have  U.. 
to  print  the  above  m 


S^tod  Auto  Co.  to  tiie  riders  Ol 
tiie  Daily  News  every  day  last  year. 

“It  would  take  4,265  years  for  a 
m  w  Hunter  Co.’s  salesm^  to 

E  contacts  the  c^m^ 
he  Daily  News  m  l»»i 
Hunter  Co.  had 
ray  back  in  2329  B.  C. 
started  their  star  sales- 
door-to-door  calls,  six 
\  we^k,  averaging  20  ^ 

4  265  years  later  m  the  y  I 
A^.  he  would  have  acco^ 

■  1  26^74,402  person^ 

of  Ae  pr“mol£n 
‘^S'^^r^reSder  of  the  type-set 


AlWIHEil  AIX- 


cmMXhXwum  w 
mOT 


r  BUYERS  for 
I  newspaper 


hin«  more  than  4  I 

lY  ^  Fi\MlElES  IN  INDIANA- 
[S  AND  KEY  FAMILIES  IN  AIX 
rs  €»F  THE  FERTILE  INDIAN  A- 
|§  RADIUS. 

INDIAN  APOUS 

NEWS 

c„oU.  no  E.  «a  SM  cai.....  i- 


•  Individuals  or  grou^ 
contemplating  the  P«fchaM 

of  a  neWaper  may  co^- 
dentially  discuss  their 
aims  with  us. 

•  If  we  do  not  have  in¬ 
formation  on  P*^°P5^1 
that 

locate  something  that  yni 
meet  vour  financial  requi 


Mlchis.* 
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Are  you  acquainted  with 

Dr,  Pepper  of  TEXAS? 


SOME  FIFTY  OF  THE  NEWSPAPERS 
ON  THE  DR.  PEPPER  1936  LIST. 

_ ot  wtws _ » 

big  ads  in  the  newspapers 

TO  TELL  REASON  WHY 


You  are  invited  to  consult  these 

National  Representatives  of 
Soles  Producing  Newspapers 


The  Brcmhcan  Compcmy 
Brycmt  Griifith  &  Brunson.  Inc. 

The  John  Budd  Company 
Deyine-Tenney  Corp. 

Choi.  H.  Eddy  Co..  Inc. 

Eelly'Smith  Co..  Inc. 

Cieorge  A.  McDevitt  Co. 

I.  P.  McCnney  &  Son 
OHora  &  Ormsbee.  Inc. 

Pnidden.  Cng  &  Prudden.  Inc. 
Reynolds-Fitzgerold.  Inc. 

Small  Spencer  &  Brewer.  Inc. 

Texas  Daily  Press  League.  Inc. 
\^illiam8.  Lawrence  &  Cresmer  Co. 


Utn  li  Only  a  Partial  liat  of  Dally  Kowapapora 
t.  Carry  Dr.  Peppor  Ada— Clrculatioii  About  4  XiUion 


“Drink  a  bite  to  eat — at  10,  2  and  4“  is  the  copy  theme  of  the 
South's  newest  advertising  sensation. 

Some  four  million  dollars  has  been  spent  to  popularize  this 
5c  drink  since  1927.  Right  through  the  depression,  Dr.  Pepper  has 
“sparked  its  way,  frosty-cold,  snapping  energy  up,  when  Nature 
cries  'Help']" 

Dr.  Pepper  hails  from  Waco,  Texas.  In  1926,  Mr.  J.  B.  O'Hara 
decided  that  there  was  “reason- why"  in  his  product — ^that  invert 
(pre-digested)  sugar  and  carbonization  had  real  energy  values. 

1927  was  devoted  to  tests  of  the  first  “long"  copy  on  a  popu¬ 
lar-priced  soft  drink  in  the  experience  of  the  bottling  trade,  in 
Dallas,  Houston  and  Waco  markets.  Newspapers,  of  course, 
were  the  chosen  medium. 

This  was  the  beginning  of  a  continuous  and  happy  expan¬ 
sion  of  soles,  year  after  year,  zone  by  zone,  from  two  to  twenty- 
four  states — to  date. 

Newspaper  copy  sometimes  occupied  as  much  as  1,000-line 
space,  seldom  less  than  112  lines.  In  1935,  420-Iine  copy  ran, 
for  the  most  part,  twice  per  week  throughout  the  six  warmer 
months. 

In  1936  copy  measuring  420  lines  will  run  in  108  newspapers 
in  84  cities  and  towns,  in  15  states.  It  is  hoped  that  it  will  be  read 
by  14,984,312  members  of  3,746,078  families. 

The  attention  of  national  advertisers  is  called  to  the  fact  that 
the  soles  of  Dr.  Pepper,  with  the  help  of  newspaper  advertising, 
have  grown  every  year,  without  regard  to  competition  or  hard 
times,  as  follows:  in  1927 — 132%  increase;  '28 — 131%;  *29 — 112%; 
'30—45%;  '31—20%;  '32—28%;  '33—16%;  '34—28%;  '35—22%. 

And  the  stock  of  the  Dr.  Pepper  Company  is  now  valued  in  the 
open  market  at  approximately  nine  millions  of  dollars. 

The  newspaper  is  the  primary  advertising  medium.  It  never 
fails  to  sell  wanted  merchandise  in  any  market  if  used  as  experi¬ 
ence  dictates.  If  you  have  any  doubts  as  to  what  newspaper 
advertising  will  do  for  you,  please  do  not  hesitate  to  consult  the 
specialists  in  the  winning  of  markets  who  hove  told  you  this  story 
of  Dr.  Pepper  in' the  hope  that  it  may  be  helpful.  ^ 
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New  York  Retailing  Executi^  Saw  Tl.  *  n  • 

:  ^  TI.«^  I*  No  " 

. .  Forword-Moving  Cycle  Will  Be  Re»er«d 


RICHARD 

volume  the  country  over 

did  not  continue  its  steady  gains 

in  the  first  ten  days  of  May.  In  ^y 
ir^CM  sales  for  the  first  whole 
Week  of  the  month  were  less  than  the 
Mwk  tefore,  though  there  was  still  a 

STTsS 

break  in 

the  md^e  of  the  week.  The  Depart¬ 
ment  of  Commerce  report  for  the 
wwk  endii^  the  6th  was  much  more 
*•0^  than  the  Dun  &  Bradstreet  esti- 
iMte  of  Ae  week  ending  Ae  9th.  In 
the  wher  report  there  was  little 
cwpla^t  of  the  weather— except  for 
fears  that  some  fruit  crops 
had  been  spoiled  by  late  frosts.  The 
later  report  showed  the  effects  of 
severu  days  of  midsummer  heat. 

Such  a  report  of  momentary  lav 
gives  timely  pointedness  to  the  ^ 
marto  of  L  A.  Hirschmann,  vice- 
prerident  of  Saks-Fifth  Avenue,  New 
RrtoUi^  *be  front  page  of  the  May  11 

Hirschmann  said:  “We  are  in 
a  forwa^-moving  cycle.  Even  the 
a^-Roosevelt  man  will 
a^t  that.  There  is  no  indication, 
ban^g  war  or  some  major  catas- 
^phe,  that  the  cycle  will  be  reversed, 
the  fomard  movement  has  not  been 

m  the  least  retarded - Now  is  the 

tune  to  mvest  in  new  and  good  busi¬ 
ness.  We  need  new  promotions  and 
new  items,  new  customers.  .  .  Just 
M  you  couldnt  beat  a  trend  when  all 
merchants 

<m  t  be  able  to  stop  the  present  for¬ 
ward  movement  of  business.  Busi- 
n^  movM  in  cycles,  not  in  daily  sales 
sheets.  There  is  going  to  be  plenty 

eight 

mon^  and  the  fellows  who  go  after 
It  ^t  ^  Not  every  minor  fluc¬ 
tuation  m  Ae  needle  of  the  business 
barometer  is  a  cyclone  warning.” 


T’p  D^iartment  of  Commerce  es- 
*  tuna^  gains  over  last  year  for 
May  6  at  10%  in 
10.9%  m  New  York  and 
stores,  18%  in 
Philadelphia,  and  322%  in  -the  de- 
P«;tment  stores  of  Warfiington. 

For  the  calendar  week  Diin  & 
Bradstoert  figures  show  a  gain  for 
the  whole  country  of  4  to  8%  over 
Engird,  up  5  to 
toWEt^iu*®  Middle  West,  9 
b)  12%;  .South. 

9  to  15%;  and 
Pacific  Coast,  up  8  to  10%. 

°«*ers  in 
and  other  lines  related  to 
^dl^.  Industrial  production  was 
i^uced  m  the  steel  and  auto  indus- 
mw-a  mu^  more  serious  matter 
thM  the  slight  recession  in  retail 
trade. 


WEBSTER 

3g^f  B^t,  Inc.,  was  up  only 
7  9  toTh  bi  Mardi  and 

best“^A^^  Com^y  reported  the 
t^t  April  m  their  history— 7  4% 
ateve  a  year  ago,  but^^  blitw 

this  March.  For  four  monSis  ^1^ 
were  up  4.7%.  w*uis  sales 

Western  Auto  Supply  Company  is 

Ap?U?  up 

F  W.  Woolworth  Company  also  is 
compared  with  Iwt^ar^ 
April,  up  3.1%;  March,  down  39%‘. 
four  months,  up  0.6%  ^  ’ 

General  Motors  CoiiioraUon  set  a 
new  month’s  record  with  AprU  sales 
To  TOMumers  the  sales  in  April  were 
^.117  units-10%  better  toan 

aS  than  to 

£«;oSu,nSJeTv„T%"“.b«t 

T^e  gain  of  all  the  manufacturers 
m  toe  Automobile  Manufacturers  As- 
swiaUon  IS  nearly  as  striking  Anril 
^^ents  were  exceeded  f nly  by 
toose  of  May  1929  and  were  26% 
more  than  a  year  ago. 

One  more  statistical  eVidence  of  bet 

S'^Woff  ”  -“ousne“:/c'S- 

fatM  16%  better  than  a  year  ago-  and 
m  departoent  stores  the  gains ’oyer 

^s,  16.7%  for  furmture,  14.8%  for 
floor  coyenngs.  These  classified  fie 
the^^ry£' 
Trend  of  Distribution,”  puVoto 
by  Internationa  Statistical  Bureau 

«  ^  oy  A.  w.  Zelomek.  The  classi 

?•'  biennial  cSS 

rfD^buti»n_va,y  l»ndy  for  com- 

•  •  • 


direct  descendant  of  WiS  a’ 

preparation  for  a^r  “ 

WUliam  BradfordTnu^duce" 

CoJoKin’^PhiladT  k"*  ‘®  “'®  ^■‘*‘*** 

first  newspaper  in  New  York 
a  sophomore  and  Iive^i„  New  Rthelle! 


installments  of  tofor- 
1  mation  on  salaries  to  big  corpora- 
tions  mclude  some  figures  onTetaU 
executiyes  and  some  on  the 
pentotores  for  legal  counsel.  T  to^ 
J.  C.  Penney  schedule,  Gwinn  &  P^ 

w^  l^I;s,“7oi^  III 

chairman  of  the  board.  R  w 
eennmier,  and 

"'Sift  KMk**  Eet^  around 

Toa^pany 
f^S.sW.  ^  '”’***'  and  a  bonus  of 

tlit^«2’  ?^®ttuck  of  the  company 

Schulte  Retail  Stores  at  $3^0 

•  •  • 


SLr"Sr'po^^"^ve;r.o 

ments'  Ar,d  .k  u  advertise- 

»najlaV  suj,  Z  S°K*sto«at 
SVo‘!Se“  ^5.e" 

want  to  sell  Itoave  merely 

iSf  m^SdisJ ” 

ine  last  question  on  the  N  Y  tt 
ether  end  S 

no»^po,  ;Sh 

or°^^^  f  fashion  observer  columns 
or  with  fastoon  sketches  or  pE’ 

Of  thTfio  traceable  to  these’’’ 
Of  the  69  stores  answering  the  cues 
hon^e  at  all,  54  said  th?y 
^„^®^?P®P?rs  with  help  of  this  sort 

X  to  r'*  could  tr7S 

•  *  • 

iVatio^I  Marketing  Review 

Wtik  f k  Association  is  to  merge 

it  *1?^®  -^erican  Marketing  Societv 
!  ^®^  two  papers  wilf be  co£ 


^®d  with  Dr.  Paul  H.  Nystro-. 
editor  and  Dr.  Nathanael  R  ^ 
as  managing  editor.  ^ 

F'S«“"3y’';rSSS 

the  Ne»  York 

except  the  place,  date  and  siinM7*~ 
an  mvitation  to  New  YorKj?^ 
to  come  to  toe  Little  Fomm  7“^ 

^^ette  Marboeuf-Hoyet 
Shirley  Temple  francaiS’”  qJT'' 
won  the  TwentietiT^entu^p^ 
Rim  contest  for  the  French^!  !? 
looks  most  like  Miss  Temple.^*  ^ 

WOULD  ENTiTR^DTo  FiElJl 

Plans  for  establishing  a  radin  k 

^tog  station  by  Peninsii  SK.’ 
^pers  Incorporated  are  announoS 
George  F.  Morell,  president^  ’’ 

suto  Newspaper,  oyTaSrpiblS*^ 

P^AIto  (Cal.)  Time,  and 
wood  City  (Cal.)  Tribune. 
an  appheation  for  a  permit 

tions  Commission  in  June.  It  i/ll?’ 
posed  to  erect  a  $20,000  station  ***" 

site  near  Redwood  Ci^d  m7  V 

gt^tu  in  lx,u. 

f  Specifications  call  for7 
l^foot  tower,  a  250-watt  s^on  JiA 
frequency  of  1160  kilocycle  7! 
equipment  to  give  a  100-1^”,,^ 

SEEKS  RADIO  PERMIT 

^d  Smttael-Rrcord.  has 
hon  pendmg  with  the  FedS-al  C«! 
muniMtions  Commission  for  SrSt 
esteblito,  equip  and  operate  a  lOO-wiu 
ratoo  broadcasting  stetiom  ^ 

ot  the  New  Era,  said  the  como^ 
proposed  to  cooperate  with  mi.  I 

Saw  organizations  in^  ! 

crating  the  station.  ^ 


t.V>ABU,/y. 


^H/^  store  sales  for  April  mostly 
^  showed  gains  over  a  year  ago, 
though  in  a  good  many  cases  the 
rate  of  gam  was  lower  than  to  toe 
preceding  months  of  t^  year, 
a  Bfo^ers  Stores,  Inc.,  showed 

17  “I®*"  “  April; 

17.1%  m  March,  and  172%  for  the 
four  months. 

♦kf’  .Kresge  Company  sales  for 
^A^  were  12%  better  than  to 
Aj«119W,  and  for  four  months  of 
Ai^year  the  gam  over  last  year  was 

***“  April 

^re  6.7%  above  a  year  ago;  and  for 
toe  four  months  of  this  year  the  gain 
over  last  was  102%.  ***" 


“-b'-'Kity  Journal 
Of  Retailing  sprmg  issue,  just  out 
^«veral  articles  of  real  vatoe 

^®'^siMpers’  ‘Plus!serv?^ 

SkS’  McMath,  Jr.,  Resewch 

Scholar  of  the  N  V  tt  o  u  i  , 
Reta^.  •  School  of 

toPiH  ®  ^?^°w-up  for  the  study  to 

to!  Journal  on 

Miwr  »VK«,  Lm  Uum  . 

°r  J~®  stores  answered. 

Tim  larger  stores  and  the  store*  in 
«»  Urw  dtt..  uurf.  3 


PM, 

PRESS  DRIVES 

and 

CONTROL 

RmIs.  Tensions 
and  Pastars . . , 


system  ] 


CLINE  ELEC.  MFC.  CO 

°n  f'Qr.cijco  Ist  Not  I  Sort  BlJa 


I  effective  may  4, 

1936,  MAJOR  TTRE 
COMPANIES  /A* 
CREASE  RETAIL 

prices  of  all 
tires . 

k  GOODYEAR  Tire  & 
Rubber  Co.  R.  F. 
GOODRICH  and 

firestone  tire  & 

rubber  CO. 

Announce  Factory 
Wide  PA  Y  INCREASES 

These  steps  are  bound  to 
make  an  excellent  market, 
hetter. 

Cover  this  alert  free^pendiaf 
market  at  one  low  cost  in  the 


AKRON 
BEACOR  JOURRAL 

71.S97  *»«*«• 

laTlr.^*  PUdObtmkShael 
p«r  Uae  _  won-,  |y| 

P*t>^nted  by  Story,  Brook,  A  ¥hkl 
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MICKEY  FINN 


By  LANK  LEONARD 
IS  THE  COMIC  SUCCESS  OF  1936! 


HBRE  4JIJS  PROOFS! 

These  Papers  Have 
Taken  on  Mickey  Firm  : 

Atlantic  City  Union 
AuiuaU  Herald 
Bawn  Rouge  State  Times 
Bedford  Times 
Bremerton  Sun 
Bridgeport  Times-Star 
Brownsville  Herald 
Buffalo  Courier-Express 
Caldwell  News-Tribune 
Charlotte  Observer. 

Chicago  Times 

Cleveland  News  (Daily) 

Cleveland  Plain  Dealer  (Sun.) 
Columbus  State  Journal 
Dallas  News 
Dayton  News 

Des  Moines  Register-Tribune 
Detroit  News 
Fall  River  Herald-News 
Florida  Times-Union 
Henderson  Gleaner 
Houston  Post 

Idaho  Falls  Post-Register 
Illinois  State  Register 
Lafayette  Journal  &  Courier 
Lon^ew  News 
LouisviUe  Herald-Post 
LoweU  Evening  Leader 
Manchester  Union 
Manch  Chunk  Times-News 
Monroe  News-Star 
NashviUe  Banner 
Oklahoma  City  Oklahoman 
Omaha  World-Herald 
Peoria  Transcript 
Perth  Amboy  Evening  News 
Pittsburgh  Press 
Pittston  Gazette 
Portland  Oregonian 
Reading  Eagle 
Rome  Sentinel 
St  Louis  Post-Dispatch 
St  Paul  Dispatch 
San  Francisco  Chronicle 
Salt  Lake  City  Tribune 
Santa  Ana  Register 
Seminole  Producer 
Seymour  Tribune 
Shamokin  Public  Press 
Shreveport  Times 
Sioitt  City  Journal 
Springfield  Union 
Sunbury  Item 
^peka  State  Journal 
Waco  News-Tribune 
Washington  Post 
^f**^uviUe  Pajaronian 
Wichita  Beacon 
Wilkes-Barre  News 


HERE  ARE  THE  REASONS: 

Mickey  Finn  is  a  big,  lovable  cop.  Human  interest 
is  woven  through  all  the  continuity.  Mickey  Finn’s 
character  is  such  that  mothers  and  teachers  like  to  have 
their  children  follow  his  doings  and  sayings  from  day 
to  day. 

Mickey  Finn  is  an  American  of  Irish  extraction,  jolly, 
helpful,  gentle  with  his  mother  and  the  ladies,  but  a 
terror  to  evil-doers. 

The  story  is  not  complicated.  It  moves  with  speed, 
but  without  dream-disturbing  horrors. 


“Me  name  is  Michael  Aloysios  Finn, 
but  they  all  calls  me  Mickey” 


Loauviue  ucraiu-x  uoi. 

Hanchester  Union  MICKEY  FINN  BRINGS  BACK  THE 

Hauch  Chunk  Times-News 

SMILE  TO  YOUR  COMIC  PAGE.' 

3klahoma  City  Oklahoman 
Omaha  World-Herald 

Peoria  Transcript  Uncle  Phil  is  a  simple  old  fellow,  full  of  wise  saws  and  homely  philosophy.  He 

Perth  Amboy  Evening  News  i.  iifi  •  .  .  ^ ^ 

Pittsburgh  Press  wants  to  Be  helpful — and  he  does  help  to  give  the  reader  his  daily  smile. 

Pittston  Gazette 
Portland  Oregonian 

R^c^lsntinel  forward  with  romance  and  vigorous  action,  while  the  priceless  element 

I:  M  DCteh’’*"''  '“'gotten- 

San  Francisco  Chronicle 
Salt  Lake  City  Tribune 

^n^rProdiicw  drawing  is  excellent.  Years  of  experience  go  into  details  that  are  important  in 

^ymour  Tribune  creating  the  effect  desired :  the  pleasant  entertainment  of  your  readers. 

Shamokin  Public  Press 
Shreveport  Times 

Springfield  Unira”^  There  is  no  other  strip  like  Mickey  Finn. 

Snnbury  Item 
^peka  State  Journal 
Waco  News-Tribune 

W^nSSe  P^/aronian  STRIP  IN  5  AND  6  COLUMNS. 

Wichita  Beacon 

Wilkes-Barre  News  SUNDAY  COLOR  PAGE,  STANDARD,  TABLOID,  HALF  PAGE. 

Me  Naught  Syndicate  Inc.,  Times  BUg.,  n.  y. 
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E  D  I 


RIAL 


TWO  ABSURDITIES 

Legalistic  nebulae  whirling  about  the  ac¬ 
tivities  of  the  Black  Lobby  Conunittee  and 
organized  newspaper  resistance  to  those 
activities  seem  to  be  resolving  themselves  into  two 
propositions,  both  absurd. 

First,  that  the  courts  have  no  power  to  regiilate 
the  acts  of  a  committee  constituted  by  the  legisla¬ 
ture  to  ascertain  facts;  that  such  power  vested  in 
the  courts  would  be  tantamoimt  to  destruction  of 
the  legislature. 

Second,  that  the  logical  conclusion  from  news¬ 
paper  resistance  to  prying  of  the  Black  Commit¬ 
tee  into  private  communications  is  that  newspa¬ 
pers  recognize  no  power  which  may  control  their 
acts  under  the  free  press  guarantee;  that  news¬ 
papers,  in  the  absence  of  such  controlling  power, 
become  a  government  above  governments,  a  “nm- 
away  sun.” 

Neither  of  these  contentions  merit  serious  con¬ 
sideration.  It  is  a  fundamental  of  our  government 
that  the  courts  will  protect  the  citizen  from 
encroachment  by  legislature,  executive,  judiciary, 
or  by  other  citizens.  Hie  Senate  cannot  claim 
that  it  and  lesser  legislative  bodies  can  commit 
any  act,  in  the  course  of  a  legislative  process, 
without  responsibility  to  the  courts  and  to  the 
electorate.  And  the  existence  of  hundreds  of 
statutes  regulating  the  character  of  news  that 
newspapers  may  publish,  the  terms  imder  which 
they  may  employ  people,  the  taxes  they  must  pay, 
sufficiently  refutes  the  second  absurdity. 

The  tendency  toward  extremist  thinking  that 
these  proposals  exhibit  is  one  of  the  most  deplor¬ 
able  phenomena  of  recent  times.  There  seems  to 
be  no  reasonable  middle  ground  upon  which  op¬ 
ponents  can  meet  and  compromise  their  differ¬ 
ences.  The  character  of  the  problems  confronting 
the  nation  demands  not  extremism,  but  a  thorough, 
impartial  ventilation  of  all  their  phases.  Press 
criticism  should  be  welcome  by  those  in  power — 
criticism  that  aims  to  point  out  paths  of  error, 
weakness  in  detail,  or  misconception  of  a  ftmda- 
mental  idea.  Admitting  that  some  press  criticism 
does  not  fill  this  bill,  but  is  designed  to  embarrass 
and  misrepresent  for  political  advantage,  it  is  our 
opinion  that  most  of  the  newspaper  comment  on 
New  Deal  acts  meets  the  qualifications  recently 
set  by  Raymond  Moley  in  Today: 

‘Tt  is  the  job  of  the  press  to  provide  more  spe¬ 
cific,  informed,  cogent  and  w^-tempered  criti¬ 
cism.  And,  unpleasant  though  it  may  sometimes 
be,  it  is  part  of  the  Administration’s  job  to  take 
it  on  the  chin.” 

Hiat,  it  seems  to  us,  is  the  path  along  which 
newspapers  and  govemmoit  can  harmonize. 

One  of  tile  most  amhitUms  news  stunts  of 
the  campaign  year  is  New  York  Sun’s  national 
census  of  industry  to  determine  unemploy¬ 
ment  statistics. 

TWO  WRONGS 

The  Milwaukee  Leader,  Socialist  daily,  argues 
that  if  members  of  the  Broun  Guild  do 
lose  objectivity  and  impartiality  in  the 
presentation  of  the  labor  news  of  the  Associated 
Press  it  would  be  quite  all  right,  for  it  is  “high 
time  that  the  American  press  gave  the  strikers 
something  of  a  break  in  strike  news.”  The  editor 
adds:  “Strikes  for  the  minimum  demands  requi¬ 
site  to  the  decent  standard  of  living,  to  the  decent 
bringing  up  of  a  family,  have  often  been  lost 
largely  by  the  perverted  accoimts  of  the  strike 
by  newspapers  who  now  fear  that  a  union  news 
reporter  would  not  give  it  proper  ‘objectivity’.” 

The  whole  principle  of  ethical  news  reporting 
is,  of  course,  lost  on  the  professional  propagan¬ 
dist.  He  wants  the  breaks.  Assuming  that  it 
were  true,  which  it  is  not,  that  the  AP  has  deli¬ 
berately  and  regularly  distorted  strike  news, 
costing  strikers  the  public  sympathy  often  so 
necessary  to  the  success  of  such  crusades,  it  is 
“high  time”  that  the  process  were  reversed  and 
strikes  now  be  lost  to  the  employers.  Hiat  is  the 
big  ides.  It  is  the  unblushing  argument  of  all 
udio  seek  to  raticmalize  the  formation  of  a  uniftn 
of  news  writers,  wiffi  AJ*.  of  L. 


MINNESOTA  AGAIN 


I  have  learned,  in  whatsoever  state  I  am, 
therewith  to  be  content  I  know  both  how 
to  be  abased,  and  I  know  how  to  abound. — 
Philippians,  IV;  XI;  12. 


SPRING  SONG 

Despite  floods  which  hamstrung  business 
for  days  on  end  in  several  important  retail 
centres,  business  this  Spring  has  kept  mov¬ 
ing  forward  to  levels  not  seen  in  many  years. 
April  advertising  in  newspapers,  according  to 
Media  Records  measxnements  published  in  this 
issue,  moved  well  ahead  of  last  April’s  figures 
and  advanced  still  further  against  the  average  for 
April  of  the  past  five  years.  Linage  for  1936  is 
still  not  level  with  the  totals  of  1931,  but  the  lines 
on  the  chart  indicate  that  1931  will  be  reached 
and  passed  if  the  present  upward  trend  continues 
through  the  Slimmer.  Uncertainties  of  a  hard- 
fought  political  campaign  may  slow  down  the 
pace  of  business,  but  to  date  there  is  no  evidence 
that  this  will  happen.  Business  after  all  these 
years  of  futile  waiting  for  someone  to  do  some¬ 
thing,  seems  to  be  writing  the  music  for  its  own 
Spring  song,  and  to  be  thoroughly  enjoying  the 
job. 

Imagine  the  press  of  a  nation  forced  to  sup¬ 
press  the  name  of  heroic  Dr.  Hugo  Eckener  in 
punishment  for  a  fancied  slight  against  a 
blatherskite  dictator! 

ROBERT  J.  CROMIE 

IN  many  cities  of  the  world  newspapermen, 
statesmen  and  educators  will  mourn  the  un¬ 
timely  death  of  Robert  J.  Cromie,  publisher 
of  Vancouver  (B.  C.)  Sun.  A  tireless  traveler, 
investigating  social,  political  and  economic  condi¬ 
tions  in  many  nations,  Mr.  Cromie  accumulated 
an  extraordinary  array  of  friends  and  confidants 
in  all  walks  of  life.  He  was  a  close  listener  and 
a  brilliant  speaker.  His  curiosity  was  botmdless. 
Naturally,  when  he  would  return  to  his  home  city, 
to  resume  regular  newspaper  work.  The  Sun 
would  fairly  bristle  with  new  and  vital  ideas 
which  the  proprietor  would  pour  out  in  editorials, 
columnar  essays  and  public  addresses.  His  jour¬ 
nalism  was  high  class  in  every  particular,  tmcon- 
ventional  in  method,  vivid  in  appeal  and  invar¬ 
iably  calculated  to  enoble  the  reader  and  advance 
what  he  conceived  to  be  good  causes,  popular 
or  impopular.  Mr.  Cromie  became  a  power  in 
Canada,  as  well  as  in  his  city,  and  was  also  well 
known  in.  Washington  and  London.  Of  recent 
years  he  had  become  intensely  interested  in  af¬ 
fairs  of  the  Far  East,  especially  as  they  reflect 
upon  the  life  and  future  of  the  Pacific  Coast  of 
America,  and  the  misery  of  uncoimted  millions 
of  humans  in  backward  countries  drew  heavily 
on  his  sympathies.  “The  historic  event  of  our 
time,”  he  said  not  long  ago,  “will  not  be  the  Great 
War  or  the  depression,  it  will  be  the  moderniza¬ 
tion  of  Asia.”  He  urged  young  newspapermen  to 
carry  the  free  press  to  nations,  where  the  people 
live  in  utter  ignorance  of  the  factors  of  govern¬ 
ment  and  of  progressive  life,  somewhat  in  the 
spirit  of  missionaries.  Mr.  Cromie  believed  im¬ 
plicitly  in  the  power  of  the  printed  word  to  open 
the  minds  of  men  and  to  advance  civilized  methods. 
He  drew,  in  his  own  newspaper  and  his  personal 
career,  an  admirable  pattern  for  all  a^iring 
young  journalists  to  study  and  imitate. 

Fashion  note;  London  Times  carries  page 
display  for  leading  department  store  saying 
that  American  women  are  the  world’s  best 
dressed  and  that  London  is  more  influenced 
by  New  York  titan  Paris. 


tor  Ellmer  Benson  which  would  make  punid^ 
by  fine  of  $5,000  and  five  years  imprisonmoit  ^ 
act  of  any  U.  S.  editor  who  would  spread  a  «ik 
report  with  intent  to  incite  war. 

So,  if  the  Daily  Blatt  were  to  publish  a  tssm 
from  Hong  Kong  that  the  pink-eyed  Galook^ 
the  South  Seas  had  fired  on  the  Americaa  k 
and  the  editor  should  demand  that  Uncle  ^ 
punish  the  rascals,  he  would  pay  dearly  if  it  tunai 
out  that  the  Chinese  correspondent  had  cabid 
a  false  report.  How  silly!  Who  can  detent 
in  advance  the  truth  of  world  news  reports? 
another  sly  censorship!  How  easy  it  would  be  k 
a  politician,  especially  of  the  well-known  Oka 
brand,  to  impute  wicked  intent  to  newspapersMa 
especially  if  one  happened  to  be  crusading  for  tk 
politician’s  impeachment?  It  will  be  time 
for  Minnesota  statesmen  to  reform  the  Amoicai 
press  when  they  have  so  far  reformed  their  on 
state  as  to  enable  the  capture  and  punishmcstd 
the  murderers  of  two  Minnesota  editors. 

National  Congress  of  Parents  and  Teaehm 
properly  condemns  false  advertising  stats, 
ments  on  the  air,  and  urges  a  clean-up.  If 
such  warning  are  ineffective,  no  one  con  con* 
plain  if  the  Government  acts. 

IMPORANT  DECISION 

COMBINATIONS  of  newspapers  to  sell  tha 
advertising  space  cooperatively  need  not 
constitute  machinery  for  the  illpga)  n. 
straint  of  trade.  They  should  not,  in  our  opinkt, 
and  when  they  do,  in  the  judgment  of  courts  ad 
jiuries,  it  is  a  fair  presumption  that  the  coopn- 
tive  principle  has  been  distorted  in  the  directioDd  | 
monopoly. 

That  a  group  of  Alabama  newspapers  whid 
had  been  accused  of  monopolistic  practice  in  thsr 
association  for  the  joint  sale  of  advertising  net 
not  guilty  of  monopoly  has  just  bera  found  by  t 
judge  and  jury  in  the  U.  S.  District  Court  it 
Mon^omery.  Based  on  the  evidence  and  the  in¬ 
structions  of  the  court,  the  jury  was  evideedy 
convinced  that  the  supremacy  of  the  groiq)  nem- 
papers  in  the  local  fields  d^iended  upcm  ofte 
factors  than  their  advertising  rates,  which,  idain- 
tiff  claimed,  were  so  low  as  not  to  bear  competi¬ 
tion.  The  court  correctly  charged  the  jiny  tint 
popularity  of  a  newspaper,  reflected  in  its  ad«r- 
tising  patronage,  depended  also  upon  the  it- 
tractiveness  of  its  news  columns  and  featora, 
confidence  in  its  editorial  policies,  and  its  dem¬ 
onstrated  power  to  get  results  for  its  advettisen. 

The  cooperative  principle  in  the  sale  of  adee- 
tising  space  has  many  phases  of  yet  unresfind 
value  for  newspapers.  It  can  be  applied  to  dini- 
nate  many  baneful  and  expensive  competitm 
practices,  without  at  all  interfering  with  the  legiti¬ 
mate  business  of  non-associated  competitors.  The 
Alabama  decision  appears  to  indicate  that  Ae 
courts  wiU  not  imp^e  such  application,  untai 
monopoly  is  definitdy  proven. 

Follow  readers  to  their  vacation  haunts! 

SLANDER  THE  DEAD 

JACK  LATT,  editor  New  York  Mirror,  tA 
F.  P.  A.  his  reporter,  David  Chamay,  did  git 
an  interview  with  John  Fiorenza,  confemii 
murderer  of  Mrs.  Nancy  Evans  Titterton,  Nw 
York  novelist,  but  New  York  Post  edit<»ia8ll 
claims  the  story  was  a  fake.  As  the  signed  stay 
deliberately  reflected  on  the  htaior  of  a  dead 
woman,  against  whose  character  there  had  biei 
no  breath  of  scandal,  it  doesn’t  make  mudi  A* 
ference,  in  our  opinion,  whether  the  sex-nid 
murderer  was  interviewed  or  not  The  dnmnildi 
fact  to  consider  is  that  a  New  York  newspif* 
printed  the  rotten  thing  and  that  there  doeat 
se«n  to  be  any  way  by  which  the  editor  ees  k 
made  to  answer  for  an  act  which  shames  the  pd* 
mary  pretentions  of  decency  of  the  Aumika 
preos- 
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PURELY  PERSONAL 


J  DAVID  STERN,  publisher,  Phil- 
,  (uJeljA"*  Record,  New  York  Post 
ond  Camden  Courier-Post,  is  serving 
^chiirman  of  the  press  and  radio 
the  AU  PhUa^lphia 
^^ttee  preparing  for  the  Dem^ 
I^^national  convention  to  be  held 
next  m(»th  in  Philadelphia. 

John  Cowles,  associate  publisher, 
Ott  Moines  Register  and  Tnbune,  1^ 
iKcn  elected  a  trustee  of  the  Phillips 
^ter  Academy,  Exeter,  N.  H.  Mr. 
Cowles  was  graduated  from  Exeter  in 


Nelson  Jackson,  publisher, 
jerUnpton  (Vt.)  News  has  entered 
lui  candidacy  for  the  Republican  nom¬ 
ination  for  governor  of  Vermont 
A.  W.  Robb,  vice-president  of  the 
Halifax  (N.  S.)  Herald  and  Mail,  is 
living  with  his  wife  and  two  chil¬ 
dren  on  May  22nd  for  a  two-month 
vidt  to  England  and  Scotland. 

G.  Scott  Smith,  publisher,  Kane 
(Pi.)  Republican  was  recently  re¬ 
elected  to  the  Republican  state  com¬ 
mittee  of  Pennsylvania  by  a  substan¬ 
tial  majority.  He  faced  opposition  for 
the  first  time  since  he  was  chosen  to 
the  committee  12  years  ago. 

E  Arthur  Sweeney,  publisher, 
Greensburg  (Pa.)  Tribune  and  Re- 
tiew,  won  the  Republican  nomination 
for  Auditor  General  of  Pennsylvania 
It  the  recent  primary  election. 

W.  T.  Anderson,  editor,  Macon  (Ga.) 
Telegraph,  addressing  the  Georgia 
Sdmlastic  Press  Association  conven- 
tioD,  held  recently  at  Athens,  Ga.,  said 
that  the  newspaper  in  giving  the  pub¬ 
lic  a  true  picture  of  world  events  pro¬ 
moted  the  “highest  aims  of  human- 
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ity." 

Floyd  Chalfant,  publisher,  Waynes¬ 
boro  (Pa.)  Record  Herald,  was  the 
speaker  at  the  annual  staff  banquet 
May  11  of  the  Wilson  College  Wilson 
Billboard  weekly  and  the  Pharetra 
monthly  publications,  at  the  Hotel 
Washin^n,  Chambersburg,  Pa. 

Noble  D.  Welty,  publisher,  Bartles¬ 
ville  (Okla.)  Examiner  and  governor 
of  the  Fifteenth  District  of  Rotary  In¬ 
ternational,  presided  at  its  annual  con¬ 
vention  May  11,  12  and  13  at  Fort 
Smith,  Ark. 

J.  H.  Woods,  president,  Calgary 
(Alta.)  Herald  and  chairman,  Cana¬ 
dian  section.  Empire  Press  Union, 
sailed  May  8  on  the  Duchess  of  York 
to  attend  the  annual  meeting  of  the 
Empire  Press  Union  in  London 
June  8. 

David  K  Smiley,  editor  of  the  Tampa 
(Fla.)  Daily  Times,  has  been  elected  a 
trustee  of  the  University  of  Tampa, 
(diaries  E.  Broughton,  editor,  She- 
b>vgon  (Wis.)  Daily  Press,  has  been 
w-elected  national  committeeman  of 
w  Democratic  party  from  Wisconsin, 
the  election  was  unanimous. 

IN  THE  BUSINESS  OFFICE 
P  OY  C.  KATES,  general  manager, 
IL  Rochester  (N.  Y.)  Times-Union 
^  Democrat  &  Chronicle,  is  recover- 
from  an  acute  attack  of  appendi- 
dtis. 

L.  Roy  Phillips,  advertising  man- 
2^  of  the  Asheville  (N.  C.)  Citizen- 
Imes  has  been  elect^  a  director  of 
the  Asheville  Lions  Club,  of  which  he 
«  a  ^  president.  W.  Randall  Har- 
K  ^^^’Tunes  business  manager, 
been  named  a  director  of  the  asso- 
oatioo. 

Nutold  M.  Snyder,  circulation  man- 
Camden  Courier-Post,  was  a 
^pouter  in  the  Safety  Week  program 
r>  fills  week  by  the  Safety 

^?*®ull  of  Southern  New  Jersey. 

ti.  Tushingham,  business  man- 
•f“,of  the  Couri^ost,  was  mstive 
lb*  council’s  campaign  foe 
members. 

Ft  Pf^ndle,  credit  man,  Detroit 
**  Press  drculatioa  department, 


PENNSYLVANIA  DAILY  PUBLISHED  BY 
“MEADS  OF  ERIE”  SINCE  1888 

The  “Meads  of  Erie”  are  synony-  In  1888,  there  occurred  the  first 
mous  with  the  newspaper  busi-  printing  strike  in  the  city  where 
ness  in  northwestern  Pennsylvania.  Horace  Greeley  once  served  at  the 
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John  J.  Mead,  Si.  John  J.  Mead,  Je. 

They  are  of  the  Erie  Daily  Times, 
founded  and  owned  by  its  publisher, 
John  J.  Mead,  Sr.  His  three  sons  are 
associated  with  him. 

Mr.  Mead  started  the  newspaper 
April  12,  1888,  “with  a  lot  of  nerve 
and  $25,”  as  he  puts  it,  and  it  has  had 
the  same  publi^er  and  owner  ever 
since.  He  is  proud  of  its  slogan, 
“Erie’s  Successful  Newspaper.” 

The  story  of  the  senior  member  of 
this  family  group  was  told  in  one  i 
Arthur  Brisbane’s  colximns  during  tv*  ( 
recent  meeting  of  the  ANPA. 
Brisbane  wrote: 

“There  was  John  Mead,  of  the  Erie, 
Pa.,  Times,  who  looks  all  of  53,  and 
is  nearly  74  years  old.  He  would  in¬ 
terest  modem  yoimg  men  looking  for 
a  career,  ready-made.  He  started  his 
newspaper  with  $25  total  capital 
nearly  50  years  ago,  and — Irish  by 
the  way — Mead  fought  poverty  for  20 
years,  enjoyed  that,  and  conquered. 
Since  'then  he  has  successfully  fought 
prosperity,  sometimes  harder  to  con¬ 
quer  than  poverty.” 

Bom  in  Ireland  in  1863,  Mr.  Mead 
came  to  this  country  as  a  lad  of  eight, 
landing  at  Castle  Garden  in  New 
York.  The  oil  coimtry  in  Pennsyl¬ 
vania  was  booming  and,  with  his 
family,  young  Mead  set  out  for  Corry, 
Pa.,  Ae  railroad  center  of  'the  Penn¬ 
sylvania  field.  At  11  he  walked  into 
a  printing  office  there  and  began  his 
apprenticeship.  When  he  received  his 
joumesmfian’s  card  he  went  to  Erie — 
the  metropolis  of  that  section.  Then 
followed  years  of  typesetting  on  the 
newspapers  there. 


case.  Twenty -four -year -old  Mead 
walked  out  with  the  rest  and  with  11 
others  started  the  Times  in  a  base¬ 
ment  room.  Deaths  and  withdrawals 
soon  left  Mead  at  the  hehn  of  the 
struggling  yoimg  typographical  in¬ 
fant  With  no  political  or  other  sp^ie 
of  angel,  equipment  was  so  limited  | 
that  the  forms  were  carried  from  the  i 
cellar-like  shop  to  a  job  office  a  half-  ' 
mile  away.  Mead  did  the  carrying, 
some  of  the  editing,  printing,  and 
distribution  of  the  five-column,  four- 
page  sheet. 

The  Times  is  largely  a  family  affair, 
with  three  sons,  John,  Jr.,  Frank  J., 
and  George  J.,  actively  connected 
with  it  John  Jr.,  eldest  son,  is  man¬ 
aging  editor  and  vice-president  of  the 
publishing  company.  George  Mead  is 
business  manager  and  Frank  Mead 
is  market  editor. 

John  Mead,  Jr.,  39,  attended 
Georgetown  University,  served  in  the 
Navy  during  the  war,  and  worked  in 
New  York  on  newspapers  and  with 
publishers’  representatives.  Frank 
Mead,  37,  attended  Georgetown  and 
has  been  with  the  newspaper  12 
years.  George  Mead,  31,  is  a  grad¬ 
uate  of  Notre  Dame  University,  at¬ 
tended  Harvard  School  of  Business 
Administration  and  has  been  busi¬ 
ness  manager  of  the  Times  for  five 
years. 

A  few  years  ago  Pope  Pius  XI  con¬ 
ferred  upon  Mr.  Mead,  Sr.,  the  honor 
of  Knighthood  of  St  Gregory  the 
Great  in  recognition  of  his  interest 
in  charity  and  also  community  enter¬ 
prises. 


and  a  former  grand  noble  in  the 
Wayne  Lodge  of  Odd  Fellows,  has 
been  honored  by  having  a  class  of  can¬ 
didates  named  for  him. 

W.  H.  Bowden,  of  the  Memphis 
(Tenn.)  Commercial  Appeal  advertis¬ 
ing  department,  has  bron  appointed 
to  the  sale  staff  of  WMC,  the  news¬ 
paper’s  radio  station. 

J.  C.  Eggleston,  of  the  national  ad¬ 
vertising  staff,  Memphis  Commercial 
Appeal,  has  been  transferred  to  its 
radio  station,  WMC,  as  commercial 
manager.  John  Falls  was  shifted  from 
the  local  to  the  national  staff  to  re¬ 
place  Eggleston. 

Robert  T.  Tate,  western  manager, 
bureau  of  advertising  for  the  American 
Newspaper  Publishers’  Association, 
spoke  May  11  in  Milwaukee  at  a 
meeting  of  the  Manufacturers  Repre¬ 
sentative  Association. 

Walter  Aman,  advertising  manager 
for  the  McCook  (Neb.)  Daily  Gazette, 
shot  and  wounded  a  window  peeper 
when  the  latter  returned  for  the  third 
time  in  one  night  Aman  fired  a  shot¬ 
gun,  the  pellets  lodging  in  the  man’s 
arm.  He  was  fined  in  police  court  a 
total  of  $9.70  for  trespassing. 

Charles  Peace,  business  manager, 
Greenville  (S.  C.)  News  and  Piedmont, 
and  Judson  W.  Chapman,  editor, 
Greenville  Piedmont,  will  sal  from 
Baltimore  Rlay  14  for  a  tour  of  Europe. 


IN  THE  EDITORIAL  ROOMS 

EN  BURWELL  JOHNSTON,  man¬ 
aging  editor,  Macon  (Ga.)  Tele¬ 
graph,  G.  Emmett  Snellgrove,  city  edi¬ 
tor,  and  Peyton  Anderson,  Jr.,  busi¬ 
ness  manager,  were  subjects  of  sketch¬ 
es  recently  in  America’s  Young  Men. 

Lloyd  L^ie,  formerly  of  the  Omaha 
Bee-News,  has  become  picture  editor 
of  the  Des  Moines  Register. 

Herb  Owens,  Des  Moines  Tribune 
reporter,  is  in  Mexico  gathering  pic¬ 
tures  and  feature  material  for  the  Des 
Moines  Sunday  Register. 

Joseph  Barber,  formerly  with  the 
Daily  Iowan  at  Iowa  City,  has  joined 
the  roto  department  of  the  Des  Moines 
Sunday  Register. 

James  S.  Hitchcock,  of  Jackson, 
Mich.,  has  joined  the  Grand  Rapids 
(Mich.)  Herald  staff  as  swing  man. 

Rodney  Bozarth,  formerly  with  Chi¬ 
cago  Times,  and  Lou  H.  Edimondson  of 
Eatonton,  Ga.,  have  joined  the  copy 
desk  of  the  Des  Moines  Tribune. 

Barnet  Never  has  resigned  as  col¬ 
umnist  and  editorial  writer  of  the 
Buffalo  Evening  News  to  become  as¬ 
sistant  to  the  managing  editor  of  the 
Washington  Post. 

Robert  Burlingham,  former  reporter, 
Buffalo  (N.  Y.)  Times,  and  Jadr  Cole, 
former  artist,  have  joined  the  Buffalo 
Evening  News. 

(Continued  on  next  page) 


H  ERE  are  the  findings 
of  a  survey  just  made 
of  the  suhscrihers  to  “The 
Washington  Merry  -  Go  - 
Round,”  Drew  Pearson’s 
and  Robert  S.  Allen’s  col¬ 
umn  on  national  affairs. 
(Foreign  papers  and  Sun¬ 
day  editions  are  not  in¬ 
cluded.) 


Republican  .  40 

Democratic  .  41 

Independent .  105 


Independent-Republican. .  27 
Independent-Democratic  .  19 


^  I  ^HESE  figures  prove  the 
value  of  “The  Washing¬ 
ton  Merry-Go-Round”  to  any 
newspaper,  regardless  of  which 
party  it  speaks  for,  or  whether 
it  speaks  for  none.  “The 
Washington  Merry-Go-Round” 
keeps  ahead  of  the  headlines, 
goes  behind  the  news — and 
stays  out  of  politics.  Facts  are 
its  only  party.  It  is  written 
not  for  voters  but  for  readers 
— and  it  has  10,000,000! 


Write  for  samples  and  terms. 


United  Features 

MONTE  BOUIUAILY, 
General  Manager 
220  East  42nd  Street,  New  York 
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PERSONAL 

(Continued  from  page  31) 

Dave  Young  has  resigned  from  the 
San  Antonio  Express  reportorial  staff 
to  join  a  lumber  concern. 

Ben  Kaplan,  formerly  of  the  Dobbs 
Ferry  (N.  Y.)  Register,  has  joined  the 
staff  of  the  Oklahoma  News,  Oklahoma 
City. 

Dave  Cogswell  and  Tom  Moore,  both 
of  the  Des  Moines  Tribune  copy  desk, 
are  on  a  trip  to  Europe,  during  which 
they  will  attend  the  Olympics  in  Ber¬ 
lin  and  free-lance  for  their  paper. 

Henry  C.  Lapidus,  editor  of  the 
Wildwood  (N.  J.)  Leader,  is  a  candi¬ 
date  on  the  Republican  ticket  at  North 
Wildwood,  for  justice  of  the  peace. 

Margaret  Tucker,  women’s  editor  of 
the  Clarksburg  (W.  Va.)  Exponent, 
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THE  BOITOB  a  PUBUSHEB  OoT^INC. 

Jamm  WrlfM  Biwni.  PiMidnt 
Uul«a  B.  PMf,  Yia»-rn$Umt 
Cbutm  a.  OfMMt,  TtvaniNr 
Aitliur  T.  MMt.  Otmtor 
JuM  Wr^  Brawn.  Jr..  SranUir 
OMtrtl  Oftett: 

SnraatMDtta  Flnr  Old  TlmM  Balldloa 
<tnd  8U«M  and  Biwntwiyj^^yw  Talk  CUtTn.  T. 

BByint  l-mi.  t»»r  mi.  and  H»d 
Tfaa  Oldaat  Publliban'  and  Adnrtlaan'  Journal 

_ In  Amarlaa _ 

_ Boora  atmSm  Sdrao  tSSi _ 

t  Arthnr  T.  Babb,  ifann^bu 

MUar;  Wamn  L.  BaaaaU.  ATawa  BdWar;  Bsbatt  & 
iSflS:  £****11**  W.  Pattj.  Paraara 

BdWar;  Btaa  Claaraw.  Jaba  J.  Claudbat. _ 

Ol^  B.  OnaM,  Oaaarai  Umaemj  Jtmm 
Wrifht  Brawn.  Jr.  Bwrbiaaa  ifanaaar:  C^laa  T. 
ttiM  ddaartMn*  MawaMr;  Oaorta  H.  Bttala. 
ObaalaNm  Mawadar;  iTPukar  Llkaly,  Paraawnall, 
Olaraidad  and  alkar  Saralaaa;  BUiabatb  Ifdlahon. 

Oaablar;  a  U  Para.  JUbrarian. _ 

Waahlnnta^  D.  C.  Camapoadaot :  Oanaral  Pnaa  ban., 
Jajaa  J.  BuUra  and  Oaoraa  H.  MaoBlnd.  Jr.  Jtff 
VaUanal  Praat  Olab  Bid#.,  Hirai.  Half  altlan  l»H. 
Cblaaaa  Oocraapandant;  Oaarta  A.  Brandanburs.  ttl 
fwndaw  flaaraataa  and  AaaMant  BmUMms.  t(l  Btrtk 

MUthitm  Aaa.,  Talaphonar  Daarborn  ttfl. _ 

PaaUa  Coaat  BapraaaoUUraa ;  BdltarUl;  Caaraball 
Wataon.  IIJI  Dtrh  8lraa«.  Barkalar.  Cal.,  Talapbona: 
Thonwall  ttST:  Kao  Taplor.  iStI  Bartk  Hak^ 
B^..  Loa  Anfolaa.  Talrabana.  HaaraHaad  STtl. 
AdratU^:  raocar-Ball  Co.,  Ud..  San  Pranelaeo. 
Sit  Mtmistmin)  Sbaal.  Talabbooa.  Oarfiald  «r4k, 
Loa  A^aa.  ItSt  B.  Braadiaaa.  Mapbona.  Praa- 
Cg^dTl^^Saama.  lOfi  Saaand  Arawaa.  Talapbona. 

Inndon  Oflkea:  e/a  1%a  Caztao  Qrand 

Bnlldlnta.  TtaJaltar  Sp..  W.  O  1.  Allan  Daln- 
^  IUmm.  ParU.  Pranoa  OBoa;  Td  raa  daa  Padtta 
Okaaipa,  BfOmr  B.  Clarfca.  klanm.  Japan  Oar- 
TaEaSwa!'  ^  Japan  Barlaw. 

Banrlaa  Nuabm 

IntanaUooal  Taar  Boak  dieg. 

latlaaa.  adrartlalnt  ralaa.  Nawa  a^  raatara  Bar- 
rleaa.  Naaraa  at  Bdllan.  PubUabara.  and  Dapart- 
eaanUl  EtaeaUraa  at  aaaw  than  k.ttk  nawiaaniri  of 
Cnltad  Stalaa  and  Canada  wllb  haala  data  -f 
nawinapari  at  tha  World — laat  Satutdaj  la  Janaatr — 
’'A.N.P.A.*'  ouabara  laat  twa  Satardaya  la  AprU — 


■atnrdaj  In  ■apMaabar— Nanapapar  UnM  -****-**— 
■ootbly,  anniiaUy  and  aaaal-aniinally  In  Ikbrnary  and 
Aucuat — UantSly  Paalpraiat  Barlaw  aaaand  Utarday 
aaeb  aaontb — Aanaal  iwpliulaa  at  Aaaatlaaa  Niwraa- 
par,  ■aabanlaal  data— Past  andPapat  Slaaa — Mato  aad 
daplb  of  Oolaauu — Kind  aad  Araoant  Nawapapar 
Bqalpraant.  ala. — laat  Satarday  In  Oatobar. 

Markal  Qaida— tha  apaia  bnyaia  kav  to  lilt  alty  aad 
lawn  aaarhato  la  Unltod  Stalaa  and  Canada— oaotala- 
Ina  baato  itandaidliad  ararebindlilnt  aad  aaarkallnd 
Ih^i^ai^  aU  nawapapar  toaikati  latt  Balpiday  la 

Slaa  of  typa  pa«o  IH  x  IS  Inebaa — 111  agato  llnaa 
(ISM  aau)  an  taar  aalttaHii — total  at  ITS  atata 
llnaa  la  tba  paap — 

DUplay  adrwRUdad  rataa:  Iranalaol.  TIa.  par  alato 
Una,  or  tartaa  of  laaattlana  aa  followa; 


1  Pasa  ITS  SSM  tSSt  tSOO  SIM  SISS 

K  Pmi  SSI  140  ISO  no  100  St 

M  Pasr  168  76  70  06  M  6S 

M  PWa  SI  60  46  40  8S  SO 

R  Pasto  IS  I  so  88  SO  17  16 

nia  alnsla  ealaaai  forty-two  Una  rata  aukar  aaid  at 
a  aaat  af  111  par  waak  aama  aa  law  a  rata  aa  a 
IS  tlaa  baala  aa  any  atbar  tthadula.  naaaaly.  till 
par  papa;  III  hall  papa;  III  qaaitar  papa. 

CtoaalSid  ratoa:  TIa.  par  apaia  Una  aaa  ttoaa;  lla. 
par  apaia  Una  taar  tiaaa 

Silaattoaa  wantod:  lie.  par  apaia  Uaa  ana  ttoaa: 
tlOL  par  apaia  Una  tbiaa  tlaai  (eauat  alx  wardi  la 
tha  Una). 

Bubaarlptlaa  rataa:  By  aaaU  payabla  la  adraaaa 
Onllad  Stalaa  and  laland  Paiiiiiliaa.  14  par  year: 
Canada  14.11:  Ihnitn  11. 

Club  rataa:  Ttaraa  aubaariptlana  to  aaparato  addraiau 
tar  ana  yaar  aaeb  or  ana  aabaerlptlon  far  tbna  yaara. 
Ill;  Bra  auhaorlptiaiM  to  dlffarant  addraaiai  far  aaa 
yaar  aaeb  or  aaa  tubaerlptlaa  far  Bra  yaan.  Ill;  toa 
■iihaarlptloni  aaa  yaar  aaah  ar  aaa  far  toa  yaan.  III. 
Uaaabar  kaaoelatad  Batin  aaa  Panara. 

Cbartar  Maabar  at  tba  AudU  ftiMU  af  ClnulaUoot 
wltb  aa  aranpa  eartiSad  not  p^  '‘A.B.C.**  at  tallowa: 


six  Months 

E:iHl«d 

Net 

PRld 

Total  Dts-' 
tribution  j 

Dec.  31.  1035 . 

■  1934 . 

*  loss . 

'  1932 . 

-  1931 . 

-  1930 . 

-  1929 . 

-  1928 . 

10.178 

9,661 

8,625 

9,337 

10,116 

10,403 

10,180 

8,917 

11,206  1 
10,607 
9.819 
10,488 
11,1M 
11,417  ; 

11,564 
10.019  1 

has  been  elected  president  of  the  West 
Virginia  Association  of  Newspaper 
Women,  the  first  state-wide  press  club 
composed  of  women  editors  and  news¬ 
paper  workers.  Other  officers  are: 
Mrs.  C.  E.  Meredith,  editor,  Salem 
Herald,  first  vice-president;  Elizabeth 
H.  Stone,  Fairmont  West  Virginian, 
second  vice-president;  Mayme  Spen¬ 
cer,  Parkerburg  News,  secretary  and 
Zita  Pizar,  Wheeling  Intelligencer, 
treasurer. 

Paul  Caster  has  joined  the  photo¬ 
graphic  department,  Des  Moines  (la.) 
Register  and  Tribune. 

Don  Rose,  columnist,  Philadelphia 
Evening  Ledger,  sailed  May  8  on  the 
Berengaria  for  England  to  return  on 
the  Queen  Mary  on  its  maiden  voyage. 

Ray  Wright,  formorly  with  the  St. 
Louis  Star-Times,  has  joined  the  copy 
desk  of  the  Des  Moines  Register. 

Charles  Marentette,  night  police 
i^orter.  Grand  Rapids  (Mich.)  Her¬ 
ald,  has  resigned  to  rejoin  the  Mt. 
Clemens  (Mich.)  Leader. 

Will  Connor,  formerly  with  the  Walt 
Disney  studios  in  Hollywood  doing 
Mickey  Mouse  and  Donald  Duck  car¬ 
toons,  has  joined  the  art  department 
of  the  Des  Moines  Register  and  Trib¬ 
une. 

Allen  Raymond,  reporter  and  au¬ 
thor,  for  eleven  years  on  the  New 
York  Herald  Tribune  and  the  New 
York  Times,  has  joined  the  Harold  F. 
Strong  Corporation,  New  York,  as  di¬ 
rector  of  publicity. 

Lou  Jaffe,  boxing  editor,  Philadel¬ 
phia  Evening  Ledger,  was  presented 
with  a  diamond  stud,  a  radio  and  a 
golden  glove  at  a  dinner  recently  at¬ 
tended  by  more  than  500  friends  and 
fellow  st^  members  in  honor  of  his 
25th  anniversary  as  a  sports  writer. 

Harry  J.  Carlin,  formerly  of  the 
New  York  Herald  Tribune,  is  now 
sports  editor  of  the  Long  Branch  (N. 
J.)  Daily  Record. 

Chads  O.  Skinner,  of  the  Cleveland 
Plain  Dealer  reportorial  staff  has  re¬ 
signed  to  become  executive  secretary 
of  the  Euclid  Avenue  Association,  or¬ 
ganization  of  Cleveland  merchants. 

Phil  Edwftrds,  of  the  Oklahoma  City 
Times  staff  has  resigned  to  join  the 
Fort  Worth  (Tex.)  Star-Telegram. 

Bennie  Tinner,  reporter,  for  the 
Oklahoma  City  Daily  Oklahoman,  has 
been  transferred  to  the  staff  of  the 
Oklahoma  City  Times  as  reporter.  Tur¬ 
ner  is  also  aviation  editor  of  the  Times. 
Gregg  Ewing  formerly  of  the  Wichita 
Falls  (Tex.)  Times  has  joined  the 
Oklahoma  C^ity  Times  staff  as  police 
reporter.  Tom  Rucker,  former  Times 
reporter,  has  been  transferred  'to  the 
OMahoman  on  general  assignments. 

Richard  Reagan,  New  York  Herald 
Tribune  ship  news  reporter  has  been 
assigned  to  cover  the  maiden  voyage 
of  the  Queen  Mary.  He  left  for 
London  on  the  Georgic  May  16. 

Frank  Waters,  of  the  cable  desk. 
New  York  Herald  Tribune,  left  May 
9  on  the  Berengaria  for  a  six-week 
tour  through  Europe. 

T.  Murray  Reed,  city  editor,  under 
a  new  arrangement  on  the  Milwaukee 
Journal  city  desk,  continues  in  that 
capacity  but  in  a  more  supervisory 
capacity  with  two  assistants.  Wallace 
Maciver,  assistant  city  editor,  assumes 
more  detailed  work  and  Frances  Sin¬ 
clair  has  been  promoted  from  repor¬ 
torial  work  to  assistant  city  editor. 

EJarl  Wilson,  New  York  Evening 
Post  rewrite  man  is  author  of  “We 
Kill  Boys  in  New  York”  which  the 
American  League  to  Abolish  Capital 
Punishment  is  circulating  in  pamphlet 
form.  It  is  the  story  of  the  execution 
of  four  boys  at  Sing  Sing  Prison,  Jan. 
9,  written  by  Wilson  for  ffie  Post 

Girard  Chaput,  slot  man,  Philadel- 


FOLKS  WORTH  KNOWING 

Few  persons  in  the  northwest  who 
follow  sports  can’t  tell  you  who 
Halsey  Hall  is.  Many  of  them  will 
know  him  as 
the  crack  base¬ 
ball  writer  of 
the  Minneapolis 
Journal,  but 
more  will  recog¬ 
nize  the  luune  as 
that  of  the  com¬ 
mentator  who< 
for  three  years 
has  brought 
them  Minne¬ 
apolis  baseball 
games  and  Min- 

Haiaxv  Hall  football 

games  over  sta¬ 
tion  KSTP. 

Not  many  of  them  will  know  that 
Hall  started  broadcasting  back  in 
1921  in  the  days  of  crystal  sets  and 
ear  phones  and  then  returned  to  the 
air — and  instant  success — in  1932  to 
handle  the  Minneapolis  baseball  sea¬ 
son  under  the  sponsorship  of  Gold 
Medal  Foods,  Inc.  He  is  the  son  of 
Smith  B.  Hall,  at  the  turn  of  the  cen¬ 
tury  one  of  the  northwest’s  most  bril¬ 
liant  newspaper  men. 
uHbU  started  writing  sports  and 
r  bbling  in  everything  for  the  Min- 
tf^polis  Tribune  in  1920.  A  short 
Vviale  later,  he  transferred  to  the  St. 
Paul  Pioneer  Press  and  then,  ten 
years  ago,  returned  to  Minneapolis  to 
the  staff  of  the  Journal.  For  a  time 
he  handled  both  baseball  and  general 
college  sports,  but  three  years  ago, 
when  he  took  the  air  again,  he  went 
in  for  baseball  exclusively. 

He  is  not  a  stranger  to  national 
hookups,  the  NBC  putting  his  broad¬ 
casts  of  both  the  Minnesota-Nebraska 
and  the  Minnesota  -  Northwestern 
games  last  year  on  the  chain.  In 
addition,  he  gives  a  nightly  sports 
review  over  KSTP. 

phia  Evening  Ledger  copy  desk,  was 
married  to  Aleksandra  Strzesniewska, 
in  Philadelphia,  May  9. 

Miss  Muriel  Ross  has  been  appointed 
editor  of  the  Fredonia  (N.  Y.)  Censor, 
a  weekly,  succeeding  Donald  R.  Bur¬ 
gess  who  has  joined  the  Toledo  (O.) 
Times. 

C.  J.  Thompson,  city  editor.  Blue- 
field  (W.  Va.)  Daily  Telegraph,  has 
resigned  to  become  office  manager 
for  the  Elliott  Brokerage  Co.  at  Blue- 
field. 

Lee  A.  White,  librarian,  Detroit 
News,  was  elected  second  vice-presi¬ 
dent  of  the  International  Association 
of  Torch  Clubs  at  its  12th  annual  con¬ 
vention  in  Harrisburg,  Pa.,  May  2. 
The  association  is  an  organization  of 
professional  men,  who  meet  for  can¬ 
did  private  discussions  on  current 
topics. 

Jack  Conway,  sports  editor,  Boston 
Evening  American  and  Sunday  Ad¬ 
vertiser,  has  been  made  an  honorary 
deputy  sheriff  for  the  state  of  Rhode 
Island.  Conway  was  sworn  in  by 
Sheriff  Phil  Quinn  during  a  recmt 
broadcast  at  the  Narragansett  Park 
Club  House. 

Ralph  W.  Emerson,  for  many  years 
editorial,  political  and  industrial 
writer  for  the  Lawrence  (Mass.)  Tele¬ 
gram  Sun,  has  retired  to  devote  his 
whole  time  to  writing. 

CoL  Benjamin  D.  Komfield,  city  edi¬ 
tor,  Bridgeport  (Conn.)  Post,  was 
stricken  by  illness  at  the  office  recently 
and  was  taken  to  the  U.  S.  Veterans’ 
Hospital,  Newington,  Cram.,  for  an 
operation. 

Marjorie  Watts  has  been  appointed 
society  editor  of  the  Boston  Globe, 
succeeding  EHizabeth  P.  Sanger,  re¬ 
tired. 

(Continued  on  page  34) 
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A  scoopI! 

a  day  for  | 

17  WEEKS  ^ 

on  a  story  ] 
149  years  old  ^ 

L~ 

No  newspaper  reported  the 
day-by-day  progress  in  the  * 
making  of  the  Constitution  in  ~ 
1787 — ^but  your  paper  can  do  - 
it  this  summer.  -I 

“Day-by-Day  in  the  Making  ~ 
of  the  Constitution”  is  the 
vivid  running  news-story  ac-  j,- 
count  of  the  nation-making  — - 
proceedings  which  took  place  - 
behind  closed  doors  149  yean 
ago.  Compiled  from  the  notes  I 
of  James  Madison,  father  of 
the  Constitution  and  fourth  : 
President  of  the  U.  S.,  by 
Clifford  Ra3niiond,  authority 
on  American  history  and 
member  of  the  Chicago  Trib-  “ 
une  editorial  board.  ' 
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compiled  from  the  notes  of  J 

James  Madison  ^ 


This  A&d  timily  fiitan  li 
dsU-Uned  PhllsdilphlA,  csrrlM  by- 
Uni  of  Jsmei  blAdiion  and  nui 
17  WMks,  sUrtlnf  May  SB.  Dal^ 
rtleaies  total  about  1200  wotdi 
a  vook.  ATailable  at  your  ngi- 
lar  proas  ratal.  Ooneroni  promo¬ 
tion  mats.  Writs  or  wlra  today 
for  proofs. 
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NEWS  FLASH  •  •  • 

SOLID  SOUTH 
SPLITS  VOTE 

Houston  Post  and  Palm  Beach  Post  both  vote  for  Intertype  Regal 
while  Fort  Worth  Press  (Scripps- Howard)  backs  Intertype  Ideal. 

BULLETIN  •  •  • 

Close  students  of  the  Southern  Newspaper  situation,  discounting 
the  significance  of  a  split  vote  on  Intertype  News  Types,  point 
out  the  indisputable  fact  that  all  of  the  newspapers  mentioned 
are  users  of  Intertype  machines — in  fact,  all  three  use  Intertypes 
EXCLUSIVELY. 

DETAILS  OF  THE  HEWS  TYPE  VOTE: 

PALM  BEACH  POST.  .  .  .  INTERTYPE  REGAL 

HOUSTON  POST . INTERTYPE  REGAL 

*FORT  WORTH  PRESS  ....  INTERTYPE  IDEAL 

★  Also  installed  two  late-model  Intertype  mixer  machines  —  one  Model  F  and  one  Model  G, 

REMEMBER  •  •  • 

A  VOTE  FOR  INTERTYPE  EQUIPMENT 
IS  A  VOTE  FOR  ECONOMY  AND  PROFITS 


INTERTYPE  CORPORATION  •  360  FURMAN  STREET  •  BROOKLYN,  N.Y. 
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(Continued  from  page  32) 


J.  E.  “Dinty”  Doyle,  formerly  radio 
editor,  Oakland  (Cid.)  Post-Enquirer, 
has  assumed  new  duties  as  radio 
columnist  for  the  San  Francisco 
Chronicle. 


George  O’Brien  John,  Federal 
Courts  reporter,  Houston  (Tex.) 
Chronicle,  has  been  appointed  assist¬ 
ant  United  States  District  Attorney. 
He  assumed  his  new  duties  May  1. 

Barnet  Nover,  foreign  news  com¬ 
mentator,  Buffalo  (N.  Y.)  Evening 
News,  has  joined  the  Washington 
Post  editorial  staff. 

Tom  Peck,  imtil  recently  Federal 
leporter  for  the  Buffalo  (N.  Y.)  Times, 
has  joined  Harris  &  Ewing,  photog¬ 
raphers,  in  Washington,  D.  C. 

C.  Boehm  Rosa,  former  reporter, 
Utica  (N.  Y.)  Daily  Press  and  more 
recently  with  the  Associated  Press 
has  joined  the  Middletown  (N.  Y.) 
Times-Herald. 

John  E.  Pember,  of  the  Boston 
Herald  editorial  staff,  is  writing  a  se¬ 
ries  of  week-end  motor  trips  for  the 
Herald. 

John  E.  Bierck,  night  editor,  Brook¬ 
lyn  Times  Union,  is  the  author  of 
“Light  Tackle  on  Floimders,”  a  short 
article  in  the  May  issue  of  Field  and 
Stream  magazine. 

George  Kennedy,  city  hall  reporter, 
Buffalo  Times  and  James  Meegan,  who 
covers  the  same  beat  for  the  Courier- 
Express,  are  starting  a  new  weekly 
in  Lackawanna,  N.  Y.,  this  month.  It 
will  be  known  as  the  Leader. 

Walter  Seifert  has  joined  the  repor- 
torial  staff,  Akron  Beacon  Journal. 

Percival  Moimtain  has  returned  to 
England  to  live  after  14  years  on  the 
Cleveland  Plain  Dealer  telegraph 
copydesk.  Mountain  had  been  in  poor 
health  for  a  year. 

Rudolph  Block,  Jr.,  who  resigned 
as  secretary  to  the  Mayor  of  Seattle, 
has  been  named  as  editor  of  the  af¬ 
ternoon  issue  of  the  Seattle  (Wash.) 
Post-Intelligencer. 

George  Van  Gundy,  formerly  state 
editor,  Peoria  (IlL)  Star,  has  been 
named  city  editor  to  succeed  Justus 
Schlotzhauer.  Willard  Johnson,  re¬ 
porter,  has  taken  over  the  state  desk. 

Fred  W.  Tuerk,  sports  editor, 
Peoria  (Ill.)  Evening  Star,  was  elected 
an  honorary  member  of  the  American 
Bowling  Congress  at  annual  meeting 
at  Indianapolis  recently. 

Roger  Butterfield,  Philadelphia  Eve¬ 
ning  Ledger  rewrite,  was  the  first 
newspaperman  permitted  to  accom¬ 
pany  police  on  an  all-day  tour  of  the 
city  in  a  radio-equipped  patrol  car. 

Jean  Barrett,  featiu-e  writer,  Phila¬ 
delphia  Record  Sunday  staff,  was  the 
principal  speaker  at  a  recent  meeting 
of  Theta  Sigma  Phi  at  Temple  Uni¬ 
versity. 

Blinky  Horn,  sports  editor,  Nash¬ 
ville  Tennessean  has  been  named 
sports  editor  of  the  Tennessean  Papers. 
Francis  O’Donnell,  sports  editor. 
Evening  Tennessean,  has  been  trans¬ 
ferred  to  the  news  staff  and  Tom  An¬ 
derson  has  been  named  sports  editor 
of  the  Evening  Tennessean. 

Frank  B.  Blumenfield  of  the  Spring- 
field  (Mass.)  Union  editorial  staff  has 
been  appointed  national  director  of 
research  and  public  relations  for  the 
American  League  against  War  and 
Fascism,  headquarters  in  New  York. 

William  Pierce,  formerly  a  sports 
copjrreader  and  reporter  for  the 
Buffalo  (N.  Y.)  Evening  News,  has  re¬ 
joined  the  daily  as  a  reporter. 

Mable  Rollins,  formerly  of  the  old 
New  York  World,  Pictorial  Review, 
McClure’s,  Atlantic  Monthly,  World’s 
Work  and  House  Beautiful,  has  been 
appointed  to  the  University  of  Cali¬ 
fornia  extension  division  teaching 
staff  to  serve  at  Los  Angeles. 


WEDDING  BELLS 

Howard  w.  blakeslee  of  New 

York,  Associated  Press  science 
editor,  to  Miss  Rosamond  Robinson  of 
Malden,  Mass.,  May  2,  in  Malden. 

Miss  Marjorie  Otten,  Roseville,  Cal., 
to  Victor  Cassidy,  editor  and  pub¬ 
lisher,  Downieville  (Cal.)  Mountain 
Messenger,  recently. 

Charles  Hupp,  advertising- account¬ 
ing  supervisor.  New  York  Herald  Trib¬ 
une,  to  Miss  Elsie  Hairing  of  Jersey 
City,  N.  J.,  on  May  16  at  Jersey  City. 

“Pete”  Adams,  who  turns  outHud- 
son-Terraplane  copy  at  Brooke, 
Smith  &  French’s  Detroit  office,  to 
Miss  Elizabeth  Eva  Irish,  May  16. 

Eileen  Percy,  motion  pictvire  col¬ 
umnist,  Paul  Block  papers,  to  Harry 
Ruby,  motion  picture  writer,  at  Yuma, 
Ariz.,  May  2. 

Harry  Cushing,  Boston  Post  staff, 
to  Miss  Florence  Irene  Galis  of  Lynn, 
in  Roxbury,  May  10. 

PRESS  ASSOCIATION  NOTES 

Harry  Montgomery,  cable 

editor.  International  News  Ser¬ 
vice,  sailed  May  8  on  the  Berengaria 
for  London  to  cover  the  maiden  voy¬ 
age  of  the  Queen  Mary  to  the  U.  S. 
He  was  accompanied  by  his  wife. 

Jean  DeGant,  United  Press  bureau 
manager  at  Madrid  for  10  years,  re¬ 
cently  was  elected  first  vice-president 
of  the  Foreign  Press  Association  in 
Madrid. 

William  Kelly,  assistant  news  edi¬ 
tor  in  New  York  INS  headquarters, 
left  May  9,  on  a  three-week  vacation. 

Jack  Allen,  son  of  Ben  Allen,  for¬ 
mer  owner  and  publisher,  Sacramento 
(Cal.)  Union,  has  joined  the  San 
Francisco  bureau.  United  Press.  Al¬ 
len’s  father  is  now  a  publicity  ad¬ 
visor  to  Herbert  Hoover. 

George  B.  Roscoe,  former  UP  bu¬ 
reau  manager  in  Oklahoma  City  and 
now  news  manager  of  the  southwest¬ 
ern  division  at  Kansas  City,  will 
spend  several  months  in  New  York 
City  this  summer  studying  methods 
of  the  central  office. 

Tom  Yarbrough,  who  was  trans¬ 
ferred  from  the  Oklahoma  City  bu¬ 
reau  of  the  Associated  Press  to  St. 
Louis  last  December,  has  been  shifted 
to  the  Kansas  City  bureau. 

James  L.  Kilgallen,  star  reporter 
for  International  News  Service,  was 
made  an  associate  member  of  the 
Drake  University  chapter  of  Sigma 
Delta  Chi,  Des  Moines,  May  11. 

Dix  Sarsfield,  former  sports  editor 
of  the  Asheville  (N.  C.)  Citizen,  has 
been  made  night  editor  of  the  Char¬ 


lotte  (N.  C.)  bureau  of  the  Asso¬ 
ciated  Press. 

Jacob  N.  Fueglein  of  the  Owens¬ 
boro  (Ky.)  Messenger  has  joined  the 
Associated  Press  in  the  Cleveland 
bureau.  J.  Willard  Robertson  of  the 
Illinois  State  Register,  Springfield, 
goes  to  die  Chicago  AP  staff.  Mal¬ 
colm  Stephenson  of  the  Jersey  City 
Jersey  Journal  joined  the  Newark  bu¬ 
reau.  John  B.  Davis,  assistant  city 
editor  of  the  Monessen  (Pa.)  Daily 
Independent,  went  to  the  Albany  AP 
office.  James  Doss  of  the  Indianapolis 
Times  joined  the  Indianapolis  staff. 
W.  T.  Peacock  of  the  Charlotte  AP 
staff  is  transferred  to  the  Washing¬ 
ton  bureau. 

George  D.  Crissey,  Salt  Lake  City 
chief  of  the  United  I^ess  for  the  past 
three  years,  has  been  assigned  to 
the  UP’s  bureau  in  Manila,  P.  I.,  in 
a  similar  position.  He  will  leave  for 
Manila  with  his  family  this  month. 

SPECIAL  EDITIONS 

Philadelphia  inquirer.  May 

7, 10-page  Philadelphia  on  Parade 
section,  reviewing  progress  of  city’s 
industry,  science  and  culture. 

White  Plains  (N.  Y.)  Reporter,  May 
11,  Better  Homes  Ex^sition  Supple¬ 
ment,  72  pages,  tabloid  size. 

Falmouth  (Mass.)  Enterprise,  May  7, 
Mail-Away  Edition,  4  sections,  32 
pages. 

Edgartown  (Mass.)  Martha’s  Vine¬ 
yard  Gazette,  May  8,  Invitation  Eldi- 
tion,  26  pages. 

Hendersonville  (N.  C.)  Times-News, 
seventh  annual  Chamber  of  Com¬ 
merce  edition,  20-page  tabloid  sup¬ 
plement  in  rotogravure  recently. 

Nogales  (Ariz.)  Herald,  April  24, 
16-page  tabloid  section  for  annual 
convention  of  Arizona  State  Medical 
Association. 

Phoenix  Arizona  Republic,  April 
29,  12-page  tabloid  baby  edition. 


The  Writer’s 
1936  Year  Book 

edited  by  Aron  M.  Metkieu 
on  sale  at  all  newsstands  for  3Sc 
Ths  Writer’s  19S6  Tear  Book  is  a  Mg 
iUnstrated  annoal  of  the  wrlttnc  pro¬ 
fession  Issued  by  WBITEB’S  DIOB8T. 
Some  of  the  feature  articles  contained 
this  year  are: 

How  to  Syndicate  Your  Own  Column 
Editorial  Requirements  of  AU  Re¬ 
liable  Fietioa  Magazine 
The  Master  Fiction  Plot 
The  Perfect  Job 

5,000  Original  Detective  Story  Plots 
Wbat  Saturday  Evening  Poet  Buys 
Contrihntors  to  the  Writer's  lOSS  Tear 
Book  are  all  able  nationally  known  pro¬ 
fessional  writers.  If  yon  are  a  writer, 
discover  this  splendid  annual  of  the  pro¬ 
fession. 

PRICE  35c 

mail  order  promptly  filled 

WRITER’S  DIGEST 

22  East  12th  St.  Cincinnati,  O. 


Janesville  (Wis.)  Daily  Gtzey, 
April  29,  special  12-page  tabloid  si«i 
edition  commemorating  Baby  Week. 

Miami  Daily  Herald,  May  3,  3,^ 
Driving  Section,  10  pages. 

Superior  (Wis.)  Evening  TeUgr^, 
April  29, 12-page  “Electrical  Appli,^ 
Show  Edition.” 

LIBRARIANS  TO  MEET 

Newspaper  Group  Will  Hold  AbshI  | 
Convention  in  Montreal 

Newspaper  librarians  from  ^ 
United  States  and  Canada  will  meiM 
Montreal  June  16  to  19  for  the  ntw,^ 
conference  of  the  Newspaper  Gn^  1 
Special  Libraries  Association. 

Paul  P.  Foster,  librarian  of  4 1 
Philadelphia  Inquirer,  will  have  1 
paper  on  “The  News  Index,  Its  Vab  | 
and  Its  Use.”  M.  Oliver  Aadh. 
former  editor  of  Le  Canada,  will  qpM 
on  “Tlie  Editor  in  Quest  of  Feed' 
Miss  Agnes  J.  Peterson,  librarisB  cf 
Milwaukee  Journal,  will  have  a  papg 
on  “Obtaining  Photographs  from  Old 
Sources.”  Miss  Frances  E.  Curtiad 
die  Detroit  News  will  discuss  the  booh 
needed  by  a  newspaper  library. 

On  June  18,  members  of  the  nem- 
paper  group,  commercial  and  finanoqi 
groups  will  be  guests  of  M.  W.  Wli«, 
president  of  the  Royal  Bank  d 
Canada,  at  luncheon  and  will  be  ad¬ 
dressed  by  Bernard  K.  Sandwell,  edi¬ 
tor  of  Saturday  Night,  Toronto. 

Headqtiarters  of  the  convention  are 
the  Mount  Royal  Hotel.  Ralph  J. 
Shoemaker  of  the  Philadelphia  Public 
Ledger  is  president  of  the  newspape 
group. 

W.  P.  DAY  LEAVES  AGENCY 

William  P.  Day,  executive  vice- 
president  and  director  of  Lambert 
Feasley,  Inc.,  New  York  advertiaiai  j 
agency,  since  1927,  has  retired  fnn  [. 
the  agency. 


We  take  pleasure  in  announcing  that 

Joseph  F.  Timlin 
James  H.  Connolly 

have  joined  our  sales  organization. 


Mr.  Timlin  has  been  with  the  Chi¬ 
cago  office  of  the  J.  Walter 
Thompson  Company,  and  will 
make  our  Chicago  office  his  head¬ 
quarters. 

Mr.  Connolly  has  been  with  the 
Philadelphia  and  New  York  offices 
of  N.  W.  Ayer  &  Son,  and  will  be 
connected  with  our  New  York  of¬ 
fice. 

THE  BRANHAM  COMPANY 


Chicago 
New  York 
Detroit 


Atlanta 
Dallas 
St.  Louis 
Kansas  City 


San  Francisco 
Los  Angeles 
Seattle 
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PASS  IN  REVIEW 


N.  Y.  AMERICAN  PROMOTION 


'Y'WO  newspaper  advertisements  in 


Editor  &  Pubushir  for  May  2  are 
worth  noting,  if  only  for  the  fact  that 
they  emphasize  recognized  editorial 
service  to  their  communities  as  a  rea¬ 
son  for  recognition  as  premier  adver¬ 
tising  media.  The  Cedar  Rapids  (la.) 
Gazette  for  the  past  year  has  been 
bucking  a  particularly  tough  political 
ring,  state-wide  in  its  operations,  and 
single-handed  at  the  beginning,  it 
brought  about  the  resignation  of  sev¬ 
eral  state  officials  and  the  indictment 
of  many  more.  For  that  it  was 
awarded  the  Pulitzer  prize  for  public 
service  in  1935,  and  it  can  be  par¬ 
doned  a  lusty  crow  or  two  in  the  pride 
of  its  achievement.  Business  facts  of 
interest  to  space-buyers  are  set  in 
indented  italics  at  the  foot  of  the  half¬ 
page  advertisement.  F.  E.  Katterjohn, 
advertising  manager,  directs  promo¬ 
tion. 

And  a  prideful  trumpet  or  two  can 
be  accorded  the  Terre  Haute  (Ind.) 
Star  for  winning  the  Republican  State 
Committee  trophy  by  its  editorials, 
and  honorable  mention  for  news  con¬ 
tent,  typography,  and  front  page 
make-up.  An  extremely  aggressive 
elephant  statue  will  grace  the  Star's 
offices,  according  to  the  full-page 
copy,  which  also  includes  statistics 
explaining  why  Terre  Haute  has  been 
one  of  the  “white  spots”  on  the  Na¬ 
tion’s  Business  map  since  1934. 


C 


Paid  Promotion  Spaco 

’1EORGE  BENNEYAN,  director  of 
promotion  for  the  New  York 
American,  has  prepared  a  series  of 
ten  full  page  advertisements,  each  de¬ 
voted  to  one  important  classification 
of  the  want  ad  section. 

The  first  appeared  two  weeks  ago 
in  the  American,  the  Journal,  and  the 
New  York  Times.  The  same  schedule 
of  papers,  two  insertions  per  week, 
will  be  maintained  for  the  entire 
series. 

The  first  ad  explained  that  “The 
Newly  Wed  Smiths  Find  Their  First 
Home”  through  the  want  ad  pages  of 
the  American.  Mary  Smith,  wife, 
nee  Brown,  after  a  honeymoon  to 
Niagara  Falls,  recalled  how  she  had 
secured  a  furnished  room  in  days  gone 
by  from  the  want  ad  pages,  and  con¬ 
sequently  the  newlsrweds  turned  to 
the  same  source  of  suggestions  for 
their  new  apartment. 

The  top  60  per  cent  of  the  page  was 
taken  with  a  full  width  half-tone  of 
the  young  couple  rejoicing  in  their 
new  home.  The  two-line  classified  ad 
which  was  answered  was  reproduced 
m  a  morticed  space  in  the  illustration. 

Following  general  copy  at  the  bot¬ 
tom,  a  Media  Records  comparison  of 
1935  classified  linage  of  all  New  York 
City  newspaper  was  given. 


^ND  Dan  A.  Sullivan,  Pittsburgh 


Along  the  line  of  editorial  pres¬ 
tige,  too,  is  a  recent  issue  of  the 
New  York  Times  promotion  staff. 
This  is  a  reproduction  of  the  Times’ 
front  pages  which  since  1852  have 
chronicled  the  national  conventions 
of  all  major  parties.  All  aside  from 
the  promotional  value  of  brochures 
like  this — and  they  can  be  effectively 
used  by  other  newspapers  than  the 
Times — they  afford  the  student  of 
newspapers  a  tabloid  course  in  the 
evolution  of  newswriting  and  typog¬ 
raphy.  The  Times’  promotion  depart¬ 
ment,  Ivan  Veit  manager,  has  done  its 
usual  competent  job  on  this  piece. 


Press,  president  of  the  National 
Newspaper  Promotion  Association, 
sends  a  timely  reminder,  hereby 
passed  along,  that  the  NNPA  will  meet 
in  Boston  June  28-July  2. 


WORLD’S  FAIR  PAPER 


And  possibly  to  knock  out  of  our 
head  any  notion  that  only  the 
metropolitan  folks  know  how  to  put 
out  good  newspapers  and  exploit 
them,  there  comes  to  us  the  Grants 
Pass  (Ore.)  Daily  Courier,  a  six-page 
newspaper  dated  May  5.  Copies  of 
the  same  issue  may  have  been  sent 
to  advertising  space-buyers;  if  not, 
they  should  be.  Its  promotion  activi¬ 
ties  start  with  the  title  line,  the  back¬ 
ground  of  which  is  a  sketch  of  the 
Courier  building.  The  story  of  a  new 
road  through  a  scenic  section  is  illus¬ 
trated  by  a  three-column  photo  and 
a  two-column  map,  both  of  which 
carry  the  note  that  they  were  made 
and  engraved  in  the  Courier  office. 
Another  local  photo  on  page  one  has 
a  similar  note.  Page  two  is  the  only 
full  page  advertisement  in  the  paper, 
and  it  is  space  donated  by  the  paper 
to  promote  a  fund-raising  campaign 
to  floodlight  the  high  school  athletic 
field.  Its  slogan  is  “Grants  Pass  is 
Going  Places!  Get  Going  with  Grants 
Pass.”  The  campaign  succeeded,  we 
hear.  Not  siuprising,  when  an  ex¬ 
amination  of  the  paper  shows  26  of  its 
48  columns  given  to  editorial  matter, 
hitting  all  the  high  spots  of  world,  na¬ 
tional,  state  and  local  news,  and  in¬ 
cluding  an  editorial,  editorial  cartoon, 
three  comic  strips,  and  sport  sum¬ 
maries,  as  well  as  the  local  illustra¬ 
tions  mentioned.  A.  E.  Voorhies  is 
noted  as  “publisher  and  proprietor 
since  1897.” 


PROMOTION  PLAN  OK'j 
AT  BOSTON  MEETING 


New  England  Newapaper  Advi 
Will  Use  Own  Columna  far 
New  Series  of  11 
AdvertUementi 


erta^ 


A  sample  of  the  unusual  promotion 
campaign  being  conducted  by  the  New 
York  American  in  the  New  York  Sun, 
Journal,  W  or  Id-Tele  p-am  and  Brooklyn 
Eagle.  The  program  provides  for  three 
insertions  a  week.  The  pages  inserted 
in  the  other  papers  are  taken  from  the 
same  day’s  issue  of  the  American. 
Mechanically,  the  full-page  reproduction 
series  is  distinguished  by  the  fact  that 
the  shading  around  the  turned  over  por¬ 
tion  of  the  page  is  superimposed  in  half¬ 
tone  over  a  line  cut  of  the  entire  page. 


MOORE  BEFORE  CANADA  GROUP 


Trnnsradio  Head  Rises  to  Defend 
His  Service  Before  Committee 

Herbert  Moore,  president  of  Trans - 


SPRING  fever,  or  some  similarily 
mild  malady,  this  week  keeps 


Allen  French  on  the  sidelines.  He 
expects  to  resume  his  place  in  the 
line-up  next  week,  and  the  current 
production  is  by — A.  T.  R. 


Semi-Monthly  Trade  Publication  Will 
Appear  in  New  York  in  June 

World’s  Fair  News,  a  semi-monthly 
independent  trade  newspaper,  will 
appear  in  New  York  on  or  about 
June  1,  published  by  the  World’s  Fair 
Publishing  Co.,  Inc.  It  will  carry  news 
of  the  proposed  New  York  World’s 
Fair  set  for  1939  and  will  not  be  an 
official  organ. 

W.  Scott  Moore  is  president  of  the 
publishing  company.  On  the  staff 
are:  Edward  Barry,  former  assistant 
editor  of  Variety;  Malcolm  Rogerson, 
artist  formerly  with  King  Features; 
Willard  Bascom,  art  director;  Richard 
Linehan,  reporter;  H.  F.  Palmer,  ad¬ 
vertising  manager;  and  Paul  Sanders. 

Subscription  will  be  $3  per  year 
and  15  cents  a  copy.  Offices  are  at 
205  E.  42nd  street. 


STAFF  CHANGES  IN  BUFFALO 

The  following  changes  on  the  Buf¬ 
falo  Times  have  taken  place  recently. 
Samuel  G.  Hippier  has  returned  as 
Sunday  editor,  following  a  long  ill¬ 
ness.  Tom  Mahoney,  serving  during 
Mr.  Hippler’s  illness,  has  resigned  to 
become  editor  of  Modem  Inventions 
and  Mechanics,  Greenwich,  Conn.  S. 
Oliver  Goodman,  financial  editor,  has 
resigned.  His  duties  are  being  per¬ 
formed  by  P.  D.  Fahnestock,  Times 
local  columnist.  Other  resignations 
include  those  of  Robert  Burlingame, 
city  hall  reporter;  Robert  Sigerson, 
staff  photographer;  Tom  Peck,  repor¬ 
ter;  and  Horace  Brown,  vicinity  edi¬ 
tor.  Lyle  Pettys  has  succeeded  Mr. 
Brown.  The  retirement  of  Kate  Biu:r, 
(Mrs.  Louis  Lane),  columnist,  on 
pension,  was  also  announced. 


radio  Press  Service,  appeared  in  Ot¬ 
tawa  May  7  before  the  Canadian 
commons  committee  on  radio  now 
studying  all  phases  of  broadcasting, 
including  news. 

The  committee  heard  Mr.  Moore 
reply  to  what  he  claimed  were  alle¬ 
gations  of  propaganda  in  news  pro¬ 
vided  by  his  organization  for  Cana¬ 
dian  listeners,  and  declared  the 
Canadian  Press  was  attempting  to  ob¬ 
tain  a  monopoly  of  news  broadcasts  in 
Canada. 

Referring  to  an  alleged  effort  of 
American  publishers  to  “strangle” 
Transradio,  Mr.  Moore  said  the  Cana¬ 
dian  effort  was  “even  more  subtle 
and  insidious.” 

The  current  hearings  were  to  dis¬ 
cuss  enlargement  of  the  Canadian 
Press  newscasts,  offered  free  to  sta¬ 
tions,  advertising  sponsorship  being 
barred.  This  was  termed  by  Mr. 
Moore  as  “a  clear  plan  to  ban  Trans¬ 
radio  and  other  outside  press  services 
serving  Canada.” 

Both  United  Press  and  International 
News  Service  have  Canadian  radio 
subscribers. 

On  May  8,  J.  F.  B.  Livesay,  general 
manager  of  the  Canadian  Press,  re¬ 
iterated  his  view  that  it  is  not  the 
desire  of  his  organization  to  ban 
Transradio  from  Canadian  air,  but 
merely  to  improve  reception  of  Cana¬ 
dian  programs.  “All  the  Canadian 
Press  wants  to  do,”  he  said,  “is  a  good 
Canadian  job  on  Canadian  air.  Given 
the  opportvmity  we  trust  Canadian 
people  to  prefer  Canadian  news  to 
foreign.  If  that  alarms  Transradio  it 
is  just  too  bad.” 


(Special  to  Kditoe  &  Pi  blishii) 
Boston,  May  13 — Definite  pronma 
to  run  the  AW>ciation’s  promotkotl 
campaign  from  21  member  papers  ost 
of  36,  and  conditional  accepting 
from  several  more,  featured  the  rspj. 
lar  meeting  of  the  New  England  Nem- 
paper  Advertising  Executives  Aao- 
ciation  yesterday,  at  the  Parker  Hoot 
President  J.  Maxim  Ryder,  New  Baj- 
ford  Standard-Times  and  Afomisj 
Mercury,  presided. 

A  series  of  11  advertisements,  pre- 
pared  by  New  England  agencies,  ha 
been  prepared  in  mat  form,  and  »ill 
be  available  without  charge  to  Net 
England  newspapers  who  desiie  it 
Donald  W.  Davis,  Springfield  Newspj- 
papers,  chairman  of  the  New  Rngla^ifl 
promotion  committee  of  the  associa¬ 
tion,  stated  that  mats  would  be  rttih 
for  a  start  the  first  week  in  Juu 
Advertisements  are  to  run  as  fillets, 
with  the  request  that  one  be  run  etch 
week. 

The  association  unanimously  voted 
a  resolution  opposing  trick  pyraniid 
make-ups,  with  and  without  single 
signatures,  for  local  and  national  ad- 
verisements,  and  recommended  indi¬ 
vidual  efforts  to  discourage  it  Hie 
resolution  pointed  out  that  acceptance 
of  such  copy  permits  an  advertiser  to 
control  a  page,  often  with  less  copy 
than  the  publisher’s  average  of  adver¬ 
tising  per  page,  and  noted  that  wide¬ 
spread  acceptance  of  such  copy  would 
work  hardship  on  the  advertiser  who 
adhered  to  standard  layout.  I 

The  president  announced  the  ap- 1 
pointments  of  the  following  commit- 1 
tees;  nominating,  William  F.  Hallisey,  j 
Brockton  Enterprise,  chairman,  Nd- 
son  A.  Demers,  Middletown  PreM,and 
Allan  C.  Inman,  Fitchburg  Sentnei; 
auditing,  Frank  S.  Hoy,  Lewiston  S»»- 
Joumal,  chairman,  John  B.  Quinn 
Lynn  Item,  and  David  R.  Daniel,  Hart¬ 
ford  Times;  membership,  E.  P.  Oosling. 
Bangor  News,  chairman,  A.  C.  Inman 
Fitchburg  Sentinel,  W.  J.  Page,  Haver¬ 
hill  Gazette,  R.  M.  Hennick,  Weter- 
bury  Republican- American. 

Besides  Mr.  Davis,  the  New  Englanc 
promotion  committee  includes  R.  k 
Hennick,  Waterbary  Rcpublica*' 
American,  and  George  R.  Gould,  Neu 
Haven  Register.  The  directors  have 
been  active,  also,  in  this  committees 
work. 

R.  E.  Bosquet  of  Lever  Brothers  was 
the  association’s  guest  at  limcheon 


WIRED  PHOTO  IN  AD 


FINGERPRINTS  BY  WIREPHOTO 

Fingerprints,  sent  over  the  Associ¬ 
ated  Press  Wirephoto  system  from  De¬ 
troit  to  Washington,  D.  C.,  May  13, 
served  to  identify  a  dead  man  sus¬ 
pected  of  being  mvudered  by  gang¬ 
sters.  Reports  identified  the  man  as 
Charles  A.  Poole,  32,  Warrensburg 


Jersey  City  Store  Uses  New  SyitsB 
For  Getting  Illustration 

A  picture  of  a  bedroom  suite,  taker 
in  Chicago  at  9  a.  m.,  was  printed  4* 
same  day  in  an  advertisement  by  J- 
Greene’s  in  the  Jersey  City  (N.  J) 
Jersey  Journal  of  May  5. 

Times  Wide  World  Wired  Photo  fa 
cilities  were  used  to  transmit  the  l*- 
ture  by  telephone  wire.  Transmissw 
took  15  minutes.  It  was  arranged  by 
Clarence  Wire,  buyer  for  J.  W. 
Company,  and  plans  were  handled  W 
Hazel  Simon,  advertising  manager  oi 
the  store. 

The  store  expects  to  employ  this 
commercial  telephoto  service  regu¬ 
larly. 


RULES  ON  LEGAL  ADS 
Attorney-General  A.  A.  CJamud^ 
of  Alabama,  on  May  8  upheld  a  18® 
s  act  requiring  all  legal  advertiser^ 
to  be  placed  in  a  newspaper  ‘‘prmteflj 
Ky.,  arrested  in  1926  in  Dodge  City,  in  whole  or  in  part  in  the  county  u 
Kansas,  for  vagrancy.  which  it  is  published.” 
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The  ^m&lleAi  State  Does  the  Job 

When  It  Comes  to  Preventing  Traffic  Accidents 


RHODE  ISLAND 

While  the  other  forty-seven  states  and  the 
District  of  (’olumbia  were  experiencing 
motor  vehicle  death  rates  ranging  from  14.2 
to  16.8  |)er  1()0,()(M>  |K)pulation  last  year, 
little  Rhode  Lslaiid  le<l  the  nation  with  a  rate 
of  but  12.G.  'I'he  rate  for  all  states  was 
^8.6;  thus  less  than  half  as  many  |)ersons 
were  killed  in  Rlunle  Island  as  might  nor¬ 
mally  have  l)een  exjiectefl. 


PROVIDENCE,  R.  I. 

While  twenty-two  other  cities  in  its  |>opula- 
tion  group  (2.50,000  to  .500,000)  reported 
motor  vehicle  death  rates  ranging  from  18.1 
to  .‘12..>  la.st  year.  Providence  led  the  nation 
with  a  rate  of  hut  7.0.  This  is  just  alxiut 
fme-third  the  average  rate  for  all  cities  in 
this  group,  and  is  barely  more  than  one- 
half  that  of  its  nearest  com{)etitor  for  safety 
honors. 


CENTRAL  FALLS,  R.  I. 

While  fifty-eight  other  cities  in  its  popula¬ 
tion  group  (2.5,000  to  50,(KK))  reported  motor 
vehicle  death  rates  ranging  from  2.1  to  3j..8 
last  year.  Central  Falls  led  the  nation  with 
no  fatalities.  It  was  the  largest  city  in  the 
country  to  accomplish  this  feat,  according  to 
available  records,  and  the  only  city  of  more 
than  2.5,000  population  to  finish  the  year 
with  a  rate  of  0.0. 


What  Rhode  Island  "Pone,  Every  State  ^an  Pol 


Published  in  the  Interest 
of  Street  and  Highway  Safety 
By 

THE  TRAVELERS 

INSURANCE  COMPANY 

Hartford,  »  »  Connecticut 
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Current  News 


.%NN«»«iation  of  Amerlean 
Railroads 


Aaierlran  Peiroleun  lastllulr 


UUEK!\  journaliHin  <l>»maiwj,  ^ 
ItX  other  profeHMion.  It  is  no  Ig^ 
Even  *«peciali8t8  steeped  in  kno«i^ 
keep  the  information  from 
unforeseen  discoveries  in  apparealii 


The  organization  of  the  railroads  for  co¬ 
operative  action  in  matters  of  operations  and 
maintenance,  car  service,  traffic,  finance, 
accounting,  taxation  and  valuation,  law,  re¬ 
search  and  economic  study,  with  technical 
divisions  dealing  with  all  phases  of  railroad¬ 
ing.  Publications,  reports  and  releases  issued 
by  the  Association.  The  Bureau  of  Railway 
Economics,  a  statistical  organization,  has 
library  and  referece  material  available  to  all 
at  Association  headquarters.  Address:  Trans¬ 
portation  Building,  Washington,  D.  C. 


This  National  Trade  Association  distributes 
weekly  report  on  crude  oil  production  and  re¬ 
fining,  and  press  release  of  Institute  and  in¬ 
dustry  news.  Develops  data  on  all  phases  of 
industry’s  operations;  welcomes  inquiries. 
Reference  material  on  petroleum  technical, 
economic,  and  tax  developments  available. 
Address:  Room  2040,  i>0  West  .SOth  Street,  New 
York,  N.  Y. 


.\ni«*rl«*an  Aulomobil** 
AMNoetlation 


Aeronaut  i«*al  I'hamber  of 
f'omnierre  of  America^  Ine. 

The  Chamber  is  the  trade  association  for  the 
aviation  industry.  Publishes  the  Aircraft  Year 
Book,  standard  reference  work;  maintains  com¬ 
plete  information  library  concerning  all 
branches  of  aviation  at  30  Rockefeller  Plaza, 
New  York.  Phone:  Circle  7-6880. 


In  today's  increasingly  complctj 
mind  of  no  one  man  can  grasp  anlU 
The  newspaper  writer,  iieediii|  |J 
memory  hy  calling  on  sources  ksj 
Such  sources  are  the  organizaiisJ 
members  of  their  industrial  and 
information  on  their  specialized  intq 


Founded  in  1900;  a  non-profit,  civic  and  serv¬ 
ice  organization.  Represents  800  state  auto¬ 
mobile  associations  and  motor  clubs  in  all 
sections  of  the  country  and  scores  of  foreign 
motor  clubs.  Collects  statistics  and  informa¬ 
tion  on  every  phase  of  motoring:  safety, 
taxation,  domestic  and  foreign  travel,  tourist 
expenditures,  legislation,  highways,  road  con¬ 
ditions,  and  related  subjects.  Information 
made  available  through  releases,  pamphlets 
and  special  studies.  Address:  17th  and 
Pennsylvania  Avenue,  N.  W.,  Washing;ton, 
D.  C. ' 


AMMU4*iafe«l  BuMlneMN  Papers* 

Editors  of  the  135  publication  members  in 
this  group  gladly  co-operate  through  the  asso¬ 
ciation  in  making  available  business  facts  in 
the  fields  they  serve.  The  association  has  re¬ 
cently  conducted  fundamental  studies  available 
in  pamphlet  form,  covering  social  legislation, 
securities  legislation  and  RFC,  Federal  Reserve 
and  FHA  financing.  Address:  .330  W’est  42nd 
.Street,  New  York. 


Portland  t'/emeni  AMsorUthi 

A  national  organization  to  improve  anl  g 
tend  the  uses  of  concrete.  Supported  by  ra 
bers  manufacturing  approximately  eightjv 
per  cent  of  the  domestic  production.  Main; 
four  research  laboratories.  Studies  uniierji 
in  housing,  roads,  paving,  structural,  farm:; 
other  fields.  Information  made  avaia; 
through  nationwide  field  organization  ; 
through  over  three  hundred  pamphlets.  Ei 
tensive  libiary  maintained.  Publishes  “C 
and  Concrefe  Reference  Book.”  General  f.:; 
33  W.  Grand  .\\e.,  Chicago,  Ill. 


Bel  lor  Visiun  Insililute 


.%M«iueiuled  Wool  IniliisIrieH 


The  Radio  Insiitule  of  the 
Audible  Arts 


Founded  over  a  year  ago  by  Philco  Radio  & 
Television  Corporation  to  further  advancement 
of  education,  art  and  music  in  radio  broadcast¬ 
ing,  The  Radio  Institute  of  the  Audible  Arts 
furnishes  to  editors,  without  charge,  monthly 
program  bulletins  of  recommended  radio  pro¬ 
grams,  studies  by  authorities  of  various  phases 
of  radio — music,  children’s  programs,  drama, 
etc.;  special  background  articles,  and  in  gen¬ 
eral,  acts  as  a  clearing  house  of  information 
on  the  broad  cultural  and  social  phases  of  the 
radio.  Pitts  Sanborn,  Director.  Address:  420 
Lexington  Ave.,  New  York,  N.  Y. 


A  cooperative  organization  representing  wcol 
growers,  wool  dealers  and  wool  textile  manu¬ 
facturers.  Information  and  editorial  material, 
concerning  new  developments  in  fabrics  and 
merchandise  made  of  wool,  from  both  fashion 
and  utility  points  of  view,  is  available  from 
this  association.  Address:  386  Fourth  Avenue, 
New'  York,  N.  Y.  Telephone:  Ashland  4-7422. 
Ernest  C.  Morse,  Gen.  Director. 


A  national  organization  of  the  optical  isd 
try  and  profession,  devoted  to  the  presenatJ 
of  priceless  human  vision.  Issues  scientific  s;  P. 
educational  folders,  booklets,  school  era:;  dwot 
slide-sound  films,  lectures,  and  radio  progra;  regai 
Address  Better  Vision  Institute,  Inc.,  >:  ;htf 
2020,  R(!A  Building,  .New  York  City.  Mst 


4  'ummillee  un  Public*  RelaliuuM 
of  Ihe  EuHlern  Railroads 


J.  M.  Fitzgerald,  Vice-Chairman.  Address: 
143  Liberty  Street,  New  York.  Telephone: 
Barclay  7-6350. 


rVatiunal  Recreation  A««soeiation 


Free  information  by  mail  and  consultation  on 
parks,  playgrounds,  all  amateur  sports  facili¬ 
ties,  community  centers,  drama,  music,  nature 
activities,  crafts,  home  play,  physical  education. 
Conducts  local  surveys  and  training  courses 
and  national  conference.  Regional  representa¬ 
tives.  Publishes  statistics,  mauals,  bulletins, 
RECREATION  magazine.  Supported  by  mem¬ 
berships  and  contributions.  .4ddress;  815 
Fourth  Avenue,  New  York  City. 


iiiid  Iprorcr^'  4'huin  Stores 
4»l‘  .%incri«*a.  In<% 


A  national  association  of  food  chain  stores. 
Maintains  research  department  and  conducts 
continuing  studies  in  social  and  economic  as¬ 
pects  of  chain  store  distribution.  Official  source 
of  information  and  data  on  food  chain  store  de¬ 
velopment,  operation,  and  relation  to  agricul¬ 
tural  and  industrial  producers;  distributors  and 
consumers  and  effect  of  direct  line  distribution 
on  standard  of  living.  Factual  data  and  in¬ 
formative  material  available.  Address  John  A. 
Logan,  Executive  Vice-President,  National  Press 
Building,  Washington,  D.  C. 


★ 

American  Iron  anil  Sieel 
Institute 


Is  a  trade  association  representing  the  iron 
and  steel  indu.stry.  The  Institute  collects 
statistics  on  many  phases  of  the  industry’s 
activities,  including  production  and  employ¬ 
ment,  as  well  as  engaging  in  special  studies 
and  surveys.  Information  developed  by  the 
Institute  is  available  through  releases,  pam- 
phlet.s  and  the  publication  STEEL  FACTS. 
•Address:  830fi  Empire  State  Building,  New 
York,  N.  Y. 

★ 

l<idi»n»n  Electric  Institute 


3ge  of  diversified  facts  required  by  no 
to  know  a  little  about  everything, 
^ticiilar  subjects  are  hard  pressed  to 
pifte  overnight,  through  operation  of 
td  &eldi. 

il,  (tocial,  and  political  structure,  the 
the  necessary  fundamental  information. 
cUy  and  accurately,  can  reinforce  his 
uve  complete  and  recent  information, 
on  this  page,  created  by  responsible 
■ps,  as  headquarters  for  authoritative 


!  P.  G.  Otterback,  Assistant  to  the  Chairman. 
I  devoted  to  the  dissemination  of  information 
irerarding  the  development  and  problems  of 
j'.he  railroad  industry.  Address:  105  West 
I  .Adams  Street,  Chicago,  Ill. 


Women  Invenlors  IN 
America,  Inc. 

Cathrine  Curtis,  National  Director — The  only 
woman’s  national  organization  founded  upon 
the  subject  of  Finance  and  educational  and 
protective  in  its  activities.  Cooperation  offered 
editors  in  assembling  editorial  material  on 
financial,  legislative,  and  investment  funda¬ 
mentals  presented  for  the  woman  investor 
whether  she  be  wage  earner,  property  owner, 
or  home  maker.  Address:  5.35  Fifth  Avenue, 
New  York  City. 

★ 

31  uch  incry  und  chilled  Rroducis 
Institute 


John  W.  O’Leary,  President — A  source  of  in¬ 
formation  of  economic,  legislative  and  social 
importance  as  related  to  the  capital  goods  in¬ 
dustries  and  technological  advancement, 
particularly  the  relation  of  machine  produc¬ 
tion  to  employment,  prices  and  standard  of 
living.  .Addr€>ss:  221  North  LaSalle  Street, 
Chicago. 

★ 

.3laiidi‘villc  l*rcss  Kiircuii 


Press  Representatives  for  New  Superliner 
(Jueeii  Mary  in  cooperation  with  Cunard  White 
Star  Staff.  News.  Features  and  Photographic 
Representatives  for  Bar  Harbor,  Me.,  other 
resorts  and  for  Eastern  Steamship  Lines.  Of¬ 
ficial  source  for  economic,  financial  and  news 
(lata  of  the  (Hass  Container  Association  of 
America  and  the  .Amencan  .Agricultural  Chem¬ 
ical  Comjjany.  Address:  6  East  45th  Street, 
.New  York  (’ity.  Telephone:  Murray  Hill 
2-3‘)00. 

★ 

.'Valiiinul  lli|$hway  Users 
I'lmfereuee 


Collects  and  disseminates  information  re¬ 
garding  motor  transportation  in  all  its  phases. 
•Affiliates  are  more  than  forty  national  organi¬ 
zations  representing  all  classes  of  highway 
users  and  the  purveying  industries.  Publishes 
Highway  Highlights  and  books,  pamphlets  and 
special  compilations.  Information  on  motor 
vehicle  and  highway  subjects  upon  request. 
-Address:  National  Press  Building,  Washing¬ 
ton.  D.  C. 


Is  the  trade  association  of  the  Electric  Light 
and  Power  Industry.  Among  its  objects  are 
the  ascertainment  and  making  available  to  the 
members  and  the  public  of  factual  information, 
data  and  statistics  relating  to  the  electric  in¬ 
dustry.  Address:  420  Lexington  Avenue,  New 
York,  N.  Y. 


MHiraw-HIII  Publishing  I'u.,  Ine. 

i  About  100  foremost  Eastern  newspapers, 
:  jiiy  other  publishers,  and  the  Department  of 
[(  Miirree  publishd  most  or  all  of  our  release 
I  i>e(i  on  McGraw-Hill’s  Flood  Survey  Report, 
ll;  was  sound  information  of  timely  value. 

is  true  of  all  our  regular  releases  from 
fj;  leading  industrial  and  business  periodicals 
haniu  ii  by  a  company  of  900  people,  and  cover- 
in(r  12  major  markets.  .Address:  Newspaper 
I  Senice  Bureau.  McGRAW-HILL  PUBLICA- 
ITIOXS,  8.80  West  42nd  Street,  New  York, 
t  Phone.  Med.  .8-0700. 


Wt^lern  IluilwuyM*  l'oniinilli‘i*  i»n 
Piiblii*  RHallouN 


t 


Editor  &  Publisher  for  May  J  f>,  1936 
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APRIL  NEfPSPAPER  LINAGE  TOTALS  FOR  PRINCIPAL  CITIES 


AKRON.  OHIO 

1936  193S 

Tiiiies-PreS!.  . (e)  712,064  647,448 

Beacon-Journal  . (c)  1,298,248  1,122,497 

Times-rreKs  . (S)  291,018  J18.212 

2,010,312  1.769,945 
291,018  218,212 

2,301,330  1,988.157 


Total  Daily  . 

Total  Sunday . 

Grand  Total  . 


ALBANY.  N.  Y. 


Tiiiies-Unton 

...(e) 

650,778 

...(e) 

656,005 

KiiidserlHg-ker 

Pres-; . . 

. .  (ra) 

3.33,566 

Tiiiies-Union 

..(S) 

222. 

Ktiickciiiocker 

Press  . 

(S) 

86,449 

650,970 

697,576 

370,244 

202.840 

102,298 


1,640.349  1,718.790 
308,847  .105,138 

1,949,196  2,023,928 


ALBUQUERQUE,  N.  M. 

Jtiiirnal  . (m)  349,202  333,19. 

Tribum  . (e»  .164,344  .1.50,686 

Journal  . (Si  58,623  51,344 

.  71.1,546  683,88.1 

.  .18,62.1  51,344 

.  772.169  7.15,227 


T<»tal  Daily  . 

Total  Sunday  . . . . 
Grand  Total  . 


tjain  or 

l>OS!' 

64,616  G 
175,751  ('. 
72,806  G 

240,367  G 
72,806  G 
31 1.17.1  G 


192  I- 
41,571  1. 
36,678  L 
19,558  G 
15,849  L 

78,441  1, 
3,709  G 
74.732  1. 


CHICAGO.  ILL. 

1936  1935 

Tribune  . (ml  1,168,875  1,062,757 

Herald-Kxaininer  . (ml  718,970  713,696 

Daily  News  . (el  1.184,615  1,155,549 

American  . (e) 

Times  . (e) 

Tribune  . (S) 

llerald-Examiner  . (S) 

Times  . (S) 

Total  Dailv  .  4,382.124  4,071,594 

Total  Sunday  .  1,126.374  999,864 

Gr.an.l  Total' .  5,508,498  5,071.458 

CINCINNATI,  OHIO 

Kmiuircr  . (m)  460.658  419,240 

Post  . (el  677.292  ..14,957 

Times-Star  . (el  1.080.289  982,383 

Kmiuirei  . (SI  490.(’O(l  437,541 


Total  Daily 
Total  Sunday 
Gratiil  Total 


Total  Daily 
Total  Sunday 
Grand  Total 


2.218,239  2,016.586 
490,600  437,541 

2.708.8,39  2,454.127 


ASHEVILLE,  N.  C. 


CLEVELAND,  OHIO 

Plain  Healer  . (ml  702.841  <>49.572 

.\ews . (el  727.428  (.95,074 

Press  . (e)  1,143.183  1.126,9.38 

Plain  Dealer  . (Si  409,715  393.238 


53.269  G 
32.354  ( ; 
I(..245,G 
16.477  G 


. . .  .(m) 

334,299 

351. .589 

C'itizen-Tiraes  . 

. (S) 

117,259 

Total  Daily  .... 

685,888 

Total  Sunday  — 

117,259 

(irand  Total  . . .  . 

803.147 

ATLANTA,  GA. 


Georgian  . (e) 

journal  . (el 

(Jonslitution  . (ml 

American  . (S> 

Journal  . (Si 

Cniistiintion  . (Si 

Total  Daily  . 

Totid  Sunday  . 

( iranil  Tobd  . 


•  Press-Unton  . (e) 

Press-Union  . (S) 


479,987 

425,323 

54,664 

746,194 

695,097 

51,097 

545,927 

504,500 

41,427 

221,669 

203,197 

18.472 

199,712 

170,240 

29.472 

175,880 

174,093 

1,787 

1,772.108 

1,624,920 

147,188 

597,261 

547,5.3(1 

49,731 

2,369,369 

2,172,450 

196.919 

CITY, 

N.  J. 

421,660 

408,089 

13,571 

48,972 

41,079 

7,893 ; 

Grand  Total  .  470,632  449,168  21,464  G 

*  Press-Union  morning  and  evening  sobl  in  combination 
only.  Linage  of  one  edition  shown. 


Total  Daily 

2.573.452 

2,471.584 

101.868  (I 

Total  Stindnv 

409.715 

.393.238 

16.477  (! 

nmiid  Total  , 

2.98.3.167 

2.H64.822 

1  lS.34«i 

COLUMBUS,  OHIO 

Dispatch  . 

. (e) 

1.040.774 

944.207 

9f>,5t»7  ( I 

Citir^n  . 

. (e) 

6(>9.278 

(.29,4 15 

39.86  3  G 

()hio  State  Journal . (ml 

22.^53.^ 

23n,X07 

7.274  1 

l>ispatch  . 

. (S) 

241.329 

217.742 

2.3.587  ( . 

Star  . 

. (S) 

48.447 

.37,640 

10,807  G 

Total  Daily 

1,93.3.585 

1.804.429 

129.156  ( ; 

Total  Sunday 

289.776 

255.382 

.U.394  <  i 

Drand  Total 

2.223.361 

2.059.811 

lo3,5>‘*  ('i 

DALLAS 

.  TEXAS 

\cW'‘  ... 

(ml 

(.91.274 

72.935  ( 

rimes-Weral.l 

. (el 

865,029 

828.516 

.36.513  < 

lournal  . 

. iv) 

632.976 

528,877 

104.099  ( 

*  Dispatch  .... 

277..592 

239.485 

.18.107  ( 

News  . 

. (SI 

284.31.3 

237.313 

47.000  ( 

rimes- Hera  hi 

. ( S I 

205,920 

221,159 

15.2.39  1 

Dispatch  . 

. (S) 

75.110 

71.058 

4.052  ( 

Total  I  tailv 

2.4(.6.871 

2,215.217 

251.654  ( 

Total  Sunday 

565.343 

529,530 

35.813  ( 

(iraiul  ToUil 

3.(1.32.214 

2.744.747 

287.467  ( 

■  Kive  .lay. 


BALTIMORE,  MD. 

Xew.N-Post  . (e)  1,001,905  918.968 

Sun  . (e)  1,180,.563  1,160,252 

.Sun  . (ra)  550,014  550,448 

American  . (S)  339,177  321,852 

Sun  . (SI  4,34,073  382,191 


DAYTON,  OHIO 


82,937  G 
20,311  G 
434  L 
17,325  G 
51,882  G 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


Commercial 
News  . 


2,732.482  2,629,668  102,814  0. 

773,250  704,043  69,207  G 

3,505.732  3.333,711  172.021  G 


Jinn  nal  . (ml 

Herald  . (el 

News  . (cl 

Journal  . (Si 

Xew-s  . (S) 

Total  Daily  . 

Total  Sunday  . 

( irand  Total  . 


327,841 

718.29(1 

955,992 

111,610 

133.386 


215.934 

.S68,.305 

984.642 

135,011 

138,807 


2.002,123  2.068.881 
244.996  273.81  s 

2.247,119  2.342.69‘< 


111,907  (i 
150.015  I. 
28.650  I. 
23.401  I. 
5.421  I. 

66,758  I. 
28.822  I. 
95.580  1. 


BANGOR,  ME. 

. (el 

. . .  .(ml 


DENVER,  COLO. 


228.986 

419.930 


Gr.and  Total  .  (.48.916 

BIRMINGHAM,  ALA. 

.•Vge-Herald  . (m)  411,282  360,116 

.Neyys  . (e)  656,951  547,476 

p„«t  . (e)  375,878  321,634 

,Vews  &  .\ge-Herald . (S)  249.777  221  ..t05 


24.8.046 

19,060  L 

H.x-ky 

.Ml. 

News  .  . 

. . .  (ra) 

368.668 

378.089 

9.421 

1. 

399,217 

20,713  C. 

Post 

. . . .(e) 

931.318 

870.38.3 

60.935 

G 

Knckv 

Mt. 

News. . . 

....(S) 

56.808 

h7.689 

10.881 

1. 

647,263 

1,653  G 

P‘lSt 

.  ..  (SI 

21.3.289 

203,384 

9.905 

G 

51.166  G 
109,475  G 
54,244  G 
28,472  G 


T..tal  Daily 
Total  Sunday 
Gratt.l  Total 


1.299.986  1.248.472 
270.097  271.073 

1.570.083  1.519.545 


Total  Daily  . 
T.Hal  Sunday 
<  iran.l  Total 


1,444,111  1,229,226  214,885  G 

249,777  221,305  28,472  G 

1,693,888  1.450.531  243.357  (3 


DES  MOINES,  IOWA 

Kegister  . (ml  376.187  417.986 

Tribune  . (el  594.089  (.42.420 

Kegistcr  . (SI  207,205  209,468 


BOSTON,  MASS. 


Recor.i  . (ml 

American  . (e) 

’  GlnlK  . (e) 

t  Herald-Traveler  . (m) 

Post  . . (m) 

Transcript  . (el 

Advertiser  . (SI 

Globe  . (S) 

Herald  . (SI 

Post  . (S) 


286,345 

385.773 

680.824 

982,215 

523,546 

367,170 

256.486 

346,749 


264,113 

382,873 

673,378 

919,885 

535,417 

.137,797 

222,095 

279,004 


325,210  289.484 

128.023  90.736 


.232  G 
,900  G 
.446  G 
,330  O 
,871  L 
373  G 
,391  G 
,745  G 
,726  G 
,287  G 


Total  Daily 
Total  Sunday 
Grand  Total 


970.276  1,060.406 
207.205  209.468 

1.177,481  1.269.874 


DETROIT,  MICH. 

Times  . (el  907,403  .801.816 

Free  Press  . (ml  716,675  590,063 

•Vews  . (e)  1.422..187  1.378.281 

Times  . (SI  372.857  343,939 

Free  Press  . (SI  234,049  196,582 

•Vewi  . (S>  487.600  397,586 


Total  l>aily  .  3,225,873  3,113,463  112,410  G 

Total  Sunday  .  1.056.468  881,319  175,149  (J 

Grand  ToUl  .  4,282,341  3.994,782  287.559  C. 

*  Globe  is  sold  in  morning-evening  combination.  Kvening 
clition  given. 

t  Traveler  is  sobl  in  c<imhination  with  nx. ruing  n  Sun- 
.lay-  I  lerald. 


Total  Daily 
Total  Sunday 
Grand  Total 


.  3,046.465  2,770,16(1 

.  1.094,506  938.107 

.  4,140.971  3.708,267 


EL  PASO,  TEXAS 


BUFFALO,  N.  Y. 

Courier- Express  . (m)  587,666  541,915 

News  . (e)  1,174,585  1,095,419 

Times  . (e)  678.275  689,996 

Courier- Express  . (SI  203,094  186,006 

Times  . (S)  178,834  190,752 


45,751  G 
79,166  G 
11,721  L 
17.088  G 
11,918  L 

Total  Dailv  .  2,440,526  2,327,3.30  113,196  G 

Total  Sunday  .  381,928  376,758  5,170  C. 

Gl  and  ToUl  .  2,822,454  2,704,088  1 18.366  G 

CAMDEN,  N.  J. 

'Courier  . (e)  653,465  653,816  351  I. 

*  Courier  (e)  and  Post  (ml  sold  in  combination  only. 

CHATTANOOGA.  TENN. 

Time . (m)  .360,411  378,601 

News  . (e)  463,696  510,169 

Times  . (SI  116,256  133,608 


Times  . 

. (ml 

397,704 

I  lerald-Post  . 

. (e) 

•452,088 

Times  . 

. (S) 

145,205 

Total  Daily  . 

849,792 

145,205 

994.997 

(traiid  Total  .... 

ERIE.  PA. 

Dispatch-Herald 

. (el 

543.671 

rimes  . 

. (el 

546,149 

1  hspatch-Herald 

. (Si 

76.999 

Total  Daily  . . .  , 

1.089.820 

Total  Suiidav  . . . 

76.999 

(•rand  Total  ... 

1,166,819 

.349.807 

387,082 

131.991 

736,889 

1.31.991 
868.880 


489.975 

501.400 

86.989 

991,375 

86.989 


EVANSVILLE,  IND. 


18,190  L 
46.473  L 
17,352  L 


0*U!iet  . 

494,357 

457,978 

Journal  . 

. (e) 

180,704 

178.374 

Press  . 

. (e) 

641,545 

567,854 

Courier  . 

. (S) 

143,313 

130,585 

Press  . 

. (S) 

186,925 

130,265 

ToUl  Daily  .  824,107  888,770  64,663  L 

ToUl  Sunday  .  116,256  133,608  17,352  L 

Grand  Total  .  940,363  1,022.378  82,015  L 


Total  Daily  .  1,316,606  1,204,206 

Total  Sunday  .  330,238  260.850 

Grand  Total  .  1.646.844  1.465.056 


FALL  RIVER,  MASS. 


Ilerald-\e 


1936 

. (el  48.3,380 


1935 

461,298 


FORT  WAYNE,  IND. 


Journal-Gazette  . (ml  402,127  323,209 

News-Sentinel  . (el  895,380  866,283 

Journal-Gazette  . (SI  221,150  163,825 


51,514  G 
976  1. 
50.5  38  G 


41.799  1. 
48.3.31  1. 
2.26.3  1. 

90.13(1  L 
2.263  I. 
92.39.3  I, 


105.587  (i 
126.612  G 
44,106  G 
28,918  G 
37.467  G 
90.014  G 

276.305  G 
156,399  G 
432.704  G 


47,897  G 
65.006  (i 
13,214  C. 


Total  Dailv  .  1,297,507  1,189.492 

ToUl  .Sunday  .  221,150  163.825 

Grand  Total  .  1,518,657  1,353,317 

FORT  WORTH,  TEXAS 

Stai-Teleg-.n . (ml  326,240  244,267 

Star-Telegiam  . (el  622,568  524,455 

Press  . (el  380,893  356,786 

Star-Telegram  . (.SI  152.915  126,718 

Total  Daily  .  1.329,701  1,125,508  204l 

Total  Stindav  .  152,915  126,718  ZL 

Grand  Total  .  1,482.616  1,252,226  330 j 

FREEPORT-HEMPSTEAD,  N.  Y. 


(et 

(el 


362,696 

250,129 


352,012 

222,055 


Grand  Total  .  (.12.825  574,067 


He. 

Bee 


FRESNO,  CALIF. 

547.746 


.  (el 
(Si 


655,48>( 


GLENS  FALLS,  N.  Y. 


Post-.Slar  . (ml  418.967  449.253  ,!0J[ 

*  Po't-Star  (ml  and  Times  (el  -..Id  in  .  .imhinatiim. 


*  Patriot  •. 
Telegraph 


HARRISBURG,  PA 

. (ml 

. (el 


586,745 

419.608 


500.362  86Jgt 
449.222  29,JMl 


( irand  Total  . 

*  The  New-,  (el 
.IS  the  Patriot  (ml. 


.  1,006.35.3  9  49.5  8  4  56J«(: 
the  same  amount  of  advertiini 


HARTFORD,  CONN. 

Courant  . (m)  400,472  383,617  16,8550 

Times  . (e)  1,272,344  1.233,960  38,384C 

(■onr.mt  . (S)  342,002  343,543  IJtll 


Total  Daily 
Total  Sun. lay 
Grand  Total 


(dir.inicle 
Post  . .  . 
Press 
Chronicl. 
Post  .  .  .  . 


. ..  1.672,8  1  6  1,6  1  7,5  7  7  55239G 
.  ..  342.002  343,543  1,5411 

. ..  2.014,818  1.961.120  53,6410 


HOUSTON,  TEXAS 


r.ital  I  laily 
Total  .Suniiay 
Gran.l  T(»tal 


..(el  698,555  707.260 

.(ml  452.509  445,914 

(el  531,505  527,163 

(Si  ,305.729  214,551 

(Si  182.457  180.353 


1.682,569  1,680,3.37 
488,186  394.904 

2.170.755  2.075,241 


News 

Star 

Times 

Star 


INDIANAPOLIS,  IND. 


.(el  960,005  902.285 

(ml  560,381  533.338 

(el  799.998  682,931 

(SI  414.899  357,898 


8,7011 

63410 

4.3420 

91,1780 

2.1040 

22320  ' 
93,2820 
953140  I 

57.7200  i| 
27,0430  « 
117,0670  f; 
57,0010  I 


Total  Daily 
Total  Sunday 
(irand  Total 


Tinies-Union 
Journal  ... 
Times-!  'nion 


.  2.320,384  2.118,554  2OU30G 

.  414,899  357,898  57,0010 

.  2.73  5,28  3  2,4  76,4  5  2  258.8310 

JACKSONVILLE.  FLA. 

. (ml  t48,42  8  5  1  8.178  302500 

. (el  489.142  505.741  16.5941 

. (Si  209.985  198,252  11,7330 


Total 

I  )aily 

1.037.570 

1.023, 

,919 

1  otal 

•Minday 

209.985 

198. 

252 

( iratol 

Total 

1,247.555 

U222, 

171 

JAMESTOWN,  N. 

Y. 

iilirtrtl 

. tel 

400.919 

.i74 

'oM  .  .  . 

. fm) 

374,804 

370, 

199 

(■rand 

Total 

775,723 

786. 

,573 

JOHNSTOWN,  PA. 

Tnhiiii 

t*  . 

. (e) 

578.923 

703, 

,353 

*  Ti 

•ihuiif*  (i 

sold  in  comhinatiuii  ^ 

vith  Demo 

13.6510 
11,7330 
25.384  0 


14.5450 

4,6050 


KNOXVILLE.  TENN. 


lolirnal 

. (ml 

.191.035 

324,907 

\eww-Sentinel  . 

. (e) 

5.30.80.3 

529.141 

Jotirnal 

. (SI 

157.875 

118.106 

-News- Sentinel  .  .  . .  , 

. (SI 

177.098 

173.562 

Total 

1  >aily  .... 

921,838 

854.048 

1  otai 

Sun<lay  .  ,  . 

334,97.3 

291,668 

( irand 

Total  _ 

1,256,811 

1,145,716 

124.430  L 


66,1280 

1,6620 

39,7690 

3.5160 

67.7M0 

43,3050 

111.0950 


112,903  (i 
13.214  G 
126.117  G 


53,696  G 
44,749  G 
9.990  I, 


LOS  ANGELES,  CALIF. 

E.vannne.  . (m)  694.157  634,238 

Illustrated  News . (ml  370.007  225,173 

Times  . (m)  1,014,942  872.221 

llerald-Express  . (e)  1,037,717  928,507 

News  . (el  ,304.764  184,568 

Examiner  . (SI  462,910  388.460 

Times  . (.SI  .387,683  344,257 


98,445  G 
9.990  L 
88,455  G 


36,379  G 
2,330  G 
73,691  G 
12,728  G 
56,660  G 


Total  Daily- 
Total  Sunday 
Grand  ToUl 


.  3.421,587  2.844,707 

.  850,593  732,717 

.  4,272.180  3,577,424 


59,9190 

144,8340 

142,7210 

109J160 

120,1960 

74.4500 

43.4260 

576,8800 

IDMti 

694,7560 


LOUISVILLE,  KY. 

Courier-Journal  . (m)  861,483  771,748 

Times  . (e)  861,854  786,956 

Herald-Post  . (e)  320,997  390,910 

Courier-Journal  . (S)  397,485  345,000 


112,400  G 
69.388  G 
181.788  G 


89.7350 
74.8MG 
69,9131; 
52,4850 

Total  Daily  .  2,044,334  1,949,614  94JMC 

Total  Sunday  .  397,485  345,000  52,4850 

Gr.-ind  Total  .  2,441,819  2,294,614  147,2050 

(.Continued  on  page  42) 
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*‘bof‘der-line  1 
Adverti^ng^  E 

^vtmwng  ««  t  ^  oppor- 

wXy'of  pr“'"""8  ’"  '*'' 

fc 

fe 

ing  public.  «Uowinewomen,formstance,  |||,. 

Advertisements sh  g  ^  ,,if.i,nposed 

have  been  d\scont,nv«d.  «■< 

“'■"”;„ithouttrespesMngon^-  ^ 

We  «ndobusmes  ^j,„,-,sieg  as  that  g,-, 

batablegsoundj^S  fe., 

“^'’'Ttl^ey’sOldQuakerBrandS.^gbt 

UeyandonSehen  y  p„,„,.  ^ 

Whiskey,  prov  de  3.^„aa»onal  succe«es. 

These  P'»'l'‘''=  advertising criticeed. 

We  have  yet  to  hea 

SCHEN  LEY^  yoRK  p 

OtSTiULERS  CORPORAT'O'*  ^ 


We  CONSIDER  newspaper  advertising  to  l>e  of 
first  importance  in  the  Schenley  merchandising 
program.  The  course  of  Schenley  sales,  which 
last  year  established  a  record  for  the  entire  indus¬ 
try,  was  in  large  measure  due  to  the  effectivenetis 
of  the  daily  paper  as  a  sales  medium. 

Yet,  in  our  efforts  to  increase  sales,  we  are  mind¬ 
ful  of  the  responsibility  which  large-scale  advertis¬ 
ing  imposes.  Accordingly,  we  strive  to  safeguard 
your  interests  and  our  own  at  all  times.  The  atl- 
vertisement  reproduced  here,  which  appeared  in 
advertising  publications,  indicates  our  attitude. 
We  are  desirous  at  all  times  to  respect  the  feelings 
of  the  minority. 

V\e  solicit  your  aid  and  counsel  that  the  dis¬ 
tilling  industry  may  continue  to  contribute  in  a 
major  w  ay  to  industrial  recovery.  What  w  e  have 
done  and  are  doing  in  aiding  your  business  and 
business  in  general  must  be  apparent  to  all  fair- 
minded  persons. 

Our  welfare  and  yours  are  closely  allied.  We 
ask  that  vou  work  with  us  as  critic  and  friend. 


From  Printeri’  Ink,  April  23.  1936 


THE  HOUSE  OF 


SCHENLEY 


Executive  offices:  20  W.  40th  Street,  New  York,  N.Y. 

WILKEN  FAMILY  BLENDED  WHISKEY  OLD  QUAKER  BRAND  STRAIGHT  RYE  WHISKEY 
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Editor  &  Publisher  for  May  16,  1936 


APRIL  NEWSPAPER  LINAGE  TOTALS  FOR  PRINCIPAL  CITIES 


(Continued  from  page  40) 

MANCHESTER,  N.  H. 


NIAGARA  FALLS,  N.  Y. 


Gain  or 


ROCKFORD,  ILL. 


1936  193S 

Union*Lea<ler . (c)  483,095  430,472 


Gain  or 
Loss 
52,623  G 


MEMPHIS,  TENN. 

Commercial  Appeal . t™)  716,757  724,735 

Preas-Scimitar  . (e)  472,730  438,256 

CommerciU  Appeal  ....(S)  312,109  274,990 


1936  1935 

Loss 

1936 

Gazette  . . . . 

. (e)  578,824  605,296 

OAKLAND.  CALIF. 

26,472  L 

Register  Republic  . . , 

Star  . . 

Star  . 

....(e) 

.  ...(m) 
....(S) 

619,791 

490,001 

106,974 

Gaae 

Lom 


7,978  L 
34,474  G 
37,119  G 


Post- Enquirer  . (e)  563,020  513,367 

Tribune  . (e)  810,475  778,991 

Tribune  . (S)  167,278  155,656 


31,484  G 
11,622  G 


ToUl  Daily  .  1,189,487  1,162,991 

Total  Sunday .  312,109  274,990 

Grand  Toul .  1,401,596  1,437,981 


26,496  G 
37.119  G 
63,615  G 


Total  Daily  .  1,373,495  1,292,358 

Total  Sunday  .  167,278  155.656 

Grand  Total  .  1,540,773  1,448,014 


81,137  G 
11,622  G 
92,759  G 


Herald  .  , 

News  . (e) 

Tribune  . (tj) 

Herald  . (S 

News . (S 

Tribune  . (S 


MIAMI,  FLA. 

(m)  682,690 


OKLAHOMA  CITY,  OKLA. 


Oklahoman 


.(m)  405,205  434,026 


604,700 

232,759 

267,479 

162,952 

61,052 


Times  . (e)  580,403  613,656 

*  Oklahoma  News  . (e)  364,639  208,485 

Oklahoman  . (S)  277,565  212,733 

Oklahoma  News  . (S)  93,149  56,347 


28,821  L 
33,253  L 
156,154  G 
64,832  G 
36,802  G 


Total  Daily  .  1,520,149 

Total  Sunday .  491,483 

Grand  Total .  2,011,632 

Not  measured  in  1935. 


Total  Daily  .  1,350,247  1,256,167 

Total  Sunday  .  370,714  269,080 

Grand  Total  .  1,720,961  1,525,247 

*  5  days. 


94,080  G 
101,634  G 
195,714  G 


OMAHA,  NEB. 


MILWAUKEE,  WIS. 

Sentinel . (m)  340,625  377,409 

Jdumal  . (e)  1,154,706  996,536 

. (e)  180,350  159,064 

Wisconsin  News . (e)  542,278  533,832 

Sentinel  . (S)  260.720  246.461 


Journal  . (S)  351,253  284,062 


36,784  L 
158,170  G 
21,286  G 
8,446  G 
14,259  G 
67,191  G 


Bee  News  . 

. (e) 

516,940 

454,658 

World-Herald  . 

. (e) 

756,215 

684,085 

Bee  News  . 

- (S) 

239,252 

211,156 

World-Herald  . 

. (S) 

236,432 

212,646 

Total  Daily  . 

1,273,155 

1,138,743 

Total  Sunday  . . . 

475,684 

423,802 

Grand  Total  . . . . 

1,748,839 

1,562,545 

62,282  G 
72,130  G 
28,096  G 
23,786  G 


134,412  G 
51,882  G 
186,294  G 


Total  Daily  .  2,217,959  2,066,841 

Total  Sunday  .  611,973  530,523 

Grand  Total  .  2,829,932  2,597,364 


151,118  G 
81,450  G 
232,568  G 


Journal  . 

Tribune  . 

Star  . (e) 

Journal  . (S) 

Tribune  . (S) 


MINNEAPOUS.  MINN. 

. (e)  738,186  705,559 

. (e)  748,033  645,448 

533,933  499,153 

186,338  163,976 

328,387  282,650 


32,627  G 
102.585  G 
34.780  G 
22.362  G 
45,737  G 


PEORIA,  ILL. 

^umal  . (e)  709,215 

Transcript  . (m) 

Star  . (e) 

Journal-Transcript  . (S) 

Star  . (S) 


659,163 
670,263  574,992 


773,491  730,805 

152,546  149,278 


137,673  151,025 


50,052  G 
95,271  G 
42,686  G 
3,268  G 
13,352  L 


Total  Daily  .  2,020.152  1,850,160 

Total  Sunday  .  514,725  446,626 

Grand  Total  .  2,534,877  2,296,786 


169.992  G 
68,099  G 
238,091  G 


Total  Daily  .  2,152,969  1,964,960  188,009  G 

Total  Sunday  .  290,219  300,303  10,084  L 

Grand  Total  .  2,443,188  2,265,263  177,925  G 


PHILADELPHIA,  PA. 

Bulletin  . (e)  1,067,347  1,023,337 


Bee 


MODESTO,  CALIF. 

. (e)  340,127 


MONTREAL,  CANADA 

Star  . (e)  1,284,710  1,229,461 

Gazette  . (m)  427,359  435,618 

La  Pre'^se . (e)  1,114,837  1,033,856 

La  Patrie  . (e)  152.827  240,575 

La  Patrie  . (S)  62,564  35,277 


Inquirer  . (in) 

News  . (e) 

Public  Ledger  . (e)  1,131,588  1,156,493 

-  -  .  .  599956 


686.265 

359,219 


655,416 

468,397 


55,249  G 
8,259  L 
80,981  G 
87,748  L 
27,287  G 


Record  . . 

643,457 

Inquirer  . 

. (S) 

495,744 

Record  . 

. (S) 

345,223 

*  News  . 

. (S) 

495.220 

354,019 

5,688 


44,010  G 
30.849  G 
109.178  L 
24.905  L 
43,491  G 
524  G 
8,796  L 


Total  Daily  .  2,979.733  2,939,510 

Total  Sunday  .  62,564  35,277 

Grand  Total  .  3,042,297  2,974,787 


40.223  G 
27,287  G 
67,510  G 


Total  Daily  .  .  3,887,876  3,903,609  15.733  L 

Total  Sunday  .  840,967  854,927  13.960  L 

Grand  Total  .  4,728  843  4,758,536  29.693  L 

*  Philadelphia  Sunday  News  discontinued  April,  1935. 


Press  . 

MUNCIE,  IND. 

. (e)  436.825 

384,728 

52,097  G 

Republic 

Gazette 

408.718 

339,439 

69,279  G 

Republic 

Star  . 

. (S) 

97,753 

112,641 

14,888  L 

Total 

PHOENIX.  ARIZ. 

. (m)  461,442  494.185 

. (e)  542,136  567,900 

. (S)  124,261  102,303 


32,743  L 
25,764  L 
21,958  G 


Total  Daily  .  845,543  724,167 

Total  Sunday  .  97,753  112,641 

Grand  Total  .  943,296  836,808 


121,376  G 
14,888  L 
106,488  G 


.  1,003,578  1,062,085 

Total  Sunday  .  124,261  102,303 

Grand  Total  .  1,127,839  1,164,388 


58,507  L 
21.958  G 
36,549  L 


NASHVILLE,  TENN. 

. (e)  428.669  431.813 

3,144  L 

Sun-Telegraph 

Tennessean  . 

412,647 

406,568 

6,079  G 

Banner . 

. (S) 

199,885 

165,538 

34,347  G 

Tennessean  . . 

. (S) 

130,291 

158,966 

28,675  L 

Press  . 

PITTSBURGH,  PA. 


.(S) 


683,003  628,522 

397,326  306,394 

369,498  277,930 


19,483  L 
34,906  L 
54,481  G 
90,932  G 
91,568  G 


Total  Daily  .  841,316  838,381 

Total  Sunday  .  330,176  324,504 

Grand  Total  .  1,171,492  1,162,885 


2,935  G 
5,672  G 
8,607  G 


Total  Daily  .  3,125,625  3,125,533 

Total  Sunday  .  766,824  584,324 

Grand  Total  .  3,892,449  3,709,857 


92  G 
182,500  G 
182,592  G 


NEWARK,  N.  J. 

Ledger . (m)  372,710  440,789 

News  . (e)  1,418,002  1,390,732 

Star-Eagle  . (e)  623,936  538,263 

Call  . (S)  221,475  225,532 

Ledger  . (S)  141,416  121,877 


68,079  L 
27,270  G 
85,673  G 
4,057  L 
19,539  G 


Total  Daily  .  2,414,648  2,369,784 

Total  Sunday  .  362,891  347,409 

Grand  Total  .  2,777,539  2,717,193 


44,864  G 
15,482  G 
60,346  G 


Oregonian  . (m) 

Journal  . (e) 

News-Telegram  . (e) 

Oregonian  . (S) 

Journal  . (S) 


PORTLAND,  ORE. 

515,169  394,786 

738,145 


406,762  388,235 

248,712  193,349 


115,973  106,253 


120,383  G 
69,637  G 
18,527  G 
55,363  G 
9.720  G 


Times-Picayune  . (m) 

Tribune  . (m) 

Item  . (e) 

States  . (e) 

Times-Picayune  &  States.  (S) 
Item  &  Tribune . (S) 


NEW  ORLEANS,  LA. 


Total  Daily  .  1,660,076  1,451,529 

Total  Sunday  .  364,685  299,602 

Grand  Total  .  2,024,761  1,751,131 


832,457 

339,860 

657,450 

416,279 

365,331 

256,571 


815,411 

312,835 

618,611 

406,070 

321,689 

250,868 


17,046  G 
27,025  G 
38,839  G 
10,209  G 
43,642  G 
5,703  G 


PROVIDENCE.  R.  1. 

Bulletin  . (e)  1,234,273  1,308,873 

Journal  . (m)  381,437  377,583 

News-Tribune  . (e)  259,860  281,773 

Journal  . (S)  226,522  241,895 


Total  Daily  .  2,246,046  2,152,927  93,119  G 

Total  Sunday  .  621,902  572,557  49.345  G 

Grand  Totdl  .  2,867,948  2,725,484  142,464  G 


Total  Daily  .  1,875,570  1,968,229 

Total  Sunday  .  226,522  241,895 

Grand  Total  .  2,102,092  2,210,124 


NEW  YORK,  N. 

American  . (m)  575,612 

Times  . (m)  1,080,750 

Herald  Tribune . (m)  710,323 

News  . (m)  1,209,275 

Mirror  . (m)  255,172 

Journal  . (e)  851,379 

Sun  . (e)  1,230,247 

World-Telegram  . (e)  1,185,966 

Post  ... 

American 

Times  . (S' 

Mirror  . (S) 

News  . (S) 

Herald  Tribune  . (S) 


. (e)  494,369 

. (S)  368,333 


736,241 

127,657 

470,818 

506,402 


Y. 

609,185 

965,037 

654,482 

1,097,645 

270,307 

724,182 

1,120,938 

1,113,286 

328,523 

374,775 

663,420 

99,665 

402,767 

453,306 


33,573  L 
115,713  G 
55,841  G 
111,630  G 
15,135  L 
127,197  G 
109,309  G 
72,680  G 
165,846  G 
6,442  L 
72,821  G 
27.992  G 
68,051  G 
53,096  G 


Eagle 

Times 

Eagle 


READING,  PA. 

. (e)  698,926  672,264 

. (ra)  564,621  624,334 

. (S)  38,025  37,426 


Total  Daily  .  1,263,547  1,296,598 

Total  Sunday  .  38,025  37,426 

Grand  Total  .  1,301,572  1,334,024 


RICHMOND.  VA. 

News- Leader  . (e)  996,172  868,384 

Times-Dispatch  . (m)  555,472  502,390 

Times-Dispatch  . (S)  267,824  231,631 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


7,593,093  6,883,585 
2,209,451  1,993,933 
9,802,544  8,877,518 


709,508  G 
215,518  G 
925,026  G 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


.  1,551,644  1,370,774 

.  267,824  231,631 

.  1,819,468  1,602,405 


Total  Daily  .  1,109,792 

Total  Sunday  .  106,974 

Grand  Total  .  1,216,766 


SACRAMENTO,  CALIF. 


208,547  G 
65,083  G 
273,630  G 


BROOKLYN,  N.  Y. 


Eagle  . 

. (e) 

977,781 

1,113,043 

135,262  L 

Times-Union  . 

. (e) 

378,991 

401,156 

22,165  L 

Eagle  . . 

. (S) 

175,271 

183,767 

8,496  L 

Times-Union  . 

. (S) 

33,832 

39,284 

5,452  L 

Journal  . (e) 

Times-Union  . . (e) 

Democrat  &  Chronicle. ..  (m) 

American  . . . (S) 

Democrat  &  (3ironicIe. . .  (S) 


ROCHESTER.  N.  Y. 


Union . 

295,184 

Bee  . 

. (e) 

908.823 

Union  . 

. (S) 

160,408 

640,676  631,808 

939,152  863,598 


773,158  707,517 

260,350  243,828 


Total  Daily  . 

1,204,007 

160,408 

1,364,415 

Grand  Total  . . . . 

SALT  LAKE  CITY, 

UTAH 

Tribune  . 

....  (m) 

683,732 

585.366 

Desecret-News  .... 

. (e) 

399,450 

333,460 

Telegram  . 

563,732 

457,492 

Tribune  . 

. (S) 

205,155 

188,059 

«3*C; 

17MC 


74,600  L 
3,854  G 
21,913  L 
15,373  L 


269,998  265,975 


Total  Daily  .  1,356,772  1.514.199  157,427  L 

T  ;al  Sunday  .  209,103  223,051  I3.94S  L 

Grand  Total  .  1,565  875  1,737,250  171.375  1. 


Total  Daily  . , 
Tot  I  .Sun  'ay 
(1  au.d  Tota.  , 


Total  Daily  .  1,646,914  1,376,318 

Total  Sunday  .  205,155  188,059 

Grand  Total  .  1,852,069  1,564,377 


2703NC I 
2«7«C' 


SAN  ANTONIO.  TEXAS 


Light  . (e)  565,087  571.763 

Express  . (m)  372,026  336,502 

News  . (e)  646,843  554.853 

Light  . S)  358,366  281,526 

Express  . (S)  195,058  157.555 


WNl  m 
91JJIC 
373010 ; 


Total  Daily  .  1,583,956  1,463,118 

Total  Sunday  .  553,424  439,081 

Grand  Total  .  2,137,380  1,902,199 


131U1IC  I 
IHJOIO  I 
2154110  I 


SAN  DIEGO,  CAUF. 


Union  . 

478.U21 

525,329 

Sun  . 

. (e) 

422,912 

436,847 

Tribune  . 

. (e) 

754.678 

760,308 

Union  . 

. (S) 

244,828 

357,992 

Sun  . 

. (S) 

109,660 

47J(lli 
1)3)11  I 
SMI  I 

1134MI  j 


Total  Daily  .  1,655,611  1,722,484  6tJ71l 

Total  Sunday  .  354,488  357,992  IjOtL 

Grand  Total  .  2,010,U99  2,080,476  70J771 


SAN  FRANCISCO,  CALIF. 


Chronicle  . 

....(m) 

575.643 

542.577 

Examiner  . 

....(m) 

662,406 

631,985 

C:all- Bulletin  . 

. (e) 

705,831 

667,785 

News  . 

. (e) 

747,607 

623.464 

Chronicle  . 

. (S) 

232,102 

203.505 

Examiner  . . 

. (S) 

454.326 

336,168 

Total  Daily  . 

2,691,487 

2,465,811 

Total  Sunday  _ 

686,428 

589,673 

Grand  Total  . 

3,377,915 

3,055,484 

333MG 
30.421G  I 
33MG 
124,141  G 
2UffG 
6I,11IG 


22Si?iG 
9U5iG  ? 
322,411  G  ' 


SCHENECTADY.  N.  Y. 

Gazette  . (ra)  681,027  670,978 

Union-Star  . (e)  629,055  597,599 


10.D4tG 

31,4SiG 


Grand  Total  ... 


1,310,082  1,268,577  413010 


SEATTLE.  WASH. 


Post-Iiitelligencer  .. 

.. .  .(ra) 

487,416 

398,237 

Star  . . 

. (e) 

273,224 

352,037 

Times  . 

845,311 

846.715 

Post-Intelligencer  . . . 

....(S) 

377,644 

290,260 

Times  . 

....(S) 

272,667 

208,623 

89,1710 
78411 L 
1,4041 
873840  1 
64,0440  ' 


Total  DaUy  .  1,605,951  1,596,989  83620 

Total  Sunday  .  650,311  498,883  151.4280 

Grand  Total  .  2,256,262  2.095.872  160390C 


SIOUX  CITY,  IOWA  1 

Journal  . (d)  354,014  381,606  273921  P 

Tribune  . (e)  393,34  0  4  1  3,67  9  203)91 

Journal  . (S)  106,197  106,012  1850 


Total  Daily .  747,3  5  4  7  95,285  473311 

Total  Sunday  .  106,197  106,012  1850 

Grand  Total  .  853,551  901,297  473441 


News-Times  . (e) 

Tribune  . (e) 

News-Times  . (S) 

Tribune  . (S) 


SOUTH  BEND,  IND. 


517,879 

667,210 

65,581 

99,268 


573,865 

657,986 

89,548 

105,565 


55.9841 
93240 
23,9471 
633?  L 


Total  Daily  .  1,185,089  1,231,851  443621 

Total  Sunday  .  164,849  195,113  30344L 

Grand  Total  .  1,349,938  1,426,964  77,0241 


92,659  L 
15,373  L 
108,032  L 


SPOKANE.  WASH. 

Spokesman  Review . (m)  338,002  293,224 

Chronicle  . (e)  615,697  552,263 

Press  (e)  264,173  235,031 

Spokesman  Review  . (S)  208,810  176,779 


443780 
63,4340 
29.1420 
32.031 G 


26,662  G 
59,713  L 
599  G 


Total  Daily  .  1,217,872  1,080,518 

Total  Sunday  .  208.810  176,779 

Grand  Total  .  1,426,682  1,257,297 


137354G  I 
32,0310  : 
169,3850  ^ 


33,051  L 
599  G 
32,452  L 


127,788  G 
53,082  G 
36,193  G 


ST.  LOUIS,  MO. 

Globe-Democrat  . (m)  625,899  567,889 

Post-Dispatch  . (e)  1,104,423  1,067,295 

Star  &  Times . (e)  651,614  582,546 

Globt^Deraocrat  . (S)  218,037  190,373 

Post-Dispatch  . (S)  391,188  356,654 


58,0100 

37.12)G 

69,0480 

27,6440 

343340 


180,870  G 
36,193  G 
217,063  G 


Total  Daily  . . 
Total  Sunday 
Grand  Total  . 


2,381,936  2,217,730 
609,225  547,027 

2,991,161  2,764,757 


164306  0 
62,1980 
226,4040 


8,868  G 
75,554  G 
65,641  G 
16,522  G 
4.023  G 


ST.  PAUL,  MINN. 

Pioneer  Press  . (m)  668,249  614,311  53.9380 

l>ispatch  . (e)  877,813  720,046  157.7670 

News  . (e)  520.294  398,019  1223350 

Pioneer  Press  . (S)  167,853  1  44,352  233010 


News 


.(S) 


72,528 


2.352.9R6  2,202.923  150,063  0 

530,.148  509  803  20.545  G 

2,883,334  2,712,726  170,6081 


Total  Daily  .  2,066,356  1,732,376  333,9MC 

Total  Sunday  .  167,853  216,880  49,0271 

Grand  Total  .  2,234.209  1,949,256  284,953* 

*  Sunday  New«  Fgb.  1.  4®36- 


(CoHtinued  on  page  44' 
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Old  Sol  About  to  Promote  His 
Well  Known  Summer  Attractions 


★ 


And  as  he  gets  busy,  his 
genial  rays  also  will  call 
2,000,000  New  England 

families*  attention  to  a  long 
list  of  nationally  sold  sum¬ 
mer  merchandise.  They 
will  spend  hundeds  of  mil- 


r 


Clrcu>  2,SOO 

MAINE — Papulation  7V7,42J  latinn  linci 

Bancor  Daily  New, . (M)  28,45V  .M 

‘•Portland  Pre»>Hcrald  Eapraat, 

Sunday  Tclrcram . (ME)  63,922  .20 

NEW  HAMPSHIRE— Population  465,293 
••Concord  Monitor.Patriot..  .(E)  7,153  .05 

iKcene  Sentinel  .  (E)  4,403  .036 

•Mancheeter  Onion.Leader(ME)  36.815  .15 

VERMONT— Population  359,611 

••Barre  Timet . (E)  6.866  .04 

ttBrattlehoro  Reformer . (E)  3,687  .04 

•Burlincton  Free  Preta. . (M)  16,978  .065 

•Rutland  Herald . (M)  13,908  .06 

MASSACHUSETTS— Population  4.249,614 
•Boaton  Evenlnf  American.  .(E)  247,617 
•Boaton  Sunday  Advertlaer  .  (S)  503,084 

•Boaton  Globe . (MftE)  260.871 

•Boaton  Poat . (M)  358,412 

•Boaton  Poat . (»  281,713 

•Brockton  Enterprlae-TImea  (E)  31,387 

••Fitchburc  Sentinel . (E)  11,974 

•Greenfield  Recorder^Oaiette 

. (E) 

•Haverhill  Gazette . (E) 

ttHolyoke  Tranacript  Telegram 

. (E) 

•Lawrence  Eagle^Trlbuna  (ME) 

•Lynn  Item . (E) 

•Lowell  Courier-Citizen  and 

Evening  Leader . (M&E) 

•The  Lowell  Sun . (E) 

•New  Bedford  Standard  TImea 

and  Mercury . (MOtE) 

•New  Bedford  Sunday  Standard 

TImea . 

•North  Adama  TtMiwrl^. . 

•PIttafiald  Eagle . 

•Salem  Nawa . 

•Taunton  Gazette . .  . 

•Worceater  Telegram  and  Even¬ 
ing  Gazette . (MOtE)  107,741 

•Worceater  Sunday  Tele¬ 
gram . (S)  56.245  .21 

RHODE  ISLAND— PopuUtlon  687,497 

•Pawtucket  TImea . 

•Providence  Bulletin . 

•Providence  Journal. ... . 

•Providence  Journal . (S 

•Providence  Newt-Tribune.. .(E 

*Wetterly  Sun . (EftS 

**Woonaocket  Call . (P 

CONNECTICUT— PoouUtion  1,606,903 


•Bridgeport  Poat  Telegram 

. (MAE) 

•Bridgeport  Poat . (S) 

IDanbury  Newa-TImea . (E) 

•Hartford  Durant . (M) 

•Hartford  Courant . (» 

{Hartford  TImea . (E) 

•Middletown  ^eaa . (E) 

••New  Britain  Herald . (E) 

ttNew  Haven  Regiater . (EftS) 

•New  London  Day . (E) 

•Norwalk  ItMr . (E) 

ttNorwich  Buliatin  ft  Record 

. (MftB 

••Stamford  Advocate . 

•Waterbury  Republican  and 

American . (MftE) 

*Watcrbury  Republican  and 
American . (Eft  8) 


.125 


50,109 
22J0I  .08 

9,840  .06 

38,045  .10 

60,155  .15 
62,121  .17 

9,779  .058 
16.337  .09 
61,389  .17 
14,672  .06 

7,577  .048 


30,411  .10 
34,094(0.10 


.10 


(B)  Combination  rate  Dally  Journal  and  Evening  Bulle¬ 
tin — 37e. 

(O  Sold  only  In  combination  with  Saturday  or  Monday 
American. 

•A.  B.  C.  Publlahart'  Statement,  Oct.  I.  1938. 

••A.  B.  C.  Publiahera'  Statement,  April  I,  1936. 
ttPubliahera'  Affidavit,  Oct.  I,  1938. 
iPublithert'  Affidavit  April  I,  1936. 


lions  in  its  retail  purchase  during  these  coming  summer 
months. 

He  will  further  stimulate  local  buying  power,  by  again 
transforming  New  England  into  the  Nation’s  premiere  Sum¬ 
mer  Vacation  Land.  Tourists  will  spend  about  a  half-billion 
for  recreation. 

It  is  no  exaggeration  to  state  that  that  Old  Sol  will  influ¬ 
ence  the  “turn-over”  of  between  $750,000,000  to  a  billion 
dollars  to  satisfy  the  summer  wants  of  New  England’s  8,500,- 
000  residents — and  to  pay  for  about  1,000,000  visitors’ 
vacations.  Insure  your  most  effective  Summer  Coverage 
here — by  using  these  55  leading  New  England  newspapers, 
with  over  2,800,000  daily  and  Sunday  circulation. 

These 

NEW  ENGLAND  NEWSPAPERS 

Mould 

NEW  ENGLAND’S 
Buying  Power 


Editor  &  Publisher  for  May  16,  1936 


APRIL  NEWSPAPER  LINAGE  TOTALS  FOR  PRINCIPAL  CITIES 


(CoHtitmed  from  page  42) 

SYRACUSE,  N.  Y. 


1936 

1935 

. (e) 

687,044 

637,816 

. (e) 

702,421 

667.188 

494,188 

501,488 

. (S) 

225,458 

167,187 

. (S) 

81,469 

85,986 

Post-StandarU  .  . 

. (S) 

73,116 

72,645 

1,883,653 

1,806,492 

380,043 

325,818 

Grand  Total  . 

2,263,696  2,132,310 

TACOMA,  WASH. 

164,330 

176,448 

. (e) 

498,521 

447,782 

. (e) 

368,967 

329,664 

{..edger  . 

. (S) 

120,073 

113,718 

1,031,818 

953,894 

Total  Sunday 

120,073 

113,718 

(trand  Total 

1,151,891 

1,067,612 

Gain  or 
Loss 
49,228  G 
35,233  G 
7,300  L 
58,271  G 
4,517  L 
471  G 


WASHINGTON.  D.  C. 

Gain  or 

1936  1935  Loss 

lleralci  . (ni)  555,534  509,157  46,377  G 

I’ost  . (m>  569,321  479,554  89,767  G 

News  . (e)  531,447  569.887  38,440  L 

Times  . (e)  974,938  763,846  211,092  0 

Sur  . (e)  1,640,428  1,495,174  145,254  G 

Herald  . (S)  403,991  343,646  60,345  G 

Star  . (S)  431,055  401,987  29,068  G 

Tost  . (S)  274,724  211,171  63,553  G 


FIGURES  SUPPLIED  BY  PUBLISHEKS 
BRONX  (NEW  YORK  CITY) 

1936  19.15 

Home  News  . (e)  267,989  285,936  Iltn, 

Home  News  . (S)  93,298  97,904 

Grand  Total  .  361,287  383.840  22!«, 


77,161  G 
54,225  G 
131,386  G 


Total  Daily  .  4,271,668  3,817,618  454,050  G 

Total  Sunday  .  1,109,770  956,804  152,966  G 

Grand  Total  .  5,381,438  4,774,422  607,016  G 


WESTCHESTER 


.)  GROUP 


Journal-Post . (e) 

Star  . (e) 

Star  . (m) 

Journal-Post  . (S) 

Star  . (S) 


KANSAS  CITY,  MO. 

. (e)  370,718  415,226 

. (e)  869,231  829,363 

. (m)  688,740  723,549 

. (S)  103,647  114.665 

. (S)  388,175  361,193 


New  Rochelle  Standard 
Star . 


TOLEDO,  OHIO 

Times  . (m)  150,030  104,553 

Blade  . (e)  938,184  885,286 

News  B«  . (e)  487,385 

Times  . (.S)  246,161  219,308 


(e) 

238,967 

189,489 

49,478 

G 

(e) 

496,387 

449,058 

47,329 

G 

(e) 

494,814 

442,951 

51,863 

C 

.(e) 

236,101 

210,408 

25,693 

G 

.(e) 

381,603 

329,938 

51,665 

G 

.(e) 

250,434 

246,513 

3,921 

G 

1  (e) 

393,767 

390,595 

3,172 

G 

.(e) 

613,440 

586,583 

26,857 

G 

.(e) 

305,444 

252,693 

52,751 

G 

3,410,957 

3,098,228 

312,729 

G 

ToUl  Daily  .  1,928,689  1,968,138  394i|t 

Total  Sunday  .  491,822  475,858  is’Sf 

Grand  Total  .  2,420,511  2,443,996 


KANSAS  CITY,  KAN. 

Kansan  . (e)  248,787  244,244  tutf 

Kansan  . (S)  90,454  76,279  U,ljj{ 

Grand  Total  .  339,241  320,523  1I,71IC 


WICHITA,  KAN. 


Total  Daily  .  1,575,599  1,439,168 

Total  Sunday  .  246,161  219,308 

Grand  Total  .  1,821,760  1,658,476 


136,431  G 
26,853  G 
163,284  G 


TORONTO,  ONT.,  CANADA 

tilobe  . (m)  320,922  358,809 

Mail  &  EmMrn . (m)  384,355  394,676 

Star  .....T. . (e)  1,482,209  1,428,554 

Star  . (w)  135,420  139,570 

Telegram  . (e)  1,349,647  1,383,366 


Total  Daily  .  3,672,553  3,704,975 

TRENTON,  N.  J. 


Times  . (e)  649.564 

Times-Advertiaer  . (&)  78,814 


Grand  Total  .  728,378  697,475 


TROY,  N.  Y. 

■  R««rd  . (m)  576,814  . 

*  Kt-cord  (m)  sold  in  combination  with  Times  Record. 


TULSA,  OKLA. 

Tribune  . (e)  499,406  480,716  18,690  G 

World  . (m)  467,798  460,184  7,614  G 

Tribune  . (S)  117,963  95,209  22,754  G 

World  . (S)  222,381  201,605  20.776  G 


Total  Daily  .  967,204  940,900  26,304  G 

Total  Sunday  .  340,344  296,814  43,530  G 

Grand  ToUl  .  1,307,548  1,237,714  69,834  G 


Ucacoii  . 

. (e) 

586,166 

566,739 

19,427  G 

Eagle  . 

296,349 

281,419 

14,930  G 

Eagle  . 

. («) 

436,597 

463,783 

27,186  L 

Heacon  . 

. (S) 

241,209 

232,880 

8,329  G 

Eagle  . 

. (S) 

171,778 

157,003 

14,775  G 

Total  Daily  . 

1,319,112 

1,311,941 

7,171  G 

Total  Sunday 

412,987 

389,883 

23,104  G 

Grand  Total 

WILKES-BARRE, 

1,701,824 

PA. 

30,275  G 

Record  . 

763,539 

842,158 

78,619  L 

Times-Leader  . . 

. (e) 

7S5.614 

804,477 

48463  L 

News  . 

. (e) 

441.671 

388.675 

52,996  G 

Independent  . . 

. (S) 

166,012 

175,267 

9455  L 

Total  Daily  . 

1,960,824 

2,035.310 

74,486  L 

Total  Sunday 

166,012 

175.267 

9.2SS  L 

Grand  Ilotal 

.  2,126,836  2,210.577 

WORCESTER,  MASS. 

83,741  L 

Telegram  . 

573,976 

563,910 

10,066  G 

t lazette  . 

. 

662,077 

639,454 

22.623  G 

Post  . 

419,704 

388,724 

30,980  G 

Telegram  .... 

. (S) 

188,433 

162,768 

25,665  G 

Total  Daily  . 

1,655,757 

1,592,088 

63,669  G 

Total  Sunday 

188,433 

162.768 

25,665  G 

Grand  Total 

YOUNGSTOWN,  OHIO 

89.334  G 

Vindicator  . . . . 

. (e) 

787,801 

661.923 

125.878  G 

Telegram  . 

VincBcator  . . . . 

. (e) 

487,250 

472,949 

14,301  G 

. (S) 

196,633 

181,595 

15,038  G 

•  Total  Daily  . 

1,275,051 

1,134,872 

140,179  G 

Total  Sunday 

196,633 

181,595 

15,038  G 

Grand  Total 

1,471,684 

1,316,467 

155,217  G 

NEW  BEDFORD,  MASS. 

Standard-Times . (e)  474,320  445.900  28,41lt 

Mercury  . (m)  453,628  439,180  U.Mlt 

Standard-Times  . (S)  63,672  45,^2  It 


Total  Daily  .  927,948  885,080  42Jat 

ToUl  Sunday  .  63,672  45,822  17JJIC 

Grand  Total  .  991,620  930,902  60,7uJ 


MEMORANDUM  OF  ADVERTISING  IN  ••AMERICA! 
WEEKLY,”  •THIS  WEEK"  and  ‘•METROPOUTII 
GROUP”  April,  1936 


••AMERICAN  WEEKLY”  Unage,  130,513  lines,  u  ii 
eluded  in  Sunday  figures  ot  the  following  newspapers; 


Albany  Times  Union,  AtlanU  American,  Baltimore  Anei 
can,  Boston  Advertiser,  Chicago  Herald-Examiner,  Deinl 
Times.  Milwaukee  Sentinel,  New  York  American,  Omahtlw 
Nenrs,  Pittsburgh  Snn-Telegraph,  Rochester  American,  Sg 
Antonio  Light,  Syracuse  American,  Washington 
138,101  lines  in  the  Los  Angeles  Examiner,  San  Frame 
Examiner,  Seattle  Post  Intelligencer. 

“THIS  WEEK”  Linage,  17,037  lines,  is  included  in  th 
Sunday  figures  of  the  following  newspapers: 


AtlanU  Journal,  Baltimore  Sun,  Birmingham  Nest  ( 
Age-Herald,  Boston  Herald,  Buffalo  Times,  Chicago  Dih 
News,  Cincinnati  Enquirer,  Cleveland  Plain-Dealer, 
News,  Detroit  News,  Indianapolis  Sur,  Mem^is  Coaae 
cial  Appeal,  Milwaukee  Journal,  Minneapolis  JoumaL  Kg 
Orleans  Item-Tribune,  New  York  Herald-Tribune,  Oi^ 
World-Herald.  Philadelphia  Record,  Pittsburgh  Prea,  St 
Louis  Globe-Democrat,  Washington  Sur. 

‘•METROPOLITAN  GROUP”  Unage,  is  included  a 
follows  in  Sunday  figures: 

Baltimore  Sun,  44,386;  Boston  Globe,  43,585;  Buffalo  Taa. 
46,007:  Chicago  Tribune,  43,552:  Cleveland  Plain-Dokt 
37,260;  I)etroit  News,  45,596;  New  York  News,  3650; 
Philadelphia  Inquirer,  42,745;  Pittsburgh  Press,  46,315;  St 
Ixmis  Globe- Democrat,  35,573;  Washington  Star,  44,097. 


AUSTRALIAN  ARTIST 
VISITING  IN  U.  S. 


James  Bancka,  Creator  of  “Ginger 
Megga”  for  Sydney  Believes 
Comica  Should  Be  Aimed 
Children 


“Ginger  Meggs,”  Australia’s  most 
beloved  comic  character,  arrived  at 
the  Hotel  Lexington,  New  York,  last 
week  in  the  form 


of  James  Bancks. 
Although 
“Ginge”  runs 
wild  in  escapades 
that  can  be  traced 
to  Mr.  Bancks’ 
youth,  this  man 
is  more  the  effici¬ 
ent  business  man 
than  the  red- 
haired  “Ginger.” 

James  Bancks 
made  his  debut 
James  Bancks  iri  Australian 
comics  as  “Gin¬ 
ger  Meggs”  14  years  ago  with  the 
Sydney  Sun.  It  appeared  in  the  first 
four-color  color  section  ever  to  be 
published  in  that  coimtry  and  was 
such  a  success  that  the  Sun  undertook 
to  syndicate  it.  Mr.  Bancks  claims 
the  record  “of  never  having  had  the 
comic  dropped  from  a  newspaper.” 
This  is  his  third  business  trip  to  the 
United  States  in  the  last  seven  years. 

“I  believe  that  comics  should  be 
human  above  everything  else,”  Mr. 
Bancks  declared.  “Children  the  world 
around  are  fundamentally  the  same 
and  can  be  appealed  to  through  such 
a  human  characterization.” 

“Ginge,”  as  he  is  fondly  called  by 
all  Australians  and  New  Zealanders, 


is  not  a  figment  of  the  imagination 
but  is  the  lifelike  portrayal  of  Jimmy 
Bancks  as  a  barefoot  boy  in  the  small 
Australian  town  of  Hornsby. 

“My  boyhood  was  ideal  for  such  a 
character,”  he  said  in  likening  his 
character  to  Tom  Sawyer  and  Huck 
Finn.  “All  my  escapades  in  the  fruit 
orchards  and  the  swimming  holes  pro¬ 
vide  endless  thoughts  for  my  charac¬ 
terization. 

Mr.  Bancks  is  convinced  that  comics 
should  exist  pvu:‘ely  for  humor’s  sake. 
Mr.  Bancks  has  just  completed  a  deal 
with  United  Features  Syndicate  giv¬ 
ing  it  the  world  rights  to  the  strip 
outside  of  Australia  and  New  Zealand. 

Before  entering  the  comic  field,  Mr. 
Bancks  was  a  wool  clerk  studying 
drawing  at  night.  His  first  experience 
was  with  the  Sydney  Bulletin  drawing 
political  cartoons  and  caricatures. 

He  has  refused  to  let  his  character 
become  commercialized.  Many  offers 
to  use  his  name  in  connection  with 
foods  and  toys  were  turned  down. 

Mr.  Bancks  emphasized  how  much 
nearer  Australia  is  to  America  than 
to  England  in  humor,  manners  and 
customs.  Ihis  has  come  about,  he  be¬ 
lieves,  through  the  moving  pictures 
and  because  the  two  coimtries  are 
about  the  same  age  and  structure. 
American  moving  pictures  and  auto¬ 
mobiles  outnumber  the  English  in 
Australia  from  100  to  400  to  1. 

In  addition  to  his  cartoon  work  Mr. 
Bancks  is  a  playwright  of  some  ability. 
He  wrote  a  musical  comedy,  “Blue 
Moiuitain  Melody,"  which  was  pro¬ 
duced  in  Sydney,  Melbourne  and  Bris¬ 
bane. 


THEY  NEEDED  REVENUE, 
AND  FOUND  IT 


(Continued  from  page  7) 


3-hour  motor  service  delivery,  which 
made  a  big  difference  in  our  percent¬ 
age  of  decrease.” 


HAS  FURNACE  ACCOUNT 
The  Lennox  Furnace  Co.,  of  Syra¬ 
cuse,  N.  Y.,  has  placed  its  accoimt 
with  the  Barlow  Agency,  Syracuse. 


“The  day  before  the  annoimcement 
of  the  increase  in  the  fall  of  1933  the 
circulation  was  10,058.  The  average 
for  the  quarter  preceding  the  increase 
was  9,748.  We  reached  the  10,000  fig¬ 
ure  again  in  June,  1934.  We  reached 
the  quarterly  average  in  the  second 
quarter  of  1934  when  it  was  9,784. 

“Our  immediate  gain  in  revenue 
was  $700  per  month.  Today  our  cir¬ 
culation  is  over  10,600  net  paid  (that 
is  2%  years  after  the  raise),  and  our 
revenue  now  is  up  over  $1,000  a 
month  more  than  previous  to  the  in¬ 
crease. 

“We  made  our  annoimcement  on 
Saturday  evening  for  several  reasons. 
Our  carriers  collect  on  Saturday 
mornings.  This  is  the  only  time  many 
subscribers  see  the  carrier  boy.  Our 
office  is  closed  on  Saturday  evening 
and  all  day  Sunday.  We  knew  that 
the  first  impulse  of  many  people 
would  be  to  ‘stop  that  damn  paper,’ 
If  they  could  not  find  anyone  to  tell 
to  stop  it,  they  would  not  commit 
themselves  and  would  have  36  hours 
to  cool  off.  Then,  too,  they  would 
have  time  to  discuss  it  and  find  out 
that  the  other  county  daily  had 
raised  its  price.  Many  of  them  would 
wait  until  the  boy  collected  before 
telling  him  to  stop  the  paper,  and  that 
was  a  week  away. 

“We  assembled  our  city  carriers 
and  gave  them  personal  sales  talks. 
We  gave  them  printed  sales  talks. 


Very  short  ones,  that  embraced  the 
reasons  for  the  raise — increased  pro¬ 
duction  costs,  shorter  hours,  desre 
to  increase  wages.  We  also  assislei 
and  contacted  all  outside  carrien, 
the  same  method  being  used.  We 
also  kept  a  record  of  people  Hut 
stopped  because  of  the  price  increase, 
when  they  started  again,  and  how 
they  started  again.  That  is;  whether 
they  called  up,  ordered  through  4e 
carrier  or  a  solicitor.  Every  so  oftei 
the  people  that  have  not  come  back 
are  also  contacted  by  a  solicitor. 

“It  was  successful.  We  are  smj 
we  did  not  go  the  whole  way  whea 
we  raised.  By  that  I  mean  makiig 
the  carrier  rate  18c  instead  of  15t’ 


“Previous  to  July  1,  1933,  we  pub¬ 
lished  a  morning,  evening  and  Sun¬ 
day  paper,  on  which  date,  withod 
any  warning  whatever,  publication  d 
the  afternoon  paper  was  discontinued 
and  its  most  important  and  attr.ictiw 
features  were  added  to  our  momiig 
paper,  which  is  published  every  day, 
including  Simday. 

“Briefly,  the  only  difference  in  price 
is  that  subscribers  now  receive  only 
two  papers,  daily  and  Sunday,  f« 
20c  per  week  where  they  formerij 
received  three  papers  for  the  sanM 
price.  This  change  did  not  result  » 
a  drop  in  circulaticm;  on  the  con¬ 
trary,  almost  immediately  our  circu¬ 
lation  began  climbing  and  steadily 
increased  each  day.” 


ALVIN  BICK  PROMOTED  lAp 

Alvin  Bick,  for  the  past  three  yean  |Foi 
manager  of  the  Memphis  plant  d 
Western  Newspaper  Union  has  beM 
appointed  manager  of  the  Chicago  of* 
fice.  He  has  been  succeeded  in  Mei^ 
phis  by  A.  Hall  Allen,  formerly  d 
the  Cincinnati  office. 


!eslts£6  SISS  SfSigSSMS 


MOTOR  EXPRESS  SUCCEEDS  4,000  SAW  DANCE  EXHIBIT 

_  ,  ,1,  ,  j  n  More  than  4,000  persons  witnessed 

TuUa  World  Make.  Revenue  Item  NVtions”  sponsored 

Out  of  an  Expense  Item  the  Toledo  News-Bee  in  the  Civic 

After  three  months  of  operation  the  auditorium  last  week.  The  program, 
venture  of  the  Tulsa  (Okla.)  World  first  of  its  kind  to  be  presented  in 
into  the  motor  express  business  has  Toledo,  was  sponsored  by  the  daily’s 

W.  “Council  of  Nations,”  with  representa- 
Al-  tives  of  many  native  groups  in  the 
j.  Proceeds  were  turned  ovct  to 
the  groui»  for  promotion  of  their  cul- 
Theodore  Andrica, 


Meeting  rier.  It  was  the  first  of  its  kind  to  be  been  declared  successful  by  L. 

■  struck  and  signified  that  Kupsky  was  McFetridge,  circulation  manager.  - 

(By  Eo’™*  &  Publishei)  the  first  member  of  the  new  carrier  though  owned  and  imanced  by  the  city. 

rhTUFiA  Wash.,  May  12 — Twice-a-  organization,  “The  Intelligencer  Yotmg  dailyi  the  Magic  Empire  Express  op-  .  . 

service  on  rural  postal  Folks  League,”  to  which  only  those  erates  as  a  separate  corporation.  tural  activities. 

^tes  was  asked  in  a  resolution  who  have  ful^led  high  standards  will  Seven  trucks  make  the  overnight  nationalities  editor  of  the  Cleveland 

Idooted  by  the  Pacific  Northwest  Cir-  be  admitted  to  membership.  The  express  service  available  to  148  com-  Press,  assisted  in  arranging  and  pro- 

Managers  Association  in  the  award  was  presented  by  Charles  L.  mimities  in  20  coimties,  practically  moting  the  event. 

14th  annual  convention  here  this  week.  Long,  assistant  publisher,  at  a  party  every  town  in  the  northeastern  Okla-  - - 

The  double  service  was  requested  in  attended  by  75  carriers.  homa  territory  served  by  the  news-  LEARN-TO-SWIM  CAMPAIGN 

order  that  rural  residents  might  have  -  paper.  Pick-up  and  deUvery  service  Louts  (Mo )  Star-Times 

*e  same  mail  deliveries  as  city  resi-  ANNUAL  FLOWER  DAY  is  maintained  in  25  of  the  communi-  annual  leam-to-swim 

dents,  and  with  special  reference  to  The  Chattanooga  Times  is  preparing  ties  served  and  300  regular  customers  campaign  May  7  A  full-page  ad  an- 

die  newspaper  business,  that  they  for  its  12th  annual  Flower  Day  May  including  three  newspapers  other  than  nounced  the  free  swimming  instruc- 

night  receive  the  afternoon  paper  the  19  when  flowers  are  sent  to  every  the  World  are  taking  advantage  of  the  £qj.  children  between  the  ages 

same  day  it  was  printed  instead  of  hospital  and  to  all  invalids  in  the  area,  service,  charged  for  at  express  rates,  ^f  jq  cooperation  with  the 

having  to  wait  24  hours.  The  idea  started  in  May,  1925,  with  11  According  to  McFetridge,  the  ser-  local  school  and  recreation  centers. 


chairman,  and  Miss  Jessie  E.  Turner,  not  in  competition  with  railroad  and  SPONSORING  TRACK  EVENTS 
club  editor,  is  chairman  of  the  bus  service,  McFetridge  pointed  out.  Th®  Detroit  Free  Press  will  hold  its 

women’s  committes  and  publicity  for  _  22nd  annual  Decathlon  for  schoolboys 

the  event.  May  26  and  27.  Six  thousand  are  ex- 

- 150  BOYS  VISITED  WASHINGTON  pected  to  take  f»art.  The  daily  will 

HOLE-IN*ONE  TOURNAMENT  One  himdred  and  fifty  Bridgeport  sponsor  a  Pentathlon  for  schoolgirls. 
The  St.  Louis  Globe-Democrat  will  (Conn.)  Post  carriers  completed  their  June  6,  with  3,000  expected  to  par- 
hold  a  Hole-in-One  tournament  at  the  third  annual  three-day  visit  to  Wash-  ticipate.  The  daily  will  award  gold. 
Triple  A  Golf  Club  May  26.  ington,  recently.  silver,  and  bronze  medals. 


Publishers  Service  Company 


America's  Foremost  Newspaper  Promotion  Organization 


man-Review;  Barney  G.  Cameron, 
Hetcs-Telegram,  Portland;  F.  E.  Hen¬ 
derson,  Vancouver  (B.  C.)  Province; 
H.  K.  Mills,  Seattle  Post-Intelligencer; 
M.  J.  Prey,  Oregonian,  Portland;  J.  L. 
Fredericks,  Eugene  (Ore.)  Register 
Guard;  John  Verschueren, 


MASTER 

FASHIONED 

CIRCULATION 

PROMOTION 

PLANS 


Astoria 

Budget;  B.  M.  Reed,  Seattle  Times; 
R  L.  Lyness,  Tacoma  Ledger;  W.  A. 
Scott,  Salem  (Ore.)  Capital- Journal; 
Smith, 


David  I 
Portland. 

HAS  MADISON’S  DIARY 

Chicago  Tribune  Syndicating  Fourth 

Pretidenta  Story  of  Convention 

A  newspaper  scoop  is  being  claimed 
by  the  Chicago  Tribune  for  its  syn¬ 
dicated  series  of  daily  feature  articles, 
which  start  May  25,  covering  the 
Constitutional  Convention  held  in  1787 
in  Philadelphia.  The  reporter’s  by¬ 
line  reads;  “By  James  Madison — 
Fither  of  the  Constitution — and  Fourth 
Ptnsident  of  the  United  States.” 

The  articles  consist  largely  of  the 
verbatim  diary  records  made  daily  by 
Delegate  James  Madison,  who  was 
^  oifiy  one  ever  regularly  to  report 
^  his  secret  diary  only)  the  daily 
*ings  of  this  world  famous  conven- 


Oregon- Journal, 


First  in  1933  and  1934,  in  retail,  general, 
automotive  and  financial  advertising  linage, 
the  Banner  continues  to  lead  by  a  substan¬ 
tial  margin. 


Dignified! 

Economical! 

Efficient! 


RcynoklB‘Fttzger«ld,  loc. 

915  Maditon  Avc.,  N.  Y.  C. 


It  is  quite  evident,  from  figures  released  by 
Nashville  Chamber  of  Commerce  for  1935,  that 
the  Middle  Tennessee  market,  covered  by  the 
Banner,  is  rapidly  gaining  in  ability  to  buy. 
With  a  circulation  of  62,191  daily  and  66,863 
Sunday,  the  Banner  is  unquestionably  the 
medium  to  use  where  complete  coverage  is 
desired. 


Complete  Information 
is  available 
on  request 


The  Nashville  Banner,  u  client  of  Publishers 
Service,  an  oryani^eation  lentil  a  clientele  that 
inchuies  America’s  finest  neu’sfafiers. 


PUBLISHERS 

SERVICE 

COMPANY 


UNSORED  KENNEL  SHOW 

ninth  annual  Nebraska  Kennel 
^ow  under  the  sponsorship  of 
hnaha  World-Herald  was  held 
21  and  22  at  the  City  Auditorium, 
-five  different  breeds  of  dogs 
represented  among  the  394  en- 
For  the  best  dog  in  the  show, 
>>n^a  World-Herald  offered  a 
I  frophy  finished  to  re- 

®.14  karat  gold  and  surmoimted 


Publishers  Service  Plans  are  in¬ 
valuable  when  more  circulation  is 
required ! 


75  West  Street 
New  York 


Editor  &  Publisher  for  May  16,  1936 


ADJUST  RATES  SAYS 
WINSTON  HARVEY 


LEQUATTE  RE-ELECTED  N.  Y.  PHILA.  AGENCIES  MERGE  ROADS  PLAN  COPY  SPLUlQ 


Harvey-Massengale  Official  Believes 
Elimination  of  Differential  Neces¬ 
sary — Not  Partial  But  Total 
Adjustment  Needed 


“The  maladjustment  of  advertising 
rates  has  proved  detrimental  in  many 
cases  to  publisher,  advertiser  and 


Heads  Advertising  Club  of  N.  Y.  for  Geare-Marston  Absorbs  Riegel-Leff-  Western  Lines  Will  Promote 
Second  Term — Membership  Drive  ingwell — Riegel  Joins  Staff  Railroad  Week  July  I3.H 

H.  B.  LeQuatte,  president  of  G-  Frederic  Riegel,  president  of  Newspaper  advertising  in  w 
Churchill-Hall,  Inc.,  was  re-elected  Riegel-Leffingwell,  New  York  adver-  quantities  is  to  be  handed  out  forJ 
president  of  the  Adv’ertising  Club  of  tising  agency,  has  announced  the  com-  first  time  this  year  in  celebratioo  rf 

New  York,  at  the  annual  meeting  pletion  of  arrangements  for  the  con-  the  annual  Railroad  Week  festivitia 

May  12.  This  will  be  his  second  term  solidation  of  his  agency’s  business  July  13  to  18.  Harry  G.  Taylor,  dak 

as  the  head  of  the  club.  with  that  of  Geare-Marston,  Inc.,  New  man.  Western  Association  of  Railnaj 


John  A.  Zellers,  vice-president  of  York  and  Philadelphia  agency 


Remington-Rand,  Inc.,  was  chosen  as  There  will  be  no  change  in  the  firm 


Executives,  516  West  Jackson  Bouk 
vard,  Chicago,  is  in  charge  of  all 


agency  alike,  and  in  some  cases  has  ^  vice-president  for  three  years  and  of  Geare-Marston,  Inc.,  nor  in  bration  planning.  The  Chicago  atb®. 


actually  retarded  the  development  of  j  j  clark,  assistant  to  the  president,  iLs  personnel.  The  personnel  of  the  tising  agency,  Reincke-Ellis-Youm! 
appniintis’  5uiri  R.  Winjitnn  Harvpv  of  »  .  _  _  a _  PiocyaI.T  .nffirtmi/oll  iictAn/*v  --aJ  coa  m 


accounts,”  said  R.  Winston  Harvey  of  nggett  Drug  Stores,  was  elected  trea-  Riegel-Leffingwell  agency  has  been  green  and  Finn,  520  N.  Michigan 


Harvey-Massengale  Company,  Inc.,  surer  for  one  year.  Alfred  L.  Freeden,  disbanded,  it  was  said  this  weeK  at  will  distribute  the  space  contract!.  ” 
advertising  agency,  of  AUanta,  Ga.,  in  Collier  Service  Corporation  was  re-  Geare-Marston  office  in  Phila-  The  insertion  dates  have  been  tenu. 

a  recent  letter  to  Editor  &  Publisher,  elected  as  director,  while  Harry  Brown  delphia.  lively  fixed  for  June  30  and  Juht 

He  explained  that  the  equalizaUon  of  Herald  Tribune  was  As  a  result  of  the  merger,  Mr.  Riegel  Metropolitan  newspapers  will  cam 

the  li^al-nahonal  rate  structure  named  to  the  board  of  directors.  Their  becomes  an  executive  with  Geare-  about  850  lines  in  each  of  the  two  .di 
should  be  setUed  once  and  for  all.  terms  are  for  three  years.  Lee  H.  Marston.  He  will  serve  the  accounts  vertisements.  Smaller  cities  will «. 

Mr.  Harvey  does  not  believe  that  the  Bristol  vice-president  of  Bristol-  formerly  handled  by  Riegel  and  Lef-  ceive  either  450  line  or  350  line  ik 
publisher  can  attempt  to  adjust  the  Company  and  Martin  J  Beim,  fingwell,  which  include  the  following:  according  to  the  size  of  the  communih 

r^  only  on  certain  commodifies,  vice-president  of  the  American  Radia-  American  Woolen  Company,  New  Present  plans  cover  only  the  teni- 

There  are  ^me  ^g  store  producte  Company,  continue  as  vice-pres-  York;  Brooks  Brothers,  New  York;  tory  served  by  the  Western  Asio* 

in  the  25  cent  and  ^1  held  bemg  placed  Grover  A  Whalen  Frank  J  Bluebell  Importing  Corporation,  New  fion  railroads,  but  contacts  are  beeg 

over  the  signature  of  some  retail  drug-  r-  ‘i  j-  Frank  A  Tichenor  and  York;  A.  H.  Rice  Company,  Pittsfield,  made  in  eastern  and  southern  railn^ 

^t  at  the  local  rate.  He  ^ys  the  Ne’umuller  continue  as  directors  ^a^.;  Stelhi  Silfc  Corporation,  New  offices,  in  hopes  of  expanding  this  id- 

bUl  and  m  turn  bills  the  advertiser.  r  Charles  E  Murohv  as  general  York;  Tubize  Chatillon  Corporation,  road  promotion  work  more  widdr 

'I'VkA  anewtrAV*  Vva  *  ir  J  O  XTaa...  ...aaJ  T  O  R.  rwvi  ..  .  .a  e _  _ 1_  _  _ *11  1  .* 


disbanded,  it  was  said  this  week  at  will  distribute  the  space  contracts 
the  Geare-Marston  office  in  Phila-  The  insertion  dates  have  been  t«u. 


elphia.  tively  fixed  for  June  30  and  Juki 

As  a  result  of  the  merger,  Mr.  Riegel  Metropolitan  newspapers  will  cam 

on  AVAAiifiirA  — 1 _ ..a.  OfA  xl _  / 


Marston.  He  will  serve  the  accounts  vertisements.  Smaller  cities  will «. 
formerly  handled  by  Riegel  and  Lef-  ceive  either  450  line  or  350  line  li 


according  to  the  size  of  the  communi^ 
Present  plans  cover  only  the  teni. 


gist  at  the  local  rate.  He  pays  the 
bill  and  in  turn  bills  the  advertiser. 


The  right  answer  then  must  be  based  comjsel 


on  an  equaliMtion  of  the  entire  rate  ^  ^  luncheon  Tuesday  at  the  club.  New  York, 
^fime  which  will  mclude  aU  com-  ^  Substantial  in- 

Mr.  Harvey  said  that  the  only  time  mem^rship  l^t  y^  and 

there  was  ever  any  justification  for  Profitable  operations  by  the  club.  A 


New  York,  and  J.  P.  Stevens  &  Co.,  The  next  few  weeks  will  detennik 


reports  were  made  of  a  substantial  in-  -p, ,  i/Ai-imu  cc  ai  cn  un  v  .  - 

crease  in  membership  last  year  and  SELLING  VACUUM-SEALED  MILK  western  territory,  as  was  the  case  1« 

profitable  operations  by  the  club.  A  Vacuum-sealed  milk,  a  new  process  year. 

soecial  membershin  drive  was  an-  OY  which  milk  is  sealed  within  the  Every  newspaper  in  western  teni- 

nounced,  the  awards  to  be  automobiles,  bottle,  was  introduced  in  Milwaukee  tory  is  likely  to  be  used. 

ProDosers  of  each  twentv-five  new  f®®t  week  by  the  Brook  Hill  Farm,  - 


whether  the  celebration  becomei  1 
national  event,  or  remains  limited  k 


the  large  differential  between  local  membersffip  cteive  was 

and  foreign  rates  was  “back  in  the  no^ced,  the  awards  to  be  automobiles 


well  known  horse  and  buggy  days.”  Proposers  of  CTch  hoOTty-  ye  new  collaboration  with  the  White  Cap 
Now,  with  smooth  roads  and  fast  memter  aceepted,  w.ll  be  eltgtble  for  "'nrwi  p^- 


Every  newspaper  in  western  teni- 


cars,  people  from  the  country  drive 
into  town,  make  their  puichases  and 
are  back  on  the  farm  in  short  order. 


an  award. 


McCullough  joins  agenq 

Lee  R.  McCullough,  western  mai- 


moted  with  newspaper  advertising  and  gggj.  Chilton  Publishing  Co,  Ct 


TUDOR  PLATE  TO  B.  B.  D.  &  O.  a  unique  merchandising  program,  lU  two  yean,  ha 


“This  means,”  says  Mr.  Harvey,  “that  Completing  a  policy  of  placing  the  ^^2  wire  preiS'JfeveWX^^ 
the  local  advertiser  has  stepped  out  advertising  of  individual  brands  of  Mfiwa^ukee  in  nersonalteed  car-  Associates,  Inc.,  Milwaukee, 

and  is  drawing  natronage  from^aUer  silverware  with  separate  agencies,  Milwaukee  m  personaiizea  car  agency,  as  an  account  execuUvt  Bt 

towns  within  a  100-mile  radius  or  Oneida,  Ltd  has  announced  the  ap-  gg"t2bo2^Ni^SiP^rdisXy  spa^^  contact  Chicago  accounts  djt 
more-and  this  is  about  all  the  na-  pointoent  of  Batten,  Barton,  Durstine  S  ISs  fXwS  Milwaukee  oflict 

tional  advertiser  can  reasonablv  antici-  &  Osborn,  Inc.,  New  York,  as  advertis-  usea  m  local  papers.  g _ 

iionai  aaveruser  can  reasonably  anuci-  p, Ap  TUp  -p.  its  introduction  in  Milwaukee,  vac-  - 

pate  from  his  appeal.  SLt  li  han£  S  the  B^ab  uum-sealed  milk  will  be  introduced 

As  an  example  Mr.  Ha^ey  told  of  ^^g* '^-Sg'^dverttebf  Tc^S^  in  the  Chicago  and  St.  Louis  markets, 

a  Cham  drug  store  m  Atlanta  that  ^  ^  Howard  T.  Greene,  general  manager  of 

does  a  large  maU  order  busmess  Hill  Farms,  indicated.  Klau- 


and  is  drawing  patronage  from  smaller  silverware  with  separate  agencies, 
towns  within  a  100-mile  radius  or  Oneida,  Ltd.,  has  announced  the  ap- 


more — and  this  is  about  all  the  na 
tional  advertiser  can  reasonably  antici 
pate  from  his  appeal.” 


throughout  Georgia  and  the  only  ap¬ 
peal  it  has  is  through  the  Atlanta  pa¬ 
pers.  In  view  of  this,  he  believes  that 
the  national  advertiser  should  have 
at  least  an  even  break  with  the  local 


Newell  who  has  handled  this  account  Brook  Hill  Far^,  indicated.  Klau 


for  the  past  seven  years. 


TOOTSIE  ROLL  CAMPAIGN 

An  extensive  newspaper  campaign 


Van  Pieterson-Dunlap  Associates,  Inc., 
Milwaukee  agency,  is  handling  the 
campaign. 


Music  .  . 


advertiser — “certainly  the  differential  behalf  of  Tootsie  Rolls  will  be  re¬ 
should  not  exceed  the  15  per  cent  leased  this  week  in  the  American 


which  the  publisher  allows  the  recog-  Weekly  and  in  Saturday  and  Sim-  t^rank  fresorey  company  as  vice- 
nized  agencies.”  day  comic  sections  from  coast  to  coast,  president  to  direct  me  activities  of  the 

In  disproving  the  publishers’  argu-  B.  D.  Rubin,  president  of  The  Sweet  company  in  the  Middle  West.  Offices 
ments  that  it  costs  more  to  solicit  na-  Company  of  America,  Inc.,  has  an-  'vill  be  established  in  the  M^^andire 
tional  advertising,  Mr.  Harvey  said  nounced.  The  campaign  prepared  by  Mart,  Chicago,  where  Mr  will 

that  in  most  cases  the  national  ads  are  Austin  &  Rossiter  Company,  New  York  n^ake  his  headquarters.  Mr.  Kling  wm 
handed  to  the  newspaper  without  any  agency,  will  feature  a  contest  offering  fomierly  president  and  owner  of  me 
effort  on  their  part,  and  most  ads  are  238  prizes  for  the  best  slogan  which  Kling-Gibson  Company  and  ^til  ms 
given  them  in  mat  form  which  elimi-  describes  the  product.  ^ociafion  with  the  Frank  ftesbrey 


L.  A.  KLING  JOINS  PRESBREY 

Leroy  A.  Kling  this  week  joined  the 
Frank  Presbrey  Company  as  vice¬ 


day  comic  sections  from  coast  to  coast,  president  to  direct  the  activities  of  the 
B.  D.  Rubin,  president  of  The  Sweet  company  in  the  Middle  West.  Offices 


given  them  in  mat  form  which  elimi¬ 
nates  the  cost  of  composition. 

On  the  other  hand,  he  continued,  in 
handling  retail  accounts,  the  news- 


YOUNG  &  RUBICAM  NAMED 

General  Foods  Corporation  has  just 


association  with  the  Frank  Presbrey 
Company  was  vice-president  of  H.  W.. 
Kastor  and  Sons  Advertising  Agency. 
The  Presbrey  Company  is  establishing 


First,  among  all  9 
New  York  newspa* 
pers,  in  musical  in*’ 
strument  stores’  ad¬ 
vertising  —  first  4 
months  of  this  year. 


NEW  YORK 


^T^emDlov  a  l^al  adveribbe  i^  ^  Vi.  i  a  complete  service  unit  in  Chicago  to 

a  creative  department,  and  take  credit  de  luxe  product,  will  be  handled  by  mieresis. 

rislu  that  ^  not  required  on  the  Yoimg  &  Rubicam,  Inc.,  New  York.  - - r - - — - 

nafioi^  business.  Also,  he  said,  some  Advertising  includes  newspapers  and  -  ^ _ 

department  store  ads  require  resetting  radio.  The  newspaper  advertising  ' 

as  many  as  15  times  which  runs  up  which  is  appearing  in  New  York  and  /  \ 

composition  costs  and  reduces  profit  Boston  papers,  consists  of  comics  fea-  f  \ 

to  the  vanishing  point.  turing  Jack  Benny  and  Mary  Living-  /  AS  \ 

Dir«  rvntvrr*  StODS.  I  i 


3Hctalb  ^Tribune 


BIG  MOBILGAS  DRIVE 

Backed  by  the  largest  newspaper 
and  merchandising  campaign  in  the 
company’s  history,  Socony-Vacuum 


GERTH-KNOLLIN  NAMED 

Ry-Lock  Company,  Ltd.,  San  Lean- 


REVEALED 


NEWSPAPER^ 

POSITIONS 

FILLED- 


Oil  Company  introduced  its  Mobilgas  Gal.,  manufacturers  of  Ry-Lock 

brand  of  gasoline  to  New  York,  New  Venetian  blinds  and  door  fixtures,  has 


England  and  Northern  New  Jersey  this  appointed  Gerth-KnoUin  Agency,  San 
week.  The  new  gasoline  will  supplant  Francisco,  .o  handle  its  advertising. 


•  We  are  able  to  prompt¬ 
ly  recommend  capable  men 
and  women  to  fill  nearly 
every  newspaper  post- 
executive  or  staff. 


the  “Socony”  brand  of  gas  which  has  Francis  M.  Porter,  formerly  manager 


of  the  Daily  Californian,  recently 


been  marketed  in  New  York  and  New  Daily  Caujor 

England  for  many  years.  The  news-  joined  the  agency  staff, 
paper  copy  is  running  in  280  dailies. 


NEW  ANA  MEMBER 


CRIDDLE  JOINS  ROSS  FEDERAL 

Ross  Federal  Service,  Inc.,  New 


America  Fire  Insurance  &  Indemnity  York,  has  announced  the  appointment 
Group,  New  York,  has  been  elected  to  of  Robert  W.  Criddle  to  its  staff  in  an 


Per  capita  food  expendi¬ 
tures  in  Rhode  Island,  as 
revealed  by  the  Census 
of  American  Business  are 
48.2  per  cent  above 
national  average. 


•  Also  applicants  for  po¬ 
sitions  with  magazines  and 
trade  publications. 


NatiotuMy  SytemmiU^d 


NO  CHARGE  TO  EMPLOYES 


&  P  PERSONNEL  SERVICE 


the  Association  of  National  Adver-  executive  capacity.  Mr.  Criddle  was 
^rs,  with  Frank  S.  Ennis,  advertis-  formerly  vice-president  of  Criterion 


ing  and  publicity  manager,  represent-  Advertising  Co.,  Inc.,  and  national  art 


ing  the  company 


PROVIDENCE 

JOURNAL-BULLETIN 


1708  Timet  Bldg.,  Tlmte  Square^  N.Y.C*| 


BRyant  9«30S5 


director  of  Outdoor  Advertising,  Inc. 
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TEXAS  CENTENNIAL  DRAWS  LINAGE  moved 

FROM  NATIONAL  FIRMS  Newspaper  AdTertising  Campaign  by 

-  - -  Coast  Group  Is  Successful 

I  flux  of  Visitors  With  Cash  Intensifies  Sales  Efforts  Through  Increased  chain  store  sales  of  canned 

Newspapers— But  Publishers  Predictions  Are  Peaches  resulting  from  an  advertised 

•  campaign  sponsored  recently  have  re- 

StiU  Conservative  moved  the  threat  of  a  crop  surplus 

n  ”or»nirBT"«””MANN  menacing  the  entire  peach  industry, 

By  ROBERT  b.  MANN  the  California  Canning  Peach  Stabili¬ 

ze  ALVESTON,  TEX.,  May  13 — Na-  the  Central  Centennial  Exposition  will  zation  Committee  reported  early  this 
(j  tional  interest  being  made  mani-  eat  big  holes  in  the  appropriations  of  week.  The  merchandising  drive  has 
test  in  the  Texas  centennial  celebra-  many  companies,  particularly  those  reduced  a  6,000,000  case  surplus  to  a 
tions  this  year  has  turned  the  national  of  moderate  size  and  only  regional  point  where  there  is  little  danger  of 
advertiser’s  eye— or  at  least  some  na-  distribution.  Unless  the  success  of  a  glutted  market,  the  organization  ad- 
advertisers’  eyes  toward  the  these  business  exhibits  is  so  emphatic  vised, 
niithwest.  In  Dallas,  and  to  some  as  to  justify  sizable  additions  to  the  One  chain  store  group  reported  a 


southwest 


One  chain  store  group  reported  a 


extent  in  other  parts  of  Texas,  efforts  promotional  funds,  the  newspaper  ad-  706  per  cent  gain  in  the  sale  of  peaches, 
gre  already  under  way  to  cash  in  on  vertising  of  such  firms  may  suffer.  Largest  gain  for  peach  consumption 

die  increased  population  and  the  in-  Newspapermen  also  point  out  that  was  reported  from  Seattle,  where  sales 
creased  buying  which  will  accompany  increas^  editorial  efforts  in  cover-  increased  587  per  cent  in  one  week, 

the  celebrations  which  mark  this  ing  all  the  celebrations  being  held  Peach  sales  in  Dallas,  Tex.,  jumped 

vear  throughout  the  state.  Newspa-  will  mean  additional  expense.  349  per  cent. 

I»rmen  so  far  as  this  observer  could  •  *  •  - — 

ETb.brirf  inquiry,  .TO  keying  .  n  inUresting  sidelight  on  .hg  g"™  H 

,  close  rein  on  their  hopes  for  extra  advertising  campaign  being  &  Mullms,  new  Seattle  adver- 

ccntennial  busing  and  m^g  no  by  the  Texas  centennial 

extravagant  predictions  but  do  not  organization  L  that,  whUe  thousands  m  “  P'T*' 

conceal  their  expecta  ion  that  any  being  sent  in  to  the  G.  Mullins,  secretary 

business  stimulus  will  be  accom-  state  h^dquarteres  in  Dallas,  the  copy  and  tre^urer  and  George  E.  Cl^k 

pgnied  by  linage  gams  for  the  publi-  inquiries  for  other  “  director.  Offices  are  at  1411  Fourth 

cations.  ,  ^  ,  .  ,  , ,  points  in  the  state.  At  the  Houston  avenue.  _ 

d^tly  ilf  Itae  for  incre^d  Ch^ber  of  Commerce,  for  exainple,  WESTERN  PINE  ACCOUNT 

be  mosi  airecuy  ui  imc  lui  im-icaacu  ^  steady  flow  of  inquiries  is  traced  to  _  ^  _. 

sales,  at  least  two  complies  have  ^be  advertising  campaign.  In  some  Western  Pine  Association  of 

seized  the  opportunity  for  timely  pro-  instances,  readers  with  hazy  ideas  of  Portland.  Ore  an  organization  of  mills 
notion,  and  others  are  known  to  be  ^exas  geography,  have  passed  up  the  Producing  Idaho  White  pine,  Ponderosa 
making  preparaUons.  General  Foods  coupons  addressed  to  Dallas,  and  writ-  P'"®’ 

CorporaUon,  using  practically  every  southern  Texas  for  in-  Ayer  &  Son,  Inc.,  Philadelphia, 

daily  newspaper  in  Tex^,  has  formation  about  celebrations  at  Dallas  “s  advertising  counsel, 
launched  a  special  campaign  based  on  ,  P  .  qy  .l  - 

.  ...  r  .1  m _ f _ •  giliu  roll  tvuiui.  n  o  IW/^  g-kDCXIC  A^CKir'V 


AMONG  ADVERTISING  FOLK 

Holland  E.  Engle,  former  program 
director  of  CBS,  Western  division,  has 
been  appointed  radio  director  of  the 
Erwin,  Wasey  &  Co.,  Chicago  office. 

William  B.  Gellatly  has  been  ap¬ 
pointed  sales  manager  for  WOR  it  was 
announced  this  week  by  Alfred  J. 
McCosker,  president,  Bamberger 
Broadcasting  Service.  He  was  former¬ 
ly  of  the  sales  staff. 

Stanley  A.  Knisely  has  been  named 
director  of  advertising  of  Republic 
Steel  Corporation.  He  will  have  the 
supervision  of  all  the  corporation  and 
its  subsidiaries’  advertising.  He  was 
formerly  manager  of  the  advertising 
and  .sales  promotion  division.  Forest 
H.  Ramage,  formerly  assistant  man¬ 
ager,  advertising  and  sales  promotion 
division,  becomes  sales  promotion 
manager.  Chester  Ruth  has  been  ap¬ 
pointed  assistant  director  of  adver¬ 
tising. 

H.  M.  Dancer  of  Henri,  Hurst  & 
McDonald,  has  left  for  London  with 
George  A.  Morrell,  advertising  director 
of  John  Morrell  &  Co. 

Donald  W.  Cornell  has  joined  the 
New  York  office  of  Tracy-Locke- 
Dawson,  Inc.  He  will  devote  his  time 
to  copy  and  contact  work. 

William  T.  Ogle,  former  president 
of  the  Everett  (Wash.)  Ad  Club,  and 
for  the  past  six  years  advertising  and 
sales  promotion  manager  at  Spokane 
for  Montgomery  Ward  &  Co.,  has 
joined  the  Tomowske  Advertising 
Agency  of  Spokane. 


iaddents  of  the  Texas  fight  for  inde¬ 
pendence.  Cash  prizes  are  offered 
each  week  for  answers  to  questions  in  El 
the  advertisements.  This  campaign  is  ^  v 
devoted  to  the  Post  cereals  sold  by  beyon 
General  Foods,  and  does  not  interfere  ports. 


iu  ^  g  YOUNG  OPENS  AGENCY 

*  *  *  Robert  B.  Young  has  opened  offices 

ELEBRATIONS  thus  far  held  in  of  the  Robert  B.  Young  Advertising 


V--  various  cities  have  drawn  crowds  Agency  at  625  Market  St.,  San  Fran- 
beyond  expectations,  according  to  re-  cisco.  Formerly  he  was  with  Fred- 


General  Foods,  and  does  not  interfere  ports.  Travel  agencies  report  in- 
with  Sunday  comic  section  advertis-  creased  calls  for  service  and  more 
isg  of  other  products  of  the  corpora-  CcUs  on  the  road.  SAcces  of  the  State 
tion.  Maxwell  House  Coffee,  inci-  Promotion  Campaign  will  apparently 
dentally,  is  again  making  wide  use  of  be  measiured  by  the  extent  to  which  it 
black  and  white  newspaper  and  col-  is  able  to  put  Americans  on  the  go. 


erick  Seid,  Advertising. 


oroto  space  this  year. 

Kellogg  Company,  always  an  exten-  CAMPAIGN  PRODUCTIVE 
sive  newspaper  advertiser,  is  carrying  Resulting  from  a  newspaper  cam- 
M  a  sampling  campaign  in  Dallas  ter-  paign  which  started  in  New  York, 
ritory,  distributing  four  of  its  prod-  April  13,  Segal  Lock  &  Hardware  Com- 
ucts  in  a  special  box  advertising  the  pany.  New  York,  has  reported  a  sales 
cmtennial.  increase  of  approximately  500  per 

Many  retailers  and  other  business  cent  in  April  as  compared  with  March, 
finns  are  also  making  extensive  use  The  campaign  emphasized  the  safety 
oi  special  packages,  labels,  stickers,  of  its  chain  door  locks  tied-in  with 
tfc.,  tying  in  with  the  centennial  pub-  news  of  the  Titterton  murder  case, 
lidty.  ftesumably  newspaper  adver-  Friend  Advertising  agency.  New  York, 
tMng  will  also  be  stimulated  in  the  jg  advertising  counsel. 

retail  divisions  as  the  expected  influx  _ 

of  visitors  sends  sal^  climbing.  g  ^  ^  QUARTERS 

DMERSON  J.  POAG,  director  of  ,  ^^*i‘*®*;‘* 

L  merchandising  and  advertising  333  North  Michig^  Ave., 

for  Dodge  division  of  Chrysler  Cor-  23rd  floor.  Also  ef- 

poration,  who  visited  Dallas  this  week  ^une  1  the  company  s  New  York 

with  other  executives  of  Dodge  and  ^  ^^l^^ed  on  the  23rd  floor 

its  advertising  agency,  Ruthrauff  &  Building. 

Ryan,  to  laimch  a  special  sales  drive 

in  Texas  territory,  told  Editor  &  Pub-  ^  ^ 

USHZB  that  increased  business  activity  Nol'  Poifl  H  All 

nt  the  southwest  justified  additional  IfllU  WliwUlullUII 

sdvertising  and  sales  effort  there.  A  IPLJ  A  Al 

^^day  sales  convention  of  Do<^e  IVI^^llEL  I  iI/aIX 
«alers  in  the  territory,  including 
Psrts  of  Oklahoma  and  New  Mexico, 
held,  and  prizes  announced  for 
best  showings  in  a  centennial  round-  ' 

A  special  newspaper  advertising  A 

enmpaign  through  the  coming  three  . 

^nths  is  being  started  in  the  near 
as  part  of  the  plan. 
renile  no  statement  is  made  as  to 
tt^t  of  the  newspaper  advertising,  •' 

!:  “  ceffeved  schedules  will  amoimt  to  pi  A  TT  E)  A  p 
bflw  or  7,000  lines  in  the  direct  dealer  ^  I  ■  ■  I 

Magaane,  radio  and  outdoor  ($1.50  Millllie) 

sovertising  will  also  be  used.  ' 

*  •  *  • 

^OT  everything  is  rosy  in  the  news-  N  ITIA#  VADIC  DOCT 
paper  picture,  however.  News-  r\M9t 

Papennent  point  out  that  the  elabo-  Founded  1801 

plans  being  made  for  exhibits  at 


Science 
stories : 


In  1927 


great  news 


MORE  THAN 

200,000 

30^ 

FLAT  RATE 

($1.50  Milline) 

NEW  YORK  POST 

Founded  1801 


nil 


Lindbergh  flew  Atlantic 
.  .  .  X-rays  change  hered¬ 
ity  ..  .  Coal  hydrogena¬ 
tion  produced  liquid  fuel. 

SCIENCE  SERVICE,  six 
years  old  in  1927,  continues  to 
report  all  developments  in  aU 
fields  of  science  with  utmost 
accuracy  and  readability. 

SCIENCE  SERVICE 

2I0i  Con»titution  Ave, 
^f^'othinifion,  D,  C, 


NOW 

204,842 

Average  Net  Paid 


f»  mos.  ending  March  31,  1936 
f Publisher'. <i  Statement) 

ANOTHER  GAIN 

— and  the  great- 
est  c  1  r  c  u  I  a  tion 
ever  attained  by  B 
a  Baltimore  news- 

BALTIMIOKE 

Sunday  American  circulation 
is  up,  too  — to  233,317  — the 
greatest  in  all  the  South 


Old  John  Public 

appreciates  enterprise 


“TJY  golly,”  he  says, 

accident  happened  only 
about  twenty  minutes  ago  and 
here  it  is  all  printed  as  clear 
and  complete  as  if  they  took  all 
day  to  set  it  up  and  get  it  out.” 

He  does  not  see  behind  the 
scenes  to  visualize  how  phones 
jangled,  keys  clicked,  stereo- 
typers  and  pressmen  rushed. 
He  has  no  picture  of  the  con¬ 
stant  readiness  that  makes 
such  things  possible,  but  he 
appreciates  the  result,  in  which 
every  factor  of  production,  in¬ 
cluding  stereotyping,  had  its 
part. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 


CERTIFIED  DRY  MAT 
CORPORATION 

340  Madison  Ave.,  New  York,  N.  T. 
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STRIVE  FOR  GOODWILL 
BRUCE  BARTON  URGES 

3«yt  Public  Relations  Most  Impor* 
tant  Single  Factor  in  Busi¬ 
ness  Life — “Be  More  Hon¬ 
est,”  He  Counsels 


(Special  to  Kditos  S  Publishes) 

Chicago,  May  12 — Business  men  who 
desire  to  find  a  practical  solution  for 
today’s  problems  were  urged  to  put 
their  advertising  frankly  into  com¬ 
petition  with  government  advertising, 
and  to  regard  their  public  relations 
departments  as  “the  most  important 
single  factor  in  business  life,”  by  Bruce 
Barton,  chairman  of  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  New  York 
advertising  agency,  in  a  luncheon  ad¬ 
dress  today  before  1,000  members  of 
the  Illinois  Manufacturers’  Association 
in  the  Hotel  LaSalle  ballroom. 

“The  present  occupant  of  the  White 
House  is  preeminent  among  all  men 
in  public  life  in  his  ability  to  think  in 
selling  terms  and  to  speak  in  advertis¬ 
ing  language,”  he  said.  “He  thinks  in 
terms  of  the  appeals  by  which  you  and 
I  sell  our  products. 

‘“The  first  successful  advertisement 
began  with  the  patent  medicine  busi¬ 
ness.  It  said:  Mrs.  Peter  K.  Moriskey 
of  38  Fulsome  Terrace  writes:  ‘Since 
taking  your  pills  I  have  had  no  more 
pains  in  the  legs.’  The  President 
never  gets  far  away  from  this  sure¬ 
fire  formula.  He  says:  ‘My  friends, 
you  are  feeling  better.  Toni^t  I  am 
going  to  tell  you  some  of  the  things 
we  are  planning  that  will  make  you 
ke^  on  feeling  better.’ 

“Business,  if  it  is  to  compete  with  this 
advertising,  must  translate  its  pro¬ 
gram  into  the  terms  of  the  ordinary 
man’s  individual  needs  and  desires. 
It  must  figure  out  why  the  130,000,000 
people  of  this  country  are  going  to  be 
better  off — they  and  their  children — 
if  the  system  of  free  economic  compe¬ 
tition  and  initiative  is  allowed  to  sur¬ 
vive  and  function.  And  having  thought 
that  pro^am  through,  it  must  sell  it 
to  the  millions  who  are  now  so  firmly 
conscious  of  their  power. 

“Every  industry  which  has  a  story 
of  research  cmd  public  service  ought 
to  be  telling  that  story.  1  am  appeal¬ 
ing  for  an  attitude  of  mind,  not  for  a 
committee,  convention  or  appropria¬ 
tion.  I  want  you  to  revise  the  order 
in  which  you  have  listed  your  business 
responsibilities.  Instead  of  writing 
public  relations  at  the  bottom  of  that 
list,  I  beseech  you  to  lift  it  up  where 
it  belongs  today — above  production, 
above  finance,  above  accounting — as 
the  most  important  single  factor  in 
your  business  life. 

“There  are  men  in  this  room  whose 
own  employes  are  a  larger  voting  con¬ 
stituency  than  is  represented  by  the 
Senators  from  New  Mexico,  Wyoming 
or  Nevada.  There  are  heads  of  busi¬ 
ness  here  who  have  more  customers 
than  the  total  voting  constituencies  of 
a  dozen  United  States  Senators.  If 
every  individual  business  is  operated 
so  as  to  enjoy  the  maximum  of  public 
confidence  and  good  will,  then  business 
as  a  whole  will  be  popular;  then  the 
politicians  will  be  with  us,  not  against 
us,  for  the  masses  will  be  on  our  side.” 

Mr.  Barton  offered  five  suggestions 
as  to  how  business  can  compete  with 
politicians  in  their  public  promises  and 
appeals,  and  win.  They  were: 

(1)  Be  more  honest  than  politics. 

(2)  Be  more  patriotic  than  politics. 

(3)  Be  more  courageous  than  pol¬ 
itics. 

(4)  Be  more  patient  than  politics. 

(5)  Be  just  as  vocal  as  politics  in 
the  contest  for  the  confidence  of  the 
people. 

He  concluded:  “I  £un  not  a  pessimist. 
This  is  a  capitalist  country.  The  great 
majority  of  people  either  have  prop¬ 
erty  or  they  aspire  to  have  property. 


You  aren’t  going  to  have  communism 
in  a  country  that  owns  25,000,000  au¬ 
tomobiles  and  intends  to  absorb  an¬ 
other  25,000,000  faster  than  the  old 
ones  wear  out. 

“Nor  shall  we  have  Fascism.  We 
may  have  a  long  period  of  trouble  un¬ 
less  Business  concentrates  its  atten¬ 
tion  on  the  primary  task  erf  reestab¬ 
lishing  itself  in  the  confidence  of  the 
whole  people. 

“Our  great  problem  today  is  public 
relations.  The  masses  of  America 
have  discovered  their  power  and  will 
continue  to  exercise  it,  no  matter  who 
sits  in  the  White  House.  We  need  to 
plan  how  to  conduct  ourselves,  not 
for  the  next  six  months,  but  for  the 
next  25  years.  We  need  to  take  a 
longer  look.” 

BOSTON  OUTLET  FOR  HEARST 


WMEX  Make*  Arrangement  to  Air 
American  Feature  Programs 

As  an  indirect  outgrowth  of  the  re¬ 
cent  swap  between  NBC  and  CBS  for 
their  Boston  outlets,  William  Randolph 
Hearst  has  made  a  cooperative  tie-up 
with  WMEX  giving  this  station  ex¬ 
clusive  rights  to  all  Hearst  features. 
No  purchase  idea  is  involved. 

The  programs  which  have  been  tak¬ 
en  over  are:  Barbara  Holmes,  in 
charge  of  the  Boston  American  Free 
Rental  Bureau,  every  Tuesday;  Mar¬ 
tha  Lee,  New  England  cooking  ex¬ 
pert,  on  the  air  Mondays,  W^nes- 
days,  and  Fridays;  Annice  Brink, 
fashion  editor,  who  gives  the  latest 
information  on  the  modes  of  the  day, 
in  a  spot  titled  “The  Style  Congress,” 
every  Thiu^ay;  Feature  Forecaster, 
who  brings  the  highlights  of  the  fea¬ 
tures  of  the  Boston  Sunday  Advertiser 
each  week  on  Saturday;  and  Uncle 
Ted,  Poultry  and  Garden  Editor,  Sat¬ 
urdays. 

Besides  these  features,  WMEX  will 
carry  all  spot  broadcasts  of  celebrities 
visiting  Boston,  and  will  air  special 
sports  events,  news  features,  impor¬ 
tant  events  dramatized  immediately, 
with  talent  taken  from  the  Boston 
Evening  American  and  WMEX  staffs. 


ANDERSEN  BUYS  OUT  MARSH 


Orlando,  Florida,  Papers  Change 
Hands — Publisher  Five  Years 

Martin  Andersen,  publisher  of  the 
Orlando  (Fla.)  Morning  Sentinel  and 
the  Evening  Reporter-Star,  has  an¬ 
nounced  the  completion  of  arrange¬ 
ments  to  purchase  ownership  of  the 
two  newspapers  from  Charles  E. 
Marsh,  owner  of  General  Newspapers, 
Inc.,  of  New  Yoric,  and  Austin,  Texas. 

For  the  past  five  years,  Mr.  Ander¬ 
sen  has  been  publisher  of  the  news¬ 
papers,  entering  into  an  agreement  a 
year  ago  with  Mr.  Marsh  whereby  he 
would  become  full  owner  of  the  pub¬ 
lications  within  a  10-year  period. 

Mr.  Andersen  has  held  a  minority 
interest  in  the  papers  for  several 
years,  acquiring  the  share  through  an 
agreement  to  take  over  their  manage¬ 
ment. 

In  Texas,  Irfr.  Andersen  served  on 
the  editorial  staff  of  the  General 
Newspapers  for  a  period  of  18  years. 


COVERED  TRACK  EVENTS,  FIRE 

Forty  Boston  sports  writers  were 
driven  out  of  the  press  box  atop  of 
the  Harvard  Stadium,  Cambridge, 
Mass.,  May  9  when  fire  of  unknown 
origin  destroyed  the  structure,  causing 
damage  estimated  at  $20,000.  The 
newspaper  men  had  just  covered  the 
second  annual  heptagonal  games.  They 
barely  escaped  with  their  typewriters 
and  copy  before  the  iron  sheathed 
wooden  structure  was  a  mass  of  flames. 
After  filing  their  stories,  they  returned 
to  cover  the  fire.  Probably  never  in 
newspaper  history,  did  a  fire  receive 
such  quick  and  expert  coverage. 


RAISED  $60,000  FOR  RELIEF 

Memphis  Daily  Promoted  Benefits, 
Issued  Souvenir  Edition 

Raising  of  a  $60,000  fund  in  two 
weeks  for  the  relief  and  rehabilitation 
of  tornado  sufferers  at  Tupelo,  Miss., 
was  the  accomplishment  recently  of 
the  Memphis  Commercial  Appeal. 

A  tie-up  with  members  of  the  Mo¬ 
tion  Picture  Theatre  Owners  of  Arkan¬ 
sas,  Mississippi  and  Tennessee,  ar¬ 
ranged  by  Harry  Martin,  drama  critic 
and  columnist  of  the  Commercial  Ap¬ 
peal,  resulted  in  additions  of  nearly 
$5,000  to  the  fund. 

An  unusual  enterprise  on  the  part 
of  the  newspaper  was  responsible  for 
another  $5,000  added  to  the  fund.  With 
workers  in  all  departments  volunteer¬ 
ing  their  services  and  the  Conunercial 
Appeal  standing  publication  expense, 
a  special  eight-page  souvenir  edition 
was  prepared  on  the  storm.  The  edi¬ 
tion  carried  no  advertising,  and  was 
composed  principally  of  photographic 
lay-outs  and  a  few  vivid  and  general 
stories  on  the  tornado  from  a  historical 
viewpoint.  Copies  sold  at  5c  each. 

GUILD  DEMONSTRATION  CALM 

Small  Turnout  at  Retumption  of 
Marches  in  Milwaukee 

(Special  to  Euitos  &  Publishes) 

Milwaukee,  May  14. — Announce¬ 
ment  that  mass  demonstrations  in 
front  of  the  Wiscoturin  News  building 
were  to  be  resumed  last  Saturday  and 
continued  each  week  in  addition  to 
the  daily  picketing  of  the  newspaper 
where  a  strike  of  editorial  workers 
belonging  to  the  Milwaukee  News¬ 
paper  Guild  has  been  in  progress 
since  Feb.  17,  failed  to  bring  a  crowd 
of  sympathizers  such  as  marked  some 
of  the  earlier  Saturday  noon  demon¬ 
strations.  Some  50  strikers  and  sym¬ 
pathizers  marched  in  the  line  peace¬ 
fully  and  without  creating  any 
trouble.  The  loud  speaker  mounted 
on  a  truck  was  again  at  the  curb  to 
broadcast  tirades  against  William 
Randolph  Hearst,  owner,  and  the  lo¬ 
cal  management  of  the  Wisconsin 
News. 

Members  of  the  Milwaukee  News¬ 
paper  Guild  appieared  before  the  com¬ 
mon  council  to  protest  the  low  bid  of 
the  Wisconsin  News  for  the  contract 
to  print  official  city  advertising.  ’The 
coimcil  referred  to  the  city  attorney 
bids  on  publication  of  official  notices, 
following  the  protest  by  the  guild 
members  that  the  low  bid  of  the  Wis¬ 
consin  News  was  illegal  because  of 
the  strike  of  guild  members  of  its 
editorial  staff.  The  Wisconsin  News 
put  in  a  bid  of  45  cents  an  inch  for 
city  notices,  which  guildsmen  charged 
as  “a  trick  designed  to  make  it  ap¬ 
pear  to  the  public  that  the  city  gov¬ 
ernment  approves  of  Hearst  policies.” 
The  price  quoted  was  said  “to  be  far 
below  its  cost  price,  thus  endangering 
the  wage  standards  of  workers  in  that 
plant” 

PENN.  PRESS  CONFERENCE 

Col.  Robert  McCormick,  publisher 
of  the  Chicago  Tribune;  Marlen  Pew, 
editor  of  Editor  &  Publisher;  Drew 
Pearson,  co-author  of  “Washington 
Merry-Go-Round,”  and  many  other 
well-known  newspapermen  will  speak 
at  the  Pennsylvania  Press  Conference 
Monday  and  Tuesday,  May  25  and  26, 
at  the  Pennsylvania  State  College, 
State  College,  Pa.  The  conference 
w'ill  be  open  to  all  editorial  workers 
from  state  newspapers  cUid  will  also 
serve  as  the  summer  meeting  for  the 
Pennsylvania  Newspaper  Publishers’ 
Association. 

GLAMii^  INC.,  TO  BRUCK 

Glame,  Inc.,  manufacturer  of  Glame 
Nail  Beautifiers,  has  appointed  the 
Franklin  Bruck  Advertising  Corpora¬ 
tion  as  its  agency. 


LIBERAL  LIBEL  LAW! 
FAVORED  BY  BAR 

American  Institute  Recommearft  Pn, 
mission  to  Publish  Defamatsij 
Statements  If  Believed  ts 
Be  True 


(Spi-cial  to  Kditos  ii  Publishes) 

Washington,  D.  C.,  May  13.— n,  . 
American  Institute  of  Law, 
here  with  about  750  of  the 
outstanding  judges,  lawyers  and  Iw 
teachers,  reversed  its  traditional  |t.  ' 
sition  today  and  recommended  laoii. 
fication  of  the  existing  law  to 
publication  of  defamatory  statemani, 
if  true,  or  “where  the  circumstaaca 
are  such  as  to  induce  correct  or  m. 
sonable  belief  that  facts  exist 
affect  a  sufficiently  important  pubk 
interest.” 

This  means  that  newspapers  co^ 
publish  such  matter  provided  ^ 
honestly  believed  it  to  be  true  and  i 
concerned  a  public  officer  or  candi¬ 
date  for  public  office. 

The  long-prevailing  rule  in  may 
jurisdictions  requires  that  the  fn 
stated  must  be  true,  and  if  the;  at 
not  true  then  the  newspaper  is  lialk 
for  damages  regardless  of  good  fai 
in  printing  them  and  an  honest  bdU 
that  they  are  correct 

’The  privilege  stated  affords  a  ea- 
ditional  immvmity  for  defamatu; 
statements  of  fact  about  public  of¬ 
ficers  and  candidates  for  ofiiee,  it 
“unreasonable  exercise”  of  which  i 
held  to  be  abuse  for  which  the  pii- 
lisher  is  liable  “if  he  does  not  bekne 
in  the  truth  of  the  defamatory  m- 
ter”  or  “if,  although  believing  the  di- 
famatory  matter  to  be  true,  he  ha 
no  reasonable  groimds  for  so  bdii*- 
ing.” 

However,  according  to  the  restai- 
ment,  “if,  although  the  publisher  doe 
not  believe  the  defamatory  matter  fc 
be  true,  it  turns  out  to  be  so,  he  ha 
a  complete  defense  under  the  rah 
stated.” 

As  formulated  and  finally  sieved 
today,  the  draft  provisions  embodjnng 
the  new  libel  and  defamatory  rule 
will  be  at  the  future  service  and  d»- 
position  of  all  American  courts,  idikh 
invariably  in  the  past  have  accepted 
and  acted  upon  the  restatements  jm- 
pared  and  issued  by  the  institute. 

NEW  RICHFIELD  CAMPAIGN 

Advertising  Features  Scotchiua— 

Saving  of  $24.48  a  Year  ClaiaNd 

The  new  Richfield  gasoline  adver¬ 
tising  campaign  which  began  about 
May  first  and  will  nm  through  the 
middle  of  June,  features  “Scctdi”  ap¬ 
peal — more  mileage  for  less  money. 

All  ads,  varying  from  3  x  4  to 
6  X  12,  which  are  to  be  placed  in 
about  210  newspapers  throughout 
east,  contain  the  picture  of  a  Scotch¬ 
man  with  the  caption,  “Save  $3t® 
(per  year)  with  Richfield.”  A  diy 
model  of  the  Glengarry-capped  hesd 
was  made  by  Alan  Foster,  ft«e  law* 
sculptor,  which  appears  in  some  of 
the  ads  and  from  which  newspaper 
drawings  were  made.  Interviews  wii 
more  than  10,000  motorists  are  claimed, 
some  of  which  also  appiear. 

The  account  is  being  handled  by 
Fletcher  &  Ellis,  Inc.,  New  York. 


DAILY  WINS  LIBEL  SUIT 

A  civil  libel  suit  for  damages  in  the 
sum  of  $50,000  each  brought  by  Ja^ 
Barone,  Jr.,  and  Charles  Halal,  againk 
the  Bethlehem  (Pa.)  Globe-Tirsa, 
was  tried  last  week  and  the  jnry 
brought  in  a  verdict  completely  vin¬ 
dicating  the  newspaper.  The  case  cofr 
cemed  publication  of  photographs  « 
the  men  with  a  story  of  their  beii4 
held  on  suspicion  in  the  robbery  <* 
a  bank  at  Coopersburg,  Pa. 
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UR  OVN  VORl£> 

or  Letters 


T  ell.  there  it  is,  and  there’s 
nothing  you  can  do  about 


We  suggest  that  sentence  as  a  study 
for  the  researchers  in  American  idiom 
jnd  depression  psychology.  In  recent 
^ths  it  has  become  as  common  as 
tilt  milder  grades  of  profanity  in  gen¬ 
eral  conversation  concerning  war,  life 
and  death,  love  and  taxation.  Maybe 
it  means  that  the  speaker  has  run  out 
of  ideas,  but  it  might  also  indicate 
that  many  individuals  in  this  society 
have  stopped  having  ideas  and  are 
l^ng  home  on  a  current  of  life  that 
they  can  no  longer  resist  nor  guide. 

The  latter  philosophy  nms  like  a 
bl^  thread  through  “Europe  Under 
the  Terror,”  a  report  of  daily  life  in 
Italy,  Germany,  Poland,  Czechoslo¬ 
vakia  and  Austria  by  John  L.  Spivak, 
joat  published  by  Simon  &  Shuster. 

It  is  a  first  person  narrative  of  con- 
venations  with  business  men,  govem- 
nent  experts  and  bureaucrats,  but 
ntoft  of  all  with  the  peasants  and 
urban  workers  who  test  the  results 
d  dictatorship  by  personal  experience. 
Italy  and  Germany  are  governed  by 
racketeers,  acem'ding  to  Mr.  Spivak, 
who  quotes  an  American  business 
nan  in  Germany  as  drawing  close 
paiallels  between  the  operations  of 
Chicago  gangsters  and  the  Nazi  un¬ 
derstrappers  who  sell  “protection”  to 
all  bushiess — protection  from  persecu- 
dco  under  the  government’s  rat’s  nest 
of  laws,  and  from  boycott  by  Nazi 
PBty  members  to  whom  firms  which 
refaa  “protection”  are  denounced  in 
faity  meetings.  He  quotes  at  length 
I  conversation  between  one  business 
executive  and  a  imiformed  Nazi  in 
which  the  price  of  protection  was 
haggled  down  from  1,000  marks  to 
too  marks  a  month,  paid  in  cash  and 
without  a  record.  This  is  the  system 
by  which  Hitler,  Goering,  Goebbels, 
et  aL  keep  their  followers  rich  and 
happy  and  maintain  the  party  ranks 
free  from  discontent. 

Italy  runs  a  labor  racket,  knocking 
wages  under  the  old  starvation  levels 
while  the  profits  of  the  great  indus¬ 
trialists  rise  steadily,  and  Mussolini 
seeks  new  assets  by  a  war  of  conquest. 

Poland’s  rulers  and  industrialists 
referred  the  writer  to  the  tomblike 
village  on  the  outskirts  of  Lodz, 
where  a  tuberculous  population  whirls 
Singer  sewing  machines  18  hours  a 
<iay  to  make  pants  and  coats  for  the 
foreign  market,  at  a  wage  of  20  or  30 
cents  a  day  on  the  days  that  they 
work  and  complete  their  tasks. 

In  Poland  and  Czechoslovakia,  both 
underlaid  with  great  salt  mines,  the 
peasants  seldom  have  salt  with  their 
potatoes  —  their  main  staff  of  life. 
Bread  they  see  rarely,  and  meat 
sever.  In  Czechoslovakia,  the  tax  col¬ 
lectors  conduct  midnight  raids  on 
peasant  villages,  run  off  the  starved 
ca^  and  horses,  take  the  last  few 
coins  from  the  pocket  of  a  man  who 
got  a  day’s  work  after  long  idleness 
and  intended  to  spend  his  wages  on 
^  salt,  so  colored  to  mark  it  as  fit 
for  animal  consumption  only. 

Throughout  the  whole  of  Middle 
Europe,  Spivak  finds  futility  pressing 
owd  on  everybody  except  the  very 
who  are  getting  richer  and  com¬ 
plaining  that  the  government  is  over- 
|®*ing  them.  In  Germany,  his  in- 
Wffitots  saw  no  early  end  of  the 
^tler  racket  government,  but  gave 
^  the  choice  of  two  alternatives 
TOen  Hitler’s  road  ends.  The  reins 
government  will  be  seized  either 
“y  the  Reichsw^,  whidi  is  intelli¬ 


gent  and  well  read  within  its  limits, 
controls  the  army  and  favors  return 
of  the  Hohenzollerns;  or  by  the  Com¬ 
munists.  The  latter,  in  all  of  these 
countries,  have  been  driven  deep  “un- 
dergroimd.”  In  Germany,  Nazi  spies 
so  honeycombed  the  Commimist  or¬ 
ganization  that  local  groups  are  now 
limited  to  three  people,  only  one  of 
whom  knows  the  next  higher  rank. 
And  the  Communist  from  whom  Mr. 
Spivak  got  his  information  appeared 
to  him  in  a  Nazi  uniform  at  a  cabaret 
table  in  Hamburg. 

None  of  the  Communist  groups,  ac¬ 
cording  to  Mr.  Spivak,  are  prepared 
to  seize  the  government  in  case  revolt 
or  war  upsets  existing  systems.  All 
of  them  are  small  in  active  member¬ 
ship,  though  claiming  many  sympa¬ 
thizers,  and  the  persecution  every¬ 
where  inflicted  upon  them  since  1919 
has  toughened  individuals  and  light¬ 
ened  their  organizations.  All  of  them 
are  prepared  to  resist  war  between 
their  own  coxmtries  and  Russia,  and 
most  of  them  have  a  program  for 
sabotaging  any  war. 

In  fact,  of  all  the  people  inter¬ 
viewed  by  Mr.  Spivak,  the  dictators 
and  the  Communists  appear  to  be  the 
only  groups  not  oppressed  by  the 
futility  of  life.  The  dictatorships  with 
their  spies,  tortures  and  terrorism 
seem  to  the  author  to  be  headed  to¬ 
ward  destruction,  with  the  Com¬ 
munists,  badly  fitted  for  it  as  they 
admit  themselves  to  be,  the  only 
group  with  knowledge  and  courage 
enough  to  man  the  wreckage.  That 
is  something  that  Western  Europe  and 
America  cannot  dismiss  with  “nothing 
can  be  done  about  it.” — A.  T.  R. 

*  *  * 

SPARKENBROKE,  in  the  practiced 
hands  of  Charles  Morgan,  is  as  an 
India  rubber  ball  dropped  from  a 
towering  building  to  a  smooth,  green 
lawn  below.  Once  released,  nature 
promises  the  wiling  or  unwilling 
sphere  a  jarring  bounce,  a  recoil  short 
of  recovery,  another  contact  less  dam¬ 
aging,  the  bounce,  the  shorter,  shorter, 
lesser  tugs  and  releases  of  gravity  .  .  . 
then  final  rest. 

When  the  poetic  Lord  Sparkenbroke 
— Piers  is  his  name,  creative  artistry 
his  essence,  and  the  mystic  wan- 
toness  of  artists  his  reputation — spies 
Mary  Leward,  Author  Morgan  has  lost 
his  hold  on  Piers. 

A  succession  of  bounces  is  inevi¬ 
table.  Young,  beautiful,  virginial 
Mary — in  Chelmouth  on  a  holiday 
with  her  dyspepsic  dad  and  her  svm- 


tanned  cricketeering  fiance — can  real¬ 
ize  the  import  of  her  engagement  vows 
to  Peter,  but  cannot  control  her  pas¬ 
sion  for  Piers  whom  she  has  met  in  a 
bookstore.  After  several  secretive 
meetings  he  makes  known  his  iden¬ 
tity,  talks  to  her  in  the  language  of  his 
poetry  which  she  long  has  loved — of 
death  and  living  death. 

The  night  before  Mary  is  certain  to 
be  his  in  mind  and  body.  Piers  flees 
to  Italy  from  his  ancestral  estate, 
maintained  by  the  money  of  a  loving 
wife  whom  he  can  no  longer  love. 
“That’s  the  trouble  with  marriage,” 
he  had  once  said.  “People  let  their 
minds  slop  about  in  carpet-slippers.” 

Some  critics  of  “Sparkenbroke,” 
best-seller,  would  call  the  succeeding 
chain  of  temptations,  faced  and  de¬ 
nied,  artificially  coincidental.  To 
Charles  Morgan,  whose  writing  ability 
is  never  wasted  whatever  the  subject, 
the  force  impelling  Mary  and  Piers — 
even  after  she  marries  the  solid  but 
not  stolid  village  doctor — is  the  force 
of  gravity — and  as  inescapable.  Want¬ 
ing  Mary  second  of  all  things  in  life, 
second  to  death.  Piers  never  has  her 
except  in  a  limp  acquiescence  of  mind, 
Dea^  claims  his  heart.  It  cannot  be 
otherwise. 

“Men  of  genius — or  women  of  great 
beauty — aren’t  altogether  to  be  en¬ 
vied.  They  are  more  helpless  than 
ordinary  people — like  a  ship  in  a 
storm  with  too  much  sail  set.  And 
you  can’t  help  genius  or  beauty. 
You’re  not  within  reach  of  them.  You 
watch  them,  that’s  all.” 

Piers  is  a  post-war  poet  of  genius. 
Mary  is  a  woman  of  surpassing  beauty. 
Even  Charles  Morgan,  principal  dra¬ 
matic  critic  of  the  London  Times,  can 
but  watch  them.  And  tell  us  about 
it.— B.  C. 

(“Sparkenbroke,”  By  Charles  Mor¬ 
gan.  The  Macmillan  Company.  $2.75.) 


MAKING  MILLIONS 
READ  AND  BUY 

By  WM.  A.  THOMSON 

DirectorlBureau  of  Advertising, 

American  ^Newspaper  Publishers’  .\88ociation 

For  practical  treatment  and  clear  expreesion, 
"Making  MHIione  Read  and  Buy"  le  outatanding 
among  bookt  on  advertiiing. 

What  makee  the  neweoaper  the  universal  medium 
of  advertising?  How  did  it  grow  to  this  position? 
What  are  the  many  ways  in  which  advertisers 
have  ueed  newepapers  to  increase  their  businese? 
How  do  you  make  "Fool-proof"  illustrations? 
These  are  a  few  of  the  many  practical  questions 
answered  in  theee  oagee— queethme  that  range 
from  market  analysis  to  planning  and  launching 
the  campaign.  For  years  to  come,  we  confidently 
believe,  thie  book  will  be  the  ground-work  of  its 
sublect 

260  pages  25  /ail  pngs  iUmttrmtiont. 
HmSaomMy  bound  and  printod,  $3.00 

E  &  P  BOOK  MART 

1700  Times  Bldf.  New  York,  N.  Y. 


Doubleday,  doran  &  co.  have 

published  an  amusing  book,  titled, 
“It’s  the  Law,”  by  Dick  Hyman.  Tlie 
price  is  $1.75.  The  book  is  an  inter¬ 
esting  collection  of  legal  oddities 
culled  from  the  statute  books  of  these 
United  States.  For  instance,  did  you 
know  that  it  is  illegal  to  drive  camels 
on  the  main  highways  of  Nevada?  Or 
that  it  is  a  felony  in  Ohio  for  a  roller 
skating  instructor  to  seduce  a  female 
pupil?  Or,  yet  again,  that  it  is  a 
criminal  offense  for  a  woman  in  Min¬ 
nesota  to  impersonate  Santa  Claus  on 
the  street?  That  is  a  pretty  fair  sam¬ 
ple.  In  addition  there  are  some  swell 
drawings  by  O.  Soglow  and  a  preface 
by  “Bugs”  Baer. — C.  G.  T. 

*  *  * 

IN'  THE  PERIODICALS 
•Marquis  \V.  Childs  of  the  St.  Louis  Post- 
Dispatch  writes,  “They  Hate  Roosevelt,”  May 
Harpers.  In  the  same  imhlication’s  depart¬ 
ment,  "In  the  Lion's  Mouth"  is  a  short 
article,  “Economics  (Jets  Religion,”  by  James 
II.  (iray,  Winnipeg  Free  Press. 

Atlantic  Monthly,  "The  French  Elections — 
and  Jean  Deaux,”  by  Leland  Stowe,  who  won 
the  1930  Pulitzer  Prize  for  foreign  corras- 
pomlence. 

“Saionji  the  Aristocrat,"  an  article  about 
the  “virtual  dictator"  of  Japan,  by  Harry 
Emerson  Wildes,  literary  editor  Phiiadelphia 
Public  Ledger.  May  Asia. 

II.  L.  Mencken  wrote  the  lead  article,  “The 
New  Deal  Mentality"  for  the  current  American 
Mercury. 

The  editorial  page  of  To-Day  (May  9th)  con¬ 
tains  a  discussion  of  the  relations  of  the  press 
to  the  Roosevelt  administration.  The  writer 
says  the  complaints  on  both  sides  are  mostly 
unwarranted.  The  gist  of  the  remarks  is  that 
it  is  up  to  the  press  to  provide  “more  specific, 
informed,  cogent  and  well-tempered  criticism" 
and  that  it  is  “part  of  the  Administratioa's 
job  to  take  it  on  the  chin." 

Langdon  W,  Post,  chairman  of  New  York 
City’s  Housing  Authority  and  one-time  re¬ 
porter  and  drama  critic  for  the  New  York 
Evening  World,  wrote  “Government  and  the 
Slums.”  Same  issue  of  To-Day. 

Marco  Morrow,  assistant  publisher.  Capper 
Publications,  Topeka,  Kan.,  is  the  author  of  an 
article  “Thoughts  on  Newspapers”  in  the  May 
issue  of  the  Atlantic  Monthly. 


YOUR  LOCAL 
CORRESPONDENT’S 
NOSE  FOR  NEWS 


NUMBER  of  editors  have  found 
a  chapter  of  our  text  material 
called  “The  Local  Correspondent”  of 
real  value  in  helping  their  correspond¬ 
ents  develop  a  nose  for  news.  Because 
of  this  we  have  printed  a  special  edi¬ 
tion  of  this  chapter  in  pamphlet  form. 

We  shall  be  glad  to  send  a  copy  to  any 
editor.  If  he  would  like  to  distribute 
this  helpful  pamphlet  to  his  corres¬ 
pondents,  he  may  have  as  many  copies 
as  he  requires — with  our  compliments, 
of  course. 


NEWSPAPER  INSTITUTE  OF  AMERICA 

ONE  PARK  AVENUE,  NEW  YORK 


ACTION  SPORT  SHOTS  IN  BUFFALO 
TIMES  POSED  BY  WIRED  FELT  MIDGETS 


Tom  McCoy,  art  director,  a  system 
of  using  miniature  dolls  costumed  as 
‘  ■  .  t 

the  important  play.  A  board,  painted 
to  resemble  a  football  field  and  scaled 
to  size,  was  placed  upon  the  floor  while 
the  dolls  were  set  in  the  places 
described  by  wire  from  the  game. 

When  all  manikins  were  accounted 
for,  and  with  the  aid  of  the  sports  Toledo  newspapermen  had  um 
writer,  the  ball  was  set  in  its  proper  taste  of  the  operations  of  the  G-e. 
position,  the  lights  were  placed  to  last  week — and  it  wasn’t  pleasant 
give  the  effect  of  natural  conditions.  Following  by  less  than  a  week  b 
TTie  shadows  were  cast  as  if  made  by  unexpected  capture  of  his  chief,  Al- 
the  sun  yet  the  detail  had  to  be  strong  Karpis,  by  federal  agents  in  a  speet 
enough  to  give  perfect  reproduction,  ular  raid  in  New  Orleans,  the  seia, 
After  the  photograph  was  finished  the  of  Harry  Campbell,  desperado 
artist  illustrated  the  play  with  dotted  in  the  Bremer  and  other  kidnap 
lines  drawn  on  the  print.  in  Toledo  not  only  was  not  kno»i 


First  News  of  Seizure  of  ( 
Campbell  in  Toledo  Wired 
Local  Dailies  from  Clcre 
land — Extras  Issued 


Football,  Basketball  and  Hockey  Plays  Reproduced  from 
Running  Story  by  Photo*Minded  Editor  and  Staff 
— Feature  Popular  With  Readers 

By  JACK  PRICE 

Buffalo,  N.  Y..  May  ll.— About  Although  Buffalo  was  slightly  pic- 
three  years  ago  George  H.  Lyon  ture-minded  when  Mr.  Lyon  arrived 
was  drafted  from  the  New  York  to  guide  the  destinies  of  the  Times,  it 
World-Telegram  to  edit  the  Buffalo  has  since  become  thoroughly  picture- 
Times.  Mr.  Lyon  is  one  of  the  few  conscious.  There  can  be  no  doubt  as 
editors  who  at  one  time  of  his  career  to  the  efforts  made  by  Mr.  Lyon  to 
.served  his  paper  as  photographer,  help  in  this  achievement.  Today,  we 


Little  felt  rings  strung  on  wires  take  the  shape  of  foot- 
hall  players  when  the  Buffalo  Times  wants  to  show  its 
readers  an  action  picture  of  a  stirring  play.  Above,  Joe 
('.uniiniskey,  city  editor,  reads  the  wired  description  to 
Toni  McCoy,  staff  artist,  who  sets  the  midgets  so  that 
Hurt  Phillips,  staff  photographer,  ran  shoot  the  scene. 


He  is  quite  competent  about  the  dark  can  point  to  this  paper  as  another 
room  and  is  proud  of  it.  One  of  his  concrete  illustration  of  the  value  of 
first  official  acts  as  editor  of  the  Times  local  picture  coverage.  According  to 
was  to  increase  the  photographic  staff  Mr.  Lyon  his  paper  gets  75  per  cent 
from  three  to  six  men.  of  its  art  from  local  sources.  Mr.  Lyon 

Although  the  Times’  dark  rooms  informed  the  writer  “that  one  of  the 
are  not  the  most  modern  in  construe-  main  factors  which  helped  increase 
tion  or  equipment  they  are  maimed  by  circulation  of  this  paper  is  the  intelli- 
a  staff  which  has  shown  exceptional  gent  picture  coverage  of  local  events 
results  despite  handicaps.  ’The  staff  and  its  proper  display.” 
is  headed  by  J.  Winton  Lemen,  a  When  pressed  for  an  explanation  of 
graduate  of  the  University  of  Colorado  intelligent  coverage  and  proper  dis- 
who  received  his  training  on  the  Rocky  play,  Mr.  Lyon  brought  from  his  files 
Mountain  News  and  the  Pittsburgh  some  examples  of  the  work  illustrating 
Press.  He  has  been  with  the  Buffalo  his  points.  P’ 

Times  for  the  past  six  years. 

Also  on  the  photographic  staff  are 
two  men  who  have  done  much  to 
make  this  staff  worthy  of  any  news¬ 
paper.  We  refer  first  to  William 
Staples,  who  has  spent  the  last  thirty  unique  manner 
years  as  photographer  of  the  Buffalo  been  devisi 
Times.  TTiis  gentleman  has  so  firmly  seems  that 
established  himself  in  the  good  graces  Times  is  ] 

of  the  community  that  he  is  hailed  by  I^wis,  news  ec 
everyone  of  prominence  in  Buffalo  as  idea  of  pict 
“Bill.”  He  has  entree  to  the  best  portaut  football 

homes  and  access  to  exclusive  clubs  _ 

and  societies.  His  face  is  his  card  of 
identification  and  his  welcome  has  b|||M||S|||^| 
never  worn  off.  Bill  is  an  old-timer 
who  keeps  the  pace  and  who  can  be 
relied  upon  imder  any  circumstance. 

Another  member  of  the  staff  is  Burt 
Phillips,  a  pioneer  who  has  an  en- 
viable  record.  His  father,  “Pop”  Phil- 
lips,  was  one  of  the  first  newspaper 
photographers  in  the  country.  When 
Pop  Phillips  taught  his  son  the  picture 
business  it  was  in  the  hopes  that  Burt 
could  carry  on  the  traditions  which 
are  the  foundation  of  the  present-day  ’  ’  a. 
newspaper  photographers.  Burt  Phil-  •* 
lips  has  already  served  in  the  pro- 
fession  for  30  years,  having  worked 
for  almost  every  New  York  City  news- 
paper.  He  started  with  his  father  ^  '4  -'i-'- 

on  the  Herald  when  it  was  owned  by 
Mr.  Bennett  At  one  time  he  was  in 
charge  of  the  American  staff.  Until  a 
few  years  ago  he  worked  for  the  xhe  midgets  ii 
Herald  and  the  Journal  of  Syracuse,  indirutod  bv  an 
N.  Y. 


in  sports  and  politics.  With  his  man-  ^  _ _ _ A  development  almost  assensatkoi 

aging  editor.  Miles  Stettenbenz,  for-  upaivc  dbpqc  r'DniiP  ®s  ^^e  capture  itself  came  the  net 

merly  assistant  managing  editor  of  UAKrtR  HLAUb  RKhSi  UKOUK  day  when  it  was  disclosed  that  aoif 
the  old  New  York  Morning  World,  a  Wm.  Hodding  Carter  of  the  Ham-  James  M.  O’Reilly  of  Lucas  Cwmt; 

of  picture  presentation  mond  (La.)  Courier,  has  been  elected  (Toledo)  had  been  acauainted  witi 


MICHIGAN  PRESS  TO  MEET 

The  summer  convention  of  tin 


Whitcomb,  St.  Joseph,  Mich. 
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7TH  district  AFA  is  reorganized 

at  journalism  week  meeting  A  revolution  in  the  use  of  news 

^  pictures,  precipitated  by  the  establish- 

ment  of  regular  Wirephoto  service  by 

Tninmittee  of  12  Named  to  Complete  Rehabilitation  Program  the  Associated  Press  on  Jan.  1,  1935, 

VWM******  •  _ _ u—  XITII _ tt:^i _  a  t» 


_ .Roster  Reports  on  Texas  Centennial  Advertising — 

Hicks  Discusses  Wirephoto 

(Special  to  Kdito*  &  Plblishei)  windshield  stickers,  outdoor  advertis- 

lOLUMBlA,  Mo.,  May  11. — Steps  'iiR.  ai'd  radio. 

lUiJ'-'****'*  ’  ’  _  _ _  r  vs-.A _ .._:j  d»rAA /ww\  nr* _ 


was  described  by  Wilson  Hicks,  AP 
executive  assistant,  at  a  night  session 
May  7.  As  a  part  of  this  revolution,  he 
volunteered,  there  has  been  and  is  a 
scramble  for  good  picture  editors — 
“individuals  who  know  how  to  make 
the  most  effective  use  of  news  pho- 


COLUMtJiA,  ivio.,  may  n.— oieps  —ft, „  the  most  ettective  use  ot  news  pho¬ 
to  revitalize  the  Seventh  District  Mr.  Roster  said  the  $500,000  Texas  tographs.” 
organization  of  the  Advertising  Fed-  appropriation  is  more  than  equaled  Establishment  of  wired  pictures  as 
oration  of  America  were  decided  upon  by  sums  spent  by  others  tying  their  ^  regular  service,  said  Mr.  Hicks,  put 
at  the  District’s  first  convention  in  promotion  to  the  Centennial.  Results  pictures  in  direct  competition  with 
several  years,  which  was  held  here  have  provM  so  notevvorthy,  he  con-  riews  reports  for  newspaper  space. 

May  8  in  connection  with  the  closing  eluded,  that  I  firmly  believe  the  the  first  time  pictures  have  been 
day’s  program  of  Journalism  Week  at  state  will  engage  in  a  five-year  cam-  the  basis  of  extras,  instead  of 

the  School  of  Journalism,  University  with  the  annual  appropriation  arriving  days  after  the  news  reports 

of  Missouri.  j  .  t  bad  been  published. 

The  district  authorized  appointinent  Mrs^  Ernja  ^oeta  vie  coverage  of  the  news,  in  this 

IjierSnStioiS  and  to  swk  bet^ r  Louis,  and  Harvard  award  wi’nner,  speed,”  said  Mr.  Hicks, 

JStemal  relations  among  the  adver-  spoke  on  the  work  of  the  Advertising  S^oSs-  iUs*^  wSg  ^We 

Utino  vrouDs  therein’  also  to  studv  Federation  of  America  in  guardmg  ,  ^  a  woras,  u  is  a  weac^g.  we 

SrtiSng  education  programs,  to  advertising  against  adverse  legislation,  p®£r?  S  Ster'^lhe^SoS 

make  recommendations  to  the  AFA  and  in  raising  standards  of  advertising  but  t(Sa7  we  demSid  S 

in  roffard  to  defense  of  advertising  technique  and  competitive  practice.  ,  ’  ‘"r*  we  aemana  mat 

m  regara  lo  aeien^  oi  auverusmg  nf  thf.  A  F  A  both  parties  to  the  weddmg  be  in  the 

agau«t  attacks,  and  to  work  for  more  Mrs^  Pioetz  is  a  mernter  of  the  A^F.  A 

specific  advancement  and  more  pro-  board.  She  attacked  professional  evervthing  but  a  shotgun  to  get 

f^onal  attitude  in  advertising.  critics  of  advertising  as  benighted  .  ,  ^  „  g  ^  shotgun  to  get 

The  action  was  taken  at  a  luncheon  guardians  of  the  consumer,”  and  told  „  , 

meeting  following  addresses  by  Frank  how  hundreds  of  articles  have  been  P  handling 

C.  Hamilton,  president  of  the  Adver-  brought  down  in  price  within  reach 


fessionai  atmuae  in  auverusing.  —  c— b  co  — ....b**--  them  there  ” 

The  action  was  taken  at  a  luncheon  guardians  of  the  consumer,  and  told  „  , 

meeting  following  addresses  by  Frank  how  hundreds  of  articles  have  been  P  handling 

C.  Hamilton,  president  of  the  Adver-  brought  down  in  price  within  reach  pictures  fiTadded  tellini 

tising  Club  of  St.  Louis  and  governor  of  the  masses  by  advertising.  She  of  vast  broadening ’of  the  feature  oic- 
nf  the  Seventh  District,  and  Earle  credited  newspapers,  magazines,  radio  .  «  u  j  &  Pic 

Pearson,  general  manager  of  the  Ad-  stations  and  advertising  agencies,  with  ex^^rimentetfon  w"thTh?  movirS*^ 
vertising  Federation  of  America.  refusing  surprising  quantities  of  ad^ustS  t^talce  act^r^^^^^ 

Members  of  the  committee  are:  Karl  business  because  of  ethical  considera-  ^^iniature.  or  so-called  candS! 

Koerper,  vice-president  of  Greiner-  tions.  camera 

Fifield  Lithographing  Company,  Kan-  Eric  A.  Tomsett,  of  Clark-Hooper  ..Featuj.e  pictures  ”  he  said  “no 
sas  City,  and  last  year’s  president  of  Research  Company,  Chicago,  told  of  i  „  m*>nn  r  tV. 

the  Advertising  Club  of  Kansas  City;  that  firm’s  telephone  study  of  radio  §  chicken?  or  teSii^g  girl^ Tt 
Riese  Hicks,  executive  manager.  In-  listeners  in  which  more  than  a  million  J®, ,  ,  Amerirf  i n  tbl 

Wtional  Baby  Chick  Aasocialion,  calls  have  been  made  in  a  year.  De-  Xa.ntahotTiS  a  eSnSi 

Kansas  City;  Chloe  Peterson,  puhUcity  ducting  people  not  at  home  and  .  * 


Kansas  City;  Chloe  Peterson,  publicity  ducting  people  not  at  home  and  artfsTuses  a 'bru^^-^  to'^de^ct 

£::;v.!SLTc,trEL,tTia:!  ss’^LTeVersis  mravt^;s  ■iajVnS^^th^rr^^s.'aritaSov? 

oT*w'tSrco.S,i;^rSAS  Idonot„ea„  thatAn,erica 

Aho  Beatrice  Adams.  Gm-dner  Ad-  radio  homes,  or  Vi  million.  Of  thU 
vertising  Company,  St.  Louis;  Helen  number,  each  advertiser  has  to  fight  ,  ,  .  ®  ®  piercu^ 

S  aiutaStopukdr^rector,  for  a  share.  When  the  advertising  nSe  mXTal  ^ 

Missouri  Pacific  Railroad,  St.  Louis;  consistently  holds  50  per  cent  of  this  .  ®  Hitcrina 

Douglas  Murphy,  advertising  manager,  potential  audience,  he  said,  it  means  i  ciiWanw  ’ 


tures  which  have  formed  a  telling 
panorama  of  what  the  government  has 
been  trying  to  do.  The  news  camera¬ 
man  does  not  specialize  in  train  wrecks 
and  fires  altogether  any  more.” 

Journalism  Week  was  concluded  Fri¬ 
day  night.  May  8  with  a  “Truth  in 
Advertising”  banquet  sponsored  by 
the  Seventh  District  A.  F.  A.  Speak¬ 
ers  were  Arthur  (“Bugs”)  Baer,  King 
Features  humorist  and  magazine  ar¬ 
ticle  writer;  and  Bennett  Chappie, 
vice-president  and  director  of  adver¬ 
tising  and  publicity  for  the  American 
Rolling  Mill  Company,  Middletown, 
Ohio. 

BEER  COPY  IN  100  PAPERS 

More  than  100  California  and  Oregon 
newspapers  are  being  used  in  a  new 
Rainier  Brewing  Company  campaign 
declared  the  biggest  in  the  history  of 
this  producer  of  beer  and  ale.  The 
drive  is  being  concentrated  in  news¬ 
papers  with  the  exception  of  some 
billboard  releases,  it  was  learned  at 
San  Francisco  offices  of  Lord  & 
’Thomas.  Newspaper  copy  will  con¬ 
tinue  through  July  and  possibly  into 
August.  Metropolitan  schedule  re¬ 
leases  are  running  as  large  as  seven 
column  by  15  inches. 

INDIANA  PAPER  JOINS  ABC 

More  than  60  local  advertisers  were 
guests  of  the  Washington  (Ind.)  Her¬ 
ald  at  a  banquet  given  by  the  paper. 
May  9.  ’The  Herald’s  election  to  mem¬ 
bership  in  the  Audit  Bureau  of  Cir¬ 
culations  was  announced  at  the  ban¬ 
quet  by  Paul  R.  Bailsman,  publisher. 

TO  APPEAL  LIBEL  CASE 

R.  Shad  Bennett,  whose  motion  for 
a  new  trial  in  the  $800,000  libel  suit 
which  he  lost  against  the  St.  Louis 
Star  Times  was  denied  by  Circuit 
Judge  Barron,  has  filed  an  affidavit 
stating  that  he  will  appeal  the  case  to 
the  Missouri  Supreme  Court. 


LAiuRias  murpny,  auverusmg  manager, 

General  American  Life  Insurance  fbe  advertiser  has  mastered  the  tech-  ' 

(^pany,  St.  Louis;  J.  E.  Woodicka,  nique  of  his  task.  Any  increase  by  ‘We  have  been  content  to  get  a 
of  Tobey  Fine  Paper  Company,  St.  one  advertiser,  of  course  means  loss  picture  of  the  President  signing  a  bill. 
Louis;  J.  Albert  McCollum,  head  of  to  others  on  the  air  at  the  same  time.  Now  we  want  to  bring  the  bill  to  life 
his  own  advertising  novelty  firm,  St.  Other  speakers  on  advertising  in-  by  photography— to  put  the  drama  of 
Louis.  eluded  H.  Kennth  Taylor,  vice-presi-  resettlement,  for  example,  on  paper 

Biree  other  members  are  stiU  to  dent  of  John  N.  Taylor  Dry  Goods  with  a  camera  as  well  as  a  typewriter, 
be  appointed.  Company,  Kansas  City,  Mo.;  and  Je-  Over  my  desk  in  the  last  year  1^ 

"Hie  advertising  convention  and  rome  G.  Galvin,  president  of  J.  G.  passed  a  stream  of  resettlement  pic- 
others  of  the  Journalism  Week  audi- 

ence  hewd  a  report  by  Charles  B  v 

Roster,  director  of  advertismg  and  T** ■'"*>*?(/  iiAi,  'cCT 

publicity  for  the  Texas  Centennial  ^  ^  V  w  ^ 

Celebrations,  Dallas,  that  the  paid  ad-  D  jfJB  ^ 

I  vertising  program  adopted  by  the  Cen-  , 

tennial  had  already  proved  a  big  , 

taccess.  The  paid  advertising,  placed  X,  w  '  ..<^1 

in  the  face  of  warnings  that  it  would 

result  in  controversy  and  hostility  ^  ^ ’ 

from  publications  left  off  the  sched-  aX!IL?i  v 

ules,  has  brought  hundreds  of  thou-  w  4,^  I  ^ 

sands  of  inquiries  at  comparatively  low  *,X  ^ 

a»t,  said  Mr.  Roster,  and  only  in  a  few  V  ^  ' 

instances  has  bitterness  been  voiced. 

“In  addition  to  some  magazines,  47  ^  ^  V"' 

newspapers  in  key  metropolitan  cities  ' 

are  being  used,  as  well  as  aU  Texas  w  ^  W  V  X  O 

newspapers.  The  copy  is  of  two  sizes  *1 V' 

-15-inch,  and  45-inch.  The  travel  ^  X'' 

appe^^  been  used,  and  it  is  prov-  B,A  jjfet. 

tag  highly  resultful.  Newspaper  read-  A. ' 

ers  of  travel  advertising  are  notoriously  vV  yJIni""'-  •«  ' 

poor  coupon  clippers,  but  for  some  Xyi^  V  A 

reason  they  are  clipping  Texas  coupons  (iff  jT 

ta  increasing  amounts.  Our  daily  -n  *  A  .  ^  v' 

newspaper  schedules  were  released  w  4u  X/  ' 

btUe  over  a  month  ago;  hence  the  W  V  0 

has  been  too  short  to  determine  (  iT*' 

the  inquiry  cost.  They  are  costing  far  ilp  * 

Ilesa,  however,  than  the  average  price  >‘m  i 

P^  for  taavel  inquiries.”  ■ '  ~  ~  'Cb'"'  ^  O 

tollow-up  pieces,  envelope  stuffers, 
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TASK  OF  JOURNALIST 
TOLD  BY  BROWN 

Swift  Changing  Society  Calla  for 
Deep  Study  of  Problems  of 
the  Future,  Columbia 
Professor  Says 

TTie  journalist  will  become  a  “mere 
merchant  of  printed  paper  or  a  pan- 
derer  to  sensation”  unless  he  learns 
to  “see  life  as  a  whole  and  interpret 
it  to  the  public,”  Prof.  Roscoe  C.  E. 
Brown,  who  retires  in  June  from  the 
faculty  of  the  Columbia  Graduate 
School  of  Journalism  after  a  news¬ 
paper  and  teaching  career  of  nearly 
5ft  years,  told  journalism  students 
May  11  at  their  annual  assembly  in 
St.  Paul’s  Chapel. 

Pointing  out  that  during  his  own 
lifetime  the  physical  set-up  of  society 
as  well  as  its  mental  habits  “have 
changed  more  than  in  a  thousand 
years  before,”  Prof.  Brown,  who  was 
managing  editor  of  the  New  York 
Tribune  for  ten  years,  asserted  that 
the  most  important  task  today  is  “the 
study  of  the  vital  problems  of  the 
future,  and  of  the  responsibility  of 
the  newspaper  in  world  affairs. 

“Great  'numbers  of  people  are  de¬ 
pendent  for  their  very  living  on  the 
correct  interpretation  of  happenings 
in  remote  comers  of  the  earA,  about 
which  a  generation  ago  they  would 
have  had  no  concern,”  he  declared. 
“Concepts  of  society,  centimes  old, 
are  dissolving;  no  one  knows  in  what 
form  they  will  crystallize  again. 

“Peoples  are  seeking  miracles 
throu^  changes  in  law  and  govern¬ 
ment,  forgetful  that  bad  institutions 
may  work  very  well  in  a  community 
of  good  men,  while  the  most  perfect 
institutions  will  be  a  failure  in  a  com¬ 
munity  of  bad  men. 

“The  world  has  become  a  vast 
sounding  board  of  conflicting  voices. 
Even  to  find  out  what  great  hetero¬ 
geneous  masses  of  people  think  is  hard 
enough.  To  direct  their  thinking  justly 
and  sanely,  when  almost  every  serious 
fact  to  be  considered  is  likely  to  be 
obscured  by  the  overwhelming  flood 
of  trivialities  that  are  their  daily 
provender,  is  an  adventure  to  strain 
faith. 

“The  journalist  must  be  the  prophet, 
with  the  ability  and  the  innate  neces¬ 
sity  to  know  life  and  interpret  it  to  his 
fellows.  Otherwise  he  is  a  mere 
merchant  of  printed  paper,  or  a 
panderer  of  sensation. 

“How  in  a  society  in  which,  to  quote 
Dr.  Alexis  Carrel,  ‘modem  man  has 
rejected  all  discipline  to  his  appetites’, 
can  the  journalist  help  him  to  see  life 
whole?  How  can  he  keep  uppermost 
in  a  community  the  good  taste  which 
is  the  conscience  of  the  mind,  and 
the  conscience  which  is  the  good  taste 
of  the  soul? 

"All  the  information  clicked  over 
the  telegraph  does  not  solve  the  prob¬ 
lem.  Ilie  wiliness  of  Lucian  on  his 
journey  from  the  Island  of  the  Blest 
in  giving  to  Kalipso  ‘such  answers  as 
we  thought  would  be  agreeable  to  her’ 
will  not  suffice.  Economic  planning 
and  .social  reforms  do  not  reach  the 
end,  useful  as  they  may  be;  for  they 
do  not  necessarily  touch  individual 
diaracter,  and  the  level  of  society  rises 
no  hi^er  than  the  level  of  the  great 
majority  of  its  individuals. 

“Good  law  is  not  enou^.  Social 
codes  are  not  enough.  Nothing  will 
do  short  of  evoking  more  and  more 
the  divine  spirit  that  dwells  in  the 
heart  of  man.  Neither  better  housing, 
nor  greater  leisure,  nor  more  wide- 
^read  wealth  can  save  civilization 
without  it.  Our  hope  like  Dante’s  is 
that  man  be  turned  like  as  a  wheel 
that  equally  is  moved  by  'the  Love 
adiich  moves  the  sun  and  the  other 
stars.’ 


“Whatever  interest  the  study  of  the 
whole  man  may  have  for  others,  it 
is  a  challenge  to  the  journalist.  Any¬ 
body  to  i^om  journalism  means  more 
than  an  ever  wider  market  for  print 
paper,  for  whom  its  problems  go  be¬ 
yond  the  tabulation  of  reader  interests 
and  purchasing  pull,  must  feel  the 
inadequacy  of  our  knowledge  for  the 
service  of  civilization.” 

FURNEY  IS  PRESIDENT 
OF  CANADA  GROUP 

Adkins  Declares  That  Service  of 
Newspapers  “Cannot  Be  Sup¬ 
planted”  by  Radio  or  Television 
— Whiting  Vice-President 

That  newspapers  have  little  to  fear 
from  radio  or  television  was  the  view 
expressed  to  the  Ontario-Quebec  Cir¬ 
culation  Managers’  Association,  meet¬ 
ing  this  week  in  Niagara  Falls.  Ont., 
by  John  Adkins  of  the  Press  Grjgphic 
Alls  club  of  Toronto,  one  of  Canada’s 
leading  students  of  all  media  for  the 
spread  of  knowledge. 

“No  matter  what  strides  television 
and  the  radio  may  make,  newspapers 
will  remain  as  the  one  absolutely  ac¬ 
curate  source  of  information.  Their 
service  cannot  be  supplanted,”  Mr. 
Adkins  declared. 

0.  C.  Ham,  manager  of  the  Audit 
Bureau  of  Circulations,  spoke  on  past 
and  present  struggles  of  newspapers 
and  declared  these  troubles  have  led 
the  press  to  “the  vital  place  which  it 
holds  today  throughout  the  English 
speaking  world.” 

Gljmn  Bowden,  president  of  the  as¬ 
sociation,  conducted  sessions  which 
were  held  in  the  General  Brock  hotel. 
Short  talks  were  given  by  Ubalde 
Baudry,  circulation  manager  of  La 
Presse,  Montreal;  Louis  J.  Hoffman. 
St.  Louis  (Mo.)  Star-Times;  and  W. 
G.  Hare,  Montreal  Family  Herald  and 
Weekly  Star. 

At  the  closing  session  these  officers 
were  elected  for  the  coming  year; 

President,  Arthur  Fumey,  Niagara 
Falls  Review;  first  vice-president,  A. 
E.  Whiting,  Montreal  Star;  second 
vice-president,  G.  H.  Mitchell,  Lon¬ 
don  (Ont.)  Free  Press;  third  vice- 
president,  Mr.  Baudry;  secretary,  W. 
J.  Stewart,  St.  Thomas  (Ont.)  Times- 
Joumal;  treasurer,  K.  A.  McMillan. 
Toronto  Star;  members  of  the  board 
of  directors  J.  E.  Fehrenbach,  Kitch¬ 
ener  (Ont.)  Record;  and  C.  C.  Cavell, 
Stratford  (Ont.)  Beacon-Herald. 

M.  C.  MEIGS  AGAIN  AT  DESK 

Merrill  C.  Meigs,  publisher  of  the 
Chicago  American,  has  returned  to 
his  regular  duties  after  three  weeks 
at  St.  Luke’s  hospital  with  a  fever 
that  topped  104  deg.  for  three  days. 
His  usual  hearty  round  of  business, 
golfing  and  flying  was  suddenly  in¬ 
terrupted  by  a  streptococcus  infec¬ 
tion.  His  recovery  has  been  complete. 

HAS  FRi^KLIN  EXHIBIT 

’Hie  Metropolitan  Museum  of  Art 
is  holding  an  exhibition  which  opened 
May  11  and  will  close  Sept.  15  dealing 
graphically  with  Benjamin  Franklin 
and  his  circle.  The  exhibit,  arranged 
in  Gallery  D€,  has  356  items  and  is 
one  of  the  most  pretentious  collections 
on  Franklin  ever  attempted. 

KOPPE  OFFICERS  ELECTED 

S.  S.  Koppe  Co.,  Inc.,  special  repre¬ 
sentatives  for  Central  and  South 
American  newspapers,  announced  the 
election  of  new  officers,  effective  April 
24.  Miss  P.  Schilcox  was  named  presi¬ 
dent;  W.  W.  Davies,  vice-president; 
and  Robert  R.  Dunwoodie,  secretary 
and  treasurer. 


CARRIER  SOFTBALL  LEAGUE 

Hie  Battle  Creek  (Mich.)  Moon- 
Journal  has  organized  a  softball  league 
for  its  carrier  boys. 


RADIO  REVENUE  MAINLY  LOCAL 

New  Englaod  Group  Thus  Reported 
In  First  U.  S.  Census 

(.Special  to  Editos  &  Publishes! 
Washington,  D.  C.,  May  14. — Of  the 
total  receipts  of  $3,6^,687,  in  1935,  of 
36  radio  stations  in  New  England, 
more  than  half  came  from  the  sale 
of  radio  time  to  local  advertisers,  the 
Department  of  Commerce  reports. 

'This  is  the  first  time  that  the  radio 
broadcasting  industry  has  been  in¬ 
cluded  in  the  Census  of  Business,  con¬ 
ducted  annually  by  the  Department. 

In  a  survey  of  broadcasting  in 
Maine,  Vermont,  Connecticut,  Rhode 
Island,  Massachusetts  and  New  Hamp¬ 
shire,  it  was  found  that  the  major 
source  of  income,  50.58  per  cent,  was 
derived  locally;  17.55  per  cent  from 
national  and  regional  advertisers;  and 
the  remainder  from  the  radio  net¬ 
works  buying  radio  time  for  their  na¬ 
tional  programs. 

The  14  stations  in  Massachusetts 
led  the  region  with  total  receipts  of 
$2,184,112;  Connecticut  was  second 
with  six  stations  receiving  total  re¬ 
ceipts  of  $592,304,  Rhode  Island,  third, 
and  Maine  fourth. 

IDPA- URGES  AD  TIE-UP 

Importance  of  Local-National  Unity 

Stressed  at  Iowa  Convention 
The  importance  of  tying  up  local 
advertising  efforts  with  national  ad¬ 
vertising  programs  was  stressed  at  the 
conference  of  the  Iowa  Daily  Press 
Association  in  Newton,  Iowa,  May  9, 
10. 

L.  L.  Nielson,  advertising  manager 
of  the  Maytag  Company,  was  one  of 
the  speakers.  Robert  T.  Tate,  western 
manager  of  the  Bureau  of  Advertis¬ 
ing,  and  Merle  Smith,  advertising  spe¬ 
cialist  of  Kansas  City,  Mo.,  also  spoke. 

Mr.  Nielson  told  IDPA  advertising 
men  that  newspapers  have  become 
better  mediums  for  advertising  be¬ 
cause  they  enable  the  advertiser  to 
change  his  program  on  shorter  notice 
and  provide  opportunity  for  a  definite 
appeal  in  a  definite  spot. 

DEWART  OF  N.  Y.  SUN  HONORED 
William  T.  Dewart,  president  of  the 
New  York  Sun,  received  the  honors  of 
the  New  London,  Conn.,  Chamber  of 
Commerce  at  the  twenty-first  annual 
dinner  held  in  that  city  May  5th.  In 
recognition  of  his  long  public  service 
to  New  London,  where  he  started  his 
business  career  thirty-eight  yems  ago, 
Mr.  Dewart  was  presented  with  an  at¬ 
tractive  model  of  a  typical  New  Lon¬ 
don  whaling  ship.  In  the  absence  of 
Mr.  Dewart,  the  ship  model  was  ac¬ 
cepted  by  Gilbert  T.  Hodges,  member 
of  the  Sun’s  executive  board,  and 
Thomas  W.  Dewart,  son  of  the  pub¬ 
lisher. 

ABC  REPORTS  DUTY-FREE 

Copies  of  the  Audit  Bureau  of  Cir¬ 
culations  reports,  formerly  carrying  a 
tariff  as  printed  matter,  are  now  ad¬ 
mitted  to  Canada  duty-free.  At  the 
ABC  meeting  in  Chicago  last  fall  Col. 
Victor  Sifton,  publisher,  Winnipeg 
Free  Press,  was  appointed  by  the 
Canadian  advisory  board  to  take  the 
matter  up  with  the  dominion  gov¬ 
ernment.  As  the  result  of  Col.  Sif- 
ton’s  efforts,  Canadian  papers  will  be 
allowed  to  import  copies  without  duty, 
and  to  circulate  them  to  all  adver¬ 
tisers  they  wish. 

PEFFER  JOINING  SEAGRAMS 

H.  I.  Peffer,  president,  Seagram- 
Distillers  Corporation,  has  appointed 
R.  J.  Flood,  formerly  sales  promotion 
manager  of  National  Biscuit  Com¬ 
pany,  as  sales  promotion  manager  of 
the  Seagram  Company.  David  M. 
Davies  will  continue  as  the  advertis¬ 
ing  manager  of  the  Seagram  Com¬ 
pany. 


WHAT  OUR  READERS  SAY 


CORRECTION 

To  Editor  &  Publisher;  We  not, 
with  some  astonishment  the  brief  mai. 
tion  in  your  issue  <rf  May  9  of  o® 
editorial  on  the  press  in  the  Tittertm 
case.  You  say: 

“An  unsigned  editorial  in  Notio* 
lauds  the  New  York  press  for  Jt, 
comments  on  the  recent  Tittertot 
murder  case  and  the  evils  of  the  pen), 
system.  Editorial  high  points  fttn 
leading  metropolitan  papers  are  kt- 
tured  in  a  box.” 

If  you  had  used  your  custosny 
care  or  read  the  article  withtheit. 
tention  you  devoted  to  our 
of  the  Black  CiMnmittec — dtad  jist 
above — you  would  have  realised  tlat 
the  editorial  in  question  attacked  the 
press  for  its  sensational  handling  ti 
the  Titterton  case  and  for  jumpinno 
the  easy  conclusion  that  the  psn|e 
system  itself  was  to  blame  f«r  the 
murder.  The  editorial  high 
were  featured  in  a  box  in  ord«  to 
display  what  seemed  to  us  an  q- 
tremely  superficial  and  harmful  sp. 
proach  to  the  problems  invedved  ii 
the  case. 

Freda  Kirchwey, 
Editor,  The  iVsiiot 

PUBLISHERS  IN  FIST  FIGHT 

(By  teUpraph  to  EIditob  &  I’ciLiun) 
Lansing,  Mich.,  May  14 — State  fiep. 
Vernon  J.  Brown,  publisher  of  the 
Mason  (Mich.)  Ingham  CourUy  Nm. 
and  Ed  A.  Nowack,  publidw  tf 
the  Michigan  State  Digest,  pditial 
weekly,  engaged  in  a  fist  fi^t  hot 
yesterday  which  resulted  in  Broen 
receiving  a  cut  eye  lid  and  bnim. 
Brown  said  he  had  “satisfactuB”  for 
what  he  alleged  to  be  “insulting  ho- 
guage”  from  Nowack.  Nowa^  wk 
quoted  as  saying  he,  too,  was  satiiheil, 
stating  “that  is  a  swell  way  to  settle 
differences  between  publishers.”  He 
fi^t  was  said  to  have  originated  fran 
an  editorial  appearing  in  down's 
paper  to  which  Nowack  took  excep¬ 
tion. 


STUDENTS  EDIT  3  PAPERS 

Members  of  the  St.  Lawrence  Uni¬ 
versity  News  Bureau,  at  Canton, 
N.  Y.,  completely  staffed  and  issued 
three  newspapers  on  May  S-d* 
Ogdensburg  (N.  Y.)  Journal,  Ae 

Malone  (N.  Y.)  Telegram,  and  the 
Adirondack  Enterprise  of  Saranac 
Lake.  The  imiversity  news  bureau 
has  existed  in  its  present  form  for  12 
years.  Its  membership  is  voluntary 
and  consists  of  about  forty  men  and 
women  out  of  a  student  body  of  680. 
The  bureau  wets  organized  and  is 
directed  by  Richard  C.  Elllsworth,  sec¬ 
retary  of  the  university. 

FORMS  ALUMNI  CHAPTER 

George  F.  Church,  assistant  professor 
of  journalism,  Oklahoma  A.  &  M.  Col¬ 
lege,  has  been  named  president  of  the 
first  Oklahoma  alumni  chapter  of 
Sigma  Delta  Chi,  organized  at  Tulsa, 
under  the  direction  of  T.  A.  Ediger, 
assistant  city  editor  of  Tulsa  Tribunt, 
and  a  member  of  the  fraternity’s  na¬ 
tional  committee.  Other  officers  named 
are:  James  Biggerstaff,  publisher, 

Wagoner  Record  -  Democrat,  vice- 
president,  and  T.  A.  Ediger,  secretary- 
treasurer. 

VOTES  TO  JOIN  A.FJ- 

(Special  to  Editor  &  Pcblisbib) 

Akron,  May  12 — The  Ohio  council  ti 
the  American  Newspaper  guild  has 
voted  unanimously  to  “go  on  record  as 
favoring  immediate  affiliation  with  the 
American  Federation  of  Labor.”  ll* 
Akron  Newspaper  Guild  voted,  follow¬ 
ing  the  announcement  of  the  Ohiol 
council  action,  to  instruct  its  delcgah 
to  the  national  convention  to  supp**^ 
affiliation. 
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ROBERT  CROMiE  DIES 
IN  VANCOUVER 

Q,^r  and  Editor  of  Soa  Saccaaaba 
ta  Cerebral  Hemorrhage  Follow¬ 
ing  lllaets  Contracted  in 
Orient 

telegraph  to  Editoi  &  PuiLisinB) 


PAUL  C.  HEDRICK 


WILLIAM  F.  FOLMER 


Well-Known  Coaat  Newspaper  Writer  Graflex  Camera  Inrentor  Dies  in 


and  Critic  Dies 

^Special  to  Editob  &  Publisher) 


Rochester  Following  Long  illness 


TO  HONOR  KERNEY'S  MEMORY 

General  Jc^m  Perking,  com- 
mati'der  of  the  A.  E.  F.,  will  take  a 
leading  part  in  the  unveiling  on  June 


William  F.  Fobner,  74,  inventor  of  13  with  civic  exercises  of  a  brcmze 


San  Francisco,  May  11. — Paul  C.  the  Graflex  camera  which  helped  to  tablet  to  the  memory  of  Judge  James 
Hedrick,  long  a  well-known  newspa-  revolutionize  the  taking  of  action  pic-  Kerney,  for  many  years  editor  and 
per  writer  and  editor  of  the  Pacific  tares,  and  who  also  had  309  other  in-  publisher  of  die  Trenton  (N.  J.)  Times 
Coast,  died  May  8  in  the  St.  Francis  ventions  patented  covering  many  fields  Newspapers,  erected  by  Trenton  Post 
Hospital,  after  a  short  illness.  Bom  from  bicycles  to  equipment  for  aerial  No.  93,  American  L«gion,  at  the  War 


«  ™-D  Mo„i9  r*  «.•  Keokuk,  la.,  in  1869,  Hedrick  went  photography,  died  May  8  in  Rochester,  Memorial  building. 

Vancoui^R,  12.-Rotert^  ^  Y.,  following  a  long  illness.  ua^^~ 

49,  ciiHdpnlv  nt  „i  .  joined  the  Ledger  as  a  reporter  and  He  was  born  in  Covington,  Ky.,  and  T 

S^,  died  suddenly  of  cerebral  'd^ama  critic.  was  graduated  from  the  University  of  _  iSpecral  to 


hemorrhage  yes¬ 
terday  in  Vic- 


joined  the  Ledger  as  a  reporter  and  He  was  born  in  Covington,  Ky.,  and 
drama  critic.  was  graduated  from  the  University  of 

In  Tacoma  he  married  Grace  Har-  Kentucky,  going  east  in  1891.  Later  he 
rington,  moving  to  Seattle  in  1896,  invented  the  Graflex  camera  and 


He  was  born  in  Covington,  Ky.,  and  HARRY  C.  STEVENS 

was  graduated  from  the  University  of  &  ^blwhbbb 

Kentucky,  going  east  in  1891.  Later  he  Washington,  D.  C.,  May  11.— -Har^ 
invented  the  Graflex  camera  and  Stevens,  69,  who  had  been  with  the 


*n  *  u'exU  elex  vfheTc  he  jomed  ttie  Post^IntelUgenceT,  helped  organize  the  Foimer-Schwing  Wa^rngton  bureau  of  the  Mw^ape- 
'  uu  n  then  recently  purchased  by  James  H.  Co.,  of  New  York,  to  manufacture  the  ^ms,  ^led  May  10 

ve  oped  w  e  o  Dodge.  He  was  shortly  made  pi^itical  instrument.  He  was  president  of  the  G^field  Hospital.  Mr,  Stevew 
f,  *'®*^*'.  editor.  His  work  attracted  the  atten-  concern  until  its  merger  with  the  East-  joined  the  Journal  bureau  in  18MI, 

the  Orient  and  .  ,  f,  ,  , , ,  ,  Kodak  Co.,  in  1905.  When  the  an-  two  years  after  it  was  opened  her.. 


hired  as  a  reporter  of  political  events.  1927  he  founded  a  new  company,  the 
Hedrick  was  subsequently  made  Folmer-Graflex,  to  manufacture  the 


Robert  Cbomie 


ajpeots  of  modern  journalism.  He 
believed  in  traditions  only  if  they 


tion  of  Col.  Alden  J.  Blethen,  pub-  man  Kodak  Co.,  in  1905.  When  the  an- 
AustraJ^ia.  lisher  of  the  Seattle  Times,  and  he  was  ti-trust  law  forced  its  dissolution  in 

f  r*  _  hired  as  a  reporter  of  political  events.  1927  he  founded  a  new  company,  the 
w^oMoicana-  Hedrick  was  subsequently  made  Folmer-Graflex,  to  manufacture  the 
da  s  best  Mown  jj^ama  editor  of  flie  Times,  camera.  He  was  president  until  1928 

and  m  o  s  *  P*"®"  In  1910,  die  country’s  first  widely  when  ill  health  forced  his  retirement, 
gressive  puDlisn-  publicized  case  of  “dual  personality”  During  the  World  War,  while  in  Gov- 
H  “  "®ws  in  Seattle  and  was  emment  service  he  invented  equip- 

eiied,  and  a  pio-  ^  memorable  scoop  for  the  ment  for  airplane  periscopes  and 

neer  in  many  by  Hedrick’s  reporting.  An  aerial  photography, 

journalism,  ne  e^-sailor,  S.  Chandler  Rogers  was  His  wife,  three  daughters  and  a  son 


ti-trust  law  forced  its  dissolution  in  He  was  retired  with  pay  in  1929,  bw 
1927  he  founded  a  new  company,  the  continued  to  report  daily  at  the  office 


fotmd  near  Seattle  on  the  verge  of  survive. 


His  wife,  three  daughters  and  a  son 


xryed  to  make  a  better  newspa^r  starvation  and  death  from  exposure.  Ki7i7^vM-r^irrTrv,r'B'i»  ai  r» 

aM  never  hesitat^  to  scraped  meA-  recovery  at  a  local  NUGENT  FITZGERALD 

ods  when  a  new  idea  appealed  to  him.  h^ital,  he  was  visited  by  his  wife,  Hugh  Nugent  Fitzgerald,  73,  for 
A  young  man  hu^lf,  he  made  a  ^bo  identified  him  by  the  name  of  more  than  15  years  an  editorial  writer 
direct  appeal  m  the  columns  of  the  Kelly.  the  Austin  (Tex.)  A-mertcon- 

Sun  to  youA  airf  he  never  tired  ^  Rogers  failed  to  recognize  his  wife.  Statesman  and  other  Marsh-Fentress 
inltnKting  Im  editora  to  play  up  the  ^be  case  promptly  began  to  re-  newspapers,  died  May  6  at  his  home 

‘youth  angle  in  their  storres.  It  was  attenUon  from  the  medical  pro-  m  Austin  following  a  long  illness.  A 

alio  one  of  his  maxuns  that  women  jcggion  and  public  alike.  A  series  of  native  Tennessean,  he  went  to  Texas 
were  as  important  as  men  as  nevjrs-  quickly  disclosed  that  Rogers  m  his  early  ’teens  and  joined  the 

paper  readers,  and  to  aro^  femm™  faking.  One  of  the  covmtry’s  DaUos  Morning  News,  later  becoming 

mt^t  m  his  paper  he  often  shocked  prst  practising  psychiatrists.  Dr.  Baker  managing  editor.  Subsequently  he 
orthodox  makeup  men  with  front  page  Portland,  Ore.,  was  called  into  the  joined  the  Dallos  Times-Herald,  be- 
layouts  of  women  s  fastens  and  stories  ^  through  hypnotism  was  able  coming  editor,  and  after  that  he  was 

of  exclusive  womans  interest  trace  Rogers’  movements  and  life  named  editor  of  the  Ft.  Worth  Record, 

Da«m«  riBiA  lUlw  r*v/\meA  -  ”  e _  _  _ _ 1  x*  1 _ 


PLACING  BANK  ACCOUNT 

Passaic  National  Bank  and  Trust 


>  V  •  )  •  A  A  CXXSVX  VSAX  W|UA  A  A  V  kTS  SVf  l•A4»AXA  VT  CU  CtA^A^  ' 

of  exclusive  womans  interest  trace  Rogers’  movements  and  life  named  editor  of  the  Ft.  Worth  Record, 

Bom  m  Scotstown,  Que.,  Mr.  Croime  previous  decade.  from  which  he  resigned  to  become 

held  a  variety  of  small  jobs  Mtil  jjjibjn  G.  Sturgis,  of  Seattle  owner  and  publisher  of  the  Wichita 

joming  a  contracting  fim  as  private  perfumed  a  delicate  and  successfui  Record-News.  He  joined  the 

^tary  to  Ae  president.  General  operation  on  Rogers’  skuU,  vdtich  had  Marsh-Fentress  group  on  the  sale  of 
Jack  Stewart,  buUder  of  s^ral  rail-  been  fractured  some  14  years  before,  newspaper  about  15  years  ago.  His 
m  Western  CaMda.  men  own-  relieving  pressure  on  one  side  of  the  wife  and  two  grandchildren  survive. 

erdup  of  the  Sxm,  ^®''  a  Vancouver  brain.  This  had  the  effect  of  bringing  p.  Arinr  RANK  ACCOUNT 

iBoming  daUy,  feU  into  General  back  his  orieinal  “oersonaUtv  ”  PLACING  BANK  ACCOUNT 

Stewart^  hands  he  was  ^d  to  turn  1924  Hedrick  mo^  to  San  _ 

It  over  to  his  young  private  secret^  Francisco,  where  he  became  financial  Cam^ny  has  appointe  W.  J.  FawcetL 
and  Cromie  then  only  30,  made  the  ^^^r  of  the  San  Froncwco  Bulletin  -  “  advertismg  counsel. 

most  of  the  property.  later  a  free  lance  financial  writer  .  ■  ■  . .  — 

After  a  few  years,  Jfo.  Cromie  and  special  ewrespondent.  He  is  sur- 
swiU^ed  from  the  morning  to  the  vived  by  an  only  son,  Paul  H.  Hedrick,  m  » 

evening  field.  He  bou^t  out  the  partner  in  the  New  York  advertising  tllipiOyOr#"* 

Ecening  World,  calling  it  the  Evening  Brm  of  Craven  &  Hedrick. 

Son.  It  looked  like  a  losing  game  _  HOrG  S  T  OUl  Ivlafls 

with,  at  that  time,  three  evening  pa-  EDITOR  A  SUICIDE 

p^  wiA  tlw  additiOT  ofAe  EueniTig  Albert  Sydney  Johnston,  40,  editor  Tkeretiglity  trained  and  EXfEfll- 

of  the  Becfcley  (W.  Va.)  Raleigh  Reg-  ENCED  4*  datee-fcav. 

®  ®  ister,  took  his  own  life  early  May  4  their  penonal,  education  and  evp#rK 

Then  came  an  announcement  that  rilaotrto  n  rAiJAlvar  a^otnef  Viic  Viaarl  anee  records  tiled  with  the  Persenne* 


Employers- 
Here’s  Your  Man! 


with,  at  that  time,  three  evenmg  pa-  EDITOR  A  SUICIDE 

pars,  with  the  addition  of  the  Evening  a  lu  -  e  j  t  u  aa  jl, _ 

Star,  which  blossomed  forth  from  sale  f  *1,  b  i?j  ^  r’i  •  ’fc  r 

of  the  Evening  World.  of  the  Becfcley  (W.  V^)  Ralmgh  Reg- 

“  istcr,  took  his  own  life  early  May  4 

Then  came  an  announcement  that  by  placing  a  revolver  against  his  head 
ti»  Morning  Sim  had  been  sold  to  firing.  No  motive  has  been  ascer- 
the  publishers  of  the  Star,  who  wo^d  tained.  He  had  been  with  the  Register 


retire  from  the  evening  field. 


for  a  number  of  years  and  was  a 


Smday  ^  was  discontinu^.  This  graduate  of  Washington  and  Lee  Uni- 
I  fhe  Evening  Sun  the  old  World  versity.  He  served  during  the  World 


—for  Mr.  Cromie.  ^ar  and  was  awarded  the  Croix  de 

He  married  Bernadette  Grace  Me-  Guerre  for  bravery. 

Feely,  daughter  of  E.  J.  McFeely,  Van¬ 
couver,  in  1912.  Four  sons  and  one 
daughter,  Rob  Jr.,  Grace  Ann  and 
Peter  at  home,  and  Donald  and  Samuel 
in  London,  England,  survive.  Robert 
is  on  the  Sun  editorial  staff. 
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from 
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Tkoreeglily  trainod  and  EXPERI¬ 
ENCED  mon— in  46  stateo— Itavo 
their  personal,  oducation  and  eaperi- 
aneo  racerds  filad  with  the  Personne' 
Bureau  te  be  used  at  e  MOMENTS 
NOTICE  from  you.  DIract  conteeti 
can  be  made  quickly. 

When  you  want  e  GOOD  man  in 
these  fields— 

Editorial— daily  and  weakly  naBrs- 
papers,  mageiinet  and  busineas 
papers; 

AdvartUnq  —  leyeat  end  desiqn. 
copyrighting— agency  end  pubK- 
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Publicity — Institutional  and  commer¬ 
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— You'll  find  him  through  the  Per 
sonnel  Bureau.  No  chargas  te  am- 
ployars. 
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appropriating  advertising 
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ing  and  printing  in  these  terri¬ 
tories. 

I  NEWSPAPER  NEWS 

Weurwick  Bldg.,  Hamilton  SL 
SYDNEY,  AUSTRAUA 

I  ^ubliahed  Monthly-Subscription  Rata 
7/-  per  year,  post  fraa. 


Editor  &  Publisher  for  May  lb,  1936 


CHARLES  A  BATES  6S  foster  REID  WINN  in  the  advertising  field.  He  was  pres-  where  he  remained  until  his  desth. 

An  m  WCW  WDK'  ’  Dr.  Foster  Reid  Winn,  who  scored  a  ident  of  the  Murray’s  Newspaper  Ser-  serving  as  telegraph  ^tor  and  edi- 
UrJ\U  liN  INE.W  beat  on  the  battle  of  Santiago  during  vices,  Inc.,  treasurer  of  the  Wyeth  tonal  writer  and  later  in  charge  of  tht 

-  the  <5nani«;h-Amprican  War  while  Chemical  Company  and  held  executive  library. 

Adverti.ing  ^ency  3  correspondent  for  the  positions  in  other  companies.  His  wife  orin  L.  Stinson,  56,  for  19  year* 


Men  During  Century.  He  Had  Scripps-McRae  news  service,  died  survives 
Written  40  Books  on  Ad-  May  6  in  a  Galveston,  Tex.,  hospital, 

vertising  and  Selling  Dr.  Winn  was  aboard  Admiral  Schley’s 

- — —  battleship  off  Santiago,  and  after  wit- 

Charles  Austin  Bates,  for  40  years  nessing  the  attempt  of  the  Spanish 


Orin  L.  Stinson,  56,  for  19  yejjj 
telegraph  editor  of  the  Oshkosh  (Wb.) 


May  6  in  a  Galveston,  Tex.,  hospital.  Mrs.  Frank  LeRoy  Blanchard,  wife  Northwestern,  died  May  9. 

Dr.  Winn  was  aboard  Admiral  Schley’s  of  the  advertising  counsel  of  Henry  L.  miss  Blanche  Reeves,  30,  society 
battleship  off  Santiago,  and  after  wit-  Doherty  &  Co.,  New  York,  died  May  8  editor,  Tyler  (Tex.)  Courier- Tirnei 
nessing  the  attempt  of  the  Spanish  at  her  home  in  Brooklyn,  of  heart  jigd  at  her  father’s  home  in  Terrell’ 


one  of  New  York’s  best  known  adver-  fleet  to  run  the  blockade,  realiz^  that  disease.  Her  husband  and  a  son  sur-  j/jay  4. 


tising  agency  men  and  the  man  under  other  correspondents  with  powerful  vive. 
whom  several  present  leaders  in  the  yachts  would  win  in  the  race  for  the  Qec 


Wallace  Taylor  Crawford,  45,  spe- 


rjlrv  ya‘^ts  wou W  wm  m  me  race  tor  me  George  B.  Whitney,  64,  veteran  west  ..jai  advertising  representative  of  ^ 

agency  field  got  meir  start,  died  m  nearest  cable.  He  went  to  Schley  and  Texas  newspaperman,  died  suddenly  TuI»„  World  died  in  that  citv  Mavin 

New  York  City  May  8  after  a  short  told  his  troubles.  Schley  said  ‘Son,  a  heart  almA  Ma^  6  at  Longview.  t  Mabel  Schorl  Serf  ? 

illness.  V  u.  “  Tex.  He  was  once  owner  of  the  Gregg  Herbert  Schober  ^tiOTal  advertb£ 

He  mcorporated  one  of  New  Yorks  I  am  sending  to  the  nearest  cable  sta-  County  News  and  Longview  Clarion-  dS^mem  CrfiiSS  (O  )  oSSf 

largest  agencies  m  his  own  name  m  flon.  I  know  it  can  beat  those  other  of  tbp  ^  ^ iJwpotck, 


ff  you  w^t  to  you  can  go  m  the  cutter  Tex.  He  was  once  owner  of  the  Gregg  Herbert  Schober,  national  advertui 
I  am  Mndmg  to  the  n^rest  cable  ste-  County  News  and  Longview  Clarion-  department,  Columbus  (O.)  DisS 
Uon.  I  know  it  can  beat  those  other  Times,  parent  newspapers  of  the  Long-  c  ' 


1903,  later  selling  out.  For  the  last  15  boats.”  His  story  reached  the  outside  News 

years  he  has  been  doing  independent  world  before  other  correspondents  _ 

advertising  counsellor  work  for  vari-  were  able  to  get  their  stories  dis-  onwAOT 

ous  large  agencies  and  industrial  patched.  u  * 


advertising  counsellor  work  for  vari¬ 
ous  large  agencies  and  industrial 
firms. 

An  idealist  in  the  aims  of  advertis¬ 
ing,  his  colleagues  have  accorded  to 


mes,  parent  newspapers  oi  me  L.ong-  died  in  Columbus,  May  6. 
ew  News.  Edgar  M.  Marttndale  died  from  a 

Stewart  MacDonald,  57,  a  news  heart  attack.  May  10,  in  Warsaw,  llo. 


writer  of  the  Boston  News  Bureau,  He  was  half-owner  of  the  Versailles 


W.  E.  ZUPPMANN 

W.  E.  Zuppmann,  national  advertis- 


Mr.  Bates  the  reputation  of  a  pioneer  ing  manager  of  the  Ogden  (Utah)  rose.  Mass.  His  wife,  a  daughter  and 
in  the  trends  which  has  led  to  in-  Standard-Exammer,  died  May  11,  of  ^  survive. 


creased  confidence  in  newspapers  as  a  heart  attack.  His  first  newspaper  ex¬ 
medium.  He  was  a  confirmed  believer  perience  was  as  printer’s  devil  on  the 


was  killed  May  12,  when  struck  by  a  (Mo.)  Times  and  had  been  twice 
Boston  &  Maine  railroad  train  as  he  elect^  president  of  the  Missouri  Re- 
was  walking  across  the  tracks  in  Mel-  publican  Press  Association, 
rose.  Mass.  His  wife,  a  daughter  and  Harry  S.  Tibbey,  65,  veteran  retired 
a  son  survive.  editor  of  the  Downieville  (CaL) 


in  the  necessity  of  advertising  in  the  Warsaw 


paper  ex-  Jesse  Earl,  65,  retired  publisher  of  Mountain  Messenger,  died  May  4. 
vil  on  the  the  Logan  (Utah)  Daily  Journal,  now  Fred  H.  Adams,  72,  formerly  a  po- 
Later  he  the  Logan  Herald- Journal,  died  at  his  litical  reporter  for  the  New  York 


expansion  of  business  enterprise.  worked  on  many  newspapers  through  home  in  Logan  May  7  following  a  Citv  News  Association,  died  Mav  11 

Imm.  tO  10*T0  a1 _ _  tJJl- _ A. _ ]  ^ _ _ .4  TT_  1.  .  **  *  _ 


Bom  in  Indianapolis,  April  18,  1872,  the  middle  west  and  far  west.  He  had  short  illness.  He  retired  five  years 
the  son  of  Charles  A.  H.  and  Margaret  been  with  the  Standard  Examiner  ago. 

Emsperger  Bates,  he  was  educated  in  since  1913.  Horatio  7  Jevkivs  f58  for  more 


WRR  SOUTH  TAROI  INA  MPFTINr  ^  ThEODORE  N.  PoCKMAN,  of  Rockvfllc 

Daily  Press,  died  May  11  following  two  Center,  N.  Y.,  assistant  advertising 
bimg  of  Chicago,  m  Septemter,  1890.  The  South  Carohna  Press  Associa-  heart  attacks.  He  started  his  career  manager  of  the  United  States  RuSb» 
him  eLw  Convention  in  with  the  Buffalo  Courier,  and  later  ComiLy  of  New  York,  died  May  13 

Anderson  June  10-12,  and  ^ter  the  joined  the  Utica  Morning  Herald  until  in  a ^w  York  hospital.  In  1915  he 
wafit  one^iS  of  tkl'  S  busmess  se^ion  on  the  first  day,  that  paper  ceased  publicaUon  in  1900.  represented  the  New  York  Tribuw 

Helitv  RonH  anH  Mnrfoaoo  P  mnaniT  J^®^®8ates  Will  move  to  Highlands,  The  Worcester  Telegram  was  his  next  on  the  Henry  Ford  Peace  Ship  Ex- 

conclude  the  convention  with  position  and  then  the  Utica  Press  pedition. 
and  organiz^  the  Sterling  Tire  Cor-  golfing,  recreation  and  further  busi- 

poration  of  Rutherford.  N.  J.,.  selling  ness.  W.  E.  Gonzales,  editor  and  pub-  I - 1 


ort  illness.  He  retired  five  years  in  a  New  York  hospital.  He  wag  a 
:o.  charter  member  of  the  City  Hall  Re- 

Horatio  Z.  Jenkins,  68,  for  more  porters  Association. 


SOUTH  CAROLINA  MEETING 


his  interest  in  the  latter  in  1921.  lishei 

A  second  marriage,  to  the  former  dent. 
Gertrude  Grow  Read  of  San  Francisco, 
took  place  at  Alameda,  Cal.,  in  June,  LEG 
1918.  Th, 


lisher  of  the  Columbia  State,  is  presi- 


LEGAL  PAPER  RAN  236  PAGES 

The  Detroit  Legal  News  published 


He  received  wide  recognition  as  an  one  of  the  largest  papers  ever  printed 
authority  on  many  phases  of  advertis-  in  Detroit  May  8,  the  issue  containing 
ing  from  several  books  which  he  had  236  pages,  compared  with  the  usual 
published,  and  from  numerous  articles  10-page  limit.  Legal  descriptions  of 
he  contributed  to  advertising  trade  all  property  on  which  city  taxes  for 
journals.  1935  are  delinquent  filled  all  but  eight 

Mr.  Bates  is  survived  by  his  widow  pages  of  the  space. 

and  two  children  by  his  former  mar-  - 

riage,  Margaret  Schnetzler  and  Ben- 

nett  Bates  (©faltliarW 


Supplies  and  Equipment 

HOE  MONARCH 


ROLLER-BEARING 


nage,  iviargarei  ocnnexzier  ana  oen- 

nett  Bates  ©UltUflCP 

N.  Y.  JUDGE  LOSES  LIBEL  SUIT  JAMES  M.  MOSES,  81,  co-publisher 

- -  ti  of  the  Marshall  (Mich.)  Evening 

Herald  Tribune  Successfully  Fights  Chronicle,  died  at  his  home  in  that 
$50,000  Damage  Claim  city  May  8  following  a  three-week 

’The  libel  suit  for  $50,000  damages  iUness.  His  wife  and  a  son,  Frank  R. 
brought  by  Thomas  O’Rourke,  a  judge  Moses,  co-publisher  of  the  daily  and 
of  the  New  York  State  Boxing  Com-  the  organizer  and  first  president  of 
mission,  against  the  New  York  Herald  Michigan  League  of  Home  Dailies 
Tribune  and  the  late  William  O.  Me-  survive. 

Geehan,  who  until  the  time  of  his  fo™  F.  Murray,  64,  business  exec- 
death  was  sports  columnist  for  that  utive  and  head  of  the  New  York 
newspaper,  resulted  in  a  verdict  for  agency  bearing  his  name  died  May  9 
the  newspaper  after  a  three-day  trial  Rosyln,  L.  I.,  of  a  heart  attack.  For 
tefore  Justice  Philip  J.  McCook  in  the  30  years  he  was  prominent 

Supreme  Court  of  New  York.  - 

The  suit  was  based  upon  a  column  I?  AnUlIf' 
of  sport  comment  entitled  “Down  the  A  A 

Line,”  written  by  McGeehan,  and  u,  » 

published  in  the  New  York  Herald  dLALIL  AIyD  GOLOR 
Tribune  on  August  19,  1931.  The  epoTT  MnH.rti 
colu™.  In  p«-,  read  "Patrick  Rad- 


MATRIX  ROLLER 

HEAVY  DUTY  MACHINE,  OPERATED  FROM 
.  EITHER  END  AT  FAST  OR  SLOW  SPEEDS 


A  FEW  FEATURES 


MICROMETER 

IMPRESSION 

ADJUSTMENT 


WORM  GEAR 
DRIVE  RUNS 
IN  OIL  BATH 


PATENTED  SLIP  GEAR 
ASSURES  BETTER 
MATS 


ALL  PUSH  BUTTON 
ELECTRIC  CONTROL 


SEND  FOR  DETAILS 


R.  HOE  &  CO.,  INC. 

GENERAL  OFnCES 

910  E.  138TH  STREET,  (AT  EAST  RIVER)  NEW  YORK  CITY 


Rebuilt  Presses  Z!  ZT 

-Ei5r7»D^si3r  SAVE  A  MINUTE 


SCOTT  Modern  High  Speed  Steel 
Cylinder  Roller  Bearing  Unit  Presses 


«  A  A  1*  1.  •  1  wjrauAuvi  AVUltCl  OCAIinK  Unix  X'rcSSCS 

^d.  A^traiian  who  was  painty  in  capacities,  with  substruc- 


green  and  was  passed  as  an  Irish¬ 
man  by  ’Thomas  O’Rourke,  will  be 
seen  on  the  same  bill.” 

O’Rourke  claimed  that  he  was  the 
manager  of  one  Richard  McRedmond, 
known  in  the  prize  ring  as  Patrick 
Redmond,  a  heavyweight  boxer,  and 
that  the  publication  charged  him  with 
falsely  representing  Redmond  as  an 
Irish  prizefighter. 

SON  HEADS  L.  1.  DAILY 

Since  the  death  of  his  father, 
Francis  Sparacino  some  three  weeks 
ago,  Philip  R.  N.  Sparacino  has  as¬ 
sumed  the  publishing  duties  of  the 
Nassau  Daily  News  of  Hempstead, 
Long  Island,  New  York. 


tures  and  reels  or  floor  fed. 

SCOTT  24  and  32  page  presses. 
HOE  and  GOSS  32  page  presses. 
HOE  40  page  Simplex  Press. 

HOE  “Super  Speed”  Unit  Octuple 
with  substructure  and  reels. 

DUPLEX  “Super  Duty”  Unit  Oc¬ 
tuple  Press. 

HOE  Universal  Unit  (Pancoast) 
16-Couple  Color  Press. 

Available  for  early  delivery 

WALTER  SCOTT  &  COMPANY 

Main  Ofiee  A  Factnrr . Plainfield.  N.  J. 

New  Yark  CMBea . 230  Weal  dial  Street 

Chiease  OSee . 1330  Menadneck  Blerk 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  sta3r8 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CnbU  Addresa  NENSCO— Worcester 


E  d  i  t  or  &  P  u  b  I  i  s  her  for  May  i  6 ,  19  3  6 
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laird  succeeds  gantz 

Several  changes  in  the  Philadelphia 
staff  have  been  announced  by 
F.  Hawkes,  managing  editor. 
^  Laird,  night  editor,  has  been 
tinted  sports  editor,  succeeding 
Gantz,  who  resigned.  Stanley 
Cn’or,  who  came  to  the  Record  re- 
'tiy  from  the  St.  Louis  Star-Times 
^  has  been  swing  man  on  the  copy 
and  make-up,  has  been  pro¬ 
moted  to  night  editor.  Edward  De  Voe 
Leonard  Baldwin,  formerly  of  the 
fkikdelphia  Evening  Ledger,  have 
mined  the  Record’s  library  staff. 

Ross  of  the  Philadelphia  Daily 
jtvs  has  been  added  to  the  photo 
sail.  _ 


PUBUSHED  78-PAGE  PAPER 

Running  78  pages  in  seven  sections, 
liie  Letpiston  (Idaho)  Tribune  issued 
as  Idaho  Spalding  edition.  May  3, 
mt)iA  marked  the  100th  anniversary 
i  the  city.  Color  was  used  exten- 
jvely.  E-  L.  Alford  is  publisher  and 
bis  son,  A.  L.  Alford  is  managing  cdi- 


EDITOR  &  PUBLISHER 
Clusified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

I  Time  —  .50  per  line 

3  Timet  —  .40  per  line 
xa  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Timet  —  .60  per  line 

tit  iiz  words  to  the  line  when  sending 
with  order.  Ads  charged  to  ettab- 
4  tccounts  will  be  billed  for  the 
ltd  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

SJumim  spsce,  three  lines.  The  Editor 
Pnklither  reserves  the  right  to  classify, 
(dl  or  reject  any  copy.  Unacceptable 
n  ids  requesting  syndicate  feature,  or 
iilker  tsmples,  unless  advertiser’s  name  and 
lidntii  appear. 


Business  Opportunity 


ITouf,  aggressive  man  to  t.-ike  charge  of 
«.iibliehed  F^astern  weekly  on  salary  and 
irofit-aJiaring  basis.  Investment  of  $1000- 
(2000  required  for  part  interest.  Give 
(ill  details  of  newspaper  experience  and 
references.  Box  621,  Editor  &  Publisher. 


Newspaper  Plant  for  Sale 


pe  Salt — complete  up-to-date  daily  news¬ 
paper  plant  in  New  England  town  of 
■0,000.  Good  opportunity  for  Democratic 
a  independent  newspaper.  Will  sell  also 
lit  removal.  Box  609,  Editor  &  Publisher. 


Newspaper  Brokers 


rable  Weeklies  Available  in  Maine, 
lassachasetts,  Connecticut,  New  York, 
Sew  Jersey,  Maryland,  Michigan.  Pennsyl- 
unia,  Ohio.  Fields  fertile.  Equipment 
ilequate.  Earning  profit.  Price,  terms, 
reasonable.  I  know  values.  J.  B.  Shale, 
Timet  Building.  New  York. 


p  Interested  in  the  purchase  of  a  Pacific 
Cmt  newspaper— ^sily  or  weekly — 
trite  M.  0.  Moore,  Beverly  Hills,  Calif. 


kfiag,  MlUng,  mergers,  dailies  and  week 
'  liei.  No  listing  charge.  Intelligent 
“ergetic,  confidential.  Feighner  &  Ma 
plet.  Nashville.  Mich.,  or  111  Old  Rive; 
Lad.  Wilkea-Barre.  Pa. 


California 
DaiUes  and  Weeklies 
^_I.  DREXLER,  Mill  Valley.  Calif 
•••tppers  sold,  bought,  appraised,  me 

'  ..\®'''®paper  appraisal  CORP 

1T07  Timet  Bldg.  New 


Circnlntion  Pronaotion _ 

Morrison  Flan 
"'PtPtrdom’s  Leading  Circulation  Builders 
Tkit  Plan  That  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
nr..  Shops  Bldg..  Des  Moines,  lows. 


••(M  ^mpaigns  Succeed — Hudson  i. 

*  Attociatea  World’s  Record  Oi 
fflition  Bnildera.  246  Fifth  Ave.,  N.Y.t 
••  good  newspapers  this  27-yesr-old  inst 
non  continues  to  add  sound,  snbstai 
w  self-financing  plai 
P^.CH.^LES  PARTLOWE  CO*  Oce 
pottl  Bldg.,  Indianapolis. 

Syndicate  Femtures 


“P- *^®o<I'Ofifiities,  Sport-Od 
luk.  Twitterings  of 

KLf  TVig,  Classified  Ballads,  fe 
_  reader  appeal,  reast 
Syndicate.  730  Chi 
l«ilding,  Houston,  Texas 


Addressing  &  Multigrapking 


Duplahel  Addressing 
Saves  the  cost  of  making  plates. 
CENTURY.  126  W.  46th  St.,  N.  T.  0. 


Photo-Lithographing 

No  Cuts  Needed.  Illustrate  Advertising  lit¬ 
erature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  $1.5U  per  100;  20c  addi¬ 
tional  lOO’s.  Passantino,  250  W.  49tb, 
1,0-5  7644. 


Help  Wanted 

Combin.  Stero-Preasman  to  handle  32  pp. 
press,  Hoe  quad,  in  Fa.  town  55,000. 
Give  ref.  Box  604,  Editor  &  Publisher. 

Newspaper,  eastern  city  under  100,000  pop. 
needs  advertising  promotion  manager, 
experienced  both  in  newspaper  advertis¬ 
ing  and  retail  store  merchandising  and 
advertising.  Man  who  knows  sufficient 
about  merchandising  to  get  retailers'  con¬ 
fidence. 

State  training,  experience,  etc.,  in  de¬ 
tail,  first  letter  in  confidence.  Box  608, 
Editor  &  Pnblishcr.  _  _ 

Wanted — Live  reporter.  Small  town  ex¬ 
perience.  Capable  of  good  camera  work. 
Prefer  man  now  employed.  Address 
“State,”  Box  603,  Editor  &  Publisher. 


Wanted — Young  man  experienced  boy  pro¬ 
motion,  carrier  contest.  Prefer  one  now 
employed  seeking  better  opportunity. 
Must  be  well  recommended.  Address 
”J,”  Box  602,  Editor  &  Publisher. 


Situations  Wanted 


‘RAP  Personnel  Service”  at  the  end  of 
an  ad  in  this  classi/icatioH  signifies  that  full 
information,  including  photo  and  references, 
is  on  file  in  onr  offtce. 


Advertising  solicitor  or  manager— 12  years 
on  Eastern  papers.  Now  employed  on 
Metropolitan  daily  as  Junior  advertising 
executive.  Age  33.  Dynamic  personality, 
college  education.  Excellent  production 
record  for  servicing  active  accounts  and 
creating  new  business.  Familiar  with  ad¬ 
vertising  promotion  and  merchandising. 
Present  position  no  jeopardy,  but  desire 
new  field  for  my  aggressive  abilities.  620, 
E  &  P  Personnel  Service. 


Advertising  manager  with  unusual  success 
record  building,  holding  local,  general 
linage  for  second  metropolitan  and  smaller 
dailies,  now  employed  by  large  Ohio  daily 
prefers  medium,  small  city  daily.  Able 
in  economy,  organization,  promotion.  Col¬ 
lege.  Healthy.  Married.  Vet.  officer. 
Refs.  The  exec,  you  seek.  614,  E  &  P 
Personnel  Service. 


Advertising  Manager,  20,  married,  ability 
backed  by  eight  years’  experience  plan¬ 
ning  and  seling  display,  layouts  and 
promotion  all  classifications.  Capable  tak¬ 
ing  charge  increasing  linage  of  adver¬ 
tising  department  on  small  daily.  591, 
E  &  P  Personnel  Service. 


Advertising  salesman  and  executive:  17 
years’  experience  magazine  and  news¬ 
paper  work.  With  present  employer 
N.  Y.  City  newspaper  10  years.  Thor¬ 
ough  knowledge  all  departments,  capable 
salesman,  organizer,  administrator.  Mar¬ 
ried,  41  years  old,  excellent  record,  refer¬ 
ences.  607,  E  &  P  Personnel  Service. 


Artist — Commercial,  newspaper,  16  years’ 
continnons  experience,  skilled  in  pen  and 
ink,  retouching,  display  art,  also  A-1 
photographer,  36  years  old,  married,  in- 
dastri/>us,  dependable,  find  charaoter, 
sober,  excellent  references,  desires  fntnre, 
salary  reasonable.  586,  E  &  P  Personnel 
Service. 


Business  Manager — Unemployed  because  of 
merger.  Middle-aged,  married.  Fifteen 
years’  experience.  Capable.  References. 
Box  587,  Editor  &  Publisher. 


ENLIST  OUR  AID 

When  seeking  a  poeition,  whether 
EDITORIAL  ADVEBTISINO 

CIRCULATION  KANAOEMENT 

MAGAZINE  RADIO  or  FUBUCTTT 

Ctllixe  These  Servlcee 

1.  Three  35-word  “situation"  ads  In  EDI¬ 
TOR  A  PUBLISHER. 

8.  A  8-manth  subsorlption,  or  extension,  to 
EDITOR  A  PUBLISHER. 

3.  Registration  with  E  A  P  Peraonnal  Ser¬ 

vice  for  six  monthe. 

4.  Preparation  by  ut  of  100  photo-Utha  bnl- 

letlng  about  your  quallfloationi  with 
your  snapshot  included  thereon.  Theee 
we  send  to  thoee  needing  e  man  of  your 
abllitiae. 

DRAFT  an  ad  now  if  you  seek  a  connection, 
and  send  it  to  us  with  gS.OO  check  or 
money  order  to  cover  ell  the  above  larv- 
ioea.  A  legistratlon  blank  wiU  then  be 
sent  you,  A  below-everage  placement 
fee  will  be  charged  when  end  if  a  posi¬ 
tion  is  secured  through  our  servioet. 

E  &  P  PERSONNEL  SERVICE 

anothor  EDITOR  A  PUBLISHER  tarvloe. 
1700  Timet  BUg.,  Timet  Square,  N,  T.  0. 
NOTEi  After  yen  racUtar,  notify  nt  prompt¬ 
ly  of  OBJ  ehaaga  ef  addreia. 


Situations  Wanted 


Cameraman  and  feature  writer  -six  years' 
experience  on  big  papers.  Can  furnish 
best  of  references.  WiU  go  anyplace. 
Ernest  T.  Pearson,  Box  54,  French  Lick, 
Indiana. 


Circulation  Man,  young,  age  24,  at  present 
employed  on  large  paper,  desires  position 
on  small  newspaper  where  there  are  op¬ 
portunities.  Vast  experience  with  the  Lit¬ 
tle  Merchant  Plan,  mailing  room  and  pro¬ 
motion  work.  Excellent  reference.  600, 
E  &  P  Personnel  Service. _ 

Circulation  Manager:  A  constructive  builder 
of  circulation  on  an  enduring  basis.  Thor¬ 
oughly  familiar  with  ail  phases  of  circu¬ 
lation  and  business  management.  Excel¬ 
lent  past  record  for  production  of  results 
at  minimum  cost.  Exceptional  references. 
601,  E  &  P  Personnel  Service. _ 

Circulation  manager:  Organization  builder. 
Method  developes  carriers  that  produce 
without  cost  to  publisher.  Increased  cir- 
rnlation  of  present  paper  20%  in  eight 
months.  No  schemes,  carriers  do  not 
carry  extras.  Every  boy  under  cash  bond. 
Investigate  me.  Age  34.  A  real  sales¬ 
man,  Box  605,  Editor  &  Publisher. 


Circulation  Manager — Twenty  years'  suc¬ 
cessful  experience  on  morning  and  eve¬ 
ning  |)apers.  Boy  promotion  a  specialty. 
25%  increase  on  present  paper  in  three 
years  permitting  an  increase  in  advertis¬ 
ing  rates.  Now  2,500  above  guarantee. 
598,  E  &  P  Personnel  Service. 


Circulation  manager,  young  and  able,  wants 
complete  charge  of  10.000  to  15,000  cir¬ 
culation  on  i>rogrebsive  paper  giving  full 
cooperation  to  circulation  department. 
Has,  is,  and  ran  produce  at  low  cost. 
$50.00  plus  bonus.  Want  reasonable 
notice.  615,  E  &  P  Personnel  Service. 


Circulation  Manager — age  31,  married,  clean 
cut  and  aggressive,  desires  change. 
Over  10  years  with  present  paper  han¬ 
dling  over  50,000  circulation.  Speeializea 
in  carrier  promotion.  Record  with  pres¬ 
ent  employer  will  testify  as  to  ability  to 
get  results  on  a  sound,  economic  basis. 
Excellent  references.  Will  go  anywhere. 
Box  579,  E  &  P  Personnel  Service. 


Circulation  Manager — Age  45.  Desires 
position  in  New  Jersey  or  metropolitan 
area.  20  years’  experience  circulation 
and  delivery  work  on  New  York  news¬ 
papers.  Thoroughly  understands  outside. 
Would  also  make  fine  ass’t  manager  or 
delivery  manager.  585,  E  &  P  Personnel 
Service. 


College-Trained  Cub.  Fresh  from  4  years  of 
State  University  training  calculated  to 
make  me  a  newspaperman.  I’ll  start  at 
any  salary  that  will  keep  body  and  soul 
together,  at  any  time — anywhere.  Age  22. 
Single,  Protestant.  619,  E  &  P  Personnel 
Service, 


Copyreader-telegraph  editor.  45,  married — 
thoroughly  experienced  reporter,  rewrite 
man.  telegraph  editor,  including  ten  years 
on  New  York  City  desks,  seeks  position 
smaller  city.  Salary  secondary.  617,  E  k 
P  Personnel  Service. 


Copy,  sales,  contact,  business-getter. 
Twelve  year  background.  Knowledge 
merchandising,  marketing,  sales  promo¬ 
tion,  research  conduction,  campaigns, 
media.  Age  36,  Christian,  educated,  two 
languages.  Can  function  in  any  adver¬ 
tising  or  editorial  capacity,  trade  journal, 
other.  Seeks  opportunity  any  territory, 
salary  reasonable.  Employed.  613,  E  k 
P,  Personnel  Service. 


Editor,  assistant  editor,  available  for  trade 
jonmal.  Thoronghly  trained  in  every 
phase  of  bnsiness  journalism.  11  years’ 
experience.  Single,  ambitious,  good 
habits,  excellent  references,  28.  Pre¬ 
fer  New  York  City.  544,  E  &  P  Per¬ 
sonnel  Service. 


Eleven  years  with  same  firm  on  three 
papers,  street,  telegraph  and  city  desks 
and  make-up.  Can  produce  crisp,  inter¬ 
esting  paper.  Now  employed.  Seek 
news  or  managing  editorship  or  other 
desk  job  with  chance  to  advance.  582, 
E  &  P  Personnel  Service. 


Fast,  accurate,  competent  make-up  man  and 
ad  compositor.  Fair  on  Linotype,  good 
stereotyper,  wishes  job  on  daily.  26 
years  old.  single,  sober.  7  years’  experi¬ 
ence.  Go  anywhere.  L.  W.  Starr,  1026 
W.  20th,  Lorain,  Ohio. 


Fifteen  years’  successful  experience  news¬ 
paper  and  agency  work,  thorough  train¬ 
ing,  constant  study,  qualify  me  for  re¬ 
sponsible  position  with  Agency,  Radio, 
Newspaper,  other  firm.  Married.  38,  de¬ 
pendable,  aggressive,  capable.  Excellent 
executive;  productive  director.  577, 
E  &  P  Personnel  Service. 


First  class,  all  around  photo-engraver,  best 
references,  is  available  to  operate  a  one- 
man  newspaper  plant  at  a  cost  that  will 
add  nothing  to  paper’s  present  running 
expenses.  Prefer  place  east  of  Ohio. 
Interview.  610,  E  &  P  Personnel  Service. 


Foreman:  Composing  room  or  mechanical 
superintendent,  formerly  publisher  him¬ 
self.  Age  48,  married.  30  years  experi-. 
ence.  Knows  printing  game.  References. 
Address  Box  618,  Editor  &  Publisher. 


Situations  Wanted 


Former  managing  editor  of  two  leading 
southern  dailies,  41,  seeks  new  connection 
either  as  managing,  city  or  telegraph 
editor.  Has  background  of  20  years  train¬ 
ing.  Available  on  short  notice.  Best  refer¬ 
ences.  Moderate  salary.  616,  E  &  P  Per¬ 
sonnel  Service. 

Is  there  a  New  York  newspaper  or  magazine 
editor  who  can  engage  a  young  man  of 
27,  in  reportorial  or  feature  writing 
rn|>acityl  This  applicant  has  been  cor¬ 
respondent  of  midwestern  daily,  managing 
editor  of  weekly,  with  wire  service  end 
clipping  bureau  experience.  Has  nose  for 
news  and  thorough  knowledge  of  proof¬ 
reading.  Can  be  available  immediately. 
Salary  of  secondary  consideration.  592. 
E  A  P  Personnel  Service. 


Mechanical  Superintendent,  production  man¬ 
ager — Age  36.  desiree  newspaper  connec¬ 
tion.  Gratjuate  industrial  engineering, 
15  years’  practical  experience  as  printer 
and  linotype  operator.  Install  production 
control,  standard  maintenance  control, 
budgetary  and  cost  control,  plant  layout. 
612,  E  &  P  Personnel  Service. 


Photographer-Reporter,  single,  25,  own 
camera  and  car,  desires  change.  Ex¬ 
perienced  five  years  on  largest  ship  news 
syndicate.  Action  photos,  reporting, 
publicity  pictures.  Excellent  references. 
Now  employed.  Require  one  week  notiee. 
576,  E  &  P  Personnel  Service. 


Pressman  and  stereotyper,  assistant  fore¬ 
man  or  combination.  Yonng  man,  married, 
age  25,  high  school  graduate.  Six  years’ 
experience  on  both  semi-eircle  and  Tabu¬ 
lar  Equipment.  Been  in  charge  of  prees- 
room.  Excellent  references.  606,  E  A  P 
Personnel  Service. 


Yonng  man  of  Ideal — college  and  travel  in 
fifty  countries.  Two  years  in  advertising 
in  all  departments,  including  copy  for 
national  accounts.  Desires  writing  posi¬ 
tion  in  advertising  or  publishing  field. 
Will  leave  present  position  for  good  op¬ 
portunity.  Salary  reasonable.  525,  E  A  P 
Personnel  Service. 


Yonng  woman.  25,  three  years’  editorial 
and  advertising  experience  in  New  York; 
reporting,  festnre  writing,  copy  editing, 
make-np;  rewrite;  stenography  and  typ¬ 
ing;  seeks  opportunity  with  newspaper, 
magazine  or  trade  jonmal.  University  of 
Wisconsin.  Jonrnalism  gradnate.  580. 
E  A  P  Personnel  Service. 


_ Newspaper  Machinist 

Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BE 
3-5967.  If.  Ammon  A  Co.,  95  Cliff  St., 
N.  Y.  C. 


_ Mechanical  Equipment  for  Sale 

Linotype — Intertype  Maehinea — Models  1,  3. 
5,  8,  9,  20,  K — Intertype  A.  Machines 
thoronghly  rebuilt  by  experts.  Terms. 
Hoffmann  Machinery,  413  Lafayette  St.. 
New  York. 


Mechanical  Equipment  Wanted 

Cash  paid  for  old  fashioned  type — sixty 
years  or  older.  Send  proof.  Fred  Phil¬ 
lips,  Jr.,  174  Maujer  St.,  Valley  Stream. 
N.  Y. 


Hoe  plate  finishing  machine  wanted,  good 
condition,  for  14  Vs  inch  cylinder  diam¬ 
eter.  State  police  serial  number  full 
details.  593,  Editor  A  Publisher. 


Used  Ludlow  fonts. 

The  Cumberland  Daily  News. 
Cumberland,  Maryland. 


PhotO'Enpravinc  Equipment  for  Salo 

Engraviog  Department  Equipment,  all  stand-^ 
ard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Snllebarger  Co.. 
116  John  St.,  New  York  City. _ 

Photo-engraving  equipment  for  sale,  complete 
plant  or  any  part.  Miles  Machine  Oo.. 
18  E.  16th  St.,  N.  Y. 


_ Newspaper  Supplies 

Stereot^e  and  Pressroom  Supplies — Electric 
Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Mass. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  la  1S99 

350  Madis4Hi  Av«.  New  York 
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Editor  Si  Publisher  for  May  16,  1936 


By  MARLEN  PEW 

P*'  ROF.  WILLIAM  LYON  PHELPS  nothing  more  complicated  than  a 
of  Yale  recently  lectured  at  Chat-  description  of  the  ^rplexities  of 
tanooga  and  a  reporter  for  the  Chot-  Kansas  City  mothers  in  reference  to 
tanooga  (Tenn.)  Times  covered  the  the  kind  of  clothes  their  daughters 
event.  A  clipping  of  his  story  reached  will  wear  on  graduation  day,  organdy, 
Prof.  Phelps  at  New  Haven  and  he  dimity,  muslin  or  dotted  swiss,  cut  to 
immediately,  and  with  characteristic  cover  ankles.  The  story  was  a  couple 
kindness,  wrote  a  note  to  the  editor  of  of  columns  long,  and  as  refreshing  to 
the  Times,  saying:  “Please  accept  any  wholesome  woman  as  a  bed  of 
hearty  thanks  for  the  excellent  and  tulips,  or  a  piece  of  rhubarb  pie,  or 
accurate  report  of  my  lecture  that  ap-  a  drink  of  lemonade.  Star  men  do 
peared  in  your  admirable  paper.  I  not  neglect  the  standard  nm  of  news, 
had  no  notes  so  your  reviewer  got  Mussolini  proclaiming  a  Roman  em- 
everything  by  ear  and  every  word  pire  one  day,  the  Hindenburg  arriv- 


was  correctly  reported.” 


ing  in  New  York  the  next,  and  all 


On  rare  occasions,  editors  receive  that  sort  of  thing,  including  crime  and 
such  pleasant  acknowledgments  from  scandal,  but  they  also  seem  capable 
public  men,  but  what  interested  me  of  writing  in  common  terms  of  the 
was  the  use  the  Times  made  of  the  simple  and  xmiversal  human  problems, 
communication.  It  ran  the  letter  on  such  as  the  plight  of  a  family  cat 
the  editorial  page  as  I  have  quoted  it  and  the  desire  of  a  doting  mother  that 
and  appended  the  following  note:  her  “little  girl”  be  as  well-dressed  as 
“The  reporter  whose  work  Prof.  Phelps  her  school  mates.  The  Star  apparently 
praises  is  Rufus  Terral,  of  the  Times  puts  such  items  on  page  one  on  the 
staff.  Mr.  Terral’s  accurate  and  in-  theory  that  they  carry  the  day’s  larg- 
telllgent  reports  of  the  addresses  and  est  meaning  to  the  largest  number  of 


lectures  at  the  University  of  Chatta¬ 
nooga’s  semicentennial  celebration 
have  been  praised  by  many  of  those  O  EPORTERS  filed  more  than  300,000 
who  participated  in  die  exercises.”  iv  words  of  copy  at  the  Lakehurst, 
•  *  •  N.  J.,  airport  press  bureau,  in  two 

The  Association  of  Forei^  Press  days,  to  record  the  arrival  of  the  air- 
Correspondents  has  published  in  ^hip  Hindenburg,  or  the  equivalent  of 
its  house  organ  a  letter  from  M.  M.  250  columns,  or  more  than  30  solid 
Nowinski,  representative  of  a  list  of  pages  of  space,  and  this  does  not 
Polish  newspapers,  now  sojourning  in  mention  a  big  added  pictorial  volume. 
Mexico,  complaining  of  inaccuracy  in  All  of  the  matter  was  not  used,  and  it 
a  seven-line  news  item  about  him,  ap-  represwted  the  aggregate  file  of  all  the 
peering  in  newsp^rs  of  the  United  rival  associations  and  special  corres- 


Star  readers. 


States,  as  follows 


pondents,  but  still  it  suggested  an 


Mazatlan,  Sinoloa,  Mex.,  April  29  amazing  overplay.  On  few  stories  in 
(INS)  M.  M.  Newisky,  publisher  of  a  recent  years  have  we  witnessed  a  more 
chain  of  Europe^  newspa^rs,  today  profligate  use  of  space.  The  only  fact 
Wfts  taken  off  the  Grace  line  Santa  justifying  the  spread  was  that  the 
Rosa  and  plac^  under  poUce  g^  irri^,  of  the  Aip  signified  the  first 
at  a  local  hotel.  ^  Authorities  ^id  he  regular  trij)  of  a  trans- Atlantic  dirig- 
had  written  articles  disparaging  to  j]3ig  passenger  liner,  but  I  am  not  so 
,  ..  sure  that  such  traffic  has  been  estab- 

Tlie  gentleman  be^  leave  to  notify  flahed.  It  seems  a  bit  uncertain.  New 
his  friends  that  he  is  in  no  danger,  York  had  seen  the  big  German  before. 


and  says: 


so  the  story  was  by  no  means  virgin. 


(1)  I  WM  not  taken  off  the  boat,  "phe  successful  flight  of  any  gas  bag 
^  arrived  m  Mexico  on  my  own  across  the  Atlantic  is  a  sweU  story, 

.  no  doubt,  but  the  space  it  took  to  re- 

(2)  I  WM  n^  placed  u^er  ar^t,  pQrt  the  Hindenburg  arrival  rather 
but  proce^  din^y  to  Mexico  City  stumped  this  observer. 

where  I  had  me  best  time  of  my  life.  «  *  * 

(3)  T^  authorities  said  nothing  ex-  rpHE  other  day  I  heard  a  gentleman, 

u  •  ^  made  a  fine  fortune  from 

(4)  I  have  never  been  m  Mexico  ^adio  broadcasting  during  the  past 
before,  md  W  not  i^tten  a  smgle  ^n  years,  grousing  over  the  ‘W 


word  about  this  country  previously. 

(5)  I  am  not  a  publisher,  but  a 
correspondent 

(6)  My  name  is  not  spelled  Newisky. 


cooperative  press. 

Just  what  newspapers  can  do  to 
make  such  radio  malcontmts  happy, 
taxes  my  imagination.  Without  cost. 


(7)  The  name  of  the  boat  is  Santa  ^he  news  pan  is  creamed  day  and 
eim,  not  Sai^  night  Nearly  every  newspaper 

Otherwise,  the  item  was  correct.  operates  a  department  which  qTste- 
*  *  •  matically  flatters  radio  programs,  and 

The  unconventional  selection  of  teases  the  public  to  listen  in,  costing 
news  matter  for  the  first  pages  of  radio  not  a  cent.  The  machinery  of 


Kansas  City  Star  and  Times  often  in¬ 


radio  not  a  cent.  The  machinery  of 
advertising,  largely  created  by  the 


terests  this  department.  On  May  7th  press,  operates  for  the  financial  success 
the  first  page  of  the  morning  paper  of  the  air  medium.  The  press  solemnly 
bore  two  top  stories  that  would  have  and  gratuitously  prints  cold  political 
been  treated  as  inside  features,  or  speeches  the  day  after  they  have  been 
bottom  of  the  page  freaks,  in  most  broadcast,  the  candidate  or  his  party 
newspapers.  One  was  all  about  how  having  paid  the  advertising  time  rate 
Mrs.  Sarah  Cohn’s  cat  got  its  tail  exacted  by  radio.  The  press  fights 
caught  in  the  refrigerator  fan  belt,  all  of  radio’s  battles,  sticking  to  it 
while  the  ladyfolk  were  indulging  an  tighter  than  a  brother.  The  press, 
afternoon  game  of  bridge,  with  scream-  through  apathy  or  stupidity,  allows  to 
ing  results.  The  reporter  did  not  try  go  unchallenged  no  end  of  dubious 
to  wite  a  funny  item,  but  his  straight  political  propaganda,  only  circulated 
recital  of  the  facts  must  have  given  over  the  air,  and  such  monstrous  dem- 
every  reader  of  the  newspaper  five  agogues  as  the  late  Huey  Long  gain 
minutes  of  rare  amusement.  The  other  their  power  over  radio  circuits  at  the 
striking  story,  on  the  same  page,  was  direct  expense  of  the  press.  For  a 


price,  almost  any  kind  of  political 
monstrosity  can  be  foisted  on  the 

American  people  through  the  air,  the 
press  remaining  for  the  most  part 
docile  and  tmcomplainlng.  Radio  has 
taken  from  the  press  many  of  its  best 
writers.  Radio  spikes  every  possible 
Axed  event  on  the  news  s^edule. 
And  all  the  time,  radio  is  the  press’ 
most  active  competitor  for  the  ad¬ 
vertising  dollar.  Too  bad,  no  co¬ 

operation! 

*  *  • 

Fifteen  daily  newspapers  In  13 
cities  of  the  Pacific  Norfliwest  viexe 
edited  successfully  by  journalism  stu¬ 
dents  of  the  University  of  Washington 
during  the  Spring  vacation.  The  rov¬ 
ing  journalists  took  complete  charge 
of  the  editorial  rooms  of  each  publica¬ 
tion  for  one  day,  the  regular  staffs 
taking  a  vacation  when  the  students 
moved  in.  Thirty  upper-classmen 
were  used  on  the  project,  believed  to 
be  the  most  ambitious  experiment 
ever  tried  by  any  journalism  school  in 
the  country. 

The  Washington  school  of  journal¬ 
ism  has  been  editing  individual  papers 
in  the  Norttiwest  ever  since  1919  when 
Dr.  M.  Lyle  Spencer,  then  dean  of  the 
school  and  now  journalism  head  at 
Syracuse,  prevailed  upon  the  Seattle 
Star  editors  to  turn  the  paper  over  to 
the  students  for  wie  day. 

It  was  not  until  last  year,  however, 
that  the  present  journalistic  jaunt  was 
organized  by  Professor  Vernon  Mc¬ 
Kenzie,  present  University  of  Wash¬ 
ington  director  of  journalism.  All  but 
two  or  three  of  the  publishers  were 
reluctant  to  try  the  experiment  last 
year,  but  finally  consent^.  The  suc¬ 
cess  of  the  student  editors  is  attested 
by  the  fact  that  with  one  exception  all 
of  the  publishers  invited  the  young¬ 
sters  to  come  back  this  year.  The 
crews  varied  from  five  students  on  the 
smaller  newspapers,  each  in  charge  of 
a  journalism  instructor,  to  18  on  the 
Tacoma  News-Tribune  and  the  Van- 
couuer  (B.  C.)  Sun. 

The  other  newspapers  edited  during 
the  12-day  jaunt  were:  Aberdeen 
World,  Bellingham  Herald,  Everett 
News,  Ellensburg  Record,  Centralia 
Daily  Chronicle,  Hoquiam  Washing¬ 
tonian,  Longview  Daily  News,  Kel- 
sonian-Tribune,  Daily  Olympian, 
Mount  Vernon  Daily  Herald  and  Van¬ 
couver  (Wash.)  Columbian. 

In  each  case  the  students  arrived  in 
the  city  the  day  before  they  were  to 
take  charge  and  worked  with  the  reg¬ 
ular  staff  on  wire  and  city  desks  and 
with  the  reporters.  On  the  following 
day  they  tcxdi  cmnplete  charge. 

*  s  * 

<  ‘  A  N  event  which  the  Republican 
^^New  York  Herald  Tribune  head¬ 
lined  yesterday  in  these  words:  ‘All 
Maryland  Delegates  Go  to  Roose¬ 
velt — President  Wins  Primary  Over 
Breckinridge  by  a  Margin  of  5  to  1, 
Strong  in  Baltimore’  was  headlined  by 
the  New  York  American  thus: 
Maryland  Vole 
Hits  New  Deal 

Breckinridge  Holds 
Roosevelt  Lead  to 
Only  6  to  1 

“Writers  of  propaganda  headlines 
will  have  to  hump  themselves  to  beat 
that  one.” — Editorial  in  New  York 
Daily  News. 

•  *  • 

OUT  in  Hollywood  a  coterie  of 
former  reporters,  now  engaged  in 
writing  for  the  movies,  recently  cre¬ 
ated  the  Screen  Writers’  Guild,  some¬ 
thing  akin  to  the  Heywood  Broim 
Newspaper  Guild.  These  gentlemen 
also  are  imbued  with  the  beautiful 
ideal  of  a  closed  shop  and  the  usual 
trade  union  methods,  but  as  might  be 
expected  the  more  sensible  and  fair- 
minded  members  of  the  screen-writing 
craft  have  seceded  and  have  formed 
a  rival  organization. 


This  week  Rupert  Hu^Na^ 
of  the  seceding  forces,  mads  a  cs|ga. 
clear  statement  summing  up  tbs 
ciples  involved  not  only  in  tbs  M 
of  screen  writers  but  also  wriai^ 
the  press.  As  there  is  much 
thinking  on  this  question,  I 
the  liberty  of  picking  up  a  fsi^ 
cerpts  from  that  statement  fas 
Talk  digestion.  He  said:  ^ 

“When  the  freedom  of  AsMisa 
writers  is  gone  American  frcsi«J 
dead  mdeed.  And  since  writbaba 
£klmost  universal  form  of  exjaate 
its  regimentation  attacks  thq^ 
speech  and  press  and  thsrsbjr 
liberty  and  security  of  every 
Of  late  a  certain  school  of  wriaa^ 
not  only  trying  to  align  the  wiit^ 
craft  with  the  labor  unions,  bat  a 
amalgamate  all  writers  into  one  itok 
national  union.  This  will  bemwJ 
course  by  a  small  committee  tmjiq- 
ing  clos^  shop  principles. 

“This  amalgamation  has  bean  Bi- 
paring  in  secret  for  a  year  ana  b 
first  outburst  came  very  recant^  k 
the  moving  picture  field,  wbati  i 
throng  of  writers  is  revelling  in 
dreamed  of  prosperity  and 
grievances  cire  such  that  old  ihh 
writers  would  have  called  th«ailbt| 
uries. 

“I  believe  in  organization  among  d 
crafts,  including  ffie  crafts  of  tMta- 
ployers.  I  was  one  of  the  foundaak 
the  Authors’  League,  the  Diiaaibb 
Guild  and  the  Screen  WriWi!  Qali 
I  have  been  active  in  all  nf 
though  I  have  been  constantly  at «« 
with  the  elements  that  regard  all  pn- 
ducers  and  publishers  as  natUMllia 
mies.  When  the  grand  amal^gtblli 
was  broached  I  protested  that  t  (pk 
anny  of  writers  over  wrflMI  w 
planned  and  this  meant  a  dataibM 
of  a  few  natural  bom  commUwiM 
flight  or  more  screen  writaca  Mtli 
their  resignations  and  were  Mb 
diately  accused  of  bad  failh  ihd  i 
‘blatant  and  callous  trecudierjri' 

“I  now  felt  it  time  to  jobi  li 
traitors  against  this  unforessM  Saie 
and  we  secessionists  are  no#  MMl 
a  new  association  devoted  to  the  ib- 
rection  of  abuses  and  the  betiMM 
of  the  craft  in  cooperation  wiflk  jR 
ducers  as  sincerely  interestid  hi  Ai 
prosperity  of  the  picture  inMHya 
are  we  writers. 

“While  there  are  maajr  of  # 
friends  among  the  cruaaden  f#  ih 
closed  shop  and  the  grand  unkbl 
beg  to  be  delivered  from  nw  fmiib 
I  have  no  desire  to  be  ruled  Vf  0 
writers  who  are  always  comjjlilb 
If  the  amalgamation  ^ould  soiM 
and  declare  me  a  disobedieDt  ouM 
it  could  drive  me  to  diggiag  diy* 
and  no  publisher  or  produnr  cad 
give  me  employment. 

“A  closed  shop  (rf  writers  of  tA 
torials  and  news  stories  is  aliaaN 
widely  advocated.  Such  amalgM 
tions  must  naturally  forbid  thrir  dt 
tims  to  indulge  in  criticism  or  cooki 
versy,  and  American  opinion  wiali 
soon  be  gagged  and  bound  as 
oughly  as  is  opinion  amon^  f 
peoples  imder  Communisin, 
Nazism  and  all  other  isms.  Thaa 
start  with  cries  of  liberty  and  i 
with  that  word  hushed  and  IjrM 
in  the  saddle. 

“There  is  a  vague  thing  cd 
Americanism  that  tries  to  work 
freedom,  equality  and  democraflT  * . 
the  least  possible  restriction  eithal 
thought,  speech,  press  or  action.  A 
man  and  no  committee  has  the  AA 
say  in  a  man’s  destiny,  his  initial 
or  his  hopes.  The  crusaders  for 
regimentation  of  all  writers  ait  • 
deluded  as  they  are  dangerous. 

KANSAS  A.  P.  ELECTS 

Kansas  members  of  the  Assodd 
Press  meeting  in  Kansas  City,  Mgf 
elected  Roy  Bailey,  editor,  Salisalttt 
nal,  chairman. 
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